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simuflin@att.com

December 21, 2007 i
2003 Cocr;;oratfon Commissign
KE |
Ms. Kimberly Battista i TED
Compliance Section, Utilities Division DEC 28 2007
Arizona Corporation Commission

1200 West Washington
Phoenix, AZ 85007

Re:

AT&T and BellSouth Merger—Consumer Benefits Report
Decision No. 68865, Docket Nos. T-02428A-06-0203, T-03346A-06-0203,
T-03116A-06-0203, T-03016A-06-0203, and T-03287A-06-0203

Dear Ms. Battista:

On behalf of the certificated local and interexchange carriers doing business in
Arizona that are subsidiaries of AT&T Inc. (collectively referred to as “AT&T”), the
purpose of this letter is to provide the Consumer Benefits Report as required by the
Decisions of this Commission that approved the merger of AT&T Corporation and SBC

Communications Inc,' and the merger of AT&T Corporation and BellSouth Corporation.”

U In the Matter of the Joint Notice of Intent by SBC Communications Inc. and AT&T Corporation, Decision
No. 68269, Docket Nos. T-03346A-05-0149, et al. (“AT&T/SBC AZ Merger Order”).

2 In the Matter of the Notice of Intent by AT&T, Inc., Pursuant to A.A.C. R14-2-803 or, Alternatively, for a
Limited Waiver of the Commission’s Affiliated Interest Rules, Decision No. 68865, Docket Nos. T-02428A-
06-0203, et al. (“AT&T/BellSouth Merger Order”).
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Consumer Benefits Report Requirement

In its AT&T/SBC AZ Merger Order, the Commission required that an annual
report be filed with the Compliance Section on or before December 31, 2006 and
thereafter for four years following the merger:

...detailing any cost savings that have resulted from the Merger

and have been passed on to consumers; the Company’s efforts to

provide stand-alone DSL to the consumers of Arizona; how AT&T

Labs has benefited Arizona consumers; the Company’s efforts to

expand its VOIP offering to Arizona consumers; and any rate

reductions or increases that have been implemented by the

Company.3

In its AT&T/BellSouth AZ Merger Order, consistent with Decision No. 68269, the
Commission reaffirmed the filing schedule and required:

...that the newly merged company shall include the effects of the

BellSouth merger in the Consumer Benefits Report required by

Decision No. 68269.*

This report provides the required information to the extent that requested information is

available.

> AT&T/SBC AZ Merger Order at pp. 16-17.

* AT&T/BellSouth AZ Merger Order atp. 11.
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Cost Savings and Other Benefits Passed on to Arizona Consumers

As a result of the SBC/AT&T and the AT&T/BellSouth mergers, along with the
consolidated ownership of Cingular Wireless, the combined entity is overall a stronger
competitor than any of the individual companies could have been alone. The new AT&T
has greater financial, technical, research and development, as well as network and
marketing, resources to better serve consumers and business customers. As a result of
these mergers, AT&T is positioned to offer its customers a more comprehensive portfolio
of innovative services, including fully-integrated wireline and wireless services offered
with a single bill.

With the completion of the mergers, AT&T implemented a plan to converge the
AT&T, SBC, BellSouth and Cingular wireless and wireline Internet Protocol (“IP”)
networks, combine the product portfolios and integrate customer care capabilities. As a
result, AT&T is better able to deliver innovative products and services to consumers,
streamlined customer care and greater convenience in buying communications and
entertainment services. The mergers have also resulted in accelerated network
infrastructure improvements necessary to offer high-quality and competitively-priced
telecommunications services to consumers.

AT&T has realized efficiencies and cost savings resulting from the mergers;
however, savings directly related to a specific state are not quantifiable. AT&T,

therefore, cannot identify any specific cost savings that resulted in Arizona which were

passed on to Arizona residents in the form of reduced rates for regulated services.

However, the integration of the networks resulted in better route performance, better
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network management tools and a richer feature set for managed service products for
customers. Synergies were also created with the greater utilization of network assets by
combining the companies’ network traffic streams. The integrated network is also better
able to withstand, respond to and recover from disasters, acts of terrorism and other
emergencies.

Further, the merger of SBC, AT&T and BellSouth has provided technical benefits
to both residential and business consumers in Arizona due to the improvements in the
network infrastructure of the combined entity. The unified end-to-end IP-based network
is capable of delivering secure integrated voice, wireless, high-speed internet and video
services over a single platform, which benefits the government as well as the private
sector. Global, national, midsize and regional business customers, as well as government
agencies, benefit from the integrated services now offered. Arizona business customers
rely on AT&T’s suite of voice, data, Internet and local service to provide a secure
network with multiple redundant communications channels.’

AT&T is in the process of deploying a new generation IP/Multiprotocol Label
Switching (“MPLS”) technology in its backbone network, which is aimed at meeting the
skyrocketing demand for online video, photos, music and IP-based business applications.
The new generation backbone network is designed and managed for maximum resiliency
in the event of a natural or man-made disruption, including the ability to continue

transport in the event of disruption of any single network link or node. AT&T has

5 For example, on October 18, 2007, AT&T announced a contract with PSCU Financial Services—the
nation’s largest credit union service organization—to provide an Ethernet private line between PSCU’s
Florida headquarters and its Phoenix data center. The Ethernet Service facilitates data replication between
the locations and provides the needed redundancy to improve call center operations and secure
communications which supports the growth of its business. See Exhibit 1.
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partnered with Arizona business customers to provide a national, customer-focused
approach to integrated network solutions across AT&T’s voice, data and IP
infrastructures, including a MPLS-enabled Virtual Private Network.®

An additional major benefit to Arizona consumers is the enhanced customer
choice gained from the ability to integrate wireless within AT&T service offers.
Consumers now have a choice of bundled packages that include cell phone and Internet
services that were not available when Cingular was a separate entity. Business customers
also realize efficiencies in dealing with a unified account team and a single monthly
revenue commitment for wireline and wireless services. Arizona business enterprises
have realized the benefit of integrating wireless as a solution to address critical business
processes, as well as wireless access to corporate e-mail, voice and data services.’

During 2007, AT&T has continued to enhance its customer-friendly policies for
its Arizona wireless customers. Although the AT&T wireless online interactive coverage
mapping tool was first implemented in 2006 to allow consumers to determine wireless
coverage; AT&T has continued to make improvements and updates the tool on a monthly
basis. The mapping tool allows users to view detailed coverage maps down to the street
level. Beginning in May, 2007, AT&T modified its upgrade policy so that more

customers are eligible for equipment upgrade discounts sooner and with waived upgrade

®AT&T contracted with CSK Auto Corp., an Arizona-based specialty retailer of automotive parts operating
in 22 states, to upgrade the CSK network to include voice, data and a virtual private network with the
technology to monitor the performance and applications of their network. This provides operational
efficiencies, such as around-the-clock online access to real-time network performance reports and trouble
management. See Exhibit 2.

7 For example, on November 20, 2007, AT&T announced that US Airways had signed a contract for AT&T
to provide a wireless solution to address cargo tracking at more than 85 airports nationwide. This is in
addition to the mix of voice and IP-based data and networking services that US Airways uses to run its
domestic operations and call center. See Exhibit 3.
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fees. As of October 2007, AT&T no longer requires an existing customer to extend their
contract term when they change from one calling plan to another or when adding or
deleting features or services to their existing plan. AT&T has announced that beginning
in first quarter 2008, AT&T will pro-rate the early termination fee associated with its
contract plans, so that all new customers and any existing customers renewing their
contract term will pay a progressively lower early termination fee over the life of the
contract term.

Consumers’ merger benefits also include AT&T’s introduction of innovative
products and services—exemplified by the joint introduction with Apple of the Apple
iPhone to Arizona consumers in June 2007.° Wireless innovation focused on delivering
an unmatched customer experience with the introduction of cutting-edge devices, content
and services. AT&T has also introduced new services for wireless subscribers, such as
Mobile Backup Application which allows users to manage their contact data information
via a website and backups information from a mobile phone’s contact list in case of a
handset being lost or stolen. AT&T recently launched a new rate of 5 cents a minute for
wireless customers in the United States who call landline numbers in Mexico, as part of

the AT&T World Connect Mexico calling plan. AT&T World Connect Mexico provides

discounted calling rates for a $3.99 monthly recurring charge.

In addition, AT&T has made significant investments to upgrade its Arizona

wireless network, boost network speeds and expand its wireless service with the

® The iPhone is an industry-changing, leading-edge product with a touch screen interface which combines
wireless voice and data communications, a wireless Web browser, a camera and an iPod music player.
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activation of 28 new cell sites during 2007.° Arizona consumers have access to
AT&T’s most advanced 3G wireless network in nine major cities which include:
Chandler, Gilbert, Glendale, Mesa, Peoria, Phoenix, Scottsdale, Tempe and Tucson. The
3G mobile network lets customers send photos or video from their phones to the Internet
up to six times faster than before. To enhance customer service, AT&T has opened 15
new retail store locations throughout the state and several of those stores have a strong

empbhasis on bilingual services.

Provision of DSL Service on a Stand-Alone Basis
AT&T 1s not a facilities-based, incumbent local exchange carrier in Arizona. In
order to provide DSL service, a carrier must provide the service using DSL over a
landline-based distribution network which AT&T does not have in Arizona. Thus, AT&T
does not offer DSL service to Arizona customers and has no foreseeable plans to do so.
But, in the 22-state service area where it is the incumbent local exchange carrier, AT&T
has fulfilled its FCC commitment to make broadband services available through a

combination of technologies to 100% of residential living units by the end of 2007.!°

® On October 19, 2007, AT&T announced an expansion of nine additional cell sites in the greater Phoenix
area. During the past three years, AT&T has invested more than $18 billion nationally, including the
addition of 242 new cell sites throughout Arizona. See Exhibit 4.

19 Under the FCC’s order approving the AT&T and SBC merger, the merged entity was required within 12
months of the Merger Closing Date to deploy and offer within legacy SBC’s in-region territory ADSL
service to 100% of ADSL-capable customers without requiring such customers to also purchase circuit-
switched voice-grade telephone service. See SBC Communications Inc. and AT&T Corp. Applications for
Approval of Transfer of Control, Memorandum Opinion and Order, WC Docket No. 05-65 (rel. Nov. 17,
2005) at 213 and Appendix F at p. 124. AT&T deployed and offers DSL to all customers in legacy SBC’s
13-state area that are capable of receiving AT&T ADSL service without requiring such customers to also
purchase circuit-switched voice-grade telephone service. In its order approving the merger of AT&T and
Bell South, the FCC adopted a similar commitment by AT&T to offer ADSL service to ADSL-capable
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Additionally, AT&T offered a stand-alone broadband service as well as other offers to

encourage broadband adoption by those who do not currently subscribe.

AT&T Labs

A crucial merger benefit for all customers, including those in Arizona, is greater
research, development and innovation that matures new products and services. AT&T
Labs has been at the forefront of the technological revolution and has brought
innovations to AT&T customers in the form of new services, enhanced and improved
operational systems, greater security, flexibility and network speed. In addition, the
combined company has sought to develop and deploy the storehouse of existing and
ongoing innovations produced by AT&T Labs for large enterprise customers to smaller
business and residential customers.

The broad research areas on which AT&T Labs are focused include internet and
network systems, information and software systems and IP and voice services. Network
development teams perform research which addresses photonic networking, access
network architectures, wireless systems, voice over IP, network design and optimization,
network security and IP network management. The information and software
development teams not only provide research but also incubate services in areas such as
fraud and usage management. AT&T Labs plays a critical role in advancing the way

customers interact with business by making the interaction with intelligent machines

customers in Bell South’s region without requiring those customers to also purchase circuit switched voice
grade service. AT&T Inc. and Bell South Corporation Application for Transfer of Control, WC Docket No.
06-74. Memorandum Opinion and Order, FCC 06-189 (rel. Mar. 26, 2007), p. 222, Appendix F at p. 153.
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seamless and natural. Research in areas such as automatic speech recognition, text-to-
speech synthesis and multimedia data mining is used to provide business intelligence and
automated systems for customer contact.

The efforts of AT&T Labs have resulted in the creation of new products and
services as well as providing the tools and systems to manage secure and reliable

networks for customers.

Expansion of VOIP Offerings

Arizona customers can enroll in AT&T’s consumer voice over internet protocol
(“VOIP”) service by accessing the AT&T CallVantage website. AT&T’s CallVantage
Service can be used with any broadband connection, cable or DSL service.'! AT&T has
continued to play a role in defining the future of the VOIP market by bringing to that
market advanced business services needed by enterprise customers. AT&T introduced
IP Flexible Reach which can be added to existing key telephone systems. This allows
small business customers to transition to VOIP without having to replace their legacy
systems. This service is available nationwide, uses VOIP technology and enables
unlimited local and on-net calling while converging voice and data over a single
IP connection and maximizes bandwidth usage over existing networks. AT&T was
recognized in “The Forrester Wave: US Enterprise-Class VoIP Services, Q1 2007

Report” for the breadth of its hosted VOIP services.

1" Pursuant to the FCC Order in WC Docket Nos. 04-36 and 05-196, AT&T only offers its VOIP services
in areas where access to E-911 is available.
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Post-Merger Rate Reductions and Increases
Since the close of the mergers, AT&T has implemented intrastate tariff changes
for Arizona residential and business consumers which have resulted in both rate increases
and rate decreases, depending on the service offering. Attached as Exhibit 5 is an Excel

spreadsheet detailing those changes for 2007.

Conclusion
In summary, the mergers have provided benefits to Arizona consumers and made
the new AT&T a strong competitor in an increasingly competitive marketplace. If you

need any additional information, please feel free to contact me.

Sincerely,

Jhanee Uellre

4 L - .
/ZJ v AU e
Sharon L. hﬁ:@ /W

Director Legislative & Regulatory Affairs
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AT&T Helps PSCU Financial Services Link St. Petersburg Headquarters with Arizona Data Center
St. Petersburg, Florida, October 18, 2007

AT&T Inc. (NYSE:T) has announced a contract with PSCU Financial Services to provide communications equipment and services to enhance the reach and
reliability of the leading credit union service organization's (CUSO) network services. '

PSCU Financial Services has long used AT&T for dedicated volice and high speed networking services, as well as Managed Internet Services (MIS). The
new contract with AT&T establishes an Ethernet private line between PSCU's St. Petersburg headquarters and the company's Phoenix-area data center.
This vital communications link facilitates data replication for business-critical information between St, Petersburg and Phoenix. The instantaneous
mirroring of data across the network further establishes needed regundancy to secure company information and maintain active lines of communication.

' PSCU Financial Services was formed by credit unions for the purpose of providing growth-oriented products and services to credit unions. Along with
developing and supporting industry-teading products, it delivers broad-based knowledge and experience that can help its member credit unions design
and impiement successful programs to drive credit card loan volume and bulld member loyalty with integrated debit card offerings and consumer-friendly
bill-payment services.

"We needed seamiess connectivity between our headquarters and data center to expand and improve call center operations and better secure our
communications capabtlities,” said Richard Ledbetter, chief information officer of PSCU Financial Services. "AT&T set us up with the equipment and
services required to get the job done and guided us through the process so that we are best able to leverage our business communications to secure and
grow PSCU's business.”

Note: This AT&T release and other news announcements are available as part of an RSS feed at WWW.att, Com Ass.

FIND MORE INFORMATION ONLINE
Related Media Kits:

AT&T's Internet Protocol Virtual Private Network

Related News Releases: Web Sites:

ATAT Ethernet Services Named 'Most Innovative © ATA&T Web Site
Carrier Ethernet Service’ ;

| AT&T Business Customer News
AT&T'S Ethernet Portfolio Is Certified By Metro :
Ethernet Forum's Test Lab . AT&T Enterpri rvi

* PSCU Financial Services Web Site

Bookmarks and Tags:

del.icio.us digg . Technorat!:
AT&T, Enterprise, Ethernet, Network Services, PSCU
Fi ial S

Learn more about bookmarks

and tags. :

About PSCU Financial Services

Based in St. Petersburg, Florida, PSCU Financial Services is the nation's largest credit union service organization (CUSQ) and serves more than 1,100
financial institutions nationwide. As a non-profit cooperative, the company is owned by more than 500 member credit unions representing over 11 million
cardholder accounts and more than 500,000 online bill payment subscribers. Its Contact Center handles more than 12 million inquiries a year. PSCU
Financial Services maintains an Eastern operations center in St. Petersburg, Florida, and a Western operations center based in Phoenix, Arizona. The
cooperative's wholly owned subsidiary, Digital Dialogue, operates two 24/7 call centers in Detroit, Mich., that specialize in member services, new member
acquisition, cross-selling and automated lending soiutions.

£stablished in 1977, the company provides a broad array of cost-effective, high quality financial services that include credit, debit, ATM, prepaid, bill
payment, lending and contact center solutions. For more information, visit the company's Web site at www.pscufs.com.

About AT&T

AT&T Inc. (NYSE:T) is a premier communications holding company. Its subsidiaries and affiliates, AT&T operating companies, are the providers of AT&T
services in the United States and around the world. Among their offerings are the world's most advanced 1P-based business communications services and
the nation's leading wireless, high speed Internet access and voice services. In domestic markets, AT&T is known for the directory publishing and
advertising sales leadership of its Yellow Pages and YELLOWPAGES.COM organizations, and the AT&T brand is licensed to innovators in such fields as
communications equipment. As part of its three-screen integration strategy, AT&T is expanding its TV entertainment offerings. Additional information
about AT&T Inc. and the products and services provided by AT&T subsidiaries and affiliates is available at www.att.com,

& AT&T Intellectual Property. All rights reserved. AT&T and the AT&T logo are trademarks of AT&T Inteilectual Property.
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CSK Auto Selects AT&T for Voice, Data and Network-Integration Services
AT&T's Solution Will Drive Technology Growth for Retailer of Auto Parts
Phoenix, Arizona, July 11, 2007

AT&T Inc. (NYSE: T) has announced that CSK Auto Corp. (NYSE: CAO) has signed a new three-year contract with AT&T. Under the terms of the
agreement, AT&T will provide CSK Auto with voice and data services, including a Multiprotocol Label Switching (MPLS)-enabled Virtual Private Network
(VPN) for CSK Auto's headquarters, field and store locations. AT&T will also upgrade and integrate CSK Auto's network.

The AT&T VPN will providé CSK Auto with the flexibility and scalability to connect the company's headquarters location to all of its stores and field
operations. The technolagy 2lso gives CSK Auto the ability to prioritize data applications such as point of sale and a new human resources administrative
application, as well as future Voice over Internet Protocol (VoIP) applications.

In addition to the AT&T VPN solution, AT&T will provide CSK Auto with voice and data services and audio and videoconferencing. AT&T aiso assisted CSK
Auto with consolidation activities after CSK Auto's recent acquisition of Murray's Auto Parts.

"We were impressed with the breadth and depth of the various AT&T offerings, but the level of support we received from the AT&T account team made us
feel even more comfortable with migrating a large portion of CSK Auto's communications components to AT&T," said Brian Woodworth, vice president of
IT operations at CSK Auto. "AT&T was abie to offer us cost-efficiencies and seamiess network integration. We are confident that the services provided by
AT&T will support future technological growth that will help us conduct our business mare efficiently.”

C5K Auto can atso monitor the performance of its AT&T VPN services and its applications through the secure AT&T BusinessDirect® customer portal, which
provides operational efficiencies that include around-the-clock oniine access to real-time network performance reports and direct connections to trouble-
management systems.

Nate: This AT&T release and other news announcements are available as part of an RSS feed at www.att.com Ass.

FIND MORE INFORMATION ONLINE

Web Site Links: Related Media Kits:

AT&T Web Site AT&T's Internet Protoco! Virtuai Private Network
AT&T Business Customer News ATRT Vital Connections

ATST Enterprise Services AT&T BusinessDirect

CSK Auto Corporation

Related Fact Sheet: . Related News Reiease:

AT&T Integration Sotutions * AT&T Wins Two Stevie Awards in Fifth Annual

© American Business Awards

Bookmarks and Tags:

Learn more about bookmarks Technorati: AT&T, VPN, MPLS, IP, VoIP
and tags.

About CSK Auto

CSK Auto Corporation (NYSE: CAO) is the parent company of CSK Auto, Inc., a specialty retailer of automotive parts and accessories, operating 1,334
stores in 22 states (as of May 6, 2007). CSK serves both the do-it-yourself and the do-it-for-me markets, operating under four brand names: Checker
Auto Parts in Hawaili, Rocky Mountain, Southwestern, and Northern Plains states; Schuck's Auto Supply in the Pacific Northwest and Alaska; Kragen Auto
Parts in California; and Murray's Discount Auto Parts in the Midwest,

About AT&T

AT&T Inc. (NYSE: T) is a premier communications holding company. Its subsidiaries and affiliates, AT&T operating companies, are the providers of AT&T
services in the United States and around the world. Among their offerings are the world’'s most advanced IP-based business communications services and
the nation's leading wireless, high speed Internet access and voice services. In domestic markets, AT&T is known for the directory publishing and
advertising sales leadership of its Yeliow Pages and YELLOWPAGES.COM organizations, and the AT&T brand is licensed to innovators in such fields as
communications equipment. As part of its three-screen integration strategy, AT&T is expanding its TV entertainment offerings. Additional information
about AT&T Inc. and the products and services provided by AT&T subsidiaries and affiliates is available at www. att.com.

© 2007 AT&T Knowledge Ventures. All rights reserved. AT&T and the AT&T logo are trademarks of AT&T Knowledge Ventures.

£ .2003-2007 AT&T Knowledge Ventures, All rights reserved. Privacy Palicy YELLOWPAGES.COM
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ATET to Enhance Wireless Solution for US Airways
$6 Million Contract Strengthens Wireless Services and Provides Real-Time Tracking for Cargo at 85 Airports Nationwide
Tempe, Arizona, November 20, 2007

AT&T Inc. (NYSE:T) has announced that US Airways has signed a two-year $6 million contract for AT&T to support a wireless solution that addresses US
Airways' cargo-tracking service needs at more than 85 airports nationwide.

In a deal that illustrates AT&T's commitment to selling integrated wireless/wireline solutions, AT&T is adding wireless services to the mix of voice and
Internet Protocol (IP)-based data and networking services that US Airways uses to run its domestic operations and call center. Overall, US Airways
supports more than 3,800 flights a day and serves more than 230 communities in the U.S., Canada, Europe, the Caribbean and Latin America.

Under the terms of the agreement, ATRT will provide US Alrways with wireless services for a variety of criticat business processes, including access to
corporate e-mail through BlackBerryA® and voice service for domestic and international corporate business travel, AT&T, which is the world's leading
provider of BlackBerry services, boasts the largest international wireless footprint of any U.S. carrier and gives customers the ability to access e-mail,
browse the Web and perform other data applications in more than 135 countries, and customers can make or receive phone calls in more than 190
countries.

Additionaily, US Airways will leverage the advantages of AT&T's vast wireless network to provide reai-time tracking data for its customers' shipments.
Through the use of hand-held barcode scanners connected wirelessly to the AT&T network, US Airways is able to provide up-to-the-minute, real-time
tracking to its global shipping customers. AT&T provides similar services to several major U.S. airlines.

"In a move to optimize and improve our tracking of cargo shipments, we sought a reliable and consistent solution," said Joe Beery, US Airways' senior
vice president and chief information officer. "AT&T brings the benefit of wireless advantages to the solution and enhances our agility and high-quality
standards to our customer service philosophy.”

The agreement renews and expands a long-standing relationship between the two companies that spans more than 10 years,

Note: This AT&T release and other news announcements are available as part of an RSS feed at www.att. comass.

FIND MORE INFORMATION ONLINE

Related Media Kits: Related Fact Sheets:
Mobile Sglutions for Businesses  Integrating Mobile Access into your VPN Environment
Related News Releases: . Web Sites:

U.S. Postal Service Expands Nationwide Wireless Data @ AT&T Web Site

Solution with AT&T :

. AT&T Enterprise Services
AT&T Survey Finds That 42 Percent of Small Business
Owners Would Have Difficuity Surviving without : US Airways Web Site
Wireless Technologies :

Bookmarks and Tags:

del.iclo.us ' digg ‘ Technorati:
AT&T, Mobile Solutions, IP
ks

Learn more about bookmarks
and tags.

About US Airways

US Airways is the fifth largest domestic airline employing more than 36,000 aviation professionals worldwide. US Airways, US Airways Shuttle and US
Airways Express operate approximately 3,800 flights per day and serve more than 230 communities in the U.S., Canada, Europe, the Caribbean and Latin
America. The new US Airways -- the product of a merger between America West and US Airways in September 2005 -- is 3 member of the Star Alliance
network, which offers our customers 16,000 daily flights to 855 destinations in 155 countries woridwide. Additional information on US Airways can be

found at hitp ./ www. usalrways.com.

About AT&T

AT&T Inc. (NYSE:T) is a premier communications holding company. Its subsidiaries and affiliates, AT&T operating companies, are the providers of AT&T
services in the United States and around the world. Among their offerings are the world's most advanced IP-based business communications services and
the nation’s leading wireless, high speed Internet access and voice services. In domestic markets, AT&T is known for the directory publishing and
advertising sales leadership of its Yellow Pages and YELLOWPAGES. COM organizations, and the AT&T brand is licensed to innovators in such fields as
communications equipment. As part of its three-screen integration strategy, AT&T is expanding its TV entertainment offerings. Additional information
about AT&T Inc. and the products and services provided by AT&T subsidiaries and affiliates is available at www. att.com.
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For more information, contact:
Brian Brokowski

Office: 619-237-7716

Mobile: 619-246-3810

AT&T EXPANDS WIRELESS COVERAGE IN GREATER PHOENIX AREA
New Cell Sites Enhance Service in Valley of the Sun

PHOENIX, Oct. 19, 2007 — AT&T Inc. (NYSE:T) has announced an expansion of wireless
service in the Greater Phoenix area with the activation of nine new cell sites. The sites are
among 28 that AT&T has added this year throughout the state of Arizona, including 19 in the

Greater Phoenix area.

The new cell sites are located in northern and northeastern Phoenix (including sites near 40"
Street and Greenway, Union Hills Drive and Tatum Boulevard, and 32™ Street and Chandler
Boulevard), North Scottsdale (Pinnacle Peak), Gilbert, Surprise, Chandler and Queen Creek.

“The new sites are part of our continuing commitment to providing the highest standards of
service to our customers,” said Jeff McElfresh, vice president and general manager of AT&T in
Arizona. “With the continued success of the iPhone and other innovative services, we are
investing a significant amount of resources to ensure that our network delivers unmatched
quality and coverage for the residents of the area.”

Through an aggressive program to upgrade and expand wireless service, AT&T has invested
more than $18 billion nationally over the past three years, including the addition of 242 new cell
sites throughout Arizona during that time, an increase in wireless coverage of more than 60
percent throughout the state. The network investment now gives customers access to

approximately 45,000 national cell sites.
“We are pleased to continue our commitment to customer service, high quality and exceptional
reliability for all of our customers in Arizona,” said McElfresh. “We've set a high bar for the

quality and strength of our network, and we're raising that bar every day.”

(more)

News Release



Included in the 28 new sites in Arizona this year are two recently activated new cell sites in
Yuma and Fort Huachuca. In the past year, the company has opened 15 new retail store
locations throughout the state, and those stores include a strong emphasis on bilingual services.
AT&T also recently launched a new rate of 5 cents a minute for wireless customers in the
United States who call landline numbers in Mexico. The rate is part of the AT&T World Connect
Mexico calling plan. AT&T World Connect Mexico provides discounted calling rates from
wireless phones in the U.S. to Mexico — and more than 220 other co‘untries — fora $3.99

monthly recurring charge.

Note: This AT&T release and other news announcements are available as part of an RSS feed at
www.att.com/rss.

Find More Information Online:

Web Site Links: Related Media Kits:
AT&T Web Site ATA&T International Service Plans
AT&T Wireless Web Site

AT&T Network Coverage Map

Related Fact Sheets: Related News Releases:

AT&T Offers Discounted Wireless Calling to
Mexico

New AT&T Cell Site Enhancing Wireless
Coverage at Alcorn State University

New AT&T Celi Site Expanding Wireless

Coverage in West Heathrow
Technorati Tags: AT&T, Mobile Phones, Network Coverage Map, Phoenix, AZ, Cell Sites, Wireless

Calling Plans

About AT&T

AT&T Inc. (NYSE:T) is a premier communications holding company. Its subsidiaries and affiliates, AT&T
operating companies, are the providers of AT&T services in the United States and around the world.
Among their offerings are the world’'s most advanced IP-based business communications services and
the nation's leading wireless, high speed Internet access and voice services. In domestic markets, AT&T
is known for the directory publishing and advertising sales leadership of its Yellow Pages and
YELLOWPAGES.COM organizations, and the AT&T brand is licensed to innovators in such fields as
communications equipment. As part of its three-screen integration strategy, AT&T is expanding its TV
entertainment offerings. Additional information about AT&T Inc. and the products and services provided
by AT&T subsidiaries and affiliates is available at http://www.att.com.
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