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Arizona Corporation Commission
Docket Control Center

1200 West Washington Street 7 o
Phoenix, Arizona 85007-2996 T-00000A-05-0380

In compliance with Decision No. 67941, Table Top Telephone Company, Inc. hereby files our
Outreach Program Report. '

In Decision No. 67941, the Commission ordered all Arizona ETCs to file a report by June 21,
2006, discussing each ETCs outreach program in conformity with the new Federal
Communications Commission (“FCC”) guidelines and their impact on Lifeline and Link-Up
subscribership levels. By Procedural Order dated June 26, 2006, this filing deadline was
subsequently extended until July 21, 2006.

Enclosed are an original and thirteen (13) copies of Table Top Telephone Company’s Outreach
Program Report. If you have any questmns or require additional mformatmn on this filing, please
give me a call at (520) 387-5600.

Slncerely, B
2544'\7’ 6‘9‘1‘ : Arizona Corparatlon Commission
Lisa J. Rossi | DO CK D
Customer Service and Marketing Manager
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cc: John Hayes, Table Top Telephone Company
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Outreach Program Report
To the Arizona Corporation Commission
From Table Top Telephone Company, Inc.
In Compliance with Decision No. 67941
Docket No. T-00000A-05-0380
July 21, 2006

Table Top Telephone Co., Inc. has approximately 4847 access lines in rural
portions of Arizona. Our serving arcas include the exchanges of Aguila,
Ajo, Bagdad, Inscription Canyon Ranch, Sanders and Seligman. A portion
of the Sanders exchange is on the Navajo Nation.

Table Top Telephone Co., Inc. outreach program consists of the following:

1. Letters to customers notifying them of the Lifeline Programs.

2. Advertisements in all local newspapers alerting customers of the

availability of Lifeline Programs.

Lifeline information packets sent to all schools in our serving areas.

4, Customer Service Representatives verbally informing all new
customers of the Lifeline Programs.

(WS

Our Outreach Program resulted in an increase in lifeline customers of 55%
over the last twelve months, Our residential customer penetration rate
increased from 7% in June 2005, to 11.3% in June 2006.




