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IDENTIFICATION OF WITNESS

PLEASE STATE YOUR NAME, OCCUPATION AND BUSINESS ADDRESS.

My name is Jerrold L. Thompson. | am employed by U S WEST
Communications, Inc., (U S WEST) as Executive Director - Service Cost
Information. My business address is Room 4400, 1801 California Street,

Denver, CO.

DID YOU PROVIDE TESTIMONY EARLIER IN THIS PROCEEDING?

Yes. | provided direct testimony dated January 8, 1999. This testimony revises

and updates that testimony.

PURPOSE OF TESTIMONY

COULD YOU BRIEFLY SUMMARIZE YOUR PRIOR TESTIMONY?

Yes. My previous testimony covered Total Service Long Run Incremental Cost
(TSLRIC) studies. | described TSLRIC principles, U S WEST’s cost study
procedures, the proper use of TSLRIC information, and the differences between
TSLRIC and Total Element Long Run Incremental Cost (TELRIC) studies.

Under confidential cover | provided the results of U S WEST’s TSLRIC studies

for several products where pricing changes are proposed.




Docket No. T-01051B-99-0105
U S WEST Communications
Suppl. Testimony of Jerrold L. Thompson
Page 2, May 19, 2000
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2 Q. WHAT IS THE PURPOSE OF YOUR REVISED TESTIMONY?

4 A, This testimony revises my January 1999 testimony and updates the cost studies

5 previously submitted in this proceeding. This update is necessary to: (1) provide
6 costs for services where U S WEST is proposing price changes; (2) reflect more
7 recent information; and (3) incorporate Commission ordered loop costs.

8

9 Q. WHY ARE THESE CHANGES NECESSARY?
10

11 A My previous testimony provided cost studies for services that U S WEST

12 proposed price changes. In this testimony U S WEST is proposing changes to
13 include some additional services. For example, in addition to the cost studies

14 addressed in my direct testimony | am now including cost studies for Last Call

15 Return, Common Channel Signaling, and Switched Access Trunk Testing. The
16 cost studies | am including in this testimony reflect U S WEST’s most recent data
17 for costs. Given the Commission’s rules requiring Total Service Long-run

18 Incremental Cost Studies', it is important that the forward-looking costs reflect

19 current information. Finally, with the intent to avoid prolonged unnecessary

20 debate as to the appropriate assumptions for loop costs, | have directed that the
21 cost studies incorporate the Commission ordered loop rate from Docket No. U-

1 R14-2-103 and R14-2-1310.
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3021-96-448 (et al), Decision No. 60635. Because U S WEST is proposing
further deaveraging of its retail rates in this proceeding, | have also directed the
use of U S WEST’s deaveraged loop costs for costs in the proposed Base Rate

Area, Zones 1 and 2 as described in the testimony of Mr. David Teitzel.

UPDATED INFORMATION

HAS U S WEST USED ITS LATEST COST MODELS?

Yes. The updated TSLRIC results have utilized the latest models for Switch
Usage, Transport, and Cost Factors. In addition, U S WEST has used the latest
Commission approved depreciation lives and the Company’s proposed forward-
looking Cost of Capital, 12.4%. The Switched Usage Model has updated
information for each switch in Arizona including completion ratios, percent digital
lines, and current equipment prices. The Transport Model has updated
equipment prices and ut/ilized current interoffice transport designs. Factors have

been updated to the year 2000 level.

LOOP COST INFORMATION

WHAT LOOP COST INFORMATION IS USED IN THE REVISED COST

STUDIES?

| have directed the use of loop costs that comply with the Commission’s Decision

No. 60635. The Commission determined that the cost of an unbundied loop on
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a statewide average basis in Arizona is $21.98 per month. | have adopted that
cost on a deaveraged basis. The deaveraged cost number was developed from
an analysis of the current Base Rate Area with 2 Outlying Zones. The statewide

average rate of $21.98 on a deaveraged basis is:

Base Rate Area $20.12
Zone 1 $40.65
Zone 2 $63.70

These costs are based upon the proposed Base Rate and Zone increments
contained in the testimony of Mr. David Teitzel. These costs are also proposed

by U S WEST in Docket No. T-00000A-00-0194, In The matter of Investigation

Into U S WEST Communications, Inc.’s Compliance With Certain Wholesale

Pricing Requirements for Unbundled Network Elements and Resale Discounts.

HAVE YOU PROVIDED THE RESULTS OF THE REVISED TSLRIC STUDIES?

Yes. Confidential Exhibit JLT-1 Supplemental contains the results of the revised

TSLRIC studies, as well as the new studies | discussed.

RECOMMENDATION

WHAT IS YOUR RECOMMENDATION TO THE COMMISSION?

| recommend that the Commission approve the use of U S WEST’s TSLRIC

studies as the appropriate price floor for the services in this proceeding.
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DOES THIS CONCLUDE YOUR TESTIMONY?

Yes.




BEFORE THE ARIZONA CORPORATION COMMISSION

IN THE MATTER OF THE APPLICATION OF )
U S WEST COMMUNICATIONS, INC., A )
COLORADO CORPORATION, FOR A )
HEARING TO DETERMINE THE EARNINGS ) DOCKET NO. T-01051B-99-0105
OF THE COMPANY, THE FAIR VALUE OF THE )
COMPANY FOR RATEMAKING PURPOSES, )
TO FIX A JUST AND REASONABLE RATE OF )
RETURN THEREON AND TO APPROVE RATE )
SCHEDULES DESIGNED TO DEVELOP SUCH )
RETURN )

EXHIBITS
OF

JERROLD L. THOMPSON

U S WEST COMMUNICATIONS

May 19, 2000




Confidential Exhibit JLT-1 provided under separate cover




BEFORE THE ARIZONA CORPORATION COMMISSION

CARL J. KUNASEK
CHAIRMAN
JIMIRVIN
| COMMISSIONER
| WILLIAM A. MUNDELL
: COMMISSIONER
|

IN THE MATTER OF INVESTIGATION INTO
U S WEST COMMUNICATIONS, INC.'S DOCKET NO. T-01051B-99-0105
COMPLIANCE WITH CERTAIN WHOLESALE
PRICING REQUIREMENTS FOR UNBUNDLED AFFIDAVIT OF
NETWORK ELEMENTS AND RESALE Jerrold L. Thompson
DISCOUNTS ~
STATE OF COLORADO

SS
COUNTY OF DENVER

Jerrold L. Thompson of lawful age being first duly sworn, deposes and states:

1. My name is Jerrold L. Thompson. | am the Executive Director — Service
Cost Information for U S WEST Communications in Denver, Colorado.

2. | hereby swear and affirm that my answers contained in the attached

testimony to the questions therein propounded are true and correct to the
best of my knowledge and belief.

Jerrold L. Thompsén

1 Z
| SUBSCRIBED AND SWORN to before me this /ﬁ’“ day of %/"7 £

, 2000.
Nzary Public

My Commission Expires:

Z@/@ J/V 200
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EXECUTIVE SUMMARY

My Supplemental Direct Testimony will adopt testimony previously filed by Dr.
Barbara M. Wilcox. The purpose is to discuss and support price and structure
revisions to U S WEST’s switched access, private line transport and public
access line services, and the withdrawal of ScooplineSM service. My testimony
also advocates pricing flexibility for these finished wholesale products, consistent

with U S WEST’s Competitive Zone proposal.

Switched access service is provided by U S WEST to interexchange carriers for
the purpose of connecting these carriers to their end-user customers via the local
switched network. In 1995, significant price reductions and restructures of

U S WEST’s Arizona switched access prices were accomplished. In the present
filing, U S WEST proposes to further restructure and reduce switched access
prices. The net revenue impact of these proposals is a $5.0 million reduction in

annual revenues,

Private line services are dedicated, direct connections between two or more
points. U S WEST has completed a review of each of the individual price
elements in the Private Line Transport Tariff, taking into consideration the
current costs for each element, the price of competing services, and the need to
meet the revenue requirements that exist in Arizona. The resulting price

adjustments produce a net $5.6 million increase in private line and digital data

service prices.
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Public Access Line (PAL) services provide access to the switched telephone
network for payphone service providers. U S WEST continues to propose to
withdraw the obsolete customer-owned coin operated telephone service options
and move the current customers to equivalent services offered in the PAL tariff.
This change produces a net reduction of approximately $8,000 in annuali
revenues. U S WEST also proposes to increase the directory assistance prices
for PAL customers. The current prices are below cost. The revenue impact for

increases in directory assistance charges to PAL customers is $1.7 million.

ScooplineSM is an intraLATA public announcement service whereby U S WEST
delivers calls and bills end-user customers on behalf of a sponsor. The end-user
reaches the sponsor’s information service by dialing a 976 or 676 telephone
number. Local public announcement services are being displaced by
interexchange carrier's 900 services, which can be offered nationwide.

U S WEST proposes to discontinue offering ScooplineSM service.

Competitive zones are areas in which U S WEST has competition for local
telephone service. Mr. Teitzel describes U S WEST’s proposal for pricing
flexibility for retail products in competitive zones. The presence of competition in
these zones also impacts U S WEST's finished wholesale services, such as
switched access, private line, and PAL services. In competitive zones,

U S WEST also proposes to introduce flexible pricing for wholesale services.

This testimony also includes my adoption of the testimony filed by Ms. Karen A.

Stewart, in which U S WEST requested that the Commission exercise its
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| authority to deregulate high capacity data services provided by U S WEST in

| Arizona.

In my supplemental testimony, | update information that demonstrates that the
Arizona market for high capacity services continues to be very competitive from
both resellers and established facilities-based competitors with substantial
resources. An update on FCC action taken since Ms. Stewart’s testimony was
filed is included. Recent data from a competitive analysis performed by Quality
Strategies in second quarter 1999 is presented, showing increasing competition

in all high capacity services.

iii
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IDENTIFICATION OF WITNESS

PLEASE STATE YOUR NAME, OCCUPATION, AND PLACE OF
EMPLOYMENT.

My name is Scott A. Mcintyre. | work for U S WEST Communications, Inc.

(“U S WEST” or “Company”). My title is Director — Markets-Regulatory Strategy.
My responsibilities include developing marketing and pricing strategies for

U S WEST and supporting these strategies in the regulatory arena. My business
address is 1600 7™ Avenue, Room 3009, Seattle, Washington 98191.

BRIEFLY OUTLINE YOUR EMPLOYMENT AND EDUCATIONAL BACKGROUND.
| earned a Bachelor of Science degree in Electrical Engineering at the University
of Washington in 1974. | have worked for U S WEST (formerly Pacific
Northwest Bell) since 1970. In the past 30 years | have held many positions that
have given me a broad understanding of the telecommunications business. |
have experience in the installation and repair of local residence and business
telephone services. | also have experience in analyzing and planning new
central office equipment and interoffice network facilities. 1 have performed cost
analyses on many aspects of the business and analyzed departmental budgets
in great detail. From 1987 to 1999, | managed Private Line (PL) voice and data
products. This included the development, pricing and market strategies for a
wide range of products serving business customers across U S WEST's

fourteen-state region.
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Since July, 1999, | have been in my current position as a policy and pricing
expert, representing U S WEST in issues involving various business services,
including private line and switched access service. | also represent U S WEST
on issues concerning competition and performance measures. This wide range
of experience has provided me with an understanding of how services are
provided, and the pricing and marketing necessary for these services to be

successful.

HAVE YOU PREVIOUSLY TESTIFIED BEFORE THIS OR ANY OTHER
COMMISSION?

I have not testified in Arizona, however, | have testified in Washington, Colorado,
New Mexico, Oregon and Wyoming. In addition, | have represented U S WEST
in discussions and settlement conferences in Arizona, Utah, and Minnesota as

well as the states listed above.

PURPOSE OF TESTIMONY

WHAT IS THE PURPOSE OF YOUR TESTIMONY?

I am adopting the testimony of Dr. Barbara M. Wilcox in its entirety. That
testimony represents switched access, private line services and public access
lines and how U S WEST’s proposal for pricing flexibility in competitive zones will
be applied to these products and services. In addition to the testimony of Dr.
Wilcox, | will also adopt the testimony of Karen A. Stewart. Ms. Stewart’s
testimony proposed deregulation of Digital High Capacity services and switched

access DS1, DS3 transport. The purpose of my testimony is to present revisions

to the original testimony filed by Dr. Wilcox and Ms. Stewart.
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1
2 | describe changes in the original testimony due to an updated test period for
3 switched access, private line services, and PAL services.
4
5 | describe U S WEST's proposals for changes in private line prices. U S WEST's
6 private line proposals affect the following price categories for analog private line,
7 and digital data services:
8
9 ¢ Network Access Channel
10 e Transport Mileage
11 e Channel Performance
12 e Optional Features and Functions
13
14 Q. WHAT ARE THE SPECIFIC PRICING CHANGES YOU ARE PROPOSING
15 THAT ARE DIFFERENT THAN PROPOSED IN JANUARY 1999?
16 A. | am proposing changes in pricing for the following items:
17
18 e Analog Private Line NAC, 2-wire and 4-wire
19 ¢ Analog Private Line Channel Performance
20 ¢ Analog Private Line Fixed Mileage
21 e Analog Private Line Per Mile
22 o Digital Data Service NAC
23 ¢ Digital Data Service Channel Performance
24 ¢ Digital Data Service Fixed Mileage
25 e Digital Data Service Per Mile
26
27 Q.  WHY ARE THESE PRIVATE LINE PRICES CHANGING FROM THE ORIGINAL
28 FILING?
29 A. Since so much time has passed, new cost studies have been developed which
30 demonstrate that these services have little or no margins. We have taken this
31 opportunity to adjust many prices to cover cost. In an attempt to minimize rate
| 32 impacts to customers, we have also reduced prices where possible. This has
1
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resulted in changing several price elements, but the overall revenue increase for

Private Line services (including DDS) has been reduced by over $700,000.

In addition, U S WEST requests that the Commission allow the deregulation of
digital high capacity services. In this testimony | will present updated information
about the extent of competition in these services and continue to advocate their
deregulation. | will also update the action taken by the Federal Communications

Commission at the interstate level for these same services.

HOW DO THE RECOMMENDATIONS IN YOUR TESTIMONY IMPACT
ANNUAL REVENUES FOR THE OTHER SERVICES IN THIS RATE CASE
FILING?

My recommendations produce the following revenue impacts: Switched access
revenues decrease $5.0 million. Private line revenues increase $5.6 million.
PAL revenues decrease approximately $7,900. Directory assistance revenues

for PAL will increase $1.7 million.
SWITCHED ACCESS SERVICE

WHAT CHANGES ARE BEING MADE TO SWITCHED ACCESS?
We have updated the revenue impacts based on customer demand through the

end of 1999,

HOW DOES THE UPDATED TEST PERIOD IMPACT THE SWITCHED
ACCESS PROPOSAL?
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The current and proposed switched access revenues, as well as the current and
proposed switched access prices, will be impacted by the updated test period.

The revenues and prices will be reflective of more current demand.

WILL THE AMOUNT OF THE REDUCTION REMAIN THE SAME?

Yes. The proposed switched access reduction will remain at $5M.

DOES THE UPDATED TEST PERIOD CHANGE ANYTHING ELSE ON THE
SWITCHED ACCESS PROPOSAL?

Yes. With the new revised test period the switched access average weighted
rate changes from 4.1 cents to 3.8 cents per minute-of-use. The current and

proposed prices are shown in Exhibit SAM-1.

ARE THERE ANY MORE CHANGES TO SWITCHED ACCESS THAT NEED TO
BE INTRODUCED?
No. The price changes that are mentioned above are the only changes to

U S WEST’s original switched access proposal.

WHAT IS THE NET IMPACT OF ALL THE PROPOSED CHANGES TO
SWITCHED ACCESS SERVICES?
The overall net impact of price changes to switched access results in a $5.0

million reduction in annual revenues.
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PRIVATE LINE TRANSPORT SERVICES

Network Access Channel

ARE THERE ANY CHANGES THAT NEED TO BE INTRODUCED TO PRIVATE
LINE SERVICES? _

Yes. In addition to price changes for the Network Access Channel (NAC), | will
also make minor language changes that are reflective of revised revenues and
prices associated with the updated test period. | also propose to eliminate

additional private line services for which there is no demand.

WHAT IS A NETWORK ACCESS CHANNEL?
A Network Access Channel (NAC) is the transmission path between the
customer's premises or designated location and the U S WEST central office

serving that location (serving wire center).

WHAT ARE U S WEST’S PROPOSALS FOR NETWORK ACCESS CHANNEL
RATES?

Current prices of $11.50 for a two-wire NAC, and $23.00 for a four wire NAC are
considerably out of line with the statewide average unbundled two-wire loop rate
of $21.98. Therefore, prices for network access channels are being increased to
$22 and $44 for a two-wire and four-wire, respectively. This price change is

shown on Exhibit SAM-2.
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ARE THESE THE SAME PRICES PROPOSED BY DR. WILCOX IN HER
ORIGINAL TESTIMONY?

No. The original filing proposed rates of $28 for a two wire NAC and $56 for a
four wire NAC.

WHY HAVE YOU REDUCED THE PROPOSED PRICES FOR THE NAC IN
THIS UPDATE?

We want to reduce the rate impact that may be significant for some customers.
While we are still concerned with the arbitrage of these services, we are more
concerned, for the present, with the increases faced by some customers as a

result of this significant NAC increase.

WHY DO NAC PRICES NEED TO BE RAISED TO THESE LEVELS?

Private line services can be used in lieu of an unbundled loop for many services.
Since the unbundied loop is required to be a cost-based wholesale loop
component that will enable Competitive Local Exchange Carriers (CLEC’s) to
offer local service, it makes no sense to have a retail service, which could be

used for the same purpose, to be priced lower.

WHAT IS THE TOTAL REVENUE IMPACT OF U S WEST’'S NETWORK
ACCESS CHANNEL PROPOSALS?
The NAC proposals for analog private line services will result in an overall annual

increase in revenue of approximately $5.9 million.
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Channel Performance

PLEASE DESCRIBE U S WEST’S PROPOSALS FOR CHANNEL
PERFORMANCE RATES AND YOUR SUPPORTING RATIONALE.

U S WEST proposes to increase certain channel performance rate elements so
that they will be priced above the price floor. U S WEST also proposes to
reduce prices on some channel performance rate elements. Overall, channel
performance prices are being decreased. Details of U S WEST’s proposals for

channel performance are detailed in my Exhibit SAM-2.

WHAT IS THE REVENUE IMPACT OF U S WEST’S CHANNEL
PERFORMANCE PROPOSALS?
U S WEST’s channel performance proposals will decrease annual revenue by

$1.0 million.

ARE ANY OTHER CHANGES BEING MADE REGARDING CHANNEL
PERFORMANCE OFFERINGS?

Yes. The original filing by Dr. Wilcox proposed the grandfathering of Local Area
Data Service (LADS), and the elimination of Voice Grade Basic service. At this
time | am also proposing to withdraw Low Speed Data LS1, LS2, MT3, TG1,
TG2; Voice Grade 1, 7, 8, 9, and 12 services. These additional types of analog
private lines are archaic, have no quantities in service, and have no future

market requirement.
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Transport Mileage

WHAT ARE U S WEST’S PROPOSALS FOR TRANSPORT MILEAGE RATES
AND THE CORRESPONDING RATIONALE?

U S WEST proposes to adjust prices for Arizona’s transport mileage so they are
more closely aligned with costs. This will be accomplished by increasing the
“fixed” rate element and increasing the “per-mile” rate element for all except the
third mileage bands. Higher monthly rates are proposed for the three higher
Audio Services bands in recognition of their greater bandwidth capacities. These
proposed analog private line transport mileage changes are shown in Exhibit

SAM-3.

WHAT IS THE REVENUE IMPACT OF U S WEST’S TRANSPORT MILEAGE
PROPOSALS?
The annual revenue impact of U S WEST’s recurring transport mileage rate

proposals is a decrease of approximately $1.7 million.

Optional Features and Functions

WHAT ARE OPTIONAL FEATURES AND FUNCTIONS?

Optional Features and Functions provide options to improve the quality or utility
of a private line transport service to meet specific customer requirements.
Examples of these options include bridging, conditioning, and transfer

arrangements.
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1 Q. WHAT PROPOSALS DOES U S WEST HAVE FOR OPTIONAL FEATURES
2 AND FUNCTIONS?
3 A U S WEST proposes to increase bridging rates for services that are below costs.
4 Decreases are also being made to some bridging and conditioning options. The
5 details of these proposals are shown on my Exhibit SAM-4.
6
7 Q. WHATIS THE REVENUE IMPACT OF U S WEST'S PROPOSALS FOR
8 OPTIONAL FEATURES AND FUNCTIONS?
9 A. The annual revenue effect of this portion of U S WEST’s overall proposal is a net
10 decrease of $47,000.
11
12 Analog Nonrecurring Charges
13
14 Q. WHAT CHANGES ARE YOU PROPOSING FOR PRIVATE LINE
15 NONRECURRING CHARGES?
16 A The nonrecurring charges, which are applied when a customer installs or
17 changes a private line service, are being simplified to be more consistent across
18 services and to align prices more closely with costs. This involves both price
19 increases and price decreases. The specific prices being changed are shown in
20 my Exhibit SAM-5.
21
22 U S WEST also proposes to modify prices and price structure for some private
23 line miscellaneous nonrecurring charges. The design change charge is being
24 increased from $63 to $70. Prices for additional engineering and labor are being
25 increased and simplified to just one half-hour charge for all half-hour increments.
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These miscellaneous nonrecurring changes are applicable to all private line

services and they result in additional annual revenues of $36,000.

WHAT IS THE REVENUE IMPACT OF U S WEST’S PROPOSALS FOR
ANALOG PRIVATE LINE NONRECURRING CHARGES?
The annual revenue effect of this portion of U S WEST'’s overall proposal is a

decrease of approximately $355,000.

Digital Data Service

WHAT IS DIGITAL DATA SERVICE (DDS)?

Digital Data Service (DDS) is offered under the name DIGICOM | and DIGICOM
1l Service in Arizona. This proposal will combine DIGICOM | and Il into the

U S WEST regional standard Digital Data Service offering. It is a private line
transport service providing point-to-point transmission of digital data at various
speeds up to and including 64 kilobits per second. DDS is used in situations
where a customer needs digital data transmission, but does not have large
enough volumes of data to warrant use of a high-capacity service, such as DS1

Service, which is capable of 1.54 megabits per second.

IS US WEST PROPOSING ANY CHANGES TO THE PRICES OF DIGITAL
DATA SERVICE?

Yes, U S WEST is proposing to increase the monthly price for a network access
channel from $31.50 to $44. DDS utilizes a four-wire NAC and this change will

make all 4-wire NAC prices consistent with each other. This price increase will

be partially offset by price reductions for channel performance at the higher data
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speeds. Transport mileage for DDS will be priced with one fixed and one per-
mile price for all mileage bands, which overall will reduce DDS transport revenue.

Proposed prices are shown on Exhibit SAM-6.

WHAT IS THE REVENUE IMPACT OF THE CHANGES TO DDS?

The overall net effect is a $640,256 decrease in annual revenues.

Private Line Summary

WHAT IS THE TOTAL ANNUAL REVENUE IMPACT OF ALL U S WEST
PRIVATE LINE PROPOSALS?
The net annual revenue impact of all of these private line price changes is a $5.6

million increase.

E911 Transport

WHAT IS E911 TRANSPORT?

E911 Transport consists of facilities that connect and transport 911 calls from the
calling party’s serving wire center to the Public Safety Answering Point (PSAP).
These facilities include local loops called Network Access Channels (NACs) and
interoffice transport between the serving wire center of the party calling E911

and the E911 control office, and between the E911 control office and the PSAP’s
serving wire center. A channel performance element will also be associated with

each NAC for signaling and conditioning purposes.
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2 Q HOW DOES U S WEST CHARGE FOR E911 TRANSPORT?

3 A Charges for E911 Transport are shown in the Arizona Exchange and Network

4 Services Tariff, Section 9.2.1. These charges are based on the number of
5 exchange access lines in the E911 serving area. Depending on the number of
6 access lines, U S WEST engineers, installs and maintains transport facilities at
7 sufficient levels to provide a minimum of P.01 grade of service. This ensures
8 that during the average busy hour no more than 1% of calls to the E911 system
9 will encounter a busy condition.

10

11 Q. WHAT CHANGES ARE PROPOSED FOR THESE RATES?

12 A U S WEST is proposing that these transport rates be increased by the same

13 percentage that analog private line prices are being increased. This amounts to
14 a 30% increase in this case.

15

16 Q.  PLEASE EXPLAIN WHY IT IS APPROPRIATE TO ASSOCIATE THIS RATE

17 INCREASE WITH ANALOG PRIVATE LINE?

18 A. E911 transport is provisioned using service elements identical to those described
19 in my testimony for analog private line. This proposal aligns prices more closely
20 to costs.

21

22 Q. WHATIS THE REVENUE EFFECT OF THIS PRICE PROPOSAL?

23 A The proposed E911 price changes will result in an annual revenue increase of
24 $109,972. Details are shown in my Exhibit SAM-7.
25

26
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2 PUBLIC ACCESS LINE (PAL) SERVICE
3

4 Proposed Public Access Line

5

6 Q. ARE THERE ANY CHANGES TO THE ORIGINAL PAL PROPOSAL?

7 A There are no changes to the original proposal for PAL service.

8

9 Q. WHYDID YOU SET THE PROPOSED RATE FOR FLAT FULL RESALE BASIC
10 PAL AT THE CURRENT TARIFFED RATE OF $32.78?

11

12 A The Flat Full Resale Basic PAL rate was reduced to the Flat Business rate in

13 Arizona Corporation Commission Decision No. 61304 dated December 31, 1998.
14 The Commission's Decision is under appeal. U S WEST has reflected the

15 Commission ordered rate for Flat Full Resale Basic PAL in this proceeding while
16 the decision is under appeal. However, should the Company win its appeal, it

17 believes that the PAL price should be set at $42.31, the price that was in effect
18 prior to decision No 61304.

19

20 PUBLIC ANNOUNCEMENT SERVICES

21
22 Q. WHAT ARE PUBLIC ANNOUNCEMENT SERVICES?

23 A U S WEST currently offers one public announcement service in Arizona. ltis
24 known as ScooplineSM Service. ScooplineSM Service consists of service and
25 facilities for sponsor-provided pre-recorded announcements or interactive
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programs within the Phoenix and Tucson LATAs. This service enables an end-
user client, for a charge, to dial a ScooplineSM telephone number and receive a
ScooplineSM sponsor’s pre-recorded announcement or to participate in an
interactive program. As an integral part of the service, the Company will deliver
calls and bill clients on behalf of the sponsor. In order to reach the information
service, the client dials a 976 telephone number in the Phoenix LATA, or a 676

telephone number in the Tucson LATA.

ScooplineSM proposal

DESCRIBE THE PROPOSED CHANGES FOR SCOOPLINESM SERVICE.
U S WEST proposes to eliminate and remove from its tariff the ScooplineSM

offering.

IS THIS A CHANGE FROM U S WEST ORIGINAL PROPOSAL?

No, this is the same proposal as was originally proposed.

PRICING FLEXIBILITY PROPOSAL

Competitive Zones

WHAT ARE COMPETITIVE ZONES?
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Competitive zones consist of the areas in which U S WEST experiences
competition for local telephone service. Mr. David Teitzel provides more detailed

information on U S WEST’s competitive zone proposal in his testimony.

Pricing Flexibility for Wholesale Services

WHAT IS MEANT BY PRICING FLEXIBILITY?
Pricing flexibility allows the company to strategically move prices upward and

downward within a defined range as the marketplace dictates.

WILL THE PROPOSED PRICE RANGES FOR PRICING FLEXIBILITY BE
PRESENTED TO THE ARIZONA CORPORATION COMMISSION FOR
APPROVAL?

Yes. U S WEST is asking for the establishment of price floors and price ceilings

in this rate case.

ARE YOU SAYING THAT PRICING FLEXIBILITY IS ALSO NEEDED FOR
WHOLESALE, AS WELL AS RETAIL SERVICES IN THE COMPETITIVE
ZONE?

Yes. Finished wholesale services such as private line, switched access and
public access lines are subject to the same competitive pressures as retail

services.

PLEASE EXPLAIN HOW CUSTOMERS BENEFIT FROM PRICING
FLEXIBILITY.
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Customers will benefit in having an opportunity to pick and choose the best
packaged and priced services that fit their specific needs. At the same time, the
support for basic residential services that have traditionally come from switched
access will not be immediately removed. This will enable U S WEST to continue
to fulfill its carrier-of-last resort responsibilities and customers to continue to have

affordable service.

DEREGULATION OF HIGH CAPACITY SERVICES

WHAT IS THE PURPOSE OF THIS PART OF YOUR TESTIMONY?

The purpose of testimony filed by Ms. Stewart was to demonstrate that the
Arizona market for high capacity digital services is robustly competitive.

U S WEST requests that the Commission allow the deregulation of the following
digital high capacity services: Frame Relay Service (FRS), ATM Cell Relay
Service (ATM CRS), LAN Switching Services (LSS), Transparent LAN Service
(TLS), Megabit Services, DS1 and DS3 transport services (including Switched

Access transport).

Basis for Deregulation Request

PLEASE REVIEW THE BASIS FOR U S WEST’S REQUEST TO
DEREGULATE HIGH CAPACITY SERVICES?
This request is made pursuant to A.R.S. § 40-281(e), which provides:

When the commission determines after notice and hearing that any
product or service of a telecommunications corporation is neither essential
nor integral to the public service rendered by such corporation, it shall
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1 declar_e tljat such product or service is not subject to regulation by the
2 commission.
3 In general, regulation of telecommunications services has always been a
4 surrogate for the competitive market place. Since testimony was initially filed in
5 this case, the competitive market for high capacity digital services has continued
6 to develop. This bolsters our position that regulation is no longer necessary.
7
8 Interstate Hicap Services Pricing Flexibility
9
10 Q. MS. STEWART TESTIFIED THAT U S WEST APPLIED FOR FORBEARANCE
11 FROM REGULATION AS A DOMINANT CARRIER OF HIGH CAPACITY
12 SERVICES AT THE INTERSTATE LEVEL. WHAT IS THE STATUS OF THAT
13 APPLICATION?

14 Al On August 24, 1998, U S WEST filed with the Federal Communications

15 Commission a petition for forbearance from regulation as a dominant carrier in
16 the Phoenix Metropolitan Statistical Area (MSA), for special access and

17 dedicated transport for switched access at DS1 and higher transmission levels.’
18 Subsequently, the FCC issued an order in August 1999° granting pricing

19 flexibility for high capacity services, based on a carrier’s passing a competitive
20 threshold test. The tests are segmented into Phase 1 and Phase 2. The Phase
21 2 level would remove these services from rate of return and price cap regulation.
22 In November, 1999 the FCC denied U S WEST's petition for forbearance (as

! CC Docket No. 98-157
2 CC Doc 96-262, et al, FCC 99-206, August 27, 1999
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1 well as the petition of SBC, Bell Atlantic, and Ameritech) because it considered
2 the regulatory relief requested was essentially provided by their August order.®
3
4 Q. HOW DOES THE FCC PRICING FLEXIBILITY ORDER SUPPORT U S WEST’S
5 REQUEST FOR DEREGULATION OF HIGH CAPACITY SERVICES IN
6 ARIZONA?
7 A The FCC order provides for removal of these services from price cap regulation,
8 which is the state equivalent of rate of return regulation. Deregulation of these
9 services at the state level would allow U S WEST to market state and interstate
10 services in much the same way.
11
12 High Capacity Market Share
13
14 Q.  SINCE JANUARY 1999, DO YOU HAVE EVIDENCE THAT U S WEST HAS
15 CONTINUED TO LOSE HIGH CAPCITY MARKET SHARE IN THE PHOENIX
16 AREA?
17 A Yes. Since the original testimony was filed in this proceeding, Quality Strategies
18 has produced an updated report through second quarter 1999, which shows
19 continued loss of market share.
20
21 Q. INPARTICULAR, WHAT HAS THE UPDATED DATA SHOWN FOR RETAIL
22 MARKET SHARE IN THE PHOENIX AREA?
| ® FCC 99-365, November 22, 1999
!
|
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Of note in the Quality Strategies report is the overall Phoenix high capacity retail
share loss of more than 6% from second quarter 1998 to the same quarter in

1999, going from just a 27.9% share to 21.8% in a year.”

WHAT DOES THE REPORT SHOW ABOUT SPECIFIC COMPETITORS’
GROWTH IN MARKET SHARE?

The combinations of MCl WorldCom/Sprint, and AT&T/TCG  have grown market
share from 63% in second quarter 1998 to 65.8% in the same quarter 1999.

WHAT DOES THIS CONTINUING LOSS OF RETAIL MARKET SHARE
DEMONSTRATE?

U S WEST’s steadily declining market share for retail high capacity services in
the Phoenix MSA supports the conclusion that competitive providers in Phoenix
have a significant marketing advantage over U S WEST, regardless of the actual
volume of facilities U S WEST provides. As Ms. Stewart stated previously, all
competitors in the Phoenix and Tucson MSAs (other than U S WEST), can take
advantage of their relationships with the customers 1o offer full service packages

which inciude interLATA voice and data services.

Services Proposed for Deregulation

PLEASE REVIEW WHICH SERVICES U S WEST IS PROPOSING TO
DEREGULATE?

Exhibit SAM- 8, Quality Strategies, Retail Market Share Overview, Phoenix Market Shares, p.75.
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U S WEST proposes to deregulate the following digital high capacity services;
Frame Relay Services (FRS), ATM Cell Relay Services (ATM CRS), LAN
Switching Services (LSS), Transparent LAN Service (TLS), Megabit Services,

DS1 and DS3 transport services (including switched access transport).

ARE THESE SERVICES NECESSARY TO PROVIDE UNIVERSAL
TELEPHONE SERVICE IN ARIZONA?

No, these competitive high capacity services are not the same as basic
telephone services that are necessary to insure universal service objectives in

Arizona.

DO CUSTOMERS STILL HAVE ALTERNATIVE SERVICES AVAILABLE TO
MEET THEIR NEEDS?

Yes. Today, customers have even more alternatives for service from both

U S WEST and other competitors. In the supplemental direct testimony filed by
Mr. David Teitzel in this proceeding, he demonstrates the growth in competitive
altemnatives for customers of all types of services in U S WEST serving areas.
While he focuses on exchange services, most of the companies he highlights
also provide high capacity services, with even greater success in the
marketplace. AT&T and MCI WorldCom are excellent examples of this

competitive market.
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CONCLUSIONS AND RECOMMENDATIONS

PLEASE SUMMARIZE YOUR CONCLUSIONS.

U S WEST'’s proposals seek price changes and some structure changes for
switched access, private line, PAL and SCOOPLINESM services. The structure
and price levels assure cost coverage and alignment of prices for an increasingly
competitive environment. The PAL and ScooplineSM proposals will remove

obsolete services and simplify the tariffs.

U S WEST’s competitive zone proposal should be applied to finished wholesale
services as well as retail services. In particular, switched access, private line

and PAL services should be flexibly priced inside of competitive zones.

Additionally, the Arizona market for high capacity services continues to be very
competitive for both resellers and facilities-based competitors. As such, digital
high capacity services including DS1 and DS3 switched access transport must
be deregulated, which will afford U S WEST the same competitive advantages

as its competitors.

WHAT DO YOU RECOMMEND TO THE COMMISSION?
I recommend that the Commission adopt U S WEST'’s proposals for switched
access, private line, E911, PAL and ScooplineSM services. Further, |

recommend that U S WEST’s competitive zone proposal be adopted in its

entirety, including the application of pricing flexibility to finished wholesale
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|

|

\

|

|

1 services within the competitive zones. Lastly, | recommend the Commission
2 adopt U S WEST’s proposal for the deregulation of High Capacity Services.
3

} 4 Q. DOES THIS CONCLUDE YOUR TESTIMONY?

5 A. Yes, it does.
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‘ PROPOSED SWITCHED ACCESS FOR THE STATE OF ARIZONA

! Fixed Per Mile
‘ DIRECT TRUNKED TRANSPORT Per Month Per Month Per Month
| VG TANDEM TRUNK PORT $6.59
‘ OVER 0 - 8 MILES $25.96  $0.17
‘ OVER 8 - 25 MILES $25.96 $0.17 Per Month
OVER 25 - 50 MILES $25.96 $0.17 END OFFICE DEDICATED TRUNK PORT $9.01
| OVER 50 MILES $3245  $045
‘ Per Minute
\ INTERCONNECTION CHARGE $0.002450
DS1
OVER 0 - 8 MILES $86.50 $13.55 CARRIER COMMON LINE Per Minute
OVER 8 - 25 MILES $109.85 $14.19 TERMINATING $0.022669
OVER 25 - 50 MILES $116.35 $14.63
OVER 50 MILES $127.99 $15.11 . Per Month  Nonrecurring
EXPANDED INTERCONNECT
DS1 Switched Transport $13.66 $375.50
DS3 DS3 Switched Transport $41.30 $401.64
OVER 0 - 8 MILES $714.84 $78.90
OVER 8 - 25 MILES $714.84 $78.90 COMMON CHANNEL SIGNALING ACCESS CHANNEL
OVER 25 - 50 MILES $714.84 $80.73 Fixed Per Mile
OVER 50 MILES $805.44 $91.74 Per Month Per Month
VG
OVER O -8 MILES $25.96 $0.17
TANDEM SWITCHED TRANSPORT OVER 8 - 25 MILES $25.96 $0.17
Per Mile OVER 25 - 50 MILES $25.96 $0.17
TANDEM TRANSMISSION Per Minute  Per Minute  OVER 50 MILES $32.45 $0.45
OVER 0 - 8 MILES $0.000199  $0.000020
OVER 8 - 25 MILES $0.000255  $0.000023 DS1
OVER 25 - 50 MILES $0.000263 - $0.000023 OVER O - 8 MILES $86.50 $13.55
OVER 50 MILES $0.000265  $0.000023 OVER 8 - 25 MILES $109.85 $14.19
OVER 25 - 50 MILES $116.35 $14.63
OVER 50 MILES $127.99 $15.11
Per Minute
TANDEM SWITCHING $0.005000 DS3
OVER 0 - 8 MILES $714.84 $78.90
ENTRANCE FACILITIES Per Month OVER 8 - 25 MILES $714.84 $78.90
VG $64.67 OVER 25-50 MILES $714.84 $80.73
Ds1 $125.00 OVER 50 MILES $805.44 $91.74
DS3 Electrical $1,500.00
DS3 Optical $943.50 Per Month
STP PORT $465.00
MULTIPLEXER Per Month ENTRANCE FACILITIES Per Month
DS3-DS1 $300.00 DSt $125.00
DS1-VG $250.00 DS3 $1,500.00
Per Minute MULTIPLEXER Per Month
END OFFICE SHARED PORT $0.001300 DS3 - DS1 $300.00
DS81-VG $250.00
Per Minute Per Minute
\ COMMON TRANSPORT MULTIPLEXING $0.000137 MESSAGE UNIT CREDIT $0.000146




Arizona Corporation Commission
Docket No. T-01051B-99-0105

U S WEST Communications - SAM-1
Exhibits of Scott A. Mcintyre

Page 2 of 2, May 19, 2000

PROPOSED SWITCHED ACCESS FOR THE STATE OF ARIZONA

DIRECTORY ASSISTANCE
Per Call
DA CREDIT $0.017676
TANDEM TRANSMISSION Per Call
Per Cail Per Minute
OVER 0 -8 MILES $0.000113  $0.000011
OVER 8 - 25 MILES $0.000145  $0.000013
OVER 25 - 50 MILES $0.000150  $0.000013
OVER 50 MILES $0.000151  $0.000013
Per Call
TANDEM SWITCHING $0.002843
Per Call
TANDEM TRUNK PORT $6.59
Per Call
COMMON TRANSPORT MULTIPLEXING $0.000078
Per Call
DA SERVICE $0.35
Per Call
INTERCONNECTION CHARGE $0.001393
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Overall* End-User HICAP Share By DS-1 Equivalents

|
|
|
| PHOENIX Retail Shares

| 2Q99
|

}

100%

| 90%~

BCompetitors
80%~
BUS WEST

70%-1

60%~

50%—

40%—

30%—

20%~1

10%—~

0%

2Q97 4Q97 2Q98 4Q98 2099
Special Access Point-to-Point
Circuits Circuits

2098 | 4098 | 2099 | | 2098 ] 4098 | 2099
U S WEST 263% 6% 2017% 320% 264% 22.0%
TCG

3 GST

; ELI

i WinStar

! AT&T

McI

Sprint
MCI WorldCom
| Others

Competitors

100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

*QOverall HICAP includes DS-0, DS-1, and DS-3 circuits.
Source: Quality Strategies, Washington, D.C.




BEFORE THE ARIZONA CORPORATION COMMISSION

IN THE MATTER OF THE APPLICATION OF

U S WEST COMMUNICATIONS, INC,, A
COLORADO CORPORATION, FOR A

HEARING TQ DETERMINE THE EARNINGS

OF THE COMPANY, THE FAIR VALUE OF THE
COMPANY FOR RATEMAKING PURPOSES,

TO FiIX A JUST AND REASONABLE RATE OF
RETURN THEREON, AND TO APPPROVE RATE
SCHEDULES DESIGNED TO DEVELOP SUCH
RETURN.

DOCKET NO. T-1051B-99-105

AFFIDAVIT OF
SCOTT A. MCINTYRE

58S
STATE OF WASHINGTON
COUNTY OF KING

‘s

Scott A. Mcintyre, of lawfui age being first duly sworn, depose and states:

1. My name is Scolt A. Mcintyre. ! am Director - Markets ~ Regulatory Strategy of
U S WEST Communications in Seattle, Washington, 1| have caused to be filed
written testimony and exhibits in support of USWC in Docket No. T-01051B-9S-
0105

2. { heraby swear and affirm that my answers contained in the attached testimony to .
the questions therein propounded are true and comect to the best of my
knowledge and belief.

Further affiant sayeth not.

-~

Scott A. Mcintyre

SUBSCRIBED AND SWORN to before me this gzzday of %{/
2000

otafy Public residing at

Washington.

ExD:res ///9?51/ (754
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U S WEST Communications

Supp! Direct Testimony of David L. Teitzel
May 19, 2000

EXECUTIVE SUMMARY
Current Responsibilities:
I am currently Director-Product and Market Issues, focusing primarily upon U S WEST's
Retail products and services. My responsibilities include strategic planning and
regulatory advocacy for Basic Exchange services, IntralLATA Long Distance Services,

vertical features and associated products and services.

Purpose of Testimony:

The purpose of my testimony is to outline revisions to U S WEST’s proposed product
structures, price changes and associated revenue impacts filed in this Docket on
January 8, 1999. My supplemental testimony focuses primarily on elements of

U S WEST’s original filing for which revisions are necessary, and those pricing

proposals not changing are not re-addressed in this supplement for the sake of brevity.

Summary of Testimony:

My testimony contains two major sections. The first section is a discussion of the
dramatic competitive changes in the Arizona telecommunications market, particularly in
the greater Phoenix and Tucson areas. In the sixteen months since U S WEST
originally filed this rate case, compstitive activity has increased sharply. | have provided
a variety of exhibits in this testimony which highlight and quantify the extent to which

competition for U S WEST’s services currently exists. In this section, | discuss

extensively the inroads that AT&T, MCl WorldCom, ELI, GST, Cox and e.spire have
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May 19, 2000

made into U S WEST’s traditional service territory. | also discuss why these
competitive forces augment the need for “competitive zone” classification for

U S WEST'’s business services in greater Phoenix and Tucson and why my original
request for competitive zone classification for residential services in three Phoenix wire
centers must now be expanded to encompass a total of 23 wire centers in the greater

Phoenix area.

The second major section of my testimony is devoted to a discussion of the changes
required to U S WEST’s original pricing proposals, and the updated revenue impacts
associated with fhese changes are also reflected in this section. In addition to a small
number of adjustments to the original pricing proposals to more appropriately position
U S WEST'’s services in the competitive Arizona market, my testimony discusses

U S WEST’s recommendation to adjust the Zone Increment recurring rates to more
properly align U S WEST’s wholesale and retail pricing structures. On April 24, 2000,
U S WEST submitted its plan to “deaverage” Unbundled Network Element (UNE) loops
in compliance with this Commission’s procedural order in Docket No. T-0000A-00-0194.
My testimony outlines U S WEST's proposal to adjust the Zone 1 increment rate to
$5.00 for residential customers and $10.00 for business customers, and the Zone 2
increment to $7.00 for residential customers and $15.00 for business customers, which
moves these prices toward a reasonable rate relationship with the proposed

deaveraged UNE loop prices. The remainder of U S WEST’s original rate proposal for

residential and business Basic Exchange services remains unchanged.
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| This section of my testimony also discusses pricing reductions for intraLATA Long
Distance and Market Expansion Line services, discontinuance of the Business Start Up
package and increases in various elements of the Listing Services, Custom Calling and
Toll Restriction Services product families which are reflective of current market

conditions in Arizona.

Conclusion and Recommendation:

The changes | have discussed in my Supplemental Direct testimony are in direct
recognition of the changes that have occurred in the competitive telecommunications
environment in Arizona. | respectfully request that the Commission carefully consider
the competitive insights | have developed and accept the updated recommendations |

have submitted in this case.

1ii
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1

| 2
3 Q PLEASE STATE YOUR NAME, OCCUPATION, AND BUSINESS
| 4 ADDRESS.
‘ 5
6 A My name is David L. Teitzel. | am employed by U S WEST
7 Communications, Inc. (U S WEST) as Director-Product and Market
8 Issues. My business address is 1600 7™ Avenue, Room 2904, Seattle,
9 WA, 98191.
10
11 Q. DID YOU FILE DIRECT TESTIMONY IN THIS DOCKET ON JANUARY 8,
12 1999?
13
14 A Yes.
15
16 Q WHAT IS THE PURPOSE OF YOUR SUPPLEMENTAL DIRECT
17 TESTIMONY?
18
19 A The purpose of my testimony is to outline revisions to U S WEST’s pricing
20 proposals and associated revenue impacts filed in this Docket on January
21 8, 1999. On April 4, 2000 the Commission ordered U S WEST to update
22 the test period originally used to calculate revenue impacts of this Docket’
23 to reflect a test period of January 1999 through December 1999. In
24 addition to the test period update, market factors have changed in the
25 sixteen month period since this rate case was originally filed, requiring
26 adjustments to several of the pricing proposals contained in the initial
27 filing. While the bulk of U S WEST’s original rate case pricing proposals

i

INTRODUCTION AND PURPOSE

! The test period used in U S WEST's original rate case filing submitted on January 8, 1999 was July 1997
through June 1998.
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remain unchanged, my supplemental testimony summarizes the changes
that are necessary to the proposals outlined in my direct testimony and
identifies the revised revenue impacts associated with the services

addressed in my direct and supplemental direct testimonies.

COMPETITION UPDATE: PHOENIX AND TUCSON

IN YOUR DIRECT TESTIMONY, YOU STATED THAT U S WEST IS
EXPERIENCING SUBSTANTIAL COMPETITION IN ARIZONA. IS THAT
STILL THE CASE?

Yes. In fact, since my Direct testimony was prepared in late 1998,
competition in the state, particularly in the Phoenix and Tucson areasz,
has increased dramatically. New technology is being deployed,
competitors are expanding their serving areas, and many more
companies are participating as telecommunications providers. These
companies have become mUch more aggressive in competing for
customers in Phoenix, Tucson, and the surrounding areas. | discuss the
competitors below in terms of updating information previously furnished in
my Direct testimony and provide additional information relative to new
participants and the impact they are having on the competitive

telecommunications environment in the state.

WHAT STRATEGY IS AT&T EMPLOYING TO GAIN CUSTOMERS?

2 Eighty percent of all Arizonans live within these two metro areas. Source: U.S. Census Bureau
Population Estimates for July 1, 1999.
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1 A AT&T, historically considered primarily a long distance carrier, has spent
2 well over $100 billion to reinvent itself as a full service telecommunications
3 carrier. The company initiated and completed several key acquisitions in
4 1999 allowing it to further advance its strategy of providing end-to-end
5 service to customers. For example, early in the year, AT&T purchased
6 Vanguard cellular, one of the largest independent operators of cellular
7 telephone systems in the U.S. The company’s $48 million merger with
8 TCl was finalized in 1999, and in May 1999, AT&T announced a $58
9 billion merger with Media One. These actions follow other mergers and
10 acquisitions, including purchase of McCaw, one of the nation’s largest
11 cellular carriers, and Teleport Communications Group (TCG), one of the
12 largest Competitive Local Exchange Carriers (CLECs). AT&T holds a
13 substantial equity position in the nation’s largest high speed Internet
14 service provider (@ Home) and has entered into a joint venture with Time-
15 Warner, the second largest cable television provider. In addition, on the
16 international front, AT&T bought IBM'’s worldwide data network, the
17 largest CLEC in Canada (Metronet), and it has multi-billion dollar joint
18 ventures with British Telecom and Japan Telecom. AT&T also owns a
19 national Intermnet backbone network and recently acquired a 39% interest
20 in Net2Phone, the leading provider of internet telephony. Through these
21 transactions, AT&T has positioned itself to offer local service, long
22 distance service, data service, cable television and Internet access.® It
23 can include wireless service and international voice and data services in
24 its “bundle,” all using its own network facilities.
25

8 Experts expect that the cable industry’s share of Internet traffic will increase to 37% over the next five
years and that local exchange carriers’ share of Internet traffic will fall from 94% to 63% over the same
time period. The Economist, “The Battle for the Last Mile” at p. 60 (May 1, 1999).
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1 Q. HAS AT&T MADE PUBLIC STATEMENTS ACKNOWLEDGING ITS
2 STRATEGY TO BECOME A FULL SERVICE PROVIDER FOR
3 RESIDENCE AND BUSINESS CONSUMERS?
4
5 A Yes, AT&T’s 1999 Annual Report contains many such statements. This
6 excerpt from the Report provides just one example:
7
8 AT&T is transforming itself with an aggressive growth strategy
9 centered on connecting AT&T directly to its customers using facilities
10 which it owns or controls. This facilities-based strategy is taking
11 AT&T from...
12 e Long Distance to Any Distance
13 AT&T will lead the way to any-distance communications,
14 fulfilling customers’ end-to-end networking needs whether
15 they be local or global, wired or wireless.
16 e Narrowband to Broadband
17 AT&T believes that broadband connections such as the
18 cable television wire into the home are the future of
19 communications — allowing telephone, data and
20 entertainment services to converge over one connection,
21 from one company.
22 e Domestic to Global
23 Corporations and consumers want seamless global
24 communications services and AT&T is taking its facilities-
25 based approach beyond the U.S. to deliver advanced
26 services around the world.
27 e Circuits to Packets
28 Packet transmission technologies such as Internet protocol
29 will become the core of the AT&T network. This will enable
30 the convergence of all types of communications services
31 onto unified networks that will surpass the capabilities of
32 today’s circuit-switched networks.*
33
34 These strategies enable AT&T to serve selected customers by bypassing
| 35 the local loop and reaching customers directly over its own facilities.
| 36

* www.att.com/ir/ap/strategy.html, May 5, 2000.
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1 Q. HAS AT&T BEEN SUCCESSFUL IN DEPLOYING THIS STRATEGY IN
2 THE PHOENIX MARKET?
3
4 A Yes. Sheldon Fishman, who manages AT&T’s local services in the
5 Phoenix area, has stated that Phoenix has been the company’s most
6 successful marketplace in terms of growth. In an interview which
7 appeared in the August 1999 edition of X-Change Magazine, Mr. Fishman
8 declined to supply customer numbers or revenues, but said that AT&T
9 Local planned to more than double its revenues in the Phoenix area in
10 1999. “Total sales locally tripled from September 1998 to today, just for
11 Phoenix,” he stated.’
12
13 Q IS AT&T SERVING RESIDENCE AND BUSINESS CUSTOMERS IN
14 PHOENIX AND TUCSON?
15
16 A No. Up to this point, AT&T has chosen to serve only business customers.
17
18 Q. ARE AT&T’S SERVICES FUNCTIONALLY EQUIVALENT OR
19 SUBSTITUTABLE FOR U S WEST SERVICES?
20
21 A Yes. ltis very clear from information available on AT&T’s Internet web
22 site that AT&T’s local services may be used as direct substitutes for
23 U S WEST’s local services. On a page outlining why business consumers
24 should choose AT&T as their local provider, the company states:
25
26 Take advantage of very competitive market entry pricing and
27 timing that is more specific than the Local Exchange
gg Company (LEC) usually provides.

s www.x-changemag.conv/articles/981cover.htmi, May 11, 2000.
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1 According to Mr. Fishman, AT&T Local typically prices its services 10

2 percent or more below U S WEST.® Pages from AT&T’s web site

3 describing their business local services offerings are attached as Exhibit
4 DLT-1 to this testimony.

5

6 MCl WorldCom

7

Q. IS AT&T THE ONLY FACILITIES-BASED CARRIER IN THE MARKET
POSITIONING ITSELF AS A SINGLE SOURCE PROVIDER?

10
11 A Definitely not. MCI WorldCom has also articulated a strategy of less
12 reliance on RBOC facilities. MCI WorldCom’s announcement introducing
13 its new DSL-based service, On-Net, indicates the company is aggressively
14 implementing a similar strategy to that followed by AT&T:
15
16 MCI1 WorldCom’s On-Net provides business customers with local-to-
17 global-to-local connectivity for voice and data services. Introduced
18 late last year, On-Net allows business customers to combine voice
19 and data traffic from local U.S. and international locations onto one
20 seamless, end-to-end network. On-Net eliminates the hassle and
21 cost of interconnecting with multiple phone companies for local, long
22 distance and international communications services. MCI WorldCom
23 On-Net customers are able to utilize a single access method for all of
24 their voice, data, and Internet services empowering businesses with

| 25 unprecedented flexibility, network accessibility, and significant

| 26 savings. (See Exhibit DLT-2 for January 26, 1999 MCI WorldCom

27 Press Release.)

| 28
29 MCI WorldCom is a combination of, among other entities, MCl and
30 WorldCom (long distance), Brooks Fiber (CLEC), MFS (CLEC and trans-
31 Atlantic fiber network) and UUNet (world’s largest Internet backbone).’

ID.

7 WorldCom has made a total of 68 acquisitions over the past four years. Red Herring, “The Next Ma Bell”
(May 1999).
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1 The company is on the threshold of a merger with Sprint, poised to
2 become a global communications company serving residential and
3 business customers via its own end-to-end network. A press release
4 announcing the proposed merger described the potential for WorldCom
5 (the name for the combined company) in this way:
6
7 WorldCom will have the capital, proven marketing strength, and
8 state-of-the-art networks to compete more effectively against the
9 incumbent carriers, domestically and abroad. The combination of
10 MCI WorldCom and Sprint will: ... Offer a unique nationwide
11 broadband access alternative to both cable and traditional telephony
12 through a combination of Digital Subscriber Line (DSL) facilities and
13 fixed wireless access using the combined company’s nationwide
14 MMDS spectrum; Continue to lead the industry with innovative
15 service offerings for consumer and business customers alike in an
16 increasingly competitive global marketplace. The combined
17 company, operating with extensive local facilities as well as
18 substantial scale, will have the capability to bring innovative
19 broadband solutions to local customers in the United States and
20 abroad ... .2
21
22 The Sprint-MCI WorldCom merger is expected to be approved by mid-
23 2000. | discuss implications of the proposed merger on the wireless
24 industry later in my testimony.
25
26 Q IS MCI PRIMARILY TARGETING BUSINESS CUSTOMERS IN THE
27 PHOENIX AND TUCSON MARKETS?
28
29 A Yes. The MCI WorldCom center in Chandler employs 650 people,
30 providing sales, customer service and technical support to MCl
31 WorldCom’s Business Markets divisions. MCI WorldCom is building a
32 40,000 square foot switching site at 34™ Street and Camelback Road in

8 “MCI WorldCom and Sprint Create Pre-eminent Global Communications Company for 21% Century,” MCI
WorldCom Press Release, October 5, 1999.
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Phoenix to go after lucrative business from the Camelback Corridor.
Exhibit DLT-3 contains information from MCI WorldCom'’s internet web
site, identifying their business services. These include MCl WorldCom
On-Net Services, Voice, Data, Internet, Messaging, Contact Center, DSL,
Paging, Conferencing, Business Solutions, Partnerships & Buying
Programs, International, and E-Business. Voice services include local,
long distance, toll-free, enhanced call routing, calling card, Worldphone,
and access. Local services available from MCI, e.g., lines, trunks, 911,
Directory Listings, Operator Services, and Equal Access are provided in
direct competition with similar services provided by U S WEST.

IS ELI ALSO AN INTEGRATED COMMUNICATIONS PROVIDER?

Yes. ELI has invested in network expansion, entered into partnerships
with other providers, and swapped facilities in order to offer business
consumers a broad menu of telecommunications services from a single
source. For example, in the second quarter 1999, ELI entered into a deal
with IXC Communications, which will almost double the company’s fiber
network. The company is making significant investments in its internet
backbone network and was recently recognized by Boardwatch magazine
as one of the top five Intermet backbone providers in the country.
According to ELI’s Internet web page, “In its full service markets, Electric
Lightwave bundles its services to provide the convenience of a single bill

and one number to call for service. These full service markets include

Portland, Ore.; Seattle and Spokane, Wash.; Sacramento, Calif.;
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Phoenix, Ariz.; Salt Lake City, Utah; and Boise, Idaho.” (emphasis
added)

WHAT SERVICES ARE AVAILABLE FROM ELI?

EL| offers business customers local, long distance, data and video, and
network access services. Exhibit DLT-4 is a listing of ELI's products and

services as identified on the company’s Intemet web site. "

WHAT ACTIONS HAS GST TAKEN TO ENHANCE ITS
EFFECTIVENESS AS A COMPETITIVE LOCAL EXCHANGE CARRIER?

GST was one of the first companies to develop and deploy a converged
telecommunications network — the Virtual Integrated Transport and
Access (VITA) network. This $800 million network employs an open
architecture approach, utilizing a combination of Internet Protocol, packet,
frame and cell technology, along with Asynchronous Transfer Mode
(ATM) switching equipment, to transmit both voice and data traffic over a
single network. The VITA network allows GST to provide a full suite of
telecommunications solutions on a single network, at substantial savings

over using separate voice and data network backbones.

WHAT MARKETING STRATEGY DOES GST EMPLOY TO ATTRACT
CUSTOMERS?

51’ www.eli.net/about/index/shtml, May 8, 2000.

“ID.
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GST offers integrated packages of service offerings to small and medium
business customers, as well as individual local, long distance, access,
internet, and data solutions. Integrated packages include GST’s
PowerFlex,™ Hospitality, and Hospitality Plus. In May 1999 GST
announced that it was expanding its PowerFlex service to combine local,
long distance, frame relay and Internet services onto a single T-1
connection. In November 1999, GST announced the introduction of its
new Enhanced Business Services which provides lines bundled with five
features as well as other optional features. In addition to lines and
features, GST offers Voice Mail, trunks, and ISDN-type services. GST
has also begun rolling out DSL service as a vehicle for offering network
access, voice and virtual private networks. Exhibit DLT-5 shows internet
web pages from GST's web site, describing GST’s product portfolio.

HOW HAS COX UTILIZED ITS CABLE TELEVISION BUSINESS TO
EXPAND INTO THE TELECOMMUNICATIONS MARKET?

For its cable television business Cox employs a “clustering” concept
whereby it accumulates customers in distinct geographic areas through
acquisitions and mergers.'’ This provides the company with the ability to
reduce expenses through the consolidation of marketing and support

! For example, in June 1998, Cox completed the acquisition of a cable television system serving
approximately 115,000 customers in Arizona from Tele-Communications, Inc. in a cash transaction
valued at $250.2 million. In March 2000, Cox and AT&T Corp. exchanged Cox's 50.3 million shares of
AT&T common stock for the stock of AT&T subsidiaries that own cable television systems serving
approximately 495,000 customers and certain other assets and liabilities, including cash. in return for its
50.3 million shares of AT&T common stock, Cox received: cable television systems serving Tulsa,
Oklahoma (160,000 customers) and Baton Rouge, Louisiana {156,000 customers); the remaining 20%
ownership interest in a partnership in which Cox acquired an 80% interest through its merger with TCA
Cable TV, Inc.; Peak Cablevision LLC, which has 117,000 customers in Oklahoma, Arkansas, Utah and
Nevada; and approximately $750.0 million in other assets, including cash. Source: Cox Communications
Form 10-K for the Fiscal Year Ended December 31, 1999, Page 41.
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1 functions and increases the speed and effectiveness of the company’'s
2 new product and service deployment.’® These new services include Cox
3 Digital television, high speed Internet access, and Cox Digital
4 Telephone.' Phoenix is rated as the top local and regional cluster for
5 Cox with 617,615 basic cable television customers and Tucson is rated
6 number 15 with 132,272 customers.* Cox explains its business strategy
7 in its Form 10-K filed with the Securities and Exchange Commission for
8 fiscal year ended December 31, 1999:
9
10 Cox utilizes the capacity and reliability of its advanced
11 broadband network, which will pass virtually all homes and
12 most businesses in its markets, by providing local telephone
:2 services and reselling long distance services. (Page 8)
15 Cox’s total revenues for the year ended December 31, 1999 were
16 $2,318.1 million, a 35% increase over revenues of $1,716.8 million for the
17 year ended December 31, 1998. Part of this increase in revenues is
18 attributable to growth in data, commercial telephony and residential
19 telephony subscribership.'®
| 20
i 21 Q. WHAT ADVANCES HAS COX MADE AS A COMPETITIVE LOCAL
} 22 EXCHANGE CARRIER IN PHOENIX SINCE YOUR DIRECT
23 TESTIMONY WAS FILED IN JANUARY 19992
24
25 A By the end of 1999, Cox had completed approximately 70 percent of its
26 11,000 mile network upgrade in the Phoenix area. This allowed Cox to
27 roll out its bundle of digital cable television, telephone and high speed

2 Cox Communications Form 10-K for the Fiscal Year Ended December 31, 1999, Page 4.
'3 Cox Communications Form 10-K for the Fiscal Year Ended December 31, 1999, Page 5.
* Cox Communications Form 10-K for the Fiscal Year Ended December 31, 1999, Page 6.
® Cox Communications Form 10-K for the Fiscal Year Ended December 31, 1999, Page 42.
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data service to “several hundred thousand homes valley—wide.”16 In
recapping the company’s previous year's accomplishments, Cox reported
in early January 2000 that Cox Digital Telephone is now available to
approximately 200,000 homes across greater Phoenix and that by early
2002, Cox will have a full suite of digital telephone, digital cable, and high
speed Internet services available valley-wide. (See Exhibit DLT-6, Cox
January 27, 2000 Press Release) Significant activity throughout 1999

included:

o In February, Cox expanded its offering of Cox Digital Telephone,
Digital Cable and Cox@ Home high speed Internet services to parts of
Mesa, Phoenix, and Chandler. (See Exhibit DLT-6, Cox January 27,
2000 Press Release.)

¢ In March, Cox partnered with Grayhawk Community to offer its
Cox@Home, Cox Digital Cable and Cox Digital Telephone services to
residents of that Scottsdale community. (See Exhibit DLT-6, Cox
January 27, 2000 Press Release.)

e In May, Cox announced that its advanced digital package, including
digital cable, telephone and high-speed Internet access, is now
available in areas of north Phoenix. In describing its telephone
service, Cox stated, “Cox Digital Telephone costs 10 percent less than
the competition, with savings of 50 percent for a second phone line.
Cox Communications also offers free installation for this service,
saving the customer as much as $45. Cox Digital Telephone is being

launched to 80,000 residential homes in north Phoenix, and Cox plans

'® «Cox Communications Announces 1999 as a Year of Growth and Transition,” Cox Press Release,
January 27, 2000.
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on rolling this service out to 200,000 homes valley-wide by the end of
the year.” (See Exhibit DLT-7, Cox May 19, 1999 Press Release.)

In September, Cox announced that it was launching its Business
Services division in the Phoenix area, offering businesses of all sizes
across greater Phoenix digital cable, high speed data and digital
telephone services. Cox reportedly had more than 200 business
customers by the end of 1999. (See Exhibit DLT-6, Cox January 27,
2000 Press Release and Exhibit DLT-8, Cox September 20, 1999
Press Release.)

In October, Cox acquired Cable Plus/Telephone Plus, giving it access
to more than 6,000 additional telephone and cable customers at 65
multiple dwelling unit (MDU) locations throughout greater Phoenix.
(See Exhibit DLT-9, Cox October 8, 1999 Press Release.) Exhibit
DLT-10 is a list of apartment complexes within the Phoenix metro area
where Cox telephone service is available. Over forty locations are

represented.

In November, Cox, APS Energy Services, and IBM announced a
partnership designed to provide enhanced wiring solutions to homes
across the greater Phoenix area. This will provide homeowners with
instant access to Cox Digital Cable, Cox@Home high speed Internet
service and Cox Digital Telephone service, as well as high-speed
remote office links for businesses. According to the Cox press release
explaining the endeavor, “ASPES/Cox Communications will provide

multiple incoming phone lines and easy call management features at a

price less than the incumbent telephone provider.” (See Exhibit DLT-
11, Cox November 12, 1999 Press Release.)
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Also in 1999, Cox constructed three Master Telecommunications Centers
(MTCs) across greater Phoenix, which gives Cox the ability to provide its
suite of digital services to new areas in the Valley. Cox now has seven

MTCs in the greater Phoenix areas.'’

In March 2000, Cox announced that it plans on adding approximately
1,000 jobs in Phoenix, expanding its employee base to 2,800. The new
employees will be working to expand Cox’s digital cable, telephone, and
high-speed data services valley-wide. (See Exhibit DLT-12, Cox March
13, 2000 Press Release.)

ARE COX’S TELEPHONE OFFERINGS FOR PHOENIX RESIDENTIAL
AND BUSINESS CUSTOMERS COMPETITIVE WITH THE SERVICES
OFFERED BY U S WEST?

Yes. Cox offers residence customers local and long distance calling, as
well as a Cox Calling Card. Cox promises its customers that they will pay
less than what they would pay U S WEST for local service. Exhibit DLT-13
contains information from Cox’s Internet web site which describes Cox’s
telephone service available to Phoenix residence customers. Included is
a page which lists each Cox telephone service and the associated rate.
Services are available on a stand-alone basis or as part of a package. As
an example, Cox indicates its first line is $11.75 per month (rate for Cox
cable television customer) and additional lines are $6.50 per month.
Features such as Three-Way Calling, Call Forwarding, Caller ID, and Call
Waiting are also available. In addition, feature packages consisting of

several popular features are available. Exhibit DLT-14 is a February 9,

7 D.
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1 2000 Press Release from Cox, announcing the availability of enhanced
2 voice messaging and call management services for its telephone
3 customers. In the Press Release, Cox states, “Cox Digital Telephone
4 service is competitively priced at 10 percent less than the incumbent local
5 telephone provider on a first line, 50 percent less on a second line. Cox
6 Digital Telephone offers all of the same features available from the
7 incumbent telephone provider, including Call Waiting, Caller ID and Call
8 Forwarding.”'?
9
10 Also on its Internet web site, Cox allows Phoenix customers to compare
11 its rates to U S WEST’s rates. Consumers can select the services they
12 are currently subscribing to from U S WEST and they are then able to
13 calculate their savings. Cox states, “Why pay more? With Cox Digital
14 Telephone you'll save up to 30% every month.” This information is also
15 included as part of Exhibit DLT-13.
16
17 Cox offers Phoenix business customers a “full range of telephony, high-
18 speed Intemnet, voice, data and video transport services.”"® Information
19 from Cox’s Internet web site describing these services in more detail is
20 attached to this testimony as Exhibit DLT-15. In describing its Voice
21 Services, Cox states:
22
23 Cox offers a full suite of voice services, ranging from basic
24 dialtone and calling features to more complex services,
25 including PBX trupkingoarrangements, Primary Rate ISDN,
gg and Centrex Setrvice.

'8 “Gox Communications Helps “Wake Up” Telephone Customers,” Cox Press Release, February 9, 2000.
'9 www.cox.com/phoenix/business, May 9, 2000.

21D,
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Cox also offers businesses dedicated point — to — point services in
competition with U S WEST. These, too, are described in the
information attached as Exhibit DLT-15.

Q. ARE CUSTOMERS WHO SWITCH FROM U S WEST TO COX
ALLOWED TO KEEP THEIR SAME TELEPHONE NUMBER?

A. Yes, in most cases.

Q. DOES COX OFFER CONSUMERS INCENTIVES TO SUBSCRIBE TO
ITS TELEPHONE SERVICES?

A. Yes. Cox routinely waives installation charges. lts most recent promotion
allowed new telephone subscribers to receive Call Waiting free for five

months. Other offers provide a “$10 Off” coupon. Promotional marketing

material describing these incentives is attached as Exhibit DLT-16.
Q. IS COX NOW PROVIDING TELEPHONE SERVICE IN TUCSON?

A. Not at this time. However, Cox has indicated they will begin offering

telephone services in Tucson in the summer of 2001.%

e.spire

Q. DID E.SPIRE MAKE SIGNIFICANT STRIDES IN ENHANCING ITS
POSITION AS AN INTEGRATED SERVICES PROVIDER IN 1999?

21 “Cox Rolls Out New Cable Services,” Tucson Business Journal, March 27, 2000.




Arizona Corporation Commission
Docket No. T-01051-99-0105

U S WEST Communications

Suppl. Testimony of David L. Teitzel
Page 17, May 19, 2000

1 A Yes. e.spire reported total revenues of $244.0 million for the year ending
2 December 31, 1999, a 56% increase over full year 1998 revenues of
3 $156.8 million.?? The company also reportedly installed a record number
4 of access lines during fourth quarter 1999, bringing cumulative lines in
5 service to 164,290, up from 131,965 lines at the end of the third quarter.
6 The company continued a strong focus on ridding itself of resale lines,
7 resulting in 95% of total access lines in service being on-switch by the end
8 of 1999.% It successfully acquired $175 million in financing which
9 Chairman William R. Huff indicated the company would use to “transition
10 from network construction to building profitability in its core and other
11 businesses.”** In October 1999, e.spire announced a new suite of
12 products for small-to-medium-sized businesses, as described in the press
13 release and other information obtained from the company’s internet web
14 site, included as Exhibit DLT-17 to this testimony. e.spire continues to be
15 a major competitor in the Tucson market.
16
17 Q ARE THESE THE ONLY FACILITIES-BASED PROVIDERS
18 COMPETING WITH U S WEST IN THE PHOENIX AND TUCSON
19 AREAS?
20
21 A No. Other providers include CapRock, Global Crossing
22 Telecommunications, Mountain Telecommunications, McLeodUSA,
23 Metromedia Fiber, Cable & Wireless, Electric Lightwave, Westel, Nextlink,
24 POPP Telecom, Williams, Level 3, and Covad.?®
25

22 «

e.spire Reports Fourth Quarter and Full Year Results,” e.spire Press Release, April 14, 2000.
B “a.spire Installs Record Number of Access Lines in Fourth Quarter 1999,” e.spire Press Release,
February 8, 2000.
* “o.spire Receives Additional $50 Million Funding Commitment, For a Total of $175 Million in
Commitments,” e.spiré Press Release, February 24, 2000.
% This is not meant to be an all-inclusive list of providers in the Phoenix and Tucson markets; however, it is
representative of the competitors actively competing with U S WEST.




Arizona Corporation Commission
Docket No. T-01051-99-0105

U S WEST Communications

Suppl. Testimony of David L. Teitzel
Page 18, May 19, 2000

Q. ARE FACILITIES-BASED PROVIDERS ENTERING INTO
PARTNERSHIPS TO HELP THEM EXPAND THEIR REACH IN
ARIZONA?

Yes. For example, early this year, Worldwide Fiber (WFI) announced it
was entering into an agreement with CapRock Communications to co-
develop approximately 1,300 miles of long-haul multi-conduit fiber network

through Texas, New Mexico and Arizona. Part of the fiber will pass

© 00 N O O A W N -
>

through Tucson and into Phoenix. CapRock is an integrated

10 telecommunications provider offering local, long distance, Internet, data
11 and private line services to business customers. The company also

12 provides switched and dedicated access, private lines and other services
13 to carrier customers.2® (See Exhibit DLT-18 for Phoenix CapRock

14 advertisements.) WFI designs, builds, operates and maintains high-

15 speed fiber networks for communications carriers, Internet Service

16 Providers and corporations. |

17

18 Q. HOW IS THE ABILITY TO PARTNER IMPACTING THE COMPETITIVE
19 ENVIRONMENT IN ARIZONA AND THE REST OF THE NATION?

20

21 A Partnerships provide a means for carriers to acquire the facilities and

22 resources necessary to compete as full service providers in today’s

23 telecommunications industry. WFI president, Ron Stevenson, described
24 the advantages of the partnership agreement with CapRock:

25

26 Our current construction rollout is meeting all financial and

27 implementation milestones and with this expansion, the rapidly

28 growing southwestern markets will be able to take advantage of
29 connecting to the WFI network. Securing this joint development

%8 “WorldWide Fiber and CapRock Communications Enter Joint Build Agreement,” Worldwide Fiber Press
Release, January 20, 2000.
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agreement with CapRock provides a more time and capital efficient
means of expanding in this U.S. geographic area.?’

Partnerships play a critical role in escalating competitive activity in Arizona

and other areas of the country.

Q. HOW IMPORTANT IS THE ABILITY TO BUNDLE A FULL ARRAY OF
SERVICES TO THE COMPETITIVE ENVIRONMENT?

A. Offering a full service bundle or “solution” has become crucial to being a
successful player in the extremely competitive telecommunications
market. In a recent interview with Fiber Optics News, CapRock chairman
and CEO, Jere Thompson, commented on this aspect of the company’s

business:

Today we are bundling together local, long distance, Internet,
ATM, frame relay, and private line services on a single
convergent bill.... The fastest growing segment of our
business is bundled services.... CapRock is knocking on the
doors of smaller and medium-sized businesses. We have a
fair number of larger business customers, but the bulk of the
market for bundled services is in companies with five to 1,000
local access lines. We can offer these businesses an
attractive package of savings, simplicity, and service.?®

AT&T also emphasizes its bundling strategy to prospective
customers:

We will continue to expand and enhance our local and end-to-
end solutions portfolio so that you can take advantage of
leading-edge networking solutions, including wireless, data
and internet services.®

27,

2 “C:apRock Communications Develops Strong CLEC Business,” Fiber Optics News, October 18, 1999.
2 www.att.com/local/why, May 11, 2000.
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Being able to provide one-stop shopping with bundles of
competitive offerings is imperative to being a successful participant

in today’s telecommunications industry.

WHAT IMPACT HAS WIRELESS SERVICES HAD ON COMPETITION IN
PHOENIX AND TUCSON?

Fixed and mobile wireless technologies are being used in Phoenix and
Tucson to bypass the U S WEST switched network. Fixed wireless
providers utilize digital microwave facilities in conjunction with fiber optic
networks to provide business customers with a full range of
telecommunications products. Fixed wireless networks are quick and
inexpensive to deploy compared to landline networks. Furthermore, they
can provide competitive access services to businesses not located along
CLEC fiber routes. This greatly expands the number of businesses that
are addressable by CLECs with fiber networks. Mobile wireless
technologies, e.g. Personal Communications Services (PCS) and cellular,
are increasingly being used by residential and business customers as

replacements for traditional wireline telephones.

WHO ARE THE FIXED WIRELESS PROVIDERS OPERATING IN
PHOENIX?

Fixed wireless providers currently offering service in Phoenix include

Sprint, WinStar, Teligent and Nextlink. A summary of their offerings is as

follows:
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1
Company Name | Services Offered Customers Targeted
Sprint Internet Residential
(See Exhibit DLT-19) Small Business
WinStar Voice Small Business
Data . . .
Internet Medium-sized Business
(See Exhibit DLT-20) | -arge Business
Teligent Voice Small Business
Data Medium-sized Business
Internet
(See Exhibit DLT-21) Large Business
Nextlink Voice Small Business
Data Medium-sized Business
Internet
(See Exhibit DLT-22) Large Business
2
3 Sprint recently acquired SpeedChoice, a Phoenix provider of high-speed
4 Internet access. Sprint’s service, Sprint Broadband Direct, utilizes fixed
5 wireless to reach residential and business consumers in approximately
6 85% of the Phoenix area. The service provides two-way multi-megabit
7 download speeds and does not require a second phone line to hook up a
8 computer to the Internet. The connection is always on, which alleviates
9 the need to use a modem.*® Tim Sutton, president of Sprint's Broadband
10 Wireless Group, described the future implications of the new service in a
11 recent press release:
12
13 The strategy behind BWG’s deployment of MMDS technology
14 is to develop, implement, and manage the fastest, most
15 reliable wireless network possible. We want to rapidly roll out
16 two-way, high-speed Internet access for the masses, and in
17 the future, add Voice over Internet Protocol services and to
80 “Sprint Launches First Broadband Wireless Market in Phoenix,” Sprint Press Release, May 8, 2000.
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1 set the stage for the rapid deployment of the Sprint ION®™,

2 Integrated On Demand, product line.

2 The Press Release is attached as Exhibit DLT-23. With the merger

5 with MCI WorldCom imminent, there appears to be great potential

6 for enhancing Sprint’s fixed wireless service with bundles of local,

7 long distance, and data offerings.

8

9 WinStar's 38-gigahertz spectrum system connects individual buildings in
10 Phoenix to one of the company’s three hub sites which are connected to
11 each other with fiber which it leases from other carriers. The company
12 was expecting to add three more hub sites in Phoenix by year-end 1999.
13 The company is somewhat restricted, in that its transmissions operate
14 over a limited distance and require a line of sight between the service
15 provider hub and the customer premises. In a recent interview, Daniel
16 Briggs, WinStar’s director of capital market relations, indicated the
17 company is looking to install its services on buildings not yet connected to
18 fiber by other carriers. “That’'s our sweet spot,” he said. Briggs indicated
19 the company expected to be connected to 100 buildings by the end of
20 1999 and currently has “hundreds of customers.”'
21
22 Teligent described how its fixed wireless technology is being used to
23 bypass U S WEST’s switched network in a December 20, 1999 press
24 release:
25
26 Teligent delivers its fixed wireless service by installing small
27 antennas on the roofs of customer buildings. When a
28 customer picks up a telephone, accesses the Internet, or

| 29 activates a videoconference, the signal travels over inside

30 wiring to the rooftop antenna. The customer building antenna
31 then relays the voice, data, or video signals to a Teligent base

3! www.zdnet.com/intweek/stories/news/0,4164.2323911,00.html. Inter@active Week: A Tree Grows in

Phoenix, August 30, 1999.




—
CQOONOUGRL,WN =

- ek e
H O N -

WNMNDMNNMNDNDNNMNMNNDONDNDNN A=
OCOWONOODANHRWN-—_LAOOWONOOM

W W W W W
a H» W N =

Arizona Corporation Commission
Docket No. T-01051-99-0105

U S WEST Communications

Suppl. Testimony of David L. Teitzel
Page 23, May 19, 2000

station antenna. The base station antenna gathers signals for
a cluster of surrounding customer buildings, aggregates the
signals and then routes them to a Teligent broadband
switching center. At the switching center, Teligent uses ATM
switches and data routers along with Nortel DMS switches to
hand off the traffic to other networks — the public circuit
switched voice network, the packet switched Internet and
private data networks. (See Exhibit DLT-24 for December 20,
1999 Teligent Press Release.)

Nextlink began operations in Phoenix in late 1998, combining fiber
facilities and wireless to reach business customers. As Nextlink stated in

its 1998 Form 10-K filed with the Securities and Exchange Commission:

We currently use both direct connections from our fiber
network to buildings in the central business district as well as
leased unbundled loop lines from the ILEC to connect off-
network customers to our network (commonly referred to as
the “last mile” to the customer). For off-network buildings, we
are also developing alternative means for establishing
transport that links our end users to our network through the
use of a radio service, generally called local multipoint
distribution service, or LMDS. LMDS is a newly authorized
fixed broadband point-to-multipoint radio service which the
license holder may deploy for wireless local loop telephony,
mobile wireless backhaul services, high-speed data transfer,
video broadcasting and video conferencing, in any
combination.” (See Exhibit DLT-25 for excerpt from Nextlink
1998 Form 10-K.)

Nextlink has approximately 60 miles of fiber placed in Phoenix, with plans
to expand; however, it is using wireless to add new customers to the
company’s network in the interim. According to Mike McHale, Nextlink’s

Vice President, Nextlink has spent about $18 million on its Phoenix

network and is installing from 20,000 to 25,000 lines per month. The
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company’s Phoenix network will include eight local switching stations and

one central office.?

ARE THESE FIXED WIRELESS COMPANIES AGGRESSIVELY
COMPETING WITH U S WEST?

Yes. Fixed wireless facilities are much less expensive than traditional
networks. As a result, companies such as WinStar and Teligent are able
to significantly under-price the market to gain market share. WinStar
offered customers signing on with them between June 3, 1999 and August
31, 1999 up to one year’s free long distance service. A company press

release, announcing the marketing program (“Project Millennium”), states:

Since its launch last October, the very successful Project Millenium
has fueled WinStar’'s growing on-net customer base. The innovative
marketing program has established long-term relationships with
customers, increased traffic on the company’s end-to-end broadband
network, and created opportunities to sell incremental, high margin,
bandwidth intensive services. (See Exhibit DLT-26 for June 3, 1999
WinStar Press Release.)

Teligent’s Internet home page claims that Teligent is able to offer local
and Internet service to consumers at up to 30% savings along with
“affordable, predictable rates on long distance calls.” (See Exhibit DLT-27

for document from www.teligent.com, January 31, 2000.) Teligent recently

entered into an agreement with First Industrial Realty Trust, Inc., one of
the nation’s largest providers of industrial real estate, to provide First
Industrial’s tenants local, long distance, Internet and data services over
Teligent’s “SmartWave” networks. According to a Teligent Press Release
issued October 5, 1999, “Teligent will immediately target First Industrial’'s

portfolio of office and industrial buildings in Chicago, Denver, Phoenix,

2 p.
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1 Philadelphia, and Tampa.” (emphasis added) The press release goes on
2 to describe Teligent’'s “SmartWave” technology:
3
4 With its advanced SmartWave™ technology, Teligent offers
5 customers in 31 markets nationwide savings of up to 30 percent on
6 local and Internet services. Teligent offers long distance service at a
7 single, low “per minute” price. When customers install local service,
8 Teligent deducts up to an additional 30 percent from the per-minute
9 long distance price. Prices for long distance calls within a state may
10 vary in some states.
11
12 Teligent also offers a high-speed data service for cost-conscious
13 customers — SmartWave DSL™. Using advanced “digital subscriber
14 line” (DSL) electronics to enhance the copper circuits inside
15 customer buildings, Teligent’'s new DSL service will enable smaller
16 businesses to take advantage of high-speed Internet access at
17 prices starting at $149 a month.
18
19 The October 5 Press Release is attached as Exhibit DLT-28.
20
21 Clearly, fixed wireless technology presents another avenue for companies
22 to enter the market and compete for customers in the Phoenix area.
23
24 Q IS MOBILE WIRELESS BEING USED AS A COMPETITIVE
25 ALTERNATIVE IN PHOENIX AND TUCSON?
26
27 A Yes, mobile wireless services are being used increasingly by both
28 business and residence customers in the Phoenix and Tucson areas. (Up
29 to this point, fixed wireless providers have focused primarily on business
30 customers.) According to a 1999 survey conducted by The
31 Telecommunications and Utilities Group of Claritas, Inc., 45% of Phoenix

32

households and 43% of Tucson households subscribe to wireless
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1 service.® Those figures are likely understated, as wireless
2 communications is one of the most rapidly growing segments of the
3 telecommunications industry. For example, the Cellular
4 Telecommunications Industry Association (CTIA) recently reported that
5 the number of wireless subscribers increased 24% between December
6 1998 and December 1999 nationally. According to CTIA, “The wireless
7 industry had record-setting growth during the last six months of 1999, with
8 subscribership surging to more than 86.1 million customers by the end of
9 the year. CTIA’s survey shows that nationwide, more than 31% of the
10 population now has active wireless service. A new person signs up for
11 wireless service every two seconds.” Wireless is an attractive option for
12 consumers in Arizona, especially as more wireless providers offer new
13 calling plans that do away with roaming charges and include long distance
14 charges as part of the standard offering.
15
16 Q. PLEASE IDENTIFY THE MOBILE WIRELESS COMPANIES OFFERING
17 SERVICE IN PHOENIX AND TUCSON.
18
19 A Mobile wireless providers in Phoenix and Tucson include AT&T Wireless,
20 Nextel, VoiceStream, Verizon Wireless (formerly AirTouch), Cellular One,
21 Sprint PCS, and U S WEST Wireless.
22
23 Q. HOW DO THE RATES FOR MOBILE WIRELESS COMPARE TO
24 WIRELINE SERVICES IN PHOENIX AND TUCSON?
25
26 A The rates for mobile wireless services in the Phoenix and Tucson metro
27 areas are extremely competitive with wireline services. A February 16,
28 2000 article in the Arizona Republic reported that Phoenix cellular rates

33 “The 1999 Convergence Audit,” The Telecommunications and Utilities Group of Claritas, Inc.
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are the lowest in the nation, according to a study performed recently by
Econ One. (See Exhibit DLT-29 for article.) The study found that the
average monthly cost of wireless service in Phoenix in January 2000 was
$36.98. VoiceStream had the Valley's lowest average rate - $34.98.

Other companies’ average rates were:

AirTouch - $34.99

Cellular One - $35.19

AT&T — $37.07

U S WEST Wireless - $37.91
Sprint - $41.74

Exhibit DLT-30 contains a side-by-side comparison of several wireless
plans available in the Phoenix and Tucson areas. Many plans include
calling features in the price of their standard offerings. For example,
Verizon offers a plan for $19.99 that includes 75 minutes of calling, Caller
ID, Call Waiting, Call Forwarding, and Three-Way Conference Calling.

U S WEST’s Custom Choice package, which would be most comparable
to Verizon’s plan, is priced at $29.95. Customers who want the features
but do not make many local calls, can obtain significant savings with the
Verizon plan. For almost the same price as Custom Choice, Verizon has
a plan that includes 250 minutes of calling. Verizon’s plans include all
long distance calling for $.12 per minute. (See Exhibit DLT-31 for
additional details on Verizon’s calling plans.) Many wireless carriers offer
special promotions, including discounts and rebates, to make their
services even more competitive with wireline services. With this attractive
wireless pricing, an increasing number of mobile users have begun to
migrate local and long distance usage from their landline to wireless
phones. Exhibit DLT-32 lists 39 plans available to customers in Phoenix

and Tucson for under $40 per month.

3 CTIA Reports 1999 Survey Results, CTIA News Release, April 11, 2000.
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1
2 Q. WHAT OTHER DEVELOPMENTS HAVE OCCURRED IN THE PHOENIX
3 AND TUCSON MARKETS SINCE YOU FILED YOUR DIRECT
4 TESTIMONY?
5
6 A In Phoenix, many buildings located next to competitive fiber routes are
7 being converted to “telco hotels.” Carriers are locating switching facilities
8 in these hotels to tie directly to fiber facilities, rather than pay access to
9 U S WEST. Many competitors may be housed within the same building.
10 For example, in the basement of a building at Jackson Street and Third
11 Avenue, a switching center is being built which will allow tenants to
12 connect to AT&T, U S WEST, Level 3, Sprint, Williams, AT&T and
13 Nextlink — all at a single location. “When telecom firms realized they could
14 save lots of money by locating close to competitors and tying into their
15 networks to reach more customers, the market for telco hotels took off,”
16 according to Jerry Marmelstein, president of New York-based Riser
17 Management Systems, a carrier hotel consultant.® Intense competition in
18 the Phoenix telecommunications market, where hundreds of competitors
19 are vying for limited space to lay fiber, make this an ideal location to
20 deploy the telco hotel concept. (See Exhibit DLT-33 for November 16,
21 1999 Arizona Republic article discussing fiber congestion in Phoenix.)
| 22 Exhibit DLT-34 contains a recent article from the Arizona Republic,
23 describing the activity associated with telco hotels in Phoenix.
24
25 Another development in the Phoenix and Tucson competitive markets
26 since | filed my Direct testimony is the explosion of Digital Subscriber Line
27 (DSL) service. DSL-type services provide high-speed Internet access to
28 residence and business customers. As use of the Internet continues to
% “Phoenix getting telco hotels,” Arizona Republic, March 5, 2000.
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escalate and home offices and telecommuting is becoming increasingly
common-place, high-speed internet access has become a key component
in telecommunications providers’ portfolios. Competitors offering this
service compete directly with U S WEST’s DSL service, Megabit. In
addition, consumers may purchase a DSL line from a competitor rather
than purchasing an additional access line from U S WEST. Once a
competitor has its “foot in the door,” it is an easy transition for the
consumer to purchase all services from the competitor — especially if the
competitor offers a bundle of services at rates discounted from what

U S WEST charges. DSL providers in the Phoenix and Tucson areas
include Flashcom, Concentric, Covad, RMI.NET, virtually all of the major
carriers, and even the fixed wireless providers, as demonstrated above in
my testimony. Exhibit DLT-35 contains information on just some of the

DSL offerings available in Phoenix and Tucson.

HAS THE NUMBER OF APPROVED INTERCONNECTION/RESALE
AGREEMENTS INCREASED FROM WHAT WAS IDENTIFIED IN YOUR
DIRECT TESTIMONY?

Yes. In my Direct Testimony, | indicated the Commission had approved
fifty contracts allowing for interconnection with U S WEST facilities and/or
resale of U S WEST products and services in Arizona. There are now
over eighty approved contracts allowing companies to compete with

U S WEST.

IN YOUR DIRECT TESTIMONY, YOU PROVIDED MAPS DEPICTING
COMPETITORS FIBER FACILITIES IN PHOENIX AND TUCSON. HAVE
THESE BEEN UPDATED?
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Yes. Exhibit DLT-36 to this testimony provides an update of what was
provided on DLT-11 of my Direct testimony. In addition to fiber facilities,
competitors also have invested in switching equipment to provide a full
range of switched services to Phoenix and Tucson customers. Exhibit
DLT-37 is a list of CLEC switches in Arizona as reported by the firm,
Current Analysis, Inc. It is apparent from this list that competitors are
primarily focusing on Phoenix and Tucson where they can easily focus on

lucrative business customers.

HAVE YOU SUPPLEMENTED YOUR DIRECT TESTIMONY RELATIVE
TO THE COMPETITIVE ENVIRONMENT IN PHOENIX AND TUCSON
PRIOR TO FILING THIS SUPPLEMENTAL TESTIMONY?

Yes. U S WEST has responded to hundreds of data requests in this
docket, many of which provided additional evidence of competition in
Phoenix and Tucson. Significant information was provided in response to
RUCO Set 6, for example. Competition is so dynamic in these markets
that new developments occur virtually every day. This testimony, in
conjunction with my previous testimony and U S WEST’s responses to
data requests, all support a finding that competition for services in the
Phoenix and Tucson markets is prevalen't, and as a result, reduced

regulation is appropriate.

DO YOU HAVE UPDATED INFORMATION TO DEPICT THE IMPACT
COMPETITORS ARE HAVING IN THE PHOENIX AND TUCSON WIRE
CENTERS YOU HAVE REQUESTED BE CLASSIFIED AS
COMPETITIVE ZONES?
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Yes. Proprietary Exhibit DLT-38 illustrates the significant number of
business access line losses U S WEST has tracked in Phoenix and
Tucson wire centers through April 2000. It should be noted that these
losses represent only a subset of the total number of business losses
incurred, since these data represent only access lines associated with
customers who have voluntarily reported to U S WEST that they are
leaving U S WEST for a competitor. In many instances, business
customers decline to report the reason for disconnection of service, in
which case the disconnect would not be tracked as a competitive loss. In
addition, a certain number of customers subscribe to a competitor’s
service when service is initially established, and U S WEST therefore has

no record of that service.

IS THE NUMBER OF LOCAL TELEPHONE NUMBERS “PORTED” TO
A COMPETITOR ANOTHER MEASURE OF THE PRESENCE OF
COMPETITION IN ARIZONA?

Yes. The number of “ported” local telephone numbers is a rough
measure of the number of access lines being served by local exchange
competitors, and represents one access line per ported number.
Proprietary Exhibit DLT-39 displays the total number of telephone
numbers ported from U S WEST to other carriers in the greater Phoenix

and Tucson markets as of March 2000.

WHAT MEANS ARE AVAILABLE TO LOCAL EXCHANGE
COMPETITORS TO DELIVER ALTERNATIVE SERVICES TO
CUSTOMERS IN PHOENIX AND TUCSON IF THE COMPETITORS
HAVE NOT YET INSTALLED PHYSICAL FACILITIES TO PROVIDE
SERVICE?
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In many instances, CLECs elect to subscribe to Unbundled Network
Elements (UNEs) from U S WEST to provide services when the CLECs
have not yet built facilities to serve a particular market. Proprietary Exhibit
DLT-40 displays the number of UNE local loops that are in service in

Phoenix and Tucson wire centers as of March 2000.

IS RESALE OF FINISHED U S WEST SERVICES A VIABLE OPTION
CURRENTLY AVAILABLE TO COMPETITORS WHO HAVE YET TO
INSTALL PHYSICAL FACILITIES?

Yes. Any CLEC can opt to provide services to a particular Arizona market
by purchasing and reselling U S WEST’s retail services via an
interconnection arrangement with U S WEST. When a service is resold,
the customer of that service is considered a competitive loss to

U S WEST, and U S WEST no longer has a direct marketing relationship
with that customer. Resale of service is often viewed by CLECs as a
means through which a customer base can be rapidly acquired and which
can eventually be migrated to the CLEC’s physical network as it is
installed. McLeod Communications, for example, has publicly announced
this precise strategy in states in which they have accumulated a significant

customer base through resale.

Proprietary Exhibit DLT-41 is a summary through March 2000 of
U S WEST residential and business services that have been resold in wire

centers in the greater Phoenix and Tucson areas.
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i 1 Q. HAS U S WEST ATTEMPTED TO GAUGE THE INCREASE IN LOCAL
‘ 2 CALLING TRAFFIC ASSOCIATED WITH THE GROWTH IN THE CLEC
3 CUSTOMER BASE IN PHOENIX AND TUCSON?
4
5 A Yes. Proprietary Exhibit DLT-42 displays the increase in measurable
6 CLEC local minutes of use® in Phoenix and Tucson wire centers from
7 January 1999 to March 2000, and indicates that local call volumes
8 associated with end users of CLECs in Phoenix have increased by 140%,
9 and in Tucson in excess of 75%, over this span of time. This data is
10 another clear indication that local exchange competition in these markets
11 is well established and is escalating rapidly.
12
13 Q DO YOU BELIEVE WIRELESS SERVICES HAVE BECOME A MORE
14 VIABLE ALTERNATIVE TO U S WEST’S TRADITIONAL LAND LINE
15 SERVICES SINCE THIS RATE CASE WAS ORIGINALLY FILED?
16
17 A Yes. Since January 1999, cellular service providers in Phoenix and
18 Tucson have aggressively promoted attractive packages of local service,
19 long distance and calling features that are competitive with traditional land
20 line services. While | do not believe that cellular service is typically
21 viewed as a complete substitute for land line service, customers may
22 delay or even forego the addition of an additional line and instead utilize
23 cellular service as a surrogate. Additionally, local calling areas associated
24 with cellular service are typically substantially larger than
25 U S WEST’s Extended Area Service (EAS) local calling areas, creating an
26 additional incentive to customers seeking an alternative to intraLATA long
27 distance calling in Arizona.
% These data reflect only local minutes of use exchanged between CLECs and U S WEST. |If a local cali is
processed through a CLEC’s switch, that call cannot be measured by U S WEST and is not included in -
the tracking data.
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1
2 Proprietary Exhibit DLT-43 displays the significant growth in cellular
3 service minutes of use in Phoenix and Tucson wire centers since this rate
4 case was filed in January 1999.
5
6 Q. IN YOUR ORIGINAL DIRECT TESTIMONY, YOU LISTED THREE
7 PHOENIX WIRE CENTERS, CHANDLER MAIN, CHANDLER WEST
8 AND MCCLINTOCK, IN WHICH SUFFICIENT LOCAL COMPETITION
9 EXISTED TO WARRANT CLASSIFICATION OF THOSE WIRE
10 CENTERS AS COMPETITIVE ZONES. ¥ DO YOU NOW HAVE DATA
11 SPECIFIC TO RESIDENTIAL LOCAL EXCHANGE SERVICE
12 COMPETITION THAT SUGGESTS THIS LIST SHOULD BE
13 AUGMENTED?
14
15 A Yes. Competition for residential local exchange service in Phoenix has
16 grown significantly in the fifteen month period since my Direct testimony
17 was filed. Proprietary Exhibit DLT-44 illustrates the residential local
18 exchange competitive losses U S WEST has identified through April 2000
19 in both Phoenix and Tucson. While the data shows that residential local
20 exchange competition is emerging in Tucson but is not yet sufficient to
21 warrant residential competitive zones, competitive losses in a variety of
22 Phoenix wire centers support an expansion of the list of wire centers in
23 which U S WEST seeks competitive zone designation.
24
25 Q BASED UPON THE UPDATED INFORMATION YOU ARE FURNISHING
26 IN THIS TESTIMONY, WHAT ADDITIONAL WIRE CENTERS ARE YOU
27 PROPOSING FOR COMPETITIVE ZONE CLASSIFICATION?
28
% Direct Testimony of David L. Teitzel, January 8, 1999, P. 20, L. 2.
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| am proposing that the following wire centers be considered additional

Residence Competitive Zones in Phoenix:

Cactus, Chandler South, Deer Valley North, Gilbert, Greenway,
Mesa, Mid Rivers, Pecos, Peoria, Phoenix Main, Phoenix North,
Phoenix Southeast, Phoenix West, Pinnacle Peak, Scottsdale Main,
Shea, Sunnyslope, Super West, Tempe and Thunderbird.

The loss tracking data clearly indicates that residential local exchange
competitors have established a presence in these wire centers and that

customers are now availing themselves of these competitors’ services.

DOES THE INFORMATION YOU’VE PROVIDED IN YOUR DIRECT
TESTIMONY AND THIS SUPPLEMENTAL DIRECT TESTIMONY
SUPPORT THE REQUIREMENTS OF COMMISSION RULE R-14-2-
1108?

Yes. | have demonstrated that the Phoenix and Tucson markets are
experiencing significant competition, | have identified alternative providers
and the affiliations they have with other telecommunications carriers and |
have described competitive alternatives available in the marketplace that
are functionally equivalent and substitutable for services provided by

U S WEST. | have not provided information as to the market share held
by each alternative provider, as this is not publicly available information.
However, the information and data submitted in this and my previous
testimony provides overwhelming support for a finding by this Commission
that the Phoenix and Tucson markets are fully competitive and as a result,
services offered by U S WEST in those competitive markets should be

afforded reduced regulatory oversight on par with that applicable to

- providers of competitive services.
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2 PRICING PROPOSALS®®

4  Zone Increment Charges

5
6 Q. INUS WEST’S JANUARY 8, 1999 FILING, WHAT CHANGES WERE
7 PROPOSED TO RESIDENTIAL AND BUSINESS ZONE INCREMENT
8 CHARGES?
9
10 A. In U S WEST’s initial pricing proposal, the Zone Increment charge for
11 residential and business customers in Zone 1 was increased from $1.00
12 to $2.00 per month. The Zone Increment charge for Zone 2 customers
13 was proposed to increase from $3.00 to $5.00 per month.
14
15 Q. WHAT CHANGES HAVE OCCURED SINCE THIS INITIAL PROPOSAL
16 WAS FILED THAT REQUIRE A REVISION IN THE PROPOSAL?
17
18 A. The FCC and the Arizona Corporation Commission (ACC) have taken
19 action to deaverage Unbundled Network Element (UNE) loop rates into a
20 minimum of three geographic areas. In its Universal Service Order
21 released November 2, 1999, the FCC lifted its stay of Rule 51.507(f) and
22 stated, by May 1, 2000, “states are required to establish different rates for
23 interconnection and UNEs in at least three geographic areas pursuant to
24 Section 51.507(f) of the Commission’s rules.”*® On March 30, 2000, the
25 ACC issued a procedural order in Docket No. T-00000A-00-0194 to

% All pricing proposals discussed in this testimony compare proposed prices against prices currently filed
in U S WEST’s Arizona tariffs. The local exchange rate surcharges resulting from Decision No. 60381,
which expired on October 21, 1999, are not contained in current or proposed prices.

% In the Matter of the Federal-State Joint Board on Universal Service, CC Docket 96-45, Ninth Report and
Order and Eighteenth Order on Reconsideration, FCC 99-30-6 § 120
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ensure state compliance with the FCC’s rules. Subsequently, on April 24,
2000, U S WEST submitted its plan to deaverage UNE loops in Arizona
through the direct testimony of Teresa K. Million.

IN MS. MILLION’S TESTIMONY, WHAT DEAVERAGED UNE LOOP
PRICES WERE PROPOSED?

A. In Ms. Million’s testimony, U S WEST proposed to deaverage the current

© ® N O 0o A W N =
o

statewide average UNE loop rate of $21.98 into three separate zones to

10 conform with the zone increment structure for retail services proposed in
11 this rate case. The proposed UNE loop prices are as follows:*°

12

13 Base Rate Area $20.12

14 Zone 1 $40.65

15 Zone 2 $63.70

16

17 This proposal is in conformance with FCC rules requiring UNE prices to
18 reflect geographic cost differences.

19

20 Q DOES THIS PROPOSAL IMPACT U S WEST’S RETAIL PRICING

21 PROPOSAL IN THE ARIZONA RATE CASE?

22

23 A Yes. In an increasingly competitive environment, and as implicit subsidies
24 are removed from U S WEST’s rate structure, retail prices will be drawn
25 toward the level of wholesale prices. When the original Zone Increment
26 pricing proposal was filed, the modest price increases for zones 1 and 2
27 were reasonable in view of the prevailing statewide average UNE loop
28 price then in effect. However, the proposal to adjust UNE loop prices to
29 cost-recovery levels in zones 1 and 2 creates a need to move the retail

“0 Direct Testimony of Teresa K. Million, P. 14, April 24, 2000
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1 Zone Increment prices toward those levels to avoid creation of an
2 inappropriate pricing anomaly. As Ms. Million accurately states:
3 Discrepancies between the retail and wholesale price structures
4 undermine competition and competitive neutrality. Otherwise,
5 competitors could obtain unbundled loops for low-cost urban
6 business consumers at a deaveraged price, and purchase high-
7 cost longer loops at a non-deaveraged retail price less the avoided
8 cost discount. This presents an arbitrage opportunity for
9 Competitive Local Exchange Carriers (CLECs) that choose the
10 economically more attractive option of providing service to high-
11 cost customers through resale.*'
12
13 Q. TO MAINTAIN A REASONABLE RELATIONSHIP BETWEEN UNE
14 LOOP PRICES AND RETAIL PRICES, WHAT ADJUSTMENTS DO YOU
15 PROPOSE FOR ZONE INCREMENT CHARGES?
16
17 A | propose that the Zone Increment charges in Zone 1 be increased from
18 $1.00 to $5.00 for residential customers and from $1.00 to $10.00 for
19 business customers, and that the Zone 2 charges be increased from
20 $3.00 to $7.00 for residential customers and from $3.00 to $15.00 for
21 business customers. These adjustments move Business Local Exchange
22 prices into a reasonable relationship with UNE loop prices, and represent
23 a first step toward moving residential prices toward correct rate levels in
24 Zones 1 and 2. While these adjustments do not align wholesale and retail
25 prices perfectly, they are a good first step toward that objective.
26

“! Direct Testimony of Teresa K. Million, P. 6, L. 11-16, April 24, 2000
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—t

Basic Exchange Services

2

3 Q. DO YOU PROPOSE ANY REVISIONS TO THE RESIDENTIAL BASIC

4 EXCHANGE PRICING PROPOSAL OUTLINED IN YOUR DIRECT

5 TESTIMONY?

6

7 A No. The pricing proposal for Residential Basic Exchange service filed in

8 my direct testimony remains unchanged. This proposal remains as

9 follows:*?
10 Flat Rate Service
11 Rate Element Current Rate Proposed Rate Difference
12 Individual Line $13.18 $15.68 $2.50
13 2-Party Line $11.94 $14.44 $2.50
14 4 Party Line $10.70 $13.20 $2.50
15 Low Income-Telephone Assistance Program
16 Individual Line $8.05 $9.92 $1.87
17 2-Party Line $7.12 $9.00 $1.88
18 4 Party Line $6.20 $8.07 $1.87
19 Low Use Option $4.58 $6.44 $1.86
20 Lifeline Assistance Program
21 Individual Line $11.43 $13.93 $2.50
22 2-Party Line $10.19 $12.69 $2.50
23 4 Party Line $ 8.95 $11.45 $2.50
24 Low Use Option $ 6.75 $ 9.25 $2.50
25 This proposal continues to apply only to initial lines at a customer’s
26 location. Additional lines will remain priced at current rate levels to reflect
27 the manner in which U S WEST’s competitors are pricing non-primary

* Current and proposed prices for all services addressed in this Docket are reflected in the rate case
inventory.
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lines in Arizona, and in recognition of the fact that additional residential
lines are assessed an End User Common Line (EUCL) charge of $6.07
per line, while primary lines are assessed an EUCL charge of $3.50. This
proposal ensures that customers are not penalized for ordering residential

additional lines at a single location.

DOES YOUR INITIAL PROPOSAL REMAIN UNCHANGED REGARDING
CONVERSION OF “LOW USE OPTION” CUSTOMERS TO THE
BUDGET MEASURED PLAN, REDUCTION OF THE RESIDENTIAL
NONRECURRING CHARGE FROM $46.50 TO $35.00, ELIMINATION
OF THE ZONE CONNECTION CHARGE AND DISCONTINUATION OF
MULTI-PARTY SERVICES?

Yes. These proposals are fully explained in my direct testimony and

remain unchanged.

DO YOU RECOMMEND ANY REVISIONS TO THE BUSINESS BASIC
EXCHANGE PROPOSAL AS ORIGINALLY FILED?

No. The Business Basic Exchange proposal remains unchanged, and
includes a revenue-neutral collapse of the Dial Tone Line and usage
elements into a single flat business line rate, elimination of the Zone
Connection Charge, adjustment of monthly rates for 911 and E911
services to maintain a correct pricing relationship with business access
lines and an adjustment to prices for Resale/Sharing lines and trunks to

attain an appropriate price differential between flat and measured services

in this category.
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WHAT IS THE REVISED ANNUAL REVENE IMPACT RESULTING

FROM THE BASIC EXCHANGE SERVICES PRICING PROPOSALS
YOU HAVE DESCRIBED?

The annual revenue impact of these changes is $45,474,400, on the test

period basis of full year 1999.

Market Expansion Line

Q.

ARE CHANGES REQUIRED TO THE MARKET EXPANSION LINE
PROPOSAL DISCUSSED IN YOUR DIRECT TESTIMONY?

Yes. In my direct testimony, | proposed an increase in the monthly rate
for Market Expansion Line (MEL) service from $19.00 to $22.00.

However, other new U S WEST services, such as Trackline Plus,
Anywhere Mailbox and Remote Access Forwarding are functionally similar
to the MEL product but are priced lower than MEL. In view of potential
cross elasticities between these products,

U S WEST has amended the MEL pricing proposal originally filed in this
Docket.

WHAT MODIFICATIONS DO YOU NOW RECOMMEND TO THE INITIAL
MEL PRICING PROPOSAL?

| proposed to reduce the recurring MEL rate from $19.00 to $16.00 in

recognition of the factors discussed above.

WHAT IS THE ANNUAL REVENUE IMPACT OF THE REVISED MEL
PRICING PROPOSAL?
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1
2 A This proposal will result in an annual revenue decrease of $559,705.
3
4 Long Distance Services
5
6 Q. WHAT CHANGES DO YOU RECOMMEND TO THE PRICING
7 PROPOSALS FOR INTRALATA LONG DISTANCE SERVICES?
8
9 A | am proposing several changes to the original intraLATA Long Distance
10 pricing proposal, and have reflected each of these changes in Exhibit
11 DLT-45. In regard to standard, direct dialed long distance service (Toll),
12 prevailing market prices are now lower than they were when U S WEST’s
13 rate case was originally filed. In recognition of these changes, the
14 proposed residential day rate is amended from $0.25 to $0.22 per minute,
15 while the proposed residential evening/night/weekend rate is adjusted
16 from $0.12 to $0.10. In addition, the proposed “miscellaneous” rate per
17 minute for evening/night/weekend calls is adjusted to $0.10 to maintain
18 proper relationship with the residential off peak rate.
19
20 Q. WHAT CHANGES DO YOU PROPOSE FOR THE SIMPLE VALUE
21 CALLING PLAN AS COMPARED TO THE ORIGINAL RATE CASE
22 FILING?
23
24 A The reductions discussed above in the standard Toll rate schedule
25 obviate the need for the Residential Simple Value Calling Plan, as the
26 proposed Toll prices represent a substantial savings as compared to
27 current Simple Value prices. Current Residential Simple Value
! 28 subscribers will be converted to the standard Toll schedule, and this plan
‘ 29 will be withdrawn for residential customers. All Residential Simple Value
|
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1 subscribers will experience a rate decrease in this conversion. The
2 Business Simple Value Calling Pian will remain in place, and no pricing
3 changes are proposed.
4
5 Q WILL THE ARIZONA VALUE CALLING PLAN | BE CONTINUED?
6
7 A No. The Super Savings plan represents a savings for all customers of the
8 Arizona Value Calling Plan I. This plan will be discontinued, and all
9 current customers will be automatically shifted to the lower-priced Super
10 Savings plan. All current Value Calling Plan customers will experience a
11 price decrease as a result of this conversion.
12
13 Q. WILL THE ARIZONA VALUE CALLING PLAN Il ALSO BE
14 DISCONTINUED?
15
16 A. Yes. All Value Calling Plan Il customers will be converted to the Super
17 Savings plan, and each customer will realize a price decrease as a result
18 of this conversion. The elimination of these calling plans will streamline
19 the somewhat complex array of calling plans currently offered by
20 U S WEST and will directly benefit each customer affected by the
21 conversion.
22
23 Q. DOES THIS UPDATED PROPOSAL ALTER THE PLANS OUTLINED IN
24 YOUR DIRECT TESTIMONY TO ELIMINATE THE VOLUME DISCOUNT
25 CALLING PLANS AND TO GRANDFATHER THE METROPAC PLAN TO
‘ 26 EXISTING CUSTOMERS?
27
28 A No. These proposals remain exactly as outlined in my direct testimony.

29 All Volume Discount Calling Plan business customers will be automatically
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1 converted to the Simple Value calling plan while residential customers of
2 this plan will be converted to standard, direct-dialed Toll service. All
3 customers affected by this conversion will experience rate decreases.
4 MetroPac will be grandfathered as discussed in my direct testimony due
5 to declining popularity of the plan.
6
7 Q. WHAT IS THE REVISED ANNUAL REVENUE IMPACT ASSOCIATED
8 WITH THE TOLL AND OPERATOR SERVICE CHARGE PROPOSALS?
9
10 A Based upon the updated test period, the annual revenue impact of these
11 changes is a net reduction of $1,693,703.
12

13 Directory Assistance

14
15 Q. WHAT CHANGES DO YOU PROPOSE TO THE DIRECTORY
16 ASSISTANCE PROPOSAL OUTLINED IN YOUR DIRECT TESTIMONY?
17
18 A. The only change to the Directory Assistance proposal will be a revision in
19 the revenue impact associated with the proposal due to the updated test
20 period.
21
22 Q. WOULD YOU RECAP YOUR ORIGINAL PROPOSAL TO
23 RESTRUCTURE THE DIRECTORY ASSISTANCE PRODUCT?
24
25 A Yes. As | stated in my direct testimony, the existence of multiple Directory
i 26 Assistance services from U S WEST is needlessly confusing to
| 27 customers. This proposal restructures and simplifies the entire Directory
% 28 Assistance offering. National Directory Assistance will become the only
|
|
|

29 Directory Assistance service offered by U S WEST. The current $0.85
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National Directory Assistance price will not change in this proposal. In
addition, the “Complete-A-Call” feature will be incorporated into the
National Directory Assistance price as a value enhancement. The
traditional Directory Assistance offering will be withdrawn and the monthly
call allowances discontinued. These changes will streamline this product
and will align it more properly with alternative Directory Assistance

services available in Arizona.

WHAT IS THE REVISED ANNUAL REVENUE IMPACT OF THIS
PROPOSAL?

The updated revenue increase associated with this proposal is
$19,743,296 annually.

Listing Services

Q.

DO YOU PROPOSE CHANGES FOR LISTING SERVICES BEYOND
THOSE OUTLINED IN YOUR DIRECT TESTIMONY?

No. The Listing Services pricing proposals reflected in my direct

testimony remain valid.

WHAT IS THE UPDATED REVENUE IMPACT ASSOCIATED WITH THE
PROPOSED PRICING CHANGES FOR LISTING SERVICES?

The revised annual revenue impact of these changes, driven by the test
period update, is $9,476,737.
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Custom Calling Services

WHAT CHANGES DO YOU SUGGEST TO THE CUSTOM CALLING
PRICING PROPOSALS SUBMITTED IN YOUR DIRECT TESTIMONY?

The pricing changes | proposed in my direct testimony for Custom Calling
services, including an increase in the Residential Caller 1.D. rate, an
increase in the U S WEST Receptionist rate and the grandfathering of
Business Custom Calling feature packages, remain valid. The lone
revision to the Custom Calling proposal is to increase Last Call Return

rates to appropriately reflect the value of this service.
WOULD YOU DESCRIBE THE LAST CALL RETURN FEATURE?

Yes. This feature enables the customer to enter a code into his or her
Touch Tone keypad which triggers the U S WEST switching equipment to
automatically dial the number of the last caller who placed a call to the
customer. The system also provides a voice message to the customer to

identify the telephone number of the last caller.

WHAT PRICING ADJUSTMENTS DO YOU PROPOSE FOR THE LAST
CALL RETURN FEATURE?

The Last Call Return feature will be enhanced to provide a voice
announcement to the customer of the last caller's name in addition to the
caller’s telephone number. Concurrent with this enhancement, | propose
to increase the residential price for this service to $3.95 per month and to

increase the business price to $4.00 per month. In addition, the optional

“pay per use” price will be increased to $0.95 per use of the feature. The
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addition of the Last Call Return pricing change is reflected in the range of

Custom Calling proposals in Exhibit DLT-46.

Q. WHAT IS THE REVISED ANNUAL REVENUE IMPACT OF THE
PRICING PROPOSALS FOR CUSTOM CALLING SERVICES,
INCLUDING THE ADDITION OF THE ADJUSTMENTS TO THE LAST
CALL RETURN FEATURE PRICING?

A. The updated annual revenue impacts of these proposals is $7,455,163.

Start Up Package

Q. PLEASE DESCRIBE START UP PACAKGES.

A Start Up packages were originally put in place to relieve business
customers from the nonrecurring charges associated with adding features
to a new business line. The most common Start Up package has been
the “1+2”, which provides a one-time credit of $45 when a customer
selects two features on an order for a new business line.

Q. WAS ANY ACTION RELATIVE TO START UP PACKAGES PROPOSED
IN THE ORIGINAL RATE CASE FILING?

A. No. However, on September 28, 1999, U S WEST filed to discontinue the

Start Up/Upgrade Business Packages in recognition of the fact that the
majority of business customers are now opting for the Business
CustomChoice package, which is essentially a surrogate for the Start Up

package.




0 N O g A W N =

11
12
13
14
15
16
17

18
19
20
21
22
23
24
25
26
27
28

Arizona Corporation Commission
Docket No. T-01051-99-0105

U S WEST Communications

Suppl. Testimony of David L. Teitzel
Page 48, May 19, 2000

Q. HAS THE COMMISSION TAKEN ACTION AS TO U S WEST’S FILING
TO DISCONTINUE THE START UP PACKAGE?

A. Yes. On January 25, 2000, the Commission ruled* that this proposal
should be rejected, due to their finding that this proposal would create a
monthly revenue increase of approximately $5,000 and would therefore

need to be considered within the context of a rate case.

Q. WHAT ACTION DO YOU NOW PROPOSE REGARDING START UP
PACKAGES?

A. | propose the recommendation to eliminate Start Up packages be
incorporated into the current rate case, and that the modest positive
revenue impact of $60,000 annually identified by the Commission be

folded into the rate case financials.

Toll Restriction Services

Q. DO YOU RECOMMEND ANY CHANGES TO THE CALL SCREENING
AND RESTRICTION SERVICES PROPOSALS OUTLINED IN YOUR
DIRECT TESTIMONY?

A. Yes. Generally, many of the Screening and Restriction services have
traditionally not included a nonrecurring charge in their rate structures,
and nonrecurring costs have been recovered through recurring revenue
streams. In this proposal, U S WEST has initiated nonrecurring charges,

if none previously existed, to ensure nonrecurring costs are recovered as

they are incurred. In the instances in my original proposal in which
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1 recurring rate increases were proposed, U S WEST has modified the
2 proposal such that recurring rates will not increase in conjunction with the
3 advent of new nonrecurring charges for Screening and Restriction
4 services. All modifications in the Screening and Restriction services
5 pricing proposals are shown in Exhibit DLT-47.
6
7 Q IS U S WEST RECOMMENDING A MODIFICATION TO THE ORIGINAL
8 CUSTOMNET PROPOSAL?
9
10 A Yes. The original proposal called for a reduction in the “individual line”
11 recurring rate for residential customers from $5.00 to $0.25, while the
12 recurring rate for business customers would continue to be $5.00. In the
13 updated proposal, the recurring rate will remain at $5.00 for both business
14 and residential customers. In addition, the current nonrecurring charge of
15 $27.50 will remain unchanged. The net result of this modification to
16 U S WEST’s original CustomNet proposal is that customers of this service
17 will experience no rate change‘.
18
19 Q WHAT MODIFICATIONS DO YOU RECOMMEND TO THE INITIAL
20 TOLL RESTRICTION PROPOSAL DISCUSSED IN YOUR DIRECT
21 TESTIMONY?
22
23 A In the original proposal, | discussed establishment of a new recurring
24 charge of $0.25 for and an increase in the nonrecurring charge to $12.50
25 for residential Toll Restriction, and reduction in the business nonrecurring
26 charge for this service to $27.50. In the updated proposal, the proposed
27 residential recurring charge for Toll Restriction service will be eliminated
28 while the nonrecurring charge proposal for residential customers will be
“® Decision No. 62262, Docket No. 01051B-99-0536
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increased from the current price level of $6.00 to $12.50. In this revised
proposal, current recurring and nonrecurring charges for business Toll

Restriction customers will not change.

DO YOU PROPOSE CHANGES TO THE RATE STRUCTURE FOR
BILLED NUMBER SCREENING SERVICES?

Yes. The original proposal is modified to remove recurring charges and to
establish a nonrecurring charge of $12.50 for business and residential

customers.

DOES THE PROPOSAL OUTLINED IN YOUR DIRECT TESTIMONY TO
WITHDRAW SCOOPLINE RESTRICTION SERVICE REMAIN VALID?

Yes. Since U S WEST is eliminating the ScoopLine product as described
in the direct testimony of Dr. Barbara Wilcox44, a restriction service
associated with this product is no longer necessary and will also be

eliminated.

DO YOU PROPOSE MODIFICATIONS TO THE 900 SERVICE ACCESS
RESTRICTION PRICING STRUCTURE OUTLINED IN YOUR DIRECT
TESTIMONY?

Yes. Similar to the proposal for Billed Number Screening, this proposal
has been modified to reflect no recurring charge for either residential or
business subscribers of the service. In addition, a new nonrecurring

charge of $12.50 will be established, which will apply uniformly to

residential and business customers.
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1
2 Q. WHAT CHANGES DO YOU RECOMMEND TO YOUR ORIGINAL
3 PROPOSAL REGARDING CARRIER ACCESS CODE (10XXX)
4 BLOCKING CHARGES?
5
6 A This service currently carries a recurring rate of $0.10 for residential and
7 business customers. The original proposal to increase this charge to
8 $0.25 for residential customers will be withdrawn, and this price will
9 remain at $0.10. The nonrecurring charge for residential and business
10 customers will be increased from $3.00 to $12.50 to maintain consistency
11 with nonrecurring charges for other call screening services, such as Billed
12 Number Screening and 900 Service Access Restriction.
13
14 Q WHAT IS THE ANNUAL REVENUE IMPACT OF THE CHANGES YOU
15 HAVE PROPOSED FOR TOLL RESTRICTION SERVICES PRICING?
16
17 A The annual revenue impact associated with the Toll Restriction Services
18 price changes | have discussed is $7,955,484.
19
20 Q HAVE YOU SUMMARIZED THE UPDATED REVENUE IMPACTS
21 ASSOCIATED WITH ALL PRICING PROPOSALS ADDRESSED IN
22 YOUR TESTIMONY?
23
24 A Yes. In Exhibit DLT-48, | have recapped the revenue impacts displayed in
25 Exhibit DLT-15 of my direct testimony originally filed in this Docket, and
26 have displayed the revised annual revenue impacts for each service
27 category resulting from the update of the test period and changes in the

* U S WEST witness Mr. Scott A. Mcintyre has adopted the testimonies of Dr. Barbara Wilcox and Karen
Stewart in this Docket.
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pricing proposals discussed in this testimony. The revised annual

revenue impact of the proposals | have outlined is $87,911,672.

CONCLUSION

PLEASE SUMMARIZE YOUR TESTIMONY.

Since this case was filed in January 1999, numerous significant changes
have occurred in the Arizona telecommunications market that create the
need to update the proposals originally filed. In Section il of my
testimony, | discussed in detail the dramatic changes that have been seen
in the competitive landscape, particularly in the Phoenix and Tucson
markets, that enhance the importance of competitive zone classification
for business services in Phoenix and Tucson wire centers and which
create an impetus for expanding the array of Phoenix wire centers
included in U S WEST’s competitive zone classification request for
residential services. These same competitive forces have created a need
for U S WEST to revise the pricing proposals originally filed to position

U S WEST’s services properly in the market. These revisions were
discussed fully in Section Il of this testimony.

Coupled with the change in the overall revenue impact of this proposal
associated with the test year update requested by the Commission, the
revenue impact of this case has increased. However, the revenue
increase resulting from the changes | have discussed is significantly lower
than U S WEST’s revenue requirement outlined in the testimony of

U S WEST witness Mr. George Redding. The changes | have proposed

are appropriate in the current Arizona market, will result in balanced

competitive growth and will ultimately drive benefits to the Arizona
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consumer. | respectfully request that the Commission find these

proposals reasonable and approve them as filed.

DOES THIS CONCLUDE YOUR TESTIMONY?

Yes, it does.
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AT&T LOCAL SERVICE

Start your net.working

=

Thurs., May 11, 2000

The Scecrvices

AT&T LOCAL SERVICE

Imagine if your local phone company actually helped you meet your
business goals. Well, now it can. AT&T Local Service for business is
here. The most trusted name in long-distance communications service
now expands to provide your business with superior local service. And
not just providing local connections, but actually providing the kind of
local service you need to grow your business.

THE SERVICES
WHY AT&T LOCAL
NEWS & FAQ

CONTACT US

of 2

* Contact your AT&T account team or call 1-888-234-0449 to see L.
which services are available in your area. '

So, which local service is right for your business?

S 550 S

_T1 Access

Lines and Trunks

» AT&T Digital Link
hemeeumes 0 000000 00 |

AT&T Digital Link cnables vou
to add local calling capabilitics
to your existing AT&T
long-distance calling plan via Tl
access toan AT&T 4E switch.

» AT&T PrimeXpress ™

AT&T PrimeXpress is a
full-teatured stand alone local
and IntraLATA service via T to
the AT&T Class § Jocal digital
switch.

» AT&T PrimePlex>*

AT&T PrimePlex is an AT&T
PrimeXpress offer enhancement
which provides networking
power through (Texible ISDN
SCIVICES.

» AT&T Dedicated IntraL ATA

AT&T Dedicated IntralL ATA

»ATE&T PrimePath*™

AT&T PrimePath is the idcal

stand alone local
telecommunications solution tor
PBX. key. modem and fax users.

» AT&T PrimePath NBX

AT&T PrimePath NBX is an

off-site solution that provides
connectivity to AT&T s fiber
optic network of 10-48 analog
lines.

» AT&T Prime NBX

e 000 0 ]

AT&T s Prime NBX is another
full-featured. off-site solution
that provides PBX-like
switching for digital or anaiog
fines.

» AT&T Seamiless Link

AT&T Seamless Link is a

(Locual Access Transport Arci)
can hundle vour local toll calls
over 100 pereent digital

bundied local, long distance. 800
and Card offer that packages a
number of switched features.

5/11/00 2:45 PM
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AT&T Local Service: The Services
dedicated T access lacilitics,

»AT&T Prime Digital Trunk
. ————— ..}

AT&T Prime Digital Trunk is
AT&T s premicre. [ull-feature,
stand alone Tocal and IntraLATA
runking service for business
customers requiring a {ructional
T- 1 solution that provides 12 (o
23 active voice channels.,

PATE&T PrimeConnect
]

AT&T PrimeConnect is a DS-1
level switched service perfeet for
businesses with heavy inbound
calling patterns, such as Internet
Service Providers (ISPs) and
enhanced service providers.

AT&T Local Service | The Services | News and FAQ
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» ATA&T Switched IntraLATA
haenens " ]

The ahifity to designate AT&T
to handle Intral ATA tLocal
Access Transport Area) or tocal
toll calls over lines und trunks.

» AT&T CERFtones*
T T RS e

AT&T CERFione represents the

most advanced and fully »
integrated Internet and voice o,
solution to meet all vour local ’
and long-disiance needs.

Why AT&T Local | Contact Us

AT&T ror BUSINESS « FOR HOME « ACCESS.ATAT

haome

Terms and Conditions, Privacy Policy
Copyright © 2000 AT&T. All rights reserved.

of 2

ABOUT AT&T ¢ WRITE TO US « HELP/SEARCH

ey

Enter AT&T Keyword or Search Term

5/11/00 2:45 PM
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AT&T LOCAL SERVICE |

THE SERVICES
WHY AT&T LOCAL
NEWS & FAQ
CONTACT US

of 2
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AT&T LOCAL SERVICE

Start your net.working

CConveniencaoe
Why AT&T Local Scrvi

customers meet their business goals.

— C:lickﬁ bere for
Success Stories

businesses?

what’s best for your business.

ce

Now that you have a real choice in local service for your business,

see why AT&T can provide you the same level of superior service our
long-distance customers have enjoyed for over a century. Be sure 1o

g click on our Success Stories to see how we have already helped our

Why is AT&T Local Service the best choice for
: AT&T Local Service for husiness lets you choose

& Our extensive portfolio of local service options allows you to

Arizona Corporation Commission
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AN

select the offer that makes the most sense for your business
goals.

You can now leverage AT&T Local Service by integrating it
into your existing AT&T calling plan OR select a stand-alone
service that provides seamless local service across multiple

locations.

AT&T Local Service for business allows you to
simplify vour network administration.

® Reduce the number of bills you have to manage by

consolidating your local service with AT&T and enjoy a
consistent Jocal billing format for all your locations. Use the
time saved in productivity to focus your staff on other areas

that are critical to your business.

AT&T Local Service for business offers vou u very

competitive price.

* You can now leverage your buying power by aggregating your

local usage with your AT&T long-distance usage.
o Integrate into existing AT&T calling plans to have
local usage retire commitments and ensure maximum
volume discounts,

e Aggregate usage across muitiple locations for volume and

term discounts.

* Take advantage of very competitive market entry pricing and

timing that is more specific than the Local Exchange
Company (LEC) usually provides.

5/11/00 2:46 PM
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AT&T Local Sérvice: Why AT&T
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AT&T Lecal Service for business provides enhanced
end-to-end solutions capabilities.

* By providing local service, AT&T is now able to offer you
enhanced customer service and end-to-end solutions
capabilities.

¢ From local to global, we’ll provide you with the performance,
quality, reliability and value you’ve come to expect from
AT&T.

¢ We will continue to expand and enhance our local and
end-to-end solutions portfolio so that you can take advantage
of leading-edge networking solutions, including wireless, data
and internet services.

AT&T Local Service | The Services | News and FAQ
Why AT&T Local | Contact Us

AT KT FOR BUSINESS « FOR HOME + ACCESS.ATAT | @

fieonie ABOUT AT&T » WRITE TO US » HELP/SEARCH

Enter AT&T Keyword or Search Term

Tenns and Conditions. Privacy Policy
Copyright © 2000 AT&T. All rights reserved.

tof2 S/11/00 2:46 PM
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Q your buymg power’.

- discounts onall’
your AT&T calls.
¥ Save even more
 with precise
6-second blllmg;: ;-

: 'The Chon:e

.AT&T Digital..Lmk. _

Conversion is sim-

@ pleandyoucan . .

elect to keep or
switch your pre-
sent telephone

ﬁ. numbers. All with

% no change to your

dialing proce
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AT&T DIGITAL LINK

Simplify and Save with AT&T Digital Link.
The Local Connection in your Total AT&T Solution.

AT&T Digital Link sets a whole new
standard in connection, convenience and
choice for local calling. That's because,
with AT&T Digital Link, you can now
choose AT&T to handle all your local
direct inward dialed calls, direct out-
bound diaied calls, and originating toll-
free calls.And you can use the same ded-
icated digital access facilities that now
carry your AT&T Long Distance, interna-
tional calls and data services.* As a result,
you can enjoy the consistent quality and
simplicity of using a single, nationwide
provider for your calls while making the
most of your AT&T relationship.

Enjoy the Quality of Totally
Digital Connection

By providing 100% digital connec-
tivity for your local calis, AT&T Digital
Link takes you to a whole new level of
quality and reliability. The AT&T
Woridwide [ntelligent Network is
unsurpassed for clear, trouble-free
transmission, with round-the-clock
monitoring to detect and correct prob-
lems before they impact your business.
The advanced functionality of the AT&T
Network will also extend to your local
calls, along with its unmatched network
design. Plus you have the added benefit
of expert technical support 24 hours a
day, 7 days a week.

Make the Most of Your Dedicated
Access Facilities

With AT&T Digital Link, your PBX
can be programmed to dynamically allo-
cate your calis on your existing 11.5
access channels, so you can use the

same trunks for local, intraLATA, long
distance and international calls, both
inbound and outbound. As a result,
you'll not only increase the efficiency of '
your existing facilities, but you can aiso
cost-justify remote or new facilities.
What's more, you'll cut costs by discon-
necting some of your local exchange
company lines, plus you'll enjoy many of
the same features with AT&T Digital Link
that you already have with your long
distance calling.

AT&T Digital Link Call Flow

o AT&T

- Digital

[ 1'% - Access
Woridwide R ——

Intelligent
Network _ ST ATaTDigitar Link
- igitat Customer Location
Access

Digital
Access

Digital
Access

AT&T Digital Link
Customer Location

LEc " X
Tandem — ‘
Switch N

S o

Local Serving
Office

Locai Exchange
Company (LEC)
Switched Customer
L.ocation

Leverage your Buying Power for
Greater Discounts

With AT&T Digital Link, your local
calls may contribute to AT&T Calling
Plan discounts. And by combining your
local and long distance calling volumes,
you can leverage your buying power for
even greater discounts than before,
What's more, your AT&T Digital Link calls




will help con-
tribute to your
minimum annual
commitment.

Best of all, your
AT&T Digital Link
calls are timed in
6-second incre-
ments, SO you pay
less per call than
you would with some local service
providers who bill by the minute.

Save Administrative Time with a
Single-source Solution

AT&T Digital Link offers everything
you need to make managing your com-
munications simple and more trouble-
free — the convenience of one con-
tact, one consolidated bill for virtually
all your AT&T calls and one number to
call whenever you need assistance. The
result? Reduced expenses by centraliz-
ing administrative tasks and eliminating
extra bill processing. What's more,
you'll enjoy consistent service and a
nationwide presence from a single
provider for your calls, no matter how
dispersed your company’s operations.
In short, AT&T Digital Link is easy to buy,
easy to order and easy to install.

Your can Even Keep your Existing
Telephone Numbers

it's so simple to switch to AT&T
Digital Link. In fact, you can keep your
existing telephone numbers and dialing
procedures stay the same. Your AT&T
Account Team is ready to answer all
your guestions about AT&T Digital Link
and help you arrange the simple modifi-

» @ &

@ * *

cation in your PBX routing tables to
automatically send your calls to the
AT&T Worldwide Intelligent Network.

Add AT&T Dedicated Intral ATA
Service for a Total "Any Distance”
Calling Solution

To complete your total AT&T calling
sofution, choose AT&T Dedicated
Intral ATA Service. That way, you realize
greater discounts by extending your
buying power further. And you have the
added convenience of one contact, one
bill for virtually all your AT&T calls, and
one number to cali for assistance. Plus
you'll enjoy the same efficiency, conve-
nience and consistent digital quality that
dedicated AT&T facilities deliver.

The Connection, the Convenience,
the Choice...and more!

Simply put, AT&T Digital Link helps you
get the most from your present commu-
nications facilities, for less — less money,
less time, less aggravation. It's just one
more way we'e delivering on our com-
mitment to provide you with a total
communications solution to make the
administration and management of your
business communications more cost-
effective.

*Note: Certain call types are not currently
available in all locations. Please consuilt your
AT&T Account Team for the fatest information.

FOR MORE INFORMATION ON AT&T DIGITAL LINK, CALL YOUR
AT&T ACCOUNT REPRESENTATIVE.
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News Media: MCI WorldCom News Bureau, 800-644-NEWS
Investors: Gary Brandt, 601-360-8544

MC1 WORLDCOM DELIVERS DSL
INTEGRATED LOCAL ACCESS SERVICES
FOR THE ENTERPRISE

Company Expands DSL Offering Beyond internet for
High-Performance Data and Voice Networking

MCI WorldCom Fund Takes Minority Equity Stake in Rhythms

Jackson, Miss., January 26, 1999 — MC! WorldCom today announced
that it will deliver nationwide DSL (digital subscriber line) services beyond
Intemet for enterprise-wide networking applications including frame relay,
ATM (asynchronous transfer mode) and voice. The new service will be
commercially available in the U.S. in second quarter 1999, enabling ‘
companies to integrate local access on a single line for a wide range of
networking requirements. MCl WorldCom is also taking a $30 million
minority stake in remote networking company Rhythms, and its wholly
owned subsidiary ACI, a D-CLEC (data competitive local exchange
carrier) specializing in DSL for the business market.

MCI WorldCom will supplement its on-net facilities-based strategy, and
extend DSL reach beyond its initial deployment, announced in November
1998, through its investment and strategic alliance with Englewood,
Colorado-based Rhythms. The investment will be made through the MCI
WoridCom Fund, which invests in emerging companies, to expand MCl
WorldCom's reach and capabilities to create increased demand for
company services. Through its agreement, the companies will work
closely on several initiatives including network planning and value-added
applications for customers. In addition, MCl WorldCom will become
Rhythms' preferred network provider for backbone and metropolitan
network services.

"DSL technology is an ideal complement to MCl WordCom's on-net -
facilities based strategy, allowing us to extend our end-to-end services to
a broader range of customers,” said Brian Brewer, MC! WorldCom senior
vice president of Product Marketing. "With DSL from MC! WordCom,
small companies will be able to deploy DSL as a cost-effective, high
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performance altemnative to leased lines, and large comp
to extend local bandwidth in remote locations for broadba: m wvweew
the MCI WorldCom on-net product suite."

"Rhythms' expertise in providing enterprise customers with productivity
enhancing services, combined with MCl WorldCom's extensive on-net
portfolio will enable MC! WorldCom to quickly deliver high performance
service to the business market," said Catherine Hapka, Rhythms
president and CEQ.

Businesses in major cities will be the first to benefit from MCI
WorldCom's expanded DSL offering. Customers will be able to choose
from a variety of DSL technologies to meet their specific requirements
and take advantage of access speeds ranging from 128 Kbps to 7 Mbps,
depending on customers' locations and particular applications. MCI
WorldCom's DSL access service will initially support virtual data services
and later this year will be extended to include voice services.

MCI WorldCom's On-Net provides business customers with
local-to-global-to-local connectivity for voice and data services.
Introduced late last year, On-Net allows business customers to combine
voice and data traffic from local U.S. and international locations onto one
seamiess, end-to-end network. On-Net eliminates the hassle and cost of
interconnecting with multiple phone companies for local, long distance
and intemational communications services. MC! WorldCom On-Net
customers are able to utilize a single access method for all of their voice,
data and Internet services empowering business with unprecedented
flexibility, network accessibifity and significant savings. MC! WorldCom
DSL access will compliment existing access methods currently offered -
with the on-net product suite.

MCIl WorldCom is a global communications company with revenue of
more than $30 billion and established operations in over 65 countries
encompassing the Americas, Europe and the Asia-Pacific regions. MC!
WorldCom is a premier provider of facilities-based and fully integrated
local, long distance, intemational and Intemet services. MCl WorldCom's
global networks, including its state-of-the-art pan-European network and
transoceanic cable systems, provide end-to-end high-capacity
connectivity to more than 38,000 buildings worldwide. For more
information on MCl WorldCom, visit the World Wide Web at
www.mciworldcom.com or www.weom.com.

[ O —
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i1 i
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CommunicationTools i

Call

Lof2

3 Manage Your
Account
*Log in to Interact

[ Keeping in Touch
sPage Someone
sAddress Bogk
*Arrange a Conference

eFind an International
Country Code

i1 Travel Help
sinlernational Access
Numbers

L3 Site Help

*Site Map

Voice Services < For Your Business

Local Service

Our local offering within MC! WoridCom On-Net
Voice Services®M provides all the features you
have come to expect from a world-class
provider of local service. Be it local circuits to

Voice Services
o MC| WortdCom

<N B

connect to your PBX or hybrid systems, or W
ISDN-PRI trunks to facilitate delivery of * Local Service
videoconferencing and {nternet service, » Long Distance
MCI WorldCom on-net voice Services now Service
provides the last and most critical mile of * Toli Free
network connection: local dial tone service. * Enhanced Call

Routing
Local Service boasts an impressive list of %ﬂr‘,‘zgfﬁf
products and services, including standard « Access
services fike 911, Directory Listing, Operator ‘e more...

Service, and Equal Access, designed to
address all of your business’ unique needs.

Locat Service truly is an integral part of our total integration package
and a key component to providing all of the price, service, and
technological advantages offered through MCI WorldCom.

Customer Benefits

* One Network: MCl WorldCom is the world's premier provider of
local-to-global-to-local communication services over our own
network. Through build-out and acquisition, we are singularly
positioned to compete head on with the Beli companies in the
U.S. and with the monopoly PTTs overseas. With operational
facilities already in a number of the largest international
markets, you now have the ability to transport traffic end-to-end
over one network. ,

* One Number: By relying on MCI WorldCom for all your
communications needs, you have only one number you will
need to call for any of your service requirements. This benefit
alone will prove to be a major differentiator among all telecom
providers, as MCl WorldCom quality and commitments are
instantly apparent.

* One Bill: The same invoice that used to deliver just your local
and long distance billing is now designed to integrate many
more of your services.

* One Contract: Today, in many cases, we can aggregate many
of your services across multiple invoices to count toward one
combined contract commitment, meaning you can commit to
more doliars and receive bigger volume discounts by signing
one contract for many of your services.
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Resounces | Us [ Room
For Your Business

For Your Business

Thank you for providing us information.
Based on your selection, your business’ communication needs are best
served by the products and services we offer in our Business Segment.

From voice to data to Internet services, we can provide a local-to-global
solution to enhance your company’s communications.

SELECT A SERVICE
$42.3125 | WCOM

* MCI WorldCom * Paging
On-Net Services o Conferencin
PO 1 TE NEWs
i . IN THE NEWS
* Yoice * Business v
_* Data Solutions MCI WortdCom Q'nvedg;
- = New Alphanumeric
* Internet * Partnerships & Erepaid Paging Product
e Messagin Buying Programs =
~essaqing ) i en.. (GO
* Contact Center ~ ° Intemational Worldwide Sites: 22
. DSL « E-Business United States [l
m Did you recently
become an
. ! .. MC! WorldCom
2 We take your privacy as seriously as Business customer?
you do. Click here.

About the Company ! For Your Home | For Your Small Business | For Your Business
Customer Service | Products & Services | Tools & Resources
Contact Us | Career Center | News Room | investor Relations

© 1999 MC! WORLDCOM, Inc. All Rights Reserved.
Leqgal Notices | Privacy Policies | Parental Resources
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ELI: About ELI

dependent on the reliable transfer of, and access to, information. . o

Wholesale Customer Profile

Electric Lightwave offers services to national and local interexchange
carriers, as well as wireless praviders who value the company's diversity,
flexibility, security, efficiency, and advanced network management
capabilities.

Service Areas

Electric Lightwave currently serves 99 municipalities. In the western United
States, Electric Lightwave is a full service communications provider,
offering business customers a compiete suite of integrated products and
services, including local phone service, switched and dedicated long S B
distance, private networks, advanced data and Internet access services. R
Nationwide, Electric Lightwave offers data, Internet access and broadband T
transport services. Y

High-speed voice, data, and video transmission services are provided over .
local and longhaul fiber optic networks and extended regional and national .
networks. Electric Lightwave's SONET monitoring and network

management capabilities provide greater efficiency in addition to a

common point of controf and improved economies.

In its full service markets, Electric Lightwave bundles its services to
provide the convenience of a single bill and one number to call for service.
These full service markets include Portland, Ore.; Seattle and Spokane,
Wash.; Sacramento, Calif.; Phoenix, Ariz.; Salt Lake City, Utah; and Boise,
Idaho.

Service and Product Listing

Local Telephone

Basic Business Lines

Business Trunks

Virtual Private Exchange (Centrex)
Foreign Exchange Services

ISDN - PRI

Voice Messaging

Fax Mail (2Q99)

Custom Calling Services
Multi-Service Fractional T-1
Wholesale Local Telephone Service
LEC Resale Products

Long Distance
Retail Switched 1+ Services
Retail Dedicated 1+ Services
800 Services - Dedicated
800 Services - Switched
Travel Cards

‘ Conferencing

w Dedicated Long Distance

‘ Wholesale Termination

Data and Video
Frame Relay

REUR SI//00 11:47 AM
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International Frame Relay

Dedicated Internet Services - DS-1toc DS-3
Asynchronous Transfer Mode (ATM)
Transparent LAN Service

Wholesale Remote Dial Up Access
Customer Network Monitoring

Managed Router Service

Remote Systems Virtual Portal (RSVP)

Network Access

Local Loop Access DS-0 to OC-48

Longhaul DS-0 to OC-48

Dedicated SONET Rings

Dense Wave Division Muitiplexing - (DWDM) Broadband
Multiplexing

Colocation

Timing is Everything

Electric Lightwave is the first telecommunications company west of the
Mississippi to be authorized as an alternative local and long distance
telephone service provider. The company has been a pioneer, helping to
define the industry. Electric Lightwave has moved swiftly to become a true
integrated communications provider for business customers.

1990 - 1994

Electric Lightwave begins operations for interstate carrier service in
Oregon and Washington. During this time, Eleciric Lightwave is also
authorized fo provide intralLATA high-speed and interLATA private line
service in California. In 1994, operations begin in Arizona and Utah.

1995 - 1996

Electric Lightwave continues to increase its presence in Oregon and signs
an interconnection agreement with Pacific Bell in California. A hallmark
event in 1996 is the signing of the nation’s largest and most
comprehensive strategic alliance with Arizona's Salt River Project (SRP),
giving Electric Lightwave access to SRP's vast fiber-optic network in the
Phoenix metropolitan area.

1997 - 1998

Electric Lightwave goes public on the NASDAQ stock exchange (ELIX).
Expansion continues in Oregon, Washington, California, Arizona, Utah,
Idaho, and Nevada. An agreement with Qwest Communications gives
Electric Lightwave the opportunity to-expand data and internet access
services nationwide. As the build-out of the longhaul network continues,
more business customers take advantage of the company's high-speed
data, voice and video access.

Copyright ® 2000 Electric Lightwave, inc. All Rights Reserved. All
trademarks or registered trademarks are property of their respective
owners.
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l Want an alternative to your local phone company?

|

 ENHARCED BUSIKESS SERYICES

For the medium to large-sized business, Enhanced Business
Services (EBS) can be configured as simple lines or a rich
telephone system that is easily adaptable to changing

telecommunications needs.

Available with five bundled features and a host of unique
optional features, finding the right EBS solution is easy.
More product information.

VOICEMAIL

Voice Mail offers a variety of call management solutions for

businesses including Basic Business Mail, Enhanced

Business Mail, and specialized voice mail applications that RS
can be customized to meet your business needs. Voice Mail '

is a perfect enhancement to Enhanced Business Services.

More product information.

POWERTRUMK™

PowerTrunk is a flexible, T-1 based service over which you
can make and receive local and long distance voice, fax, and
data calls. Delivered over a T-1, PowerTrunk provides
superior performance, quality, and reliability for
medium-to-large sized businesses.

More product information.

ARALOG TRONK

Analog Trunk is an analog local dial tone service over which
you can make and receive voice and data calls at 64 Kbps.
More product information.

FASTRURK PRI™

Need more features, quicker call connect times, and better
PBX utilization?

Using ISDN-PRI technology, FasTrunk PRI delivers inbound
and outbound voice, data, and video traffic over a single T-1,
making it an ideal solution for medium-to-large sized
businesses.

More product information.

1SRl

If you're managing an ISP and want to offer your customers
quicker call connect times and faster download speeds -
look no further. This high-speed digital connection (the
equivalent of 24 channels of 64 Kbps bandwidth each)
handles both voice and data traffic.

Using ISON PRI technology, ISPRI delivers inbound
termination on a single T-1 for data traffic only.
More product information.

Back to Top ﬁ

CIOMNN Y. A0 DA



http://www

Arizona Corporation Commission

U S WEST Communications — DLT-5
Exhibits of David L. Teitzel

Page 2 of 19, May 19, 2000

j GST Products & Services hup://www.gstcorp.conmvproducts/body/ebs.htmi

«

| Want an alternative to your local phone company?
|

ENHARCED BUSINESS SERYICES

For the medium to large-sized business, Enhanced Business
Services (EBS) can be configured as simple lines or a rich
telephone system that is easity adaptable to changing

telecommunications needs.

Available with five bundled features and a host of unique optional More info
features, finding the right EBS solution is easy. q
=]

EBS provides the following benefits:

¢ Can combine muitiple locations together under one easy,
abbreviated dialing plan

s Requires no major common equipment on-site (such as a
PBX or key system)

o Offers feature flexibility - GST's unique features aliow for
customized business solutions

+ Lowers in-house maintenance and costs associated with
telecommunications needs

EBS is an ideal sotution if you:

¢ Have employees located in several locations

* Want all incoming calls to be answered by a centralized
attendant

s Experience heavy seasonal demands on your phone system

* Want worry-free maintenance GST services and maintains
equipment

GST Telecommunications (Nasdag: GSTX) is an Integrated
Communications Provider headquartered in Vancouver,
Washington. Founded in 1894, GST offers business customers
integrated communications solutions including data and Internet,
point-to-point transport, local telephone, and long distance services
throughout the western United States.

For mare information on Enhanced Business Services or any of our

products,
Call 1-888-RING-GST.

| I nfl SIR/00 2:29 PM
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ABOUT ENHANCED BUSINESS
SERVICES £25)

For the madium-tadarge-sizad business,

g ©BS con be conbgured as simpla lines or
a rich telaphane system that is sasity
edaptable to changing
telecommunications naeds.

Available with five bundled featuras and
a host of unique optional feolures,
finding the right EBS solution for your
businass is ecsy.

ENMANCED BUSINESS SERVICES

PROVIDE THE FOLLOWING BENEFITS:

* Can combine muitiple locations
together under one easy, abbreviated
digiing plan

* Requires no mojor common equipmant
on ste {such as a PBX or key sysiem}

* Offers faature Rexibility ~ GST's
unique feotures aliow for customized
business solutions

* Lowers inhouse maintenoncs and
costs associoted wuh
felecommunications needs

ENHANCED BUSINESS SERVICES
IS AN IDEAL SOLUTION IF YOU:
« Haove employess located in saveral
locations
* Want alt incoming calls to be
dbya tivacd

. £ { ds d

p sovy
on yout phone sysiem
* Want warry-free maintenance ~ GST
services and maintains equipmant

ABOUT 65T

GST Telecommunications (Nasdag:
GSTX) is on Integrated C: atians

sl 5]

S

o GSTA NHANCED BUSINESS SERVICES

HOW ENHANCED BUSINESS SERVICES WORKS:
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GST Switchi
ST Switching

Provider heodquartered in Vancouver,
Washington. Founded in 1994, GST
offers business customers integroted
communications solutions including data
and Intemat, pointtopoint ransport,
locat telsphone, and long distance
services hroughout the western United
Stotes. For mora information on
Enhancad Business Services or ony of
our products, cait 1.888-RING.GST or
visit our Web site at www.gstcorp.com.
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Want an alternative to your local phone company?
I

YOICEMALL

Voice Mail offers a variety of call management solutions for
business including Basic Business Mail, Enhanced Business Mail,
and specialized voice mail applications that can be customized to
meet your business needs. Voice Mail is a perfect enhancement to
either Basic Business Line or Centrex.

Voice Mail provides the foliowing benefits:

* 24-hour call coverage

s Easily customizable with a variety of optional features

o Customers can easily contact you — even if you're out of the
office or on the phone

Voice Mail is an ideal solution if you:

¢ Desire an “Automated Receptionist” to handle overflow traffic
during busy times

* Require a “Virtual Office” -- all incoming calls go directly to
voice mail

* Would like to be able to receive faxes and print out at your
convenience

GST Telecommunications (Nasdag: GSTX) is an Integrated
Communications Provider headquartered in Vancouver,
Washington. Founded in 1994, GST offers business customers
integrated communications solutions including data and Internet,
point-to-point transport, local telephone, and long distance services
throughout the western United States.

For more information on Voice Mail or any of our products,
Call 1-888-RING-GST.

1of i
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More info
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Want an alternative to your local phone company?
-

POWERTRUNK™

PowerTrunk is a flexible, T-1 based service aver which you can
make and receive local and long distance voice, fax, and data calls.
Delivered over a T-1, PowerTrunk provides superior performance,
quality, and reliabllity for medium-to-large sized businesses.

PowerTrunk provides the following benefits: Mare info

* Provides reliable, fully digital service 2

¢ Meets today's bandwidth requirements by offering 1.544
Mbps speeds

+ Allows for multiple bi-directional trunk groups for better call
maintenance

PowerTrunk is an ideal solution if you: ST e

s Have a PBX or hybrid key system

s Need DID (Direct inward Dialing) capabilities

¢ Require flexibility to accommodate diverse calling patterns

» Regquire flexibility to anticipate future growth

» Are a call center, telemarketing, or inside sales organization

GST Telecommunications (Nasdag: GSTX) is an Integrated
Communications Provider headquartered in Vancouver,
Washington. Founded in 1994, GST offers business customers
integrated communications solutions including data and Internet,
point-to-point transport, local telephone, and long distance services
throughout the western United States.

For more information on PowerTrunk or any of our products,
Call 1-888-RING-GST.

1 of { SIRION 230 PM
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ABOUT POWERTRUNK HOW POWERTRUNK WORKS:

servica over which you con make and
recsive local and long distance voice,
fax, and data cofls. Deliverad over a 7.1,
PowerTrunk provides superior

perf quality, and reliability for
medium-o-orge-sized businesses.

PawerTrunk is o flexibie, T-1-based f
|
t

POWERTRUNK PROVIDES

THE FOLLOWING BENEF(TS:

* Provides relicble, hilly digitol sarvice

*» Meets todoy's bandwidth i
requiremants by offering 1.544 Mbps |
speeds i

* Allows for multipie bi-directionol trunk |
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groups for better coll maintenance

POWERTRUNK IS AN IDEAL

SOLUTION iF YOU:

* Have g PBX or hybrid key system

¢ Need DID {Direct inword Dialing)
capabilities

+ Require Hexibility to accommodate
diverse calling patterns

* Require flexibility 1o anticipate future
growih

inside sales organization
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ABOUT 65T
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* Are.a coll center, telemarketing, or fl
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GST Telecommunications [Nasdog:
G3TX) is an Intagrared Communications
Provider headquartered in Vancouver,
Washington. Founded in 1994, GST
offers business customers integrated
communications solutions including dato
and Internel, poini+a-point fransport,
tocal telephane, and long distance
sarvices throughout the western United
States. For more information on
Powerlrunk or ony of our products, call
1-888-RING-GST ar visit our Web site at
WWW.GSICOrP.Com,

2.
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Want an alternative to your local phone company?

!

ANALOG TRUNK

Analog Trunk is an analog local dial tone service over which you
can make and receive voice and data calls at 64 Kbps.

Analog Trunk provides the following benefits:

* Provides reliable analog service

* Consolidates local and long distance billing

o Offers lower long distance rates

* Allows for multiple trunk groups for better call management
* Reduces hold time for your callers

Analog Trunk is an ideat solution if you:

s Are a tenant in a multi-tenant business

* Would benefit from sharing a T-1 with other businesses
» Need DID (Direct Inward Dialing) capabilities

s Require a channel bank interface with your equipment

GST Telecommunications (Nasdaq: GSTX) is an integrated
Communications Provider headquartered in Vancouver,
Washington. Founded in 1994, GST offers business customers

- integrated communications solutions including data and internet,

point-to-point transport, local telephone, and long distance services
throughout the western United States.

For more information on Analog Trunk or any of our products,
Call 1-888-RING-GST.

Arizona Corporation Commission
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More info
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ABOU]‘ ANA[OG TRUNK HOW ANALOG TRUNK WORKS:

Analog Trunk is an analog local diol

lone sarvics aver which you con make GST Customer

and raceive voics and dota calls ot 64 /;

Keps. | ﬂ‘g P

ANALOG TRUNK PROVIDES 5 " Lo L"‘“/‘\f—g/: Gated
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THE FOUOWING BENERITS: l oo | i d@ ‘"’

* Provides reliable analog servics

cE,‘ST‘ i \/\'/v
i 3l =W Onw —
« Consolidates locol and long distonce Offics | H ﬂ/\ i LEC
billing ; | Coud 2.__>¢ Cantral —.’//‘
* OHars lower long distanca rates i N Orte
! —

Local Calls Y
* Allows for multipie trunk groups for g —
better call monagement | (f,“.'::
* Reduces hold time for your collers i

ANALQG TRUNK IS AN IDEAL

SOLUTION IF YOU:

* Would benefit fram sharing a T-1 with -
other tenants in a multitenant building

* Need DID {Diract Inward Dioling}
capobilities

* Require a channel bank interface with
your equipment

ABOUT 65T

GST Telecommunicatians (Nasdag;:
GSTX} is an integrated Communications
Pravider headquartered in Voncouver,
Washington. founded in 1994, GST
offers business customers integrated
solutions includi
date and Internet, pointto-point
transpont, local telephione, and lang
distanca services throughout the western
United States. For more information on
Anolog Trunk or any of our products,
calt 1-B3BRING-GST or visit our
Wab site of www.gstcorp.com.
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, Want an alternative to your local phone company?
[

FASTRUNK PRI™

Need more features, quicker call connect times, and better PBX
utilization?

Using ISDN-PRI technology, FasTrunk PRI delivers inbound and
| outbound voice, data, and video traffic over a single T-1, making it
an ideal solution for medium-to-large sized businesses. More info

FasTrunk PRI provides the following features: 1@

* 1.544 Mbps digital service

ISDN-PRI protocol

Analog and digital compatibility : '
Caller ID \ o
Called number -
Dynamic bandwidth allocation

FasTrunk PRI provides the following benefits:

 Higher network efficiencies ;

* High-speed access for incoming voice and data from
customers, branch offices, or telecommuters

Reduced busy signals

Aggregate multiple DS-0 channels

Reduced call set-up and take-down by up to 15%
Increased bandwidth compared to standard DS-1 delivery
Full spectrum of dial-up Internet users supported
Improved network efficiencies through sharing a DS-1 facility
among multiple local calling areas

Simplified customer usage tracking

¢ Improved administrative controt

FasTrunk PRI is an ideal solution if you:

* Want to improve network perfarmance without adding new
facilities

¢ Would benefit from lower PBX costs by allowing more users
per channel

¢ Need access to network features not available on
PowerTrunk

* Allows prioritization of customer calls

* Need flexibility to automatically reconfigure bandwidth as
needs dictate .

GST Telecommunications (Nasdag: GSTX) is an Integrated
Communications Provider headquartered in Vancouver,
Washington. Founded in 1994, GST offers business customers
integrated communications solutions including data and Internet,
point-to-point transport, local telephone, and long distance services
throughout the western United States.

For more information on FasTrunk PRI or any of our products,
Cail 1-888-RING-GST.

| of | /RN Y11 DA




ABOUT FASTRUNK PRI

Need more featuras, quicker call
connect times, and better PBX utilization?

Using {SON-PRI technology, FasTrunk PRI
delivers inbound and outbound voice,
dota, ond video iraffic over a single 1.1,
moking it on ideot salution for medium.
to-large-sized businesses. Faslrunk PRI
providss the following features:

« 1.544 Mbps digital sarvice

* ISDN-PRI protocol

* Andlog ond digital compatibility

* Coller ID

* Called number

« Dynomic bandwidth allocation

FASTRUNK PRI PROVIDES

THE FOUCWING BENEFITS:

* Higher network efficiencies

* Highvspeed occass for incoming voice
and data from customers, branch
officas, or tefecommuters

+ Reduced busy signals

* Aggregate muitinle 0S0 channels

* Reduced call satup and toke-down
by up to 15%

* tncreased bundwidth compored to
stondard DS-1 delivery

* Full spacirum of digiup Internet users
supported

* Improved netwark efficiencies through
shoring @ DS-1 facility omong multiple
locol colling areas

* Simplified customer usage tracking

¢ Improved adminisirative control

GSTA ISTRIN
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FASTRUNK PRI 1S AN IDEAL

SCLUTION IF YOU:

+ Want 1o improve netwark

erformance without adding new

acilifies

* Waould benefit from lower PBX costs
by allowing more users per channel

« Need occess to network fealures not
avaitable on PowerTruni

* Allaws priaritization of customer calls

* Need flexibility to automoticall
reconfigure bondwidith os needs
dictate

ABOUT 65T

GST Talecommunications {Nasdeqg:
GSTX) is an integroted Communications
Pegvider headquariered in Yoncouver,
Washingion, Founded in 1994, GST
oifers business customers integrated

t sohutions including dota
and Internet, pointto-point transpart,
local telephone, and long distance
services throughout the western United
Statas. For moce information on
FasTrunk PRI or any of our products,

call 1.888-RING-GST or visit our

Web site ot www.gstcorp.com,

HOW FASTRUNK PRI WORKS:

1SON Pricnary Rate Intertacs lor PBX Owners
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Want an alternative to your local phone company?

!

sl

If you're managing an ISP and want to offer your customers quicker
call connect times and faster downicad speeds — look no further.
This high-speed digital connection (the equivalent of 24 channels of
64 Kbps bandwidth each) handles both voice and data traffic.

Using ISDN PRI technology, ISPRI delivers inbound termination on More info
a single T-1 for data traffic only. ISPRI provides the following

features: @

* 1.544 Mbps digital service

* |SDN-PRI! protocol

¢ Analog and digital compatibility

¢ Aggregate traffic among muitiple calling areas
e Caller 1D

e Called number

ISPRI providés the following benefits:

* Higher network efficiencies

¢ High-speed access for incoming voice and data from
customers, branch offices, or telecommuters

Reduced busy signals

Aggregate multiple 0S-0 channels

Reduced call set-up and take-down by up to 15%
Increased bandwidth compared to standard DS-1 delivery
Full spectrum of dial-up Internet users supported
Improved network efficiencies through sharing a DS-1 facility
among multiple local calling areas

Simplified customer usage tracking

¢ Improved administrative control

ISPRI is an ideal solution if you:

Want to decrease download times for your customers
Need to relieve congestion on existing DT trunks
Want to reduce hardware costs

Allows prioritization of customer calls

GST Telecommunications (Nasdaq: GSTX) is an Integrated
Communications Provider headquartered in Vancouver,
Washington. Founded in 1994, GST offers business customers
integrated communications solutions including data and Internet,
point-to-point transport, local telephone, and long distance services
throughout the western United States. '

For more information on ISPR! or any of our products,
Call 1-888-RING-GST.

S/RI002:22 PM
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ABOUI lspm {3PRI PROVIDES THE FOUOWING
BENEFITS:
it frou‘ro managing an ISP and want 1o * Higher network efficiencies
ofter your customers quicker call connect  » Highspead access for incoming voice
times and foster download speeds ~ ond dota from customars, branch
look no turther. This high-speed digitol officas, or telscommuters
cannection (the equivolent of 24 * Reduced busy signols
channels of 64 Kbps bandwidth each} + Aggregote multiple DS-O chaanels
handles both voice and data traffic. + Reduced call selup and take-down
by upto 15%
Using ISDN PRI tachnology, ISPR! * Increosad bandwidth compared to
delivers inbound termination on g single standord DS-1 delivery
T.1 for data traffic oniy. ISPRI provides * Full spectrum of dighup Internet users
the following fectures: supported
* 1.544 Mbps digital service » impraved network efficiencies through
« ISDN-PRI protocol sharing a DS-1 facility among multiple
* Analog and di‘iiml compatibility locat colling araas
+ Aggregate traffic omong multiple + Simplified customer usage kacking
caliing areas * Improved adminisirative control .

* Coller 1D

« Called number
ISPRI 1S AN IDEAL SOLUTION
IF YOU.

* Want to decrsase download times
for your customers

* Need fo reliave cangastion on existing
OT1 trynks

* Wont to reduce hardware costs

* Allow prioritization of customar calls

HOW ISPRI WORKS:

{
ISON Primary Rate interiace jor Internet Service Providers

1
I
Diak-Up ’
{ Customers }
BAL VS0, etc. /|
sl 5
[y il :
GST Oata Ony - :
'SPAI Service ’\ i
% /7 Public Swiched > |

Tolephons Newors/
\\/\/\/ :

ISP Remare Access GST Serving Office.
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ABOUT 65T

GST Telecommunications {Nasdog:
GSTX) is on Integrated Communications
Provider heodquartered in Vancouver,
Washington. Foundad in 1994, GST
offers business customers inlalg(Jmed

dota ond [nternet, poinito-point
transpon, locat teisphone, and long
distanca services throughaut the
wastern United States. For more
information on ISPR) or any of our
products, call 1-888-RING-GST or
visit our Web site at www.gsicorp.com.
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(ommunications problem? We may have the answer.
!

POWERFLEX™

PowerFlex is a multi-use digital T-1 product available in two
options designed to meet the telecommunications needs of
smali-to-medium-sized businesses. For a simple, reliable,
and cost-effective solution you can combine PowerFlex with
Local Telephone Service, Long Distance, Frame Relay, and
High-Speed Internet Access onta a single T-1.

More product information,

§OSPOALAY

No matter what size your property, GST will work with you to
analyze your communications needs - inciuding Operator
Services, Local Telephone, Long Distance, and Internet
access - and design a plan that is specifically suited to your
business.

More product information.

HOSPITALITY PLUS™

Increase your telecom praofits with GST's Hospitality Plus
service. To meet the changing needs of the hospitality
industry, Hospitality Plus bundles Long Distance and
Operator Services along with Toll Advantage. Add GST's
High-Speed Internet Access for a customized telecom
solution. Hospitality Plus benefits your business with
competitive rates on Local and Long Distance telephone
service and some of the industry's highest Operator Services
commissions.

More product information.

(OLL0 PLUS™

Collo Plus is a cost-effective way to access GST's network
services. Typically located near a GST frame, ATM, or voice
switch, each collocate facility provides immediate access to
voice and data services and a secured,
temperature-controlled environment in which to place
communications equipment.

More product information.

| 1of | S/R100 2:29 PM
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(ommunications problem? We may have the answer.
]

POWERFLEX™

PowerFlex is a multi-use digital T-1 product where components can
be combined to create a customized package specifically designed
to meet the telecommunications needs of small-to-medium sized

businesses.

With PowerFlex, you can combine Local Telephone Service, Long More info
Distance, Frame Relay and High-Speed Internet Access onto a

single T-1 for a simple, reliable, and cost-effective solution. , @

PowerFlex provides the following benefits:

¢ Offers convenient packages designed for small-to-medium S T
sized businesses -
+ Provides one interface for all of your customers telecom
services
» Reduces dedicated access charges by bundling services on
a single T-1
« Offers additional savings when bundled with two or more
products and a FiexCall Long Distance plan

PowerFlex is an ideal solution if you:

» Would benefit from significant savings with a FlexCall Long
Distance plan

o Need flexibility to allow for future growth

* Would like one service provider, one bill, and one point of
contact

¢ Require high-speed Internet access for faster downloading

o Cannot meet the minimums for a full T-1 of voice and T-1 of
data

GST Telecommunications (Nasdaq: GSTX) is an Integrated
Communications Provider headquartered in Vancouver,
Washington. Founded in 1994, GST offers business customers
integrated communications solutions including data and internet,
point-to-point transport, local telephone, and long distance services
throughout the western United States.

For more information on PowerFiex or any of our products,
Call 1-888-RING-GST. :

I of } ‘ SIRION 7-76 PA
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ABCUT POWERFLEX HOW POWERFLEX WORKS:

Powarflex is a muiti-use digital CHANNEL BANK SOLUTIONS
T-} praduct that comes in two opticns
designed 1o meet the lel i | GST Contl Office f Cusiomes Prormes :
;eedx of small4do-madium-sized v [1 prene e )
usinesses; a8 asy | crann [-YOCE | Customer |
* Preset packages with value-added Swikcn oacs Bank ( (Anwody]  POX |
fagtures for o jow monihly rate or
* PowerFlax components that con be I 87 ara | Customer |
combinad to creats a customized S T ] Saosy )
package f
With PowerFlax, you con combine I
Locol Telephone Service, Lang Distance, | Gustomer Promase
frama Relay, and High-Speed Intarer | I 88T | e : Customer
Access ontg a single 1-1 for o simple, o Cpe® [Tnsegi jgvietind
reliable, and cost-effective sofution. A ‘?‘——‘ :
i
& L om ) G
POWERFLEX PROVIDES 3 RN ] o Ao
THE FOULOWING BENEFTS:
* Offers koges desig
for mlh&mudium-snzs‘d buﬁio}eﬁn ; TGSt Cowmomm ] T o Promam
* Provides one interioce for all of your | : [
telscommunications services G | oo ]_ ” Cramet [Thoag P |
* Reduces dedicoted access charges Swmen Bane | st |
by bundling services on a single T-1 T l——(%—f‘%i‘t’mj
+ Ofters addifional savings when asT Lo
bundling two or more products and o i 0ATA ) Customer 4
a FlexCall Long Distance pian D] Aower |

;OWEig.EX Fls 3N IDEAL J BT Carrel O =
OLUTION IF YOU: | Y \ ;
* Would benefit fram significant savings | Il 35T | &% } ” can LOCE iyl

with o FlexCall Long Oistance plan [ ]§ Swen i Bank | TARR9) | hiodm |
* Need flaxibility 1o oifow for futurs o

rowth ! ] i

. ‘aVould like one service provider, g ! L-‘%_‘H CueR ‘y
one bill, and one point of contact - !

* Require high-spsed intemet cccess
for foster downloading

+ Can'l meet the minimyms for a full
T of voice and .1 of data DTI CARD SOLUTIONS
-

'___EY—CWMGHH i Cm?wm ,
! ¥ | {
ABOUT 65T S o

GST Telecommunications {Nasdag:
GSTX) is an Integrated C i

Pravider headquorered in Yancouver, o
Waoshington, Founded in 1994, GST Sweeh |

| o Router
offers business g !
c ions solutions including data
and Internet, pointto-point transpart, Customer Pramises 1
locai telephane, and long distonce Coomert e i
services throughaut the western United o [YOICE | Sugoer 4
States. For more information on | Sswosu | I

PowerFlex or any of our products,
cail 1-888-RING-GST or visit our
Web sts at www.gsicorp.com.
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GSTA. POWERFLDX PACKAGES

LINE PACKAGES

i
| _EBS8” EBSH J'LEBSM ] EBS17 ‘ EBS20 i
| 8 Enhanced Businass 1 Enhanced Business 14 Enhanced Business 17 Enhanced Business | 20 Enhanced Business ’
Ssrvices lines Servicas Lines Services lines Sarvicas Lines { Services lines |
Hunting, Caller 1D | Hunting, Catlar ID ! Hunting, Caller ID Hunting, Caller 1D Hunting, Cailer (D ‘
(number only], Call | [number aniy}, Calt ! {number only}, Calt {number only), Colt {number only), Calt !
| Transfer, Conterencing | Transfer, Conferencing ' Transfer, Conferencing Transfer, Conterencing | Transfer, Conferencing |
| and one axira fecture I and one exira feature | and ane axirg feature ond one exira featyre | and ane exira feature |
| 128 kbps of HSIA | 128 kbps of HSIA | 128 kbps of HSIA | 128 kbps of HSIA [ 128 kbps of HSIA |

A FlexCail Long Distance plan must be odded to one of the five Line Pockages.

*EBS8 is not available in ail ragions.

TRUNK PACKAGES

| Pt pT14 [ pm7 PT20 {
11 PowerTrunk with DIDs | 14 Powerlrunk with DIDs i 17 Powerfrunk with DIDs | 20 Powarfrunk with DIDs |

l 100 DiDs 100 DIDs | 100 DIDs 100 BIDs )

! 128 kbps of HSIA 128 kbps of HSIA 128 kbps of HSIA 128 kbps of HSIA |

% ot Frame Relay of Frome Relay or Frame Relay or Frome Reloy |

E ONS/IP addresses | DNS/IP addresses ONS/IP addresses J DNS/IP addresses J

A FlexCall Long Distance plan must be added to one of the four Trunk Packages.

Modification to the packages:

+  Add one of two lines/channels of Enhanced Business Services or fowerTrunk 1o the packages ot rorifted rates.

+ Add features and Voice Mail fo the Enhanced Business Services packages of fariffed rates.

+ lacrease High-Speed lnternes Access speed 1o 256 kbps, 384 kbps, or 512 kbps.

+ Increase Frame Relay speed to 256 kbps, 384 kbps, or 512 kbps.

« Frome Relay rotes will onty apply for the PowerFlex location. A separote Frame Relay order will still need to be completed.
* A channel bank con be added 1o the Trunk Packages for an additional charge.




[ WSOEPE RS

GST Products & Services

1 of |

«

(ommunications problem? We may have the answer.

BOSPITALITY

if you're in the hospitality industry, making your customers happy is
a priority. Our goal is to create that unique balance between
telephone profits for your business with reliable and efficient phone
service for your guests’ satisfaction.

No matter what size your property, GST will work with you to
analyze your communications needs - including operator services,
local telephone service, long distance, and Internet access — and
design a plan that is specifically suited to your needs.

Hospitality provides the foliowing benefits:

» Features low, flexible, customized rate plans
» Delivers services over digital fiber optic network

Hospitality is an ideal solution if you:

* Want to simplify your communications pian

¢ Need flexibility to add additional services as required

* Would like one service provider, one bill, and one point of
contact

GST Telecommunications (Nasdag: GSTX) is an integrated
Communications Provider headquartered in Vancouver,
Washington. Founded in 1994, GST offers business customers
integrated communications solutions including data and Internet,
point-to-point transport, local telephone, and long distance services
throughout the western United States.

For more information on Hospitality or any of our products,
Call 1-888-RING-GST.

Arizona Corporation Commission
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’ (ommunications problem? We may have the answer,

«

-

HOSPITALITY PLUS”

Looking for a way to increase your telecom profits? GST's Hospitality
Plus service is the answer to your business needs.

Hospitality Plus bundles Local, Long Distance and Operator Services,
along with a unique feature called Toll Advantage. With Toll
Advantage, your business will receive a per-minute commission based

on the

number of outbound toll free minutes originating over your GST

local service lines.

GST's

High-Speed Internet Access may also be added to the

Hespitality Plus bundle to customize a telecom solution for your

busine

ss. With Hospitality Pius, your business will benefit from

competitive rates on your local and iong distance telephone service,
as well as some of the highest operator service commissions in the
industry.

Increase your profits and streamtine your telecommunications with

GST's
needs

Hospitality Plus, specifically designed to meet the changing
of the hospitality industry.

Hospitality Plus provides the following benefits:

Commissions for "dial around” calling via Toll Advantage
Competitive local and long distance rates

High operator service commissions

Bundled services offers one-bill convenience and single point of
contact

Customer Service 24 hours a day, seven days a week

Reliable services over a fully digital, fiber optic network
Customized trunk group configurations to meet individual
customer needs

High-Speed Internet Access over a 1.544 Mbps connection

Hospitality Plus is an ideal solution if you:

* Want to simplify your communications services

Would like to consolidate all their telecom needs with one
company

Has a high volume of "dial around” calls

Need flexibility to add additional services as required

* Would like to provide guest access to the Internet

YOICE SERVICES DIAGRAM
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GST Telecommunications (Nasdaq: GSTX) is an Integrated

Communications Provider headquartered in Vancouver, Washington.

Founded in 1994, GST offers business customers integrated
communications solutions including data and Internet, point-to-point
transport, local telephone, and long distance services throughout the
western United States.

For more information on Hospitality or any of our products,
Call 1-888-RING-GST.
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Now You're Living
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ABOUT COX
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Customer Service
Cox Press Room
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Cox Career Network
Investor Center
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Guides, FAQs and Con
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Cox Press Room

Cox Communications
Announces 1999 as a Year of
Growth and Transition

January 27, 2000 Back to press releases.
Maximizing the vast capabilities of its advanced
broadband netwaork, Cox Communications
Phoenix has expanded its bundled offering of
Cox Digital Cable, Cox Digital Telephone and
Cox@Home high speed data services to several
hundred thousand homes valley-wide. The
availability of Cox’s suite of communications
services, offered over one wire to the home,
have greatly exceeded penetration rates. Cox
has also surpassed network upgrade
expectations, completing approximately 70
percent of its 11,000-mile hybrid fiber network
across the greater Phoenix area.

SEARCH

Cox Communications Vice President and
General Manager Gregg Holmes said,

] go)"Bandwidth rules, and it is what customers are

demandmg in today's technology marketplace.
Cox Communicatiaons enjoys the advantage of

CONTACT US

being the Valley's bandwidth leader, with a
competitively-priced communications offering
to customers across greater Phoenix.”

The following includes highlights of Cox's
involvement with the greater Phoenix area in
1999:

Education

On April 14, Cox Communications and the
Horizon Charter School ceiebrated the grand
opening of the Horizon Community Learning
Center in Phoenix, Cox's first model technology
school in Arizona. Cox Communications was
named the exclusive communications provider
to the educational facility.

Each month, Cox Communications presents the

Latest Headhnes

News Releases
Fact Sheet

;rPhoenix

Search

Media Contacts:

Alex Horwitz

(623) 322.8013

Bruce Smith

(623) 322.8002

Cox Communications,
Inc

Phoenix, Arizona

1550 W. Deer Valley Road
Phoenix, AZ 85027

§/9/00 12:22 PM
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Cox Excellence in Education and Technology
award to eight local educators for their use of
cable and technology as teaching tools in the
classroom. By the end of 1999, the total
number of schools receiving courtesy cable
television service from Cox Communications
had climbed to nearly 420 elementary, junior
high and high schoois valley-wide.

In July, Cox celebrated the grand opening of
the Cox Multimedia Academy, a facility that
teaches local educators how to use technology
such as high speed data and cable television as
teaching tools in the classroom. More than 60
Valley teachers graduated from the Academy's
inaugural four-day session.

Charitable Giving

Cox Communications donated nearly $10
million in cash and in-kind contributions to
local youth and education programs, including
a $70,000 donation from Cox Charities to ten
local non-profit organizations. Cox remained
focused on giving back to the community
through such programs as Cox Cans for Cable,
which raised more than 3,500 cans of food for
the needy during the holiday season.

Cox also sponsored the fourth annual Camp
Cox in June, a three-week camp for local youth
that focuses on cultural diversity and problem
solving through a team-oriented approach. In
addition, Cox Communications partnered with
the Back to School Clothing Drive Association
to taunch the fourth annual "Warm the Child"
project. Cox donated more than 4,000 school
uniforms to local under-served children as part
of the clothing drive.

In September, Cox Communications donated
nearly $100,000 in studio production
equipment to the Sun Cities Production Club,
allowing the organization to continue producing
community programming with this new
equipment.

Technology

Cox Communications now offers Cox Digital
Cable and Cox@Home high speed Internet
services to 560,000 homes across the Valiey.
Cox Digital Teiephone is now available to
approximately 200,000 homes across greater
Phoenix. By early 2002, Cox will have a full
suite of digital telephone, digital cable and high
speed Internet services available valley-wide.

In September, Cox officially taunched Cox
Business Services, a division of Cox that
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provides digital cable, high speed data and
digital telephone services to businesses of all
sizes across greater Phoenix. Cox Business
Services currently has more than 200 business
customers valley-wide,

Finally, Cox, APS and IBM announced in
November that they would provide pre-wired
services including Cox's digital cable, digital
telephone and high speed data services to new
homes being built valley-wide. New
homeowners are wired to receive these high
demand services, which also include energy
management and security features, before they
even move in!

Company Growth L
Cox Communications continues to grow across C

the Valley, expanding this year into a

147,000-square foot building on Deer Valley

Road and 19th Avenue. Cox Phoenix now has

more than 1,800 local employees, making it

one of the Valley's largest employers.

In October, Cox Communications acquired
Cable Plus/Teiephone Plus, a local provider with
more than 6,000 telephone and cable
customers. The acquisition adds to Cox's total
of more than 610,00 cable television customers
across greater Phoenix,

Finally, Cox constructed three Master
Telecommunications Centers (MTC) across
greater Phoenix in 1999, which gives Cox the
ability to provide its suite of digital services to
new areas in the Valley. Cox now has seven
MTCs in the greater Phoenix area.

Programming

Cox Communications provides local origination
programming on Cox 9, which features nearly
40 Phoenix Suns home games and high school
football. In October, Cox 9 aired live high
school football for the first time ever.

Highlights of 1999
January 1999

¢ Nearly 1,500 !ocai students enjoy a day
of youth clinics and golf exhibitions at the
third annual Cox Communications Dream
Day at the Phoenix Open.

¢ Cox Clubs for Kids at the Phoenix Open
generates donations in excess of 3,500
golf clubs to local under-served youth.

¢ Cox officially launches Cox Digital Cable
service to 60,000 homes in Chandler and

3of6 5/9/00 12:22 PM
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to more than 560,000 customers across
the Valley by the end of 1999.

February 1999

s Cox expands offering of Cox Digital
Telephone, Cox Digital Cable and
Cox@Home high speed Internet services
to parts of Mesa and Phoenix, as well as
Chandler.

s The Classic Sports Network and Cox
Communications award five Cox Classic
Sports scholarships worth $1,000 each to
qualified participating high school seniors
as part of the third annual Cox
Communications G.A.M.E. Plan (Giving
Academics More Emphasis).

March 1999

¢ Cox Communications partners with
Grayhawk Community to create a total
interactive lifestyle, offering its
Cox@Home, Cox Digital Cable and Cox
Digital Telephone services to residents of
the Scottsdale neighborhood.

* Cox Communications expands into
147,000-square foot facility at Deer
Valley Road and 19th Avenue.

April 1999

* Cox Communications celebrates the
grand opening of the Horizon Community
Learning Center in Phoenix, Cox's first
model technology school in Arizona. Cox
Communications is the exciusive
communication provider to the
educational facility.

s More than 200 students from Madison
Heights Elementary school in Phoenix
participate in the Line to Learning event,
a live interactive Webcast sponsored by
Cox Communications and Disney.
Students from the Horizon Community
Learning Center, Cox's first mode!
technology school in Arizona, participate
in this program as well.

May 1999

|

; ¢ More than $100,000 worth of studio

| production equipment is donated to the
| Sun Cities Production Club by Cox

} Communications.

| ¢ Cox Digital Cable unveiled at Cox

} Clubhouse at Bank One Ballpark. The

| total interactive facility also features

|
|
|
|
|
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Cox@Home high speed Internet service.

s Cox Excellence in Education awards local
teachers for their use of technology in the
classroom.

June 1999

o Nearly 200 local students attend Camp
Cox, a three-week camp sponsored by
Cox Communications that focuses on
cultural diversity and problem solving
through a team-criented approach.

July 1999

s More than 4,000 local under-served _ o
children receive complimentary schoot ; _ B S
uniforms as part of Cox's fourth annual ’ CLE R
Warm the Child project. The program was
part of the Back to Schoo! Clothing Drive
Association's annual donation program.

¢ Cox celebrates the grand opening of the
Cox Multimedia Academy, a facility that
teaches local educators how to use
technology such as high speed data and
cable television as teaching toois in the
classroom. More than 60 Valiey teachers
attend and graduate from the academy's
four-day session.

August 1999

¢ Cable in the Classroom magazine
recognizes Cox@Schoal as Web site of
the month. The first of its kind interactive
Web site was created for teachers by
members of Cox's Education Delegation,
allowing instructors to share valuable
educational resources.

September 1999

s Cox officially launches Cox Business
Services, a division of Cox that will
provide digital cable, high speed data and
digital telephone services to businesses of
all sizes across greater Phoenix.

¢ The Phoenix Coyotes and Cox
Communications host more than 16,000
local students to a Coyotes home game
as part of the first ever Cox Cool Coyotes
field trip.

October 1999
¢ Cox Communications announces

acquisition of Cable Plus/Telephone Plus,
a local communications provider with

Sof6 5/9/00 12:22 PM
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approximately 6,000 cable and telephone
customers in apartment complexes across
the Valley.

¢ Cox Communications televises high
school football live on Cox 9 for the first
time ever,

November 1999

¢ Cox, APS and IBM partner to provide
pre-wired services including Cox's digital
cable, digital telephone and high speed
data to homes being built valley-wide by
such major home builders as Richmond
American, Shea and Golden Heritage.

December 1999

¢ Cox sponsors Fall Information Technology
seminar, which features such notable
speakers as MicroAge co-founder Alan
Hald and Computer Telephony Solutions
President Skip Welch,

¢ Cox Communications donates nearly $10
million to local organizations in 1999. In
addition, Cox Charities donates more
than $70,000 to local educational, youth
and deveiopment programs in 1999.

Cox Communications in Phoenix is owned and operated by
Atlanta-based Cox Communications, Inc., (NYSE:COX) and
is among the nation’'s largest operators of broadband
communications. Approximately 70% of Cox’'s 11,000-mile
hybrid fiber coaxial cable network upgrade is complieted
throughout the greater Phoenix area, providing high speed
Internet access, digital telephone service and digital
tetevision. Cox Comrmunications currently serves more than
640,000 customers in 23 communities throughout the
Valley. Additional information about Cox Communications in
Phoenix s available at www.cox.com/phoenix

Back to press releases.

©2000 Cox Communications, Inc. All Rights Reserved.
Visitor Agreement Year 2000 Statement Privacy Policy Contact Us
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Cox Press Room

Cox Communications’ Full
Service Package Now
Available to Areas of North
Phoenix

May 19, 1999 Back to press releases.
Officials from Cox Communications have
announced the availability of its advanced
digital communications package, which includes
Cox Digital Cable, Cox Digital Telephone and
Cox@Home, its high speed Internet service, to
areas of North Phoenix.

On Saturday, May 22, from 9:00 a.m. to 3:00
p.m., the public is invited to experience first
hand Cox's complete line of high speed,
advanced digital services. The demonstration
will take place at Cox’s Customer Service
Center, located at 1101 East Bell Road in
Phoenix.

l@Cox Digital Cable offers the convenience and

control of 207 digital channels, including 40

QUICK FIND
JOBS
./
@ Customer
o Service
Can We Help? Visit Our User
Gui FAQs and n
1_ nformation.
SEARCH
{
CONTACT US

cd-quality audio channels, for between $7.95
and $12.95 more than existing cable service.
Cox Digital Cable will be offered initially to
approximately 97,000 homes in North Phoenix,
and 558,000 homes across greater Phoenix by
the end of 1999.

Cox Digital Telephone costs 10 percent less
than the competition, with savings of 50
percent for a second phone line. Cox
Communications also offers a free installation
for this service, saving the customer as much
as $45. Cox Digital Telephone is being
faunched to 80,000 residential homes in North
Phoenix, and Cox plans on rolling this service
out to 200,000 homes valley-wide by the end
of the year.

‘News Releases
Fact Sheet

| Phoenix

‘ Search

Media Contacts:

Alex Horwitz

(623) 322.8013

Bruc ith
(623).322.8002

Cox Communications,
Inc

Phoenix, Arizona

1550 W. Deer Vailey Road
Phoenix, AZ 85027
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Cox@Home is currently offered to
approximately 444,000 single-family homes
across the Valley. By year-end, Cox@Home will
be available to 97,000 residential homes in
North Phoenix and to 558,000 homes across
greater Phoenix.

Cox Communications in Phoenix is owned and operated by

Atlanta-based Cox Communications, Inc., (NYSE:COX) and

is among the nation’s largest operators of broadband :
communications. Approximately 70% of Cox’s 11,000-mile
hybrid fiber coaxial cable network upgrade is completed o
throughout the greater Phoenix area, providing high speed .
Internet access, digital telephone service and digital :

television. Cox Communications currently serves more than

640,000 customers in 23 communities throughout the

Valiey. Additional information about Cox Communications in

Phoenix is available at WWWw.Cox.com/phoenix
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Cox Press Room

I

Cox Communications
Launches Business Services
Division

Cox to Offer Valley Businesses Digital

Telephone, High-Speed Internet Access, and

Other Advanced Communications Services
September 20, 1999 Back to press releases.
Today, Cox Communications Phoenix
announced the unveiling of its new Cox
Business Services division. Cox Business
Services will offer a full suite of
communications solutions including Cox Digital
Telephone, Cox@Work high-speed commercial
Internet access, and private line services over
Cox’'s proven broadband network. Cox's
advanced communications solutions are

SEARCH

available in areas across greater Phoenix to
businesses and educational facilities. Cox
Communications in Phoenix is the eighth Cox

J@onsystem to successfully launch commercial

services.

CONTACT US

"Cox Communications is upgrading Phoenix to
Business Class," said Gregg Holmes, vice
president and general manager for Cox
Communications. "Cox's robust fiber optic
network enables Valley businesses and
educational facilities to enjoy more services on
a network backbone that offers greater
reliability and capacity than what the
competition currently offers, at a competitive
price." Holmes added, "By offering advanced
business communications services here in the
Valley, Cox is creating opportunities for our
community to benefit from the latest
cutting-edge technology well in to the 21st
century.”

Cox Digital Teiephone Services

Phoenix; /
Latest Headlines

News Releases
Fact Sheet

{ Phoenix

Search

Media Contacts:

Alex Horwitz

(623) 322.8013

Bruce Smith

(623) 322.8002

Cox Communications,
nc

Phoenix, Arizona

1550 W. Deer Valfey Road

Phoenix, AZ 85027
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! Cox's full suite of digital telephone services

| - includes voice applications that connect

‘ customers to the Public Switched Telephone

\ Network. Cox Business Services offers several

voice products tailored to meet the needs of

1 home cffices and smeall businesses, as well as
large corporations with more compiex
communications needs. Cox's basic telephony
services include business telephone lines and
features like Caller ID, Voice Mail, Call
Forwarding and Conference Cailing. More
sophisticated solutions inciude public branch
exchange (PBX) arrangements, Primary Rate
and Centrex services.

High-Speed Internet Access

Cox Business Services provides an array of
advanced high-speed Internet solutions for .
local businesses and educational facilities. The
Cox@Work suite of products is designed for
home offices and small-to-medium sized
businesses requiring email, web browsing,
business domain name support, web design
development and hasting services. Cox
Business Services also provides high-capacity,
dedicated and scalable Internet access products
and custom telecommuting solutions for
businesses.

Cox Internet solutions are a reliable and
high-value alternative to dial-up, integrated
services digital network (ISDN), digital
subscriber line (DSL), and T1 Internet access
connections.

Private Line Applications

Cox's private line services include products for
custamers requiring dedicated, high-bandwidth,
point-to-point connections for voice and data
communications. Cox provides several
synchronous optical network (SONET)-based
products with bandwidths ranging from 1.5
megabits per second (Mbps) to 10 Gigabits per
second (Gbps). Typical customer applications
include providing dedicated circuits between
office locations, establishing direct connections , .
to long distance carriers or Internet service
providers (ISP}, and creating metropolitan area
networks.

Cox's Network
Cox’'s §9.99 percent reliable network combines
thousands of route miles of fiber optics in a2

| redundant, self-healing architecture, featuring
path diversity, electronic SONET component
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redundancy, and protection switching, ensuring

_the integrity and reliability of Cox's proven

network, Cox also maintains a network
operations center to ensure the reliability of its
advanced network, 24 hours a day, seven days
a week,

Customer Service

Cox Business Services customers are supported
by a lecal, dedicated customer service canter
staffed by dependable communications
professionals. Cox's call center operates 24
hours a day, seven days a week. Cox
Cormmunications has garnered such awards as
the National Cable Television Association's Seal
of Good Customer Service, the Cable and
Telecommunications Marketing Society's
Customer is Key award, and most recently,
Inter@ctive Week magazine's 1999 Most
Innovative Cable Company award for the
second consecutive year,

Cox Business Services is a division of Cox
Communications in Phoenix. Cox
Communications in Phoenix is owned and
operated by Atlanta-based Cox
Communications, Inc., (NYSE:COX) and is
among the nation's largest operators of
broadband communications. Additional
information about Cox Business Services in
Phoenix is available at
www.phx.cox.com/business.

Back to press releases.
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Cox Communications
Announces Acquisition of
Cable Plus

Octozer 08, 19¢3 Back ¢ grass reieases.
Officials at Cox Communications have
announcad the purchase of Cable Plus assats
across the greater Phoenix arez effactive
October 1, 199¢. Cable Plus provides video
service to 41 mulitiple dwelling units (MDU)
throughout greatar Phoenix, and sarves nearly
6,000 video customers. The company also
provides telephone service to approximately
§,200 customers at 63 local MDU locations.
Cable Plus customers will be notified of the
traasition by letter beginning the second week
of October.

Cox Communications Phoenix Vice President
and General Manager Gregg Holmes szid, "We
will be working diligently to convert ail

[@Phoenix~area Cable Plus customers to Cox’s

advancad broadband nemwork during the next
18 months. We look ferwarg to serving thesa

QUICK FIND
JQBS
_/
@ Customer
o Service
Can We Help? Visit Qur User
ui FA and n
Information.
SEARCH
1
CONTACT US

tafi

customers with the same high quality sarvica
and reliability that has made Cox
Communications the Valley’s premier full
service communications provider.”

Cox Communicaticns n Phoenix is owned 2n¢ cparated by
Allantz-basec Cox Communications, 1ac., (NYSE:C2X) ang
is ameng the natien’s iargest operators of vroadbanc
cammunications. Approximately 70% cf Cox’s 11,000-mile
hyorid fiber c¢cexiai cable network upgrade is compietad
throughout the greztar 2hoenix arez2, providing high speed
Internat  accass, cigitai telechone service anc  digital
television. Cox Cemmuanications currently serves more than
540,000 customers in 23 communities hroughout the
Valley. Addiuonal information about Cox Communications in
Phcenix is available at wWWwW.COX. Som/anoenix

Back to press relsasss.

,r Phoenix

l Search

Media Contacts:

Alex Horwitz

(623) 322.8013

Bruce Smith

(623) 322.8C02

Cox Communications,
Inc .
Phoenix, Arizona
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Phoenix Metro Apartment Complexes with Cox Phone Service Available

The Raven 3434 E Baseline Rd
Montana del Sol 8245 E Bell Rd
Gien Eagle Apts 8275 E Bell Rd

Traditions at Kierland

6633 E Greenway Parkway

Legends at Kierland

6637 E Greenway Parkway

San Riva

2155 e liberty In

Jefferson Commons

1595 E University

on ASU campus, only full bypass com

Jefferson Commons

1555 E University

no USW available

Red Rock Villas

5345 E. Van Buren

River Walk 5401 E Van Buren

Desert Winds 20545 Lake Pfeasant Rd

Bayside Apt 20245 N 32nd St

Cambridge Court 5145 N 7th St

Palm court 20401 N 18th Ave

Ridge Apts 15202 N 40th St

San Palmero 17030 N 49th St

Montierra Apt 9850 N 73rd St

Desert Winds 20216 N 101 Ave

Desert Winds 20222 N 101 Ave

Desert Winds 20244 N 101 Ave

Desert Winds 20544 N 101 Ave

The River View 711 N Evergreen Rd mesa
The Morings 1233 N Mesa Dr

The San Palmas 1111 N Mission Park

Briarwood apt 3175 N Price Rd tempe/mesa

San Brisas

800 N Rural

San Marbeya

1535 N Scottsdale Rd

Montana Apts

7611 S 36th st

San malia

14435 S 48th St

Wyndhaven

1361 S Greenfield Rd

Crestview Townhoms

255 S Kyrene

Pavillians@Arrowhea

7400 W Arrowhead Clubhouse dr

SanPalmilla

750 W Baseline Rd

Terras @ Tiburon

2875 W Highland St

Bay Club@Mesa CoV

2121 W. Main St

Pala Mesa

2433 W Main

Avanti Apts

8161 W McDowell

San Valiente Apt

2220 W Mission In

Ocaotillo Springs

825 W Queen Creek Rd

Conchise@ Arrowhes

17701 W St John Rd

page 1 of 1
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Cox Press Room

Cox Communications, APS
Energy Services, and 1BM
Partner to Provide Total
Communications/Energy
Management Controls for New | phoenix

Homes Search
High Tech Partnership to Create “"Cox Digital ]
Community” Media Contacts:
Alex Horwitz
November 12, 1999 Back to press releases.  (623) 322.8013
Bruge Smith

o . (623) 322.8002
Cox Communications has partnered with APS Cox Communications,

Energy Services (APSES), Home Systems Inc
Integration (HSI) and IBM to provide advanced Phoenix, Arizona
wiring solutions to new homnes across the 1550 W. Deer Valley Road
greater Phoenix area. From instant access to Phoenix, AZ 85027
Cox Digital Cable, Cox@Home high speed

Internet service and Cox Digital Telephone, to

high-speed remote office links for business, the

APSES/Cox Home Wiring System will enable

residents to benefit from the emerging

communications revolution through an

interactive network of digital technology.

CONTACT US

"This partnership brings an unprecedented level
of service and technology to customers across
the Valley," said Gregg Holmes, vice president
and general manager of Cox Communications.
"New homeowners, working in conjunction with
their builder and HSI, will experience the finest
in studio-quality audio and video, home
security and energy management. In essence,
they're being wired for the environment of the
future.”

The APSES/Cox advanced wiring solution

utilizes the IBM Home Director Distribution e
System, installed by HSI, to distribute home o
communication services from qutside service SR
providers through an integrated open . o
architecture wiring system of multi-media '

/0NN 1231 PM
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connections utilizing Category 5 and upgraded
cabling systems. These systems allow the
homeowner to receive the latest in
communications services while preparing their
home wiring system for future needs.

The system also supports & variety of home
security products, providing the homeocwner
with lighting controls, home automation and an
optional in-home video camera system that
allows customers to monitor the entire house
from any television or computer,

"The APSES/Cox Home Wiring System is a .
single-source solution for the design and Ca
installation of advanced home-wiring systems,” R
said Vicki Sandler, vice president of APS Enerdy

Servicas. "Not only will families have access to

state-of-the-art communications technologies,

but they also will have better contro! of when

and how they use their home electronics,

allowing them to better manage their energy

needs. It's home technology at its finest.”

Along with energy management products
offered by APSES and the latest in home audio
systems by HSI, new homeowners will be able
to receive and distribute all of Cox's services
through this advanced wiring system. These
services include:

Cox Digital Television

Customers will enjoy access to as many as 207
quality channels with ASPES/Cox
Communications, Customers can experience
theatre-quality audio and video on every
television in their home, for a very competitive
price.

Cox Digital Telephone

ASPES/Cox Communications will provide
multipie incoming phone lines and easy cali
management features at a price léss than the
incumbent telephcne provider.

Home Office

ASPES/Cox's home office system facilitates
video conferencing, computer networking and
remote office links, allowing for a wide range of
telecommuting possibilities.

! Cox@Home

| Customers will receive a competitively-priced,
| always-on high speed Internet connection that
| is up to 100 times faster than a standard
dial-up modem.

This advanced wiring solution is part of a

$/9/00 12:22 PM
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complete package being offered to new
homebuilders through Cox Communications'
Preferred Communications Provider Program.
Participating builders, such as Richmond
American and Golden Heritage, are providing
full digital communities to their new home
buyers that will include IBM Home Director
Advanced Wiring systems as a standard
feature.

Other builders who are offering the IBM Home
Director systems in their communities are Shea
Homes, Centex, and Geoffrey Edmunds.

For more information, please contact Cox
Communications at (623) 322-7847.

APS Energy Services is a whaolly owned
subsidiary of Pinnacie West Capita! Corporation
(NYSE: PNW), a Phoenix-based company with
consolidated assets of $7 billion, Established in
1997, APS Energy Services offers energy and
energy-related products for business and
residential customers. The company was first to
serve in California and Arizona as an active
energy service provider.

Cox Communications in Phoenix is owned and operated by
Atlanta-based Cox Communications, Inc., (NYSE:COX) and
is among the nation’s largest operators of broadband
communications. Approximately 70% of Cox’s 11,000-mile
hybrid fiber coaxial cable network upgrade is completed
throughout the greater Phoenix area, providing high speed
Internet access, digital telephone service and digital
television. Cox Communications currently serves more than
640,000 customers in 23 communities throughout the
Valley. Additicnal information about Cox Communications in
* Phoenix ‘i§ available at www . cox, com/ohoenix

Back to press releases.
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Cox Communications to Fill
Nearly 1,000 Jobs in Year
2000

March 13, 200G Back to press raleases.
Cox Communications in Phoenix will fill
approximately 1,000 jobs during the year
2000. The majority will be new pasitions, with
a smaller number of job openings due to
attrition and normal turnover.

Expanding its employee base will allow Cox
Communications to support the rollout of its
digital cable, digital telephone and high-speed
data services valley-wide. The company
currently employees about 1,800 Valley
residents.

SEARCH

The launch of Cox Business Services, a division
focused primarily on the delivery of advanced
communications services to local businesses,

J@also contributed to the hiring spree. Cox

Communications currently provides about 400
Valley businesses with advanced

CONTACT US

LY L)

communications services.

Cox Vice President and General Manager Gregg

Holmes said, “Superior customer service is our

primary goal. These new employees will help us
continue to deliver advanced technology

backed by reliable customer service.”

Employment seekers interested in Cox
Communications should call the Cox Job Hotline
at (602) 866-0072, ext. 284 or visit
WWW.Cox.com/coxcareer.

Cox Communications in Phoenix is owned and operated by
Atlanta-based Cox Communications, Inc., {NYSE:COX) and
is among the nation’s largest operators of broadband
communications. Approximately 70% of Cox’s 11,000-mile
hybrid fiber coaxial cable network upgrade is compieted
throughout the greater Phoenix area, providing high speed

'News Releases ke

| Fact Sheet

] Search

Media Contacts:

Alex Horwitz

(623) 322.8013

Bruce Smith

(623) 322.8002 .
Cox Communications,
Inc ’

Phoenix, Arizona

1550 W. Deer Vailey Road
Phoenix, AZ 85027
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| . Intermet access, digital telephone service and digital
television. Cox Communications currently serves more than
640,000 customers in 23 communities throughout the

_ Valley. Additional information about Cox Communications in
Phoenix is available at www.cox.com/phoenix

Back to press releases.
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Now You're Living

FOR YOUR HOME
Digital Caple
Cox@Home
D:aital Tarenhone
Ceole TV
New Heme Activation
AgvancadWiring

FOR YOUR BUSINESS

Cox Digital Telephone

Section Navigatio
Phoenix,. Arxzona

Make the Better Choice...

Cox is bringing a better choice in telephone service to
your home: Cox Digital Telephone. It's a better choice
because it gives you greater value. rFor starters, you'll
pay less than you're currently paying for the same
loca! services with US West. Guarantzed. And, If you

OrL‘ﬁmeGua anted

ever need assistance or regairs, you'll have the best
people in the industry on call, 24 hours a day.

ABQUT COX Cux_Intemaﬂonal
QUICK FIND
Joss Better Technology
P Cox Digital Telephone service is provided over an
upgraded digital fiber-optic network that has made FAQ,
Cox first in reliability. Our state-of-the-art technology AreaCadeSpht
Customer assures you of crystal-clear connections. To keep your EruBlngeliae
s Service phone service trouble-free, we monitor the network 24

r .
Can We Help? Visit Our User hours a day

Guides, FAQs and Contact
Information.

Better Customer Service
You ¢an expect excellent customer service from our award-winning tea
of customer care professionals. We schedule service calls to be as

SEARCH convenient as possible. And we give you an On-Time Guarantes that
4[ — guarantees we will arrive within our promised service window - if we
- don't, you'll receive a credit on your next bill.
Satisfaction Guaranteed
CONTACT US To make it even easier tc enjoy the better choicz, we cuarantee your

satisfaction. If you're not completely satisfied with Cox Digitai Tejenphon
service, we'll refund your first month's charges on vour primary line
(exciuding long-distance charges).

call (602) 277.100Q

and start saving today

Z2000 Cox Communications, Inc. All Rights Reserves.
Vigite” Agreemans Yazr 2000 Statement Privacy Policy Centact Us
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Cox Digitai Telephone: Local & Long Distance Service hatp:/Awww . cox.comvphoenix/icicphoneiservice.asp

Now You're Living Cox Digital TeIEﬂhone

FOR YOUR HOME Local Calling Section Navigatio
Dicital Cagle Cox Digital Telephone has made loca! cailing simpler  \Phoenix, Arizona
ng:—a:%mp_g and iess.e'x.pensive. One low monthly rate zilows you
Q_A_—'ansgfv B to call within the existing US West local calling area.

Mew Home Activation
AgvancegWiding Long Distance Calling

FOR YOUR BUSINESS Cox Long Distance is simple and affordable. In state

ABOUT Cox and out-of-state (within the Continental U.S.) are jus;

QUICK FIND 10c¢ per minute, 24 hours per day. Plus, you'll have

1085 the convenience of one single bill,

And, Cox Digital Telephone Calling Card
Stcp paying per call service charges every time you
@ Customer use a calling card! With the Cox Digital Telephone
Card, calls are a flat per minute rate, no matter where

° Service
you call within the Continental U.S.*

Can We Help? Visit Our User
Guides, FAQs and Contact
Infermatiorn. The Cox Digital Telephone Calling Card gives you the convenience of

making local and long-distance phone calls while you are away from
your home phone. These calls are then billed on your monthly Cox
SEARCH Digital Telephone bill.

|

""iCox Digital Telephone Cards are available at no charge.

* ratas subject to changs.

CONTACT US call (602) 277.1000

and start saving teday

£.2000 Cox Communications, Inc. All Rights Rasarved.
Visizar Agresmens Year 2000 Statemen: Srivagy Pgusy Sontagt Us
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Now You're Living COX Dlglta[ Telephone
FOR YOUR HOME Basic Service
Digital Czble Monthiv
%ﬂ% hone First Line $11.75%
ST Second Line $6.50%
New Horne Activation Activation Charge FREE™>
AcvancadWiring
FOR YOUR BUSINESS Basic Features
ABOUT COX ™ Way Calli 5275
hrze - Way Calling .75
quicK FiND Call Forwarding $2.75
J08s , Selective Call Forwarding $2.75
Speed Dial $2.75
Call Return $2.75
Busy Line Redial $2.75
@ Custorr}er Pricrity Ring $2.75
©  Service Selective Call Acceptance $2.75
Can We Helo? Visit Our Uset  gejective Call Rejection $2.75
Guides, FAQs and Contac . -
Information, Long Distance Alert $2.75
Caller ID &ndash; Per Call Blocking FREE
Caller ID &ndash; Per Line Blocking FREE
SEARCH 900 & $75 Number Blocking FREE
Anonymous Call Rejection FREE
&
Premium Features
CONTAGT US Call Waiting $4.00
Caller ID $5.00
Call Waiting ID $2.00
Voice Mail S4.93
Voice Mail Paging $6.85
Voice Mzil Home Office $8.95
Extension Mzilbox §2.95

Cox Packages

200N 1205 PN
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Solutions Package $14.95

Featuras include: Call Waiting, Call Waiting [D, ¢
Call Forwarding on Call Waiting, Three-way

Calling, Busy Line Redial, Speed Dialing, Cali

Forwarding, Call Forwarding 8usy, Cal

Forwarding No Answer, Caller ID, Call Return,

Selective Call Acceptance, Selective Call

Rejection, Selective Cail Forwarding, Priority

Ringing, Long Distancs Alert

Phone Control Package $ 8.95
Featuras include: Caller 1D, Call Raturn, Priority

Ringing, Selective Call Accaptance, Selective Call
Rejecticn, Long Distance Aiert.

Active Lifestyle Package $ 6.95
Features includa: Call Waiting, Call Ferwarding,

Three - Way Calling, Speed Calling, Busy Line

Re-dial.

Cox also offers low rates on long distance. In-state and out-of-state . ,
calls, within the United States, are only $.10 a2 minute, 24 hours a day. Co

For International calling check out Cox's International Szavings Pian.

call (602) 277.1000
and start saving today

i pricing reflects Cox preferred rates (for customers who also purchase either cable
Internet access from Cox). Prices do not include taxes or surcharges.

™" Free activation is subject to limitation and is for a limited time only. Frge activat
excludes inside wiring installation. Cox reserves the right to terminate at anytime. Serv
not availzble in all areas. Rates subject to change and limitations may apply.

£2000 Cox Communications, Inc. All Rights Reserved.
Visitor Agreement Year 2000 Statement Privacy Policy Contact Us
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Now You're Living CUX D[gfta[ Te!ephone

FOR YOUR HOME H Section Navigatio
Digitat C3hle Add up your Sa\'”ngs tOday! Phoemx,Arxzona
CoxHom e -
Diaizai vetephone Are you paying too much for your telephone sarvice?
Laple 1Y ' Add up your savings with our savings caiculator and

New “ame Activation ;
AdvanradWiring see for yourself.

FOR YOUR BUSINESS

Just click on the box next to the services you are

ABOUT cox currently using, then click the button beiow to
QUICK FIND calculate your savings and see how much you can
Joes : save in @ month ... and a year!
)
Why pay more? With Cox Digital Telephone you’H 13
save up to 30% every month. See for yourself! *
Customer
©  Service |Item Description {Cox

Can We Help? Visit Our User i
Guides, FAQs and Conta
Information.

R MR PO L LS k.

ﬂllu-"ﬁ :

Mty e e nriced S S e
15 Line |s11.75 |513 18 7]
SEARCH 2" Line $6.50  [$13.18 7

fConvenient Features

Caller 1D {s5.00  |s5.95 |
CONTACT us ECaH Waiting !Sé.OO i$5.00 |
iCall Waiting 1D |se.00  is10.85 -
' Three-Way Calling ‘[52.75 353.50 |
Voice Mail jsaos  lIss.as 0
EWire!ink/Linebacker |s0.00  |s3.90 |
|
[Servnce Acuvat;on Fee Line 1 {SO 00 |$46 50 iv]
$Semce Activation Fee Line 2 1s0.00  |s46.50 ]
‘ r Reset Table [— Calculate Your Savings '

*Savings of up to 30% are basec on a comparison of Cox Preferred Rates (for custom
who also buy either cable or Interner access service from Cox) of the combination

<N 1708 DA
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Cox Digital Telephone: Savings Calculator hap://www.cox.com/phoenix/telephone/caleulator.asp

| primary line and second line flat rate service plus voice mail compared to USWest publish
rates as of 1/28/00 for the same service combination. Free activation exciudes inside wir
instatiation. All rates herein do not include taxes or surcharges, Fiber-optic technology n
available to customers served Dy the pre-existing Telephone Plus network. Service may n
be available in all areas. Rates may be subject to change and limitations may apply. C
Cox Communications for more details.

€:2000 Cox Communicatiens, Inc. All Rignts Reserved.
Visitor Acreement Yaar 2000 Statement Privagy Poiicv Contacs Us
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Cox Digit:;f Telephone: F.A.Q's hetp://www.cox.convphaenivielephone fagsdefault.asp

Now You're Ljvmg COX Dlglfa[ TElephone

FOR YOUR HOME Cox Digital Telephone Service FAQ's  [SectionNavigatio
Digitz! Cable Phoenix Arizona -
Cox@Home On the Internet, the list of Frequently Asked Questions itheshaeiies
Digites Telephonsg — . . IR . ;

Capla TV (FAQ) is a time-honored institution. With the Help of v
New Home Activation Cox Customer Service, we've compiled a list of the
AdvancecWiring most common guestions about the Cox Digital

FOR YOUR BUSINESS Telephone service - and we've provided the answers,

ABOUT COX of course.

QUICK FIND )

1. What parts of the vallev are serviceable todav?
sees . How long will it take to service the rest of the
vallev?
) 2. How cood will the voice quality be?

Customer

°  Service 3. With power outaces, if one service goes down, will the other Cox

Can We Help? Visit Our User services go down also? {i.e. Cox@Home goes down, will the phon
FAQs and Contact

service go down aiso?)

Information.

4. Will I have to buy a special teleshone for the new servica?

SEARCH
],.\ S. What phone books will gur infermation go in?
.'\g_o/.
6. wWhat makes Cox Digital Telephone hetter than its compstitors?
7. Will Cox Dicital Telenhone lines work with reqular computer
CONTACT US

mocems?

8. Is Cox renting its phone line from another servics nrovider?

S, Zan’ kean mv current nhone number?

10. Does someone have to be home af the time of install?

11. What exactly do vou do during the time of install?

12. What is an Network Interface Unit (NTUY?

| 13. Will the house have to be re-wired?

1<4. How long is the installiation charge going to be waived?

)

)

|

| 15. The long distance is 10 cents @ minute. Is this a special,_and if s0
‘ when is it going to end?
|

\

)

B N I P e




bo; Di'gi‘ral Telephone: F.A.Q's

17.
18.

1.

20.
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hap:/www cox.comvphoenix/telephone/fags/defauit.asp

. Is there a fee to switch to Cox Long Distance?

What's the differance between intra-state and intsr-stata?

Whar are some of the FCC charges that [ see on mv biil for?

With Cox Digital Telephone, will directorv assistance be available
How much will it cost?

Can T have all of mv Cox services billed tcgether?

Do you have more questions? We've got more answers!
Choose a F.A.Q. page from the catagories befow:
DRigital Cable | Cox@Home | Digital Telepnone | Cable TV

Area Code Solit | Cox®Work | In & On

What parts of the valley are serviceable today? How long
will it take to service the rest of the valley?
- Qagl_< tot

Answer: At this time Cox Digital Telephone is available in
Chandler, parts of North Phoenix and Mesa. Qur services will
continue to roll out based upon on the installation of fiber optic
cable and the hardware required to facilitate the return of the
digital signal back to the serving Head End or MTC. Cox
Communications is aggressively pursuing the installation of these
facilities and has committed millions of doliars over the next thre
years to complete the process Valiey wide.

How good will the voice quality be?
A backtot -

Answer: Cox's digital broadband network provides excelient voic
quality that meets today's telecommunication standards.

With power outages, if one service goes down, will the
other Cox services go down also? (i.e. Cox@Home goes

down, will the phone service go down also?)
a backtot

Answer: No. Outages can occur for a variety of reasons that may
not affect the telephone lines. Cox's Network Operations Center
constantly monitors the network for potential problems, quickly
identifies interruptions in service, and remedies the problem. In
addition, if the problem is an electrical power outage, Cox provid
back-up power so your phone keeps working. And finally, Cox's
broadband network is 99.986 percent reliable, so outages are rar
on our telephone network system.

Will I have to buy a special telephone for the new service?
~ backtot

Answer: No, the telephone devices working with your current
service should work on Cox's Digital Telephone service. Cox
utilizes the same type of switching equipment and software as
other telephone service providers.

EINIAA SN NS DS
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Eo‘xD:gu;l Telephone: F.A.Q's hep://www.cox.convphoenix/telephone/fags/default.asp

5. What phone books will our information go in?
~ Dackot

Answer: The same diractory that they currently reside in: US
West Dex.

6. What makes Cox Digital Telephone better than its

competitors?
a backiot

Answer: Cox Digital Telephone is provided over an upgraded
digital fiber-optic network that has made Cox first in reliability.
Our state-of-the art technology assures you of crystal-clear
connections and, to keep vour phone service trouble-free, we
monitor the network 24 hours a day.

7. Will Cox Digital Telephone lines work with regular compute

modems? : .
- backiot

Answer: Yes, Cox telephone service aiso works with dial-up
modems.

8. Is Cox renting its phone line from another service provider
a backtot

Answer: No, Cox Communications is a facilities-based provider.
That means all of cur services are provided over a network that
we've built and monitor.

9. Can I keep my current phone number?
o backfot

Answer: Yes, in most instances, you can! Local Number Portabili
(LNP) allows a customer to change local exchange carriers and
maintain their current telephone number, even though they are
now serviced by a different provider.

10. Does someone have to be home at the time of install?
- backtet

Answer: Yes, it is important that we make sure that the phone
jacks in your home have dial tone and that all of the services tha
you requested are in working order before we ieave.

11. What exactly do you do during the time of install?
a backtot

Answer: We will attach a Network Interface Unit (NIU) to the sid
of the your home (usually where the other utilities are located),
test phone lines and jacks, verify services and test cutgoing and
incoming call ability.

12. What is an Network Interface Unit (NIU)?
’ a backtol

Answer: A Network Interface Unit (NIU) is the device placed on
the side of a customer's house that connects incoming signals to
the wiring inside a customer's home. Cox's NIU is similar to the

ENIAN 1M AL NINE
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http://www.cox.comv/phoenix/telephone/fags/defauit.asp

device that other phone companies utilize.

Will the house have to be re-wired?
A backtol

Answer: Usually not. There might be a time when our customer
wants an outlet in a place that is not pre-wired or there is &
problem with the existing pre-wire but this is the exception, not
the rule.

How long is the installation charge going to be waived?
- ckiot

Answer: At this time, Cox Communications has an introductory
waiver on intsallation fees for first time customers.

The long distance is 10 cents a minute. Is this a special, an

if so, when is it going to end?
4 backtot

Answer: This is no special! Cox Long Distance rates are always
this competitive, plus you have all the convenience of a single
phone bill!

Is there a fee to switch to Cox Long Distance?
a backtot

Answer: There is no charge to switch over to Cox Long Distance.
And, Cox Long Distance is simple and affordable. Calls in the U.S
are just 10 cents a minute, 24 hours a day.

What's the difference between intra-state and inter-state?
- backiol

Answer: Intra-state refers to calls that originate and terminate
within the same state. Inter-state calls originate in one state and
terminate in another. For example, a call from Phoenix to Tuscon
is considered intra-state, while a call from Phoenix to Houston, TX
is inter-state. Cox Communications is licensed to provide both
intra and inter-state services to our customers.

What are some of the FCC charges that I see on my bill for?
a backior

Answer: The Universal Fund Fee was created by the FCC to help
provide affordable telecommunications services for low-income
families, to remote areas and advanced services, such as Interne
access, to eligible organizations. All long distance carriers pay int
this fund. The Carrier Line Fee helps recover a portion of fees pai
to local telephone companies for access.

With Cox Digital Telephone, will directory assistance be

available? How much will it cost?
A backtot

Answer: Directory Assistance is available with Cox Digital
Telephone service. Directory Assistance is $.60 for each use.

Can I have all of my Cox services billed together?

“AIAA CA AL A




Us WéS"I;ACbmn{unication‘s -Eff—h
Exhibits of David L. Teitze]
Page 11 of 11, May 19, 2000

hetp://www.cox.corm/phoenix/telephone/faqs/default.asp

Cox Digital Telephone: F.A.Q's

w - bagktot

i Answer: Initially, monthly phone service charges will not be

1 included on the same bill as monthly cable service. Eventually, C
! plans to consolidate the billing systems so that its customers may
j have that cheice.

| call (602) 277.1000
1 and.start saving today

&2000 Cox Communications, Inc. All Rights Reserved.
Visitor Agreement Year 2000 Statement Privacy Policv Contact Us
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-

@mmuﬂéeﬁ:.msswom . CONEWCUSTOMER? 5 VIRTUALTOUR

Now You're Living Cox Press Room
FOR YOUR HOME Cox Communications Helps Latent Headines.
FOR YOUR BUSINESS “Wake Up” Telephone News Releases
ABQUT CcQX _FactSheet.‘
Cox At School Customers T . .-
Cox Press Room New voice mail and messaging packzage for Cox M Phoent
COPmmU”ffé Jutreach Digital Telephone includes simplified faatures to 1_FHOSMX
A Parents Guide
on e o mest consumer needs | Search
Cox Channel & February 09, 2000 Back to press refsases.
QUICK FIND ' Media Contacts:
Joss Cox Communications has announced the Alex Horwitz -
_/ introduction of enhanced voice messaging and ~ (623) 322.8013

call management sarvices for customers of its ~ Bruce Smith
(623) 322.8002

¢ Cox Digital Telephone service. ¢
Customer ‘ Cox Communications,
o  Service As part of Cox’s ongoing enhancements to i::emx Arizona
Can We Help? Visit Our User provide leading-edge communications services 1550 w’ Deer Valley Road
. . Guides, FAQs and Conta for the home or office, Cox Digital Telephone N
Information R . L Phaenix, AZ 85027
sbformation. customers will enjoy convenient features such

as Automatic Callback and other new options to
simplify their everyday needs. Automatic
Callback allows customers to return phone calls
J@,after listening to their messages and brings
them back to their original messages after
completing the cail. Instead of a surcharge or

higher price for these calls, customers will only
CONTACT US pay the standard Cox rates for local and long
distance calling.

SEARCH

Later this year, Cox will introduce additional
expanded features to include a wake-up
service, which can be set to automatically ring
customers at home as a personal wake-up
servicz. The piatform also provides the
capabilities for voice mail, "find me" searching
and voice-activated dialing.

“We're committed to offering our customers the
most complete, advanced telephone service
package available,” said Della Berg, director of
telephony services for Cax. “Qur new
messaging services complement an existing
wide array of telecom features that includes

lof2 5/9/00 12:21 PM
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Cox Press Room: R

-
v
~

local and long-distance telephone service,
high-speed Internet access and digital cable
television programming.”

Cox Digital Telephone is a facilities-based local
exchange service delivered via Cox’s advanced
broadband communications network for
Phoenix-area residences and businesses. The
company currently offers its telephone service
to approximately 200,000 homes valley-wide.
By early 2002, the service will be available
valley-wide.

Cox Digital Telephone service is competitively

\ priced at 10 percent less than the incumbent
local telephone provider on a first line, 50
percent less on a second line. Cox Digital
Telephone offers all of the same features
available from the incumbent telephone
provider, including Call Waiting, Caller ID and
Call Forwarding.

Cox Communications in Phoenix is owned and operated by
Atianta-based Cox Communications, Inc., (NYSE:COX) and ) .
is among the nation’s largest operators of broadband Lo .
communications. Approximately 70% of Cox’s 11,000-mile -~ . . ) ’

hybrid fiber coaxial cable network upgrade is completed

throughout the greater Phoenix area, providing high speed

Internet access, digital telephone service and digital )

television. Cox Communications currently serves mare than .
640,000 customers in 23 communities throughout the o

Valley. Additional information about Cox Communications in ’
Phoenix is available at wWww.cox cem/phoenix

Back to press releases.

©2000 Cox Communications, Inc. All Rights Reserved. .
Visitor Agreement Year 2000 Statement Privacy Policy Contact Us .. -
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Cox Business Services hrop:iiwww.cox.comvphoenix/business/

’ ‘ _ COX CORMUMICATIONS
\

Now You're Living Cox For Your Business
FOR YOUR HOME A Better Choice...
FOR YOUR BUSINESS
Cox Voice Services If your business is looking for a full-service
Cox®work communications provider, delivering exceptional
Cox Fibernet customer service, over one of the world's most
ABOUT COX advancad networks, you've found us! Cox
QUICK FIND Communicztions presents Cox Business Services. Cox

Businass Services provides a complete line of telephone, Internet acces
2 and transport solutions, delivered over our broacband metropolitan
network, and supported by a customer care center staffed with
@ ‘ communications professionals dedicated to the success of your busines
Customer

JOBS

Cox Business Services has built a team, a network, and a suite of
communications solutions to help make you succassful - and it all come
at a great value!

c Service

Can We Help? Visit Our User
Guides, FAQs and Conta

Information. Superior Technology...

Not all networks are created equal. Cox
offers one of the most reliable, robust
broadband networks in the world. Our
network combines thousands of route miles
of fiber-optic cable with a self-healing,
ring-in-ring architecture that features path
diversity and redundant electronics. And w
monitor the network 24 hours a day, 7 day
a week from our national Network
Operations Centers (NOC). The high quality
redundant cdesign and network monitoring of our 100% SONET network
ensures your business' communications services are there when you
neec them.

SEARCH

CONTACT US

In adcition to servica reliability and security, Cox's network is both
high-performance and scaiable, providing ample bandwidth to deliver a
full range of telephony, high-speed Internet, and veice, data and video
transport sarvices. And because we are a facility-based communication
provider, Cox provides your business with the products and solutions
you nead to do business affectively. And you get it all from a single
provider -- Cox Business Services.

Solutions for Every Business...
Whether you manage a home-based business or an office cf five or five

hundred, Cox Business Services offers businesses like yours affordable
communications solutions, including switched voice services, high-spee

5/9/00 12:08 PM
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‘Cox Business Services http://www.cox.conmvphocnix/business/

Internet access, and point-to-point voice, data, and video transport
services.

« Voice Services

Cox offers a full suite of voice services, ranging from basic dialton
and calling features to more compiex services, including PBX
trunking arrangements, Primary Rate ISDN, and Centrex Services
Cox Business Services works with you to find the solution that be
fits your business.

e Internet Access

If you need email, web browsing, business domain name support
or web design, development and hosting services, Cox provides
the solutions you need to get your business online. Cox provides
you a high-value alternative to dial-up, ISDN, DSL and DS1/DS3
Internet access connections. Cox aiso provides soiutions for
businesses large and small interested in telecommuting services.
Using Virtual Private Network {VPN) technology, Cox can provide
high-speed access to the corporate network from your employee’
homes.

* Transport Services

Cox Business Services provides a variety of custom solutions for
businesses requiring dedicated point-to-point voice, data, and
video services., Common transport applications include dedicated
connections between company locations, interconnecting compan
PBX's, and establishing direct connections to long distance carrier
or Internet service providers (ISP). Cox's transport services range
in bandwidth from 56 Kbps (kilobits per second) to more than 2
Gbps (gigabits per second).

Service Makes the Difference...

Cox understands exceptional customer
service shouldn't be the exception. Cox
business customers are supported by a
local, dedicated customer service
center staffed by communications
professionals who are available 24
hours a day, 7 days a week. Our
Business Services tearm works with you
to identify savings opportunities and
how different technologies and
solutions may help increase your
company's efficiency. With Cox as your business partner, your company
will have a staff of responsive professionals at its disposal -- because to
Cox, service does make all the difference in the world.

©200Q Cox Communications, Inc. All Rights Reserved.
Visitor Agreement Year 2000 Statement Privacy Policy Contact Us
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‘Cox Voice Services: At A Glance

Now You're Living Cox Voice Services
FOR YOUR HOME Market: Section’Navigatio
FOR YOUR BUSINESS Phoenix,{Arizona
Cox Voice Services Cox Business Services offers a suite of switched IRZASEizey .
Cox@Work voice services designed to deliver businesses Testimonials Ry
Cox Fibernet cost-effective communications solutions. Cox's T
ABOUT COX family of voice products and services include f
QUICK FIND applications for businesses ranging in size from :
JoBs home offices and small businesses to large,
y complex corporate environments.
: Technoiogy:
@ Customer , . )
& Semvice Cox's broadband network provides businesses
- with dependable, secure communications
Can We Help? Visit Qur User . s . .
Guides. FAOs and Conta services. Cox's self-healing fiber optic network
Information. incorporates a ring-in-ring architecture with 100
percent SONET-based transmission equipment,
The survivability of Cox's network elements
SEARCH ensures your business' communications services
: ]ﬁ . are there when you need them. To further
&) ensure Cox's network reliability, Cox monitors
its ring network 24 hours a day, 7 days a week
from its national Network Operations Center.
CONTACT US

Products & Services:

Cox offers a variety of voice solutions, ranging
from simple dieltone to complex corporate
applications, all of which are tailored to help
your business cperate more efficiently. Cox's
basic voice products include business telenhone
lines, Caller ID, Voice Mail, Call Forwarding,
Conference Calling as well as several other
vertical services. Among Cox's more
sophisticated applications are PBX trunking
arrangements, switched DS-1's, Primary Rate
ISDN, and Centrex services.

Features & Benefits:
Key features and benefits of Cox's switched
voice services include:

o Custom Solutions: Cox works with your
company to identify specific

</QNN 1900 PAL
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Cox Voice Services: AtAGlance http:/fwww.cox.com/phoenix/voice/defaultasp  *

communications needs and can tailor a

solution for your business.

Low Cost, High Value: All of Cox's

products and services are competitively

priced, in many instances Cox provides
material discounts relative to incumbent
communications providers.

e Crystal Clear Connections: Cox's fiber
optic network delivers businesses clear,
reliable, secure connections.

¢ Convenience: Cox provides business
customers one billing statement for local
and long distance charges. Customers can
also keep their current telephone numbers
when they switch to Cox.

@ 24 X 7 Customer Care: Cox maintains a
local customer care center dedicated
exclusively to business customers in
Phoenix. The call center's communications
professionals are avaifable 24 hours a day,
7 days a week.

[+]

More Info:

If you would like to learn more about Cox
Business Services products and services,
product pricing, or service availability you can
contact our business center at 623.322.2000.

©2008 Cox Communications, Inc. All Rights Reserved.
Visitor Agreement Year 2000 Statement Privacy Policy Contagt Us
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So it sounds just as good?
And it's up to 30% less
than what I'm paying now?

Cox Digital Telephone, huh?

And it's easy to switch?

And lens of thousands of
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Now You're Living Cox Press Room
FOR YOUR HOMSZ Cox Communications
FORYOUR BUSINESS Announces Pricing and
ABOUT COX -
Cox AL Schogl Packaging Changes
Custeomer Service .
Cox Pregs Room All-new “Cox Value Club” to Offer Discounts on  ; -
%—%’%’-’%%V—e@ Premium Packages and Pay-Per-View ._Phoenix
ros §§ yiog
Cox Career Network Search
Invessor Censer August 03, 1999 Back to prass releasss. ——
Cox Channet 8
QUICK FIND Cox Communications has announced pricing Media Contacts:
Joss and packaging adjustments for its customers Alex Horwitz

! velley-wide. Effective September 1, 1599, the (623) 322-§013
price for Cox Basic and Cox Expanded services  Bruce Smith

will be adjusted by an average of 5.5 percent ~ (623) 322.8002
Customer overall. Price adjustments are a direct result of ~ C0X Communications,
o Service increased programming costs, which have risen i’;gemx Arizona
? Visi v ™ ’
gz?d\évse ?:Igs. a\g:xég::agsgr 23 percent over the last 12 months. 1550 W. Deer Valley Road
i . . - . . Phoenix, AZ 85027
information. Pricing for Cox Digital Cable will remain the
same. Cox Digital Cable offers customers up to
207 channels, including 40 cd-quality audio

channels. Cox Digital Cable, which is currently
]@\available in select areas throughout the greater
Phoenix area, will be available to nearly
560,000 homes across the Valley by the end of
1999,

SEARCH

CONTACT US
Cex Communications will continue to offer gt no
charge to its customers programming on
additional outlets, 24-hour cable related service
calls and Wirelink, a wire maintenance servica
which offers customers an average of $3 or
more a month in savings. In addition, pricing
for new connections, reconnections, additional
outlets, in-wall cable connections and
reconnect of service transfer wiil remain the
same.

Cox is introducing the all-new Cox Value Club,
which packages Cox Classic service together
with five premium movie channels at a
discounted rate of almost $8 a month. The Cox
Value Club also offers savings on Pay-Per-View

Lof3 20O 17.77 DAY
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movies and Pay-Per-View events, as well as
discounted tickets to Cox-sponsored avents.

Cex is also introducing the “Refer a Friend”
program. With this new program, customers
will receive a2 $10 credit on their monthiy cable
bill when they “Refer a Friend” to Ccx
Communications, and their friend wiil reczive
an additional $10 cradit as well.

Cox Communications will continue its emphasis
on customer care excellence by offering
twenty-four hour, seven-day-a-week (24/7)
on-time customer service, with a guarantesd
two-to-four hour service window. With Cox’'s
“On Time Guarantes,” customers will recaive a
free install if 2 Cox representative is late; if Cox
is not on time for a service appointment, the
customer will have $20 credited to their
account. Cox

Communications Vice President and General
Manager Gregg Hoimes said, "At Cox
Communications, we are consistently looking
for new ways to serve and meet the needs of
our customers. The Cox Value Club and
Wirelink, together with our overall commitment
to customer satisfaction, help to ensure our
products and services continue to represent the
best value in the Valley.”

Cox Communications is notifying customers
with details of the pricing and packaging
adjustments in a direct mail campaign that
began July 30. The notification includes 2 $10
savings certificate for upgrades to Cox Digital
Cable, Cox®Home and Cox Digital Telephone,
as well as for Pay Per View movies. Registration
forms for “Cox Sure Pay,” a new electronic
payment feature, and for free Wirelink are also
included. For more information, customers can
contact Cox Communications’ customer service
center at (602) 277-1000.

COST SAVING OPTIONS

Cox Value Club - Cox is introducing the
all-new Cox Value Club, which packages Cox
Classic service together with five premium
mavie channels (HBO, Showtime, Cinemax,
STARZ! and The Movie Channel) at a
discounted rate of almost $8 2 month. The Cox
Value Club also offers savings on Pay-Per-View
movies and Pay-Per-View events, as well as
discounted tickets to Cox-sponsored events.

$10 Off Coupon - Customers receive a $10

1 cimrrn
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credit on Cox Digital Cable, Cox@Home and
Cox Digital Telephone. Just complete the "S10
Off” coupon and submit it to Cox
Communications when you connect to any new
Cox digital service.

Cox WirelLink - save $3 or more every month!
- Cox’s free Wirelink service ensures that
customers’ telephone wires are always in
perfect working order. This complementary
service saves customers at least $36 a year
compared tc other competitors’ wire
maintenance pians.

Cox SurePay - Save time! Save postage! Cox
Sure Pay, an electronic payment plan, offers
direct debit to customers’ checking accounts for
their monthly Cox bill.

Refer a Friend - Customers will receive a §10
credit on their monthly cable bill when they
“Refer A Friend” to Cox Communications, and
their friend will receive a $10 credit as well.

Caox Communications in Phoenix is owned and operated by
Atlanta-based Cox Communications, Inc., (NYSE:COX) and
is among the nation’s largest operators of broadband
communications. Approximately 70% of Cox’s 11,000-mile
hybrid fiber coaxial cable network upgrade is completed
throughout the greater Phoenix arez, providing high speed
Internet access, digital telephone service and digital
television. Cox Communications currently serves more than
640,000 customers in 23 communities throughout the
Valiey. Additional information about Cox Communications in
Phoenix is avzilable at www . Cox . com/phoenix

Back to press relezses.

£2000 Cox Communications, Inc. All Rights Reserved.

Visitor Agreemens Yez2r 2000 Statement Privacv Policy Contact Us
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1550 West Deer \/clle'y Rogd

Dellc Berg
Director, Telephone Marketing Phoenix, AZ 85027

a7

Lneecsz £0:2¢ and we can connect you
to savings of UP to 30% zach monin.

March 03. 2000

!illl”llhlllllllil“i“ll!lll}}||I}!”(ill‘l£l‘ll{\!\ll“(!l
=* AUTQ***===*~5.DIGIT 85254 °

COMMUNICATIONS
o419 £ Berty klyse Ln
Scousdale. AZ 85254-2008

Dear Robert McBride:

Imagine having a choice that would let you save up to 30% on your phone service.” A choice to pay
just 10 cents 2 minute for all of your jong distance calls within the United States.
Well, now you can have that choice — with Cox Digital Telephone.

Superior technology for reliable connections.

Using our digital fiber-optic based network. Cox Digital Telephone offers both substancial savings and
clear connections. So even though vou're cutting down on the size of your phoue bill, you won't be cutting
back on the quality of your calls,

And of course. the award-winning servics vou have come to expect from Cox will now be available for
vour phone service — 24 hours a day, seven days a week.

A second line for $6.50. _
Today. there are a lot of reasons to have a second phone line — the Kids. on-line access. ot a fax ’

machine, just 1o name a few. But here’s one reason to subscribe to a second fine ~ a monthly charge of
$6.50* — that's 2 tremendous savings. Plus. with Cox Digital Telephone vou'll save even more on time-

saving features like Voice Mail.

No hassles. Switching is easy!
Switching to Cox Digital Telephone is zasy. Just give us a call. we'll do the rest. Activation is

FREE.** And if for any reason vou are not satisfied with our service. we’li refund the first month’s

charges on vour primary line!¥
Thousands of customers are already enjoving our reliable service and savings. So why not join them and

call 602-277-1000 today” With Cox Digital Telephcne. you have a choice. A crvstal-clear choice.

Sincerety,

Delia Bery

13823

P S. Don't wait to start saving up to 30%, call §02-277-1000 tweay!

Ihustrated pricing reflects Cox Preferred Rates (for customers who aiso buy either cable or Intemnet access service from Cox). *Sawvings of up
to 30% are Based on a companson of Cox Preferred Rates for the combination of pnmary fine and second local line flat rate service pius voice
mait compared {0 US West's 9/99 published rates for the same service combination. Rates do not include taxes or surcharges, Rates may be
subject to change and imitations 3pply. Service may not e available in all areas. **Activapon excludes inside wirnng. Limited ume offer. Call
Cox Communications for more details. "First month refund applies within first 12 montns of service and excludes inside wiring and long distance

charges. ©2000 Cox Communications, Inc. All ngnts reserved.
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Della Berg 1550 West Deer Valley Road
Director, Telephone Marketing Phoenix, AZ 85027

Lhoese £oX and we can connect you
to savings of UP to 30% sach menih.

February 18. 2000

”Hlllllllii!llll!l[\ltll!”ll!l\lll{llllllillll{ll‘l‘“llll”
**AUTO®*=*=***5.DIGIT 85254 .

Telephone User MMUNICATI
16014 N 58th Pl COMMUNICATIONS

Scousdale, AZ 85254-1875

Dear Telephone User:

Imagine having 2 choice thar would let you save up 10 30% on your phone service.* A choice to pay
just 10 cents a minute for all of your long distance calls within the United States.
Well, now you can have that choice — with Cox Digital Telephone.

Superior technology for reliabie connections.

Using our digital fiber-optic based network, Cox Digital Telephone offers both substantial savings and
clear connections. So even though you're cutting down on the size of your phone bill. you won't be cutting
back on the quality of vour calls. '

And of course, the award-winning service you have come to expect from Cox will now be available for
vour phone service — 24 hours a day, seven days a week.

A second line for $6.50.

Today, there are 2 lot of reasons to have a second phone line — the kids, on-line access. or a fax
machine. just to name a few. But here’s one reason to subscribe to a second line — a monthly charge of
$6.50* — that’s a tremendous savings. Plus, with Cox Digital Telephone vou’ll save even more on time-
saving features like Voice Mail.

No hassles. Switching is easy!

Switching to Cox Digital Telephone is easy. Just give us a call. we’ll do the rest. Activation is
FREE.** And if for any reason vou are not satisfied with our service, we'll refund the first month’s
charges on vour primary line!*

Thousands of customers are aiready enjoying our reiiable service and savings. So why not join them and
call 602-277-1000 today? With Cox Digital Telephone. you have a choice. A crystal-clear choice.

Sincerely,

Della Berg

P.S. Don’t wait to start saving up to 30%. call 602-277-1000 today! e

*Iuswrated pricing reflacts Cox Preferred Rates {for customers who also buy either cable or internet access service from Cox). “Savings of up ©
30% are based on a comparison of Cox Preferred Rates for the combination of primtary line and second locai line flat rate service plus voice mail
compared o US West’s 9/99 published rates for the same service combination. Rates do not inciude taxes or surcharges. Rates may be subject o
change and limitations apply. Service may not be available in ail areas. ** Activation excludes inside wiring. Limited time offer. Call Cox
Communications for more details. "First month refund applies within first | 2. months of service and excludes inside wiring and long distance charges.
<2000 Cox Communications, inc. All rights reserved.
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Della Berg 1550 West Deer Vollev Rood
Dwactor Telepnone Mariening Phoemx, A 85027

602-277-1000

January 19,2000

sxxxexxxexxx3xCORL OT **C.079
Telephone User 2

16014 N 58th Pl
Scomsdale, AZ 85254-1875 COMMUNICATIONS

Dear Telephone User:
I’'m excited and pleased to offer you a better choice in local phone service.
In another step toward becoming your full-service communications provider, Cox’s upgraded digitai fiber-optic network will

bring you something new: Cox Digital Telephone service.

Every call is connected over our superior digital fiber-optic network, which millions of customers
rely on every day. You can have confidence in this new service because it’s

COX Bigii‘qi Tle!e:gl“or]ew brought to you by Cox Communications, a company vou already know.

Guaranteed Savings And Satisfaction.

We guarantee that Cox Digital Telephone service will provide superior value. With Cox, you'll pay less than you're paying
now for the same monthly services with U S West.

There's another important way Cox Digital Telephone will save you money. With Cox Long Distance, all domestic long
distance calls are just 10¢ 2 minute. 24 hours a day. In addition. with Cox, you'll receive guaranteed satisfaction. If you're
not completely satisfied with Cox Digital Telephone service. we'll refund your first month's charges on your primary line
(excluding long distance charges). That’s hard to beat. And since your activation is FREE,* it’s a no-risk offer!

Another Line Makes Your Life Easier.

You'll also be able to subscribe to a second line for iust $6.30 per month.** That’s a tremendous savings which makes
adding a line for a teenager, a dedicated fax. or online computer usage a lot more affordable.

Expect The Best!

With Cox Digital Telephone you can expect fast. clear digital connections. courteous service. and a guarantee of satisfaction.
Our commitment to quality has been recognized and earned us such awards as Cublevision magazine's 1998 Innovator
Award and Education Innovator Award”. In addition. Cox was granted its second consecutive award for “Most Innovative
Cable Company™ from /nter'@ctive Week magazine for years 1998 and 1999. Truly, Cox can be vour better choice for local
telephone service.

Make the switch 1o Cox Digital Telephone now, so you can start saving right away. Just give us a call at 602-277-1000.

Sincerely.

*  Free actnation of1 €51 10 limitation and i for 3 limited time unlv Cos reverves the nght W terminate at any time  Service not avatiable in all areay X
** Priceny retledts Con PRIl Rates (for customers who have a1 feast one nther qualifving Cox senvice) Prices do not include taxes or surcharees  (Guarantced savings over IS West refers w the primary
and addinonal iine 1at rat® service plan Based on pubbinhed sates o’ U S West ay of Scptember, 1409 13037
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Without the right connections, , -
it’s rather difficult for your business 1c move forwarc.

If vou're not wired for the fuzuze, vour Dusiness is going nowhers, And fst

Pty

with 2 connection fom Cox Business Sen

&%/ Susiness

E %’//& Services.

Piugin. Do business”

Ne: Economy. Like high-speed Interner access anc & ;'.:.‘ tele

over our own fiber-optic based nerw

So go zhead and ger connectec. Beczuse in g

you don't want <o be cal.gn stznding stiil, For more informacion, call (623) 322-2000 o:

visit our website at www.cox.com/ phoenix/business.
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- Whats so different about our phone technology?
For starters, it was invented in the last hundred years.

Crystal-clear, fiber-optic elephene servic

. 3 . TRTO ; s moailtr maimm e jem o rAmATR Srsin e e ¥
he ohone company's 1870s technoiegy really belong in tocay's Susiness woric?
_— o o e o ot et e
. Ther's why we offer The modermn-day elweenative of Cox Digiwi Telephone

vstal-clear connection thal's excremeiy reliable because s deliversc over our @

Tt - e pymeir . —rAme o s = It are Riye emam -
state-gi~zhg-aml, DeI-epliC DBSer Nerwork THars InOonitdrsd around g CIOCK. Dul {nats nel

3 .
the only way we run zircies zzound the competition. You 2iso ger rates uwp 1o 10% iess than COMMUNIZATIONS
the phone company. Responsive customer service. Local aad long-distance service from the

same company. Not to mention 2 long list of oprional fearures. It's your call: Antiquaced past.

Or bright, bright Arcure. For more derails, call (623) 322-2000 ot visit us ac

www.phx.cox.com/business.

Cox Business Services

Servaar 0k availabie 10 ad asews wened by G Un m 117 srings mn 3 Lommrnon Srere the wouming chari 0F 4 STsie Sutinems e and N scicee pachage of contmer enus Al by Cra veraa e 1Y pusiaine rate of US W o e sie
Coramrton € seCL, Ao G LTS Ty vere it} 06 Fre A INCkSEd M Lameuriun. Raus aubreet  clange. PN G Cammonacaunen, Inc. Al sy erarved.




Arizona Corporation Commission

U S WEST Communications — DLT-16
Exhibits of David L. Teitzel

Page 18 of 21, May 19, 2000

e Digger picTere, .

in the naticn. providing
X versd over & Sher-ootiz g@
Py L]

o cae, Interner access aad locnl COMMUNICATIONS

inrgest Droacdtend

5

communicaricns soiuticn

Sages netwerk inscead of tradicionzs! telephions

ZO88C $38eCS LK 1 OWET TOSTS T0AN alternatve seLutiens.

g-cistance te ne services give you -

Vou ziso ger the senefit of T customer service, end the convenience of dealing with just on

saperios

0
O

pany, We're aggressivelv expanding our Phoenix coverage ares. 50 there's 2 good chance we'll De

f we're a0t these zireacy. So give us @ Because. Like they say, in business ifs ali

In vour zre2 socr, i

give us e call.
abous connecticns. For more desails, call (623) 322-2000 or visit us 2t www.phx.cox.com/business.

Cox Business Servicas

We've got connections in high places.

Senvw tean

™
oen

CEEREELEL e

!

)

ne

EE




Arizona Corporation Commission

U S WEST Communications - DLT-16
Exhibits of David L. Teitzel

Page 19 of 21, May 19, 2000

What's so different about our business phone service?
Let’s just say it's a more attractive package.

Local and long-distance ielephone service forbusiness.

The business worid now has an aspezling aiternative to the phone company. 1Ts

Cox Communiczzions. And our Cox Digical Telephone® service is anything but the same oid

line, It's 2 crvstai-clear connection thats highly reliable since ir's delivered over our own
Sber-opric besed nerwork thas’s monitored 2round the clock. Bur thacs only arr of the package. .
You aiso ges ons convenien: bill haz covers boch local and leng-distance charges. Races up SCMMINICATIONS

to 10%% less than che competition. And optional feazures like call waiting, conference calling

and voice mail, jusc to nzme a few. But clearly, whar stands our most is our customer service.
We'ze locat, responsive and avaiizble. In other words, nothing like you-know-who. So give us
g new alremazive. For more details, call (623)322-2000 or
visit us 2t www.phx.cox.comvbusiness.

a caij. Then unwrap an excit

{eox Business Servicas
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How much faster is our business Internet access?
Let’s just say if’s an entirely different animal.

High-bandwidth internet access for business.

A new species of Incerner provider has emerged. And it's nothing liké the siow-moving variery
thar crawls along the Arizona desert. It's Cox@Work™ Inrerner access for business. Delivered over our
existing fiber-opric based nerwork, Cox@Work gives you downstream speeds up to 20 times faster chan
ISDN. More then 10 times faster than ADSL. And nearly twice as fast 2s an expensive T1 conneczion.
Yer, most amazingly, it comes with 2 highly compezitive price tag. Cox@Work is 2 fully managed
solucion for businesses requiring Interner acgess, email, Web browsing, domain name support,
router-based security and Web design, development or hosting services. And you ger ic all with 24/7
customer supporz. So go ahead. Put your business on the fast tack. Not che endangered species list.
For more dezails, call (623) 322-2000 or visic us at wwwphx.cox.com/bu;iness.

Cox Business Servicas

COX.

COMMUNICATIONS

At rch o sy Dumriteam Gt spad ey S avecerd oy | mumum -.&1:.:::-Mnaﬂmm’mwnl‘uﬁn—l“”u.“wnnkuuv;wmgg—vn)hs“m;ﬂmmnrh(u .
ameral! ineveworic reatic: whehes s olats ! s cmei e Nt work MAErmets Arras may rressare Cais s Ay Tamstnumm upcrees: s mmm@-rv:-nmh-dw
ADL I0KDN wrvm Sars: mmmuk anuN.-n.wv:..L -.n_bv-uku.-mmwlnﬂmn e urng C P Com Inc. AL tts maerved.
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e.spire™ INTRODUCES e.spire XpressLink™
INTEGRATED VOICE, DATA AND INTERNET
PRODUCT SUITE FOR SMALL- TO MEDIUM-SIZED
BUSINESSES

FOR IMMEDIATE RELEASE

e.spire Leverages Nationwide Tier-1 internet and Data Network To
Deliver New Industry-Leading Offerings

ANNAPOLIS JUNCTION, MD, OCTORER 26, 1999 ~ e.spire
Communications, Inc. (Nascdag: ESPI), the communications company for
the networked economy, announced today the rollout of the e.spire
XpressLink suite of integrated products that combine traditional voice
services with frame relay or high-speed dedicated Internet service.

This suite of scalable integrated products is supported by e.spire’s
nationwide Tier-1 Internet and data network. e.spire is one of few U.S.
telecommunications providers with & fully-deployed, fuily-operational
backbone of this scope already in place.

Delivery of the integratec product suite is the next step of e.spire’s
previously announced strategy to combine its data and voice marketing
initiatives to bring innovative solutions and savings to small- to
medium-sized business customers. Now businesses can bundie voice
services, including local, long distance and toll-free, with frame relay or
dedicated Internet service using a2 singie T-1 access facility.

By combining data applications with voice traffic on the e.spire network,
customers save between 20%-30% on their communications costs,
compared with the costs of traditional services from incumbent carriers,
and this combination of services improves the efficiency of T-1 access
facilities, thus also reducing e.spire’s costs of doing business.

“e.spire has developed an attractive portfolic of services, including fiexibie
integrated service offerings.” said a key analyst group, Stratecast Partners,
in its recently pubiished comprehensive industry report, U.S. Competitive
Operator Strategies.

“This announcement reinforces e.spire’'s commitment to being a cata
market leader, providing high-speed datea products and services that
connect smali- to medium-sized business customers to the networked
economy,” said Richard Putt, e.spire Executive Vice President of Sales and
Marketing. “Many companies claim integrated offerings, but very few can
detiver the convenience and savings associated with true technological and
business process infegration.”

The integrated offering has changed the way small businesses consider
‘ their communications choices. A regional business with a8 headquarters in
; one city and warehouses and szales offices in several other cities typically
j needs a full T-1 connection for voice and data at its headquarters but only
| sub-T-1 services for both voice and date at the remote sites. In the
incumbent’s product set, the solution would be two separate sales, two

| lof2 NN 1IN AN
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installations and two invoices—and expensive.

Instead, now businesses can choose a more efficient and cost-effective
alternative—an e.spire Xpresslink solution—that bundles the services at
the remote locations. This solution provides the best technology and quality
of service at significant cost savings for the customer, and, because of
e.spire’s robust billing capability, the custormer can decide whether to
bundle the billing on a single invoice or separate the billings for cost
accountabiiity.

“Our new e.spire XpressLink suite provides the ideal solution for
businesses that want the speed and reliability of a frame relay or dedicated
Internet connection, along with the savings and convenience of one
network, one provider and a single consolidated monthly invoice,” said Putt.

e.spire owns and operates local networks in 38 markets, a long-haul :
network from New York to Northern Virginia, and a nationwide Tier-1 . oL
Internet and data backbone. Over the past year, e.spire has continued to Lo
make topological changes to the network to enhance efficiencies, while T
continuing to meet all of its performance metrics. ;

e.spire Communications, Inc. is a leading integrated communications
provider, offering traditional iocal and long distance, Internet access and
Web- hosting services, and advanced data solutions, such as ATM and
frame relay. In addition, e.spire’s subsidiary, ACS! Network Technologies,
Inc., provides third parties, including other communications concerns,
municipalities and corporations, with turnkey fiber-optic design, construction
and project management expertise. For more information on e.spire,
contact http://www.espire.net.

e.spire Communications, Inc., Copvright@® 1998 - 2000, all rights reserved.
For information call: 1.888.6espire

lof2 $112/00 10:30 AM
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Products Overview

Your business is dynamic. You need the latest in internet, datz, and voice
communiations capabiiities to be competitive. You aiso need the best
possibie value for your money. e.spire understands your requirements. We
are focused on meeting your requirements by offering:

¢+ 2 choice of service providers- you have an alternative to the
incumbent monopoly that has provided your local phone service in the
past

« the convenience of & single. customer focused, reliable business
partner

* a complete portfolio of voice, data, and internet solutions

* integrated voice, datz, and internet soiutions that provide the benefits
of a single invoice, singie account representative, single point of
contact for Customer Care, and an integrated network.

Visit any of the Product pages tc understand our Product portfolic and
identify how we assist your business.

-0OR -

If you're interested in selling e.spire products by becoming an authorized
e.spire sales agent,

Fill Qut the
, ig Auth. Sales Agent
v ONVieNy Application Form...

e.spire Communicztions, Inc., Copvright® 1998 - 2000, all rights reserved.
For information call: 1.888.6espire

lof | ) S/12/00 10:32 AM
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e.spire XpressLink PLATINUM

One T-1 does it all. e.spire PLATINUM delivers a single source solution for
ali of your business telecommunications services. With e.spire PLATINUM
you get 2 powerful and cost-effective multi-function T-1 designed to
accommodate your full range of local, long distance, toll-free and data
requirements. And, since you can tailor e.spire PLATINUM services with
additional business productivity toois, such as custom calling features, voice
mail, and conference calling, you get the right fit, at the right price, from a
single Integrated Communications Provider.

Cost Saving Solutions

Large and small businesses alike benefit from the scalability of e.spire
PLATINUM. By enabling you to select the combination of lines or trunks you
need, up 10 24 per T-1, your lines are easily configured to conform to your
business communication patterns, for both voice and data connections.
e.spire savings are significant when compared to most providers because
we can offer Dedicated Internet Access or Frame Relay on the same T-1 as
your voice service.

e.spire PLATINUM means:

s Lower local telephone service costs for Business Exchange Lines,
Analog PBX Trunks and Digital PBX Trunks

& Long distance and toll-free service discounts that were once only
available to Fortune 500 companies

s Lower Internet and Frame Relay access cost because you can
combine your internet and Frame Relay requirements with your voice
services.

* Premier Customer Care

And, since we consolidate all service fees on one simple easy-to-read
invoice, tracking and accounting procedures are streamlinec.

What's included?

e T1
® 24 channel bank
s Router (Premier Internet Access Service Level only)

One Stop Shop
Because all services are delivered through a single point of contact, you
" benefit from:

Dedicated local account team
* Easy, hassle free installation

Proactive monitoring

24x7 tol-free Customer Care

http://www espire.nev/products/voice/platinum.cfm

Arizona Corporation Commission
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Welcorne to e.spire Communications - Platinum http://www.espire.nevproducts/voice/platinumefm . - [,

¢ Efficient problem tracking and escalation processes.

If you are ready for a single provider of voice and data solutions, reduced
network expenses, and an effective way to manage your
telecommunication costs, then you are ready for e.spire PLATINUM. With
e.spire PLATINUM, you gain all the benefits, without the overhead burden.

If you are interested in any e.spire Voice Service, please email our Product
Mznagement Department or call 1.888.6espire.

e.spire Communications, Inc., Copvright® 1998 - 2000, all rights reserved.
For information call: 1.888.6espire

Zof?. KHANN 1017 ANA
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e.spire XpressLink Local Calling

Dependable and always there, XpressLink Loca! Calling provides service
you can count on. e.spire offers you a comprehensive portfolio of local
calling services which satisfy basic as well as complex voice calling needs.

We currently offer three local calling service options to simplify your buying
decision. PLATINUM is our flat-rated, all-in-one service which provides 24
lines/trunks plus many enhanced iocal calling features for one low monthly
fee. PLATINUM ISDN is our PRI (primary rate interface) service which
offers you the ability to mix voice, data, or video traffic over 24 channels
(23B + 1D), and, get a great package of voice calling features. And if our
PLATINUM service options don't suit your needs, we provide GOLD - our
completely unbundied local caliing service. With GOLD you select the
number of lines and calling features that are best suited to your business

needs.

If you are interested in any e.spire Voice Service, please email our Product
Management Department or call 1.888.6espire.

e.spire Commumcatxons, Inc., ogynght@ 1998 - 2000, all nghts reserved.
For information call: 1.888. 6esplre
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e.spire XpressLink Voice Services

e.spire believes that first class voice communication services are a critical
ingredient to developing a winning formula in the networked economy. It's
pretty simple. The networked economy is about much more than merely
linking companies and computers, it's also about cennecting people. Your
customers, and partners, and vendors aren’t companies, they are people.
And when people critically need to communicate they choose to talk. if your
voice services can't defiver you won't win.

Traditionally, smail and midsize businesses who wanted first class voice
services had no choice -- the big network providers were the only game in
town. With big network providers, size matters. Big corporations get the
best rates, the best products, and the best service. Fortunately for small and
midsize businesses, there are e.spire XpressLink Voice Services.
Developed and designed especially for you, XpressLink Voice Services
enable small and midsize companies to compete and win in the networked
economy. Choice without compromise -- first class voice communications
services unbeatable at any price.

e.spire XpressLink Voice Services offer convenience and flexibility.
XpressLink voice services are convenient because they integrate local, long
distance, and toll-free on a single T-1. XpressLink Voice Services are
flexible because you can choose from either one of our pre-packaged
service bundles or select the enhanced calling options and features that are
best for your business. Plus, with our Integrated Services you can easily add
dedicated internet access or high speed data services.

The only way to provide first class voice service is to build a first rate
network. e.spire XpressLink Voice Services are delivered over our
state-of-the-art fiber optic network using Lucent SESS switches. - the best
voice switch in the world.Our network is engineered to deliver “five-8s”
performance. That means that our network is virtually certain to connect you
call nearly 24 hours a day, 365 days a year.

We know technology is not enough. e.spire makes it easy to do business
with us. One bill, one customer number all delivered by one provider

e.spire Communications, Inc., Copvricht@ 1998 - 2000, all rights reserved.
For information call: 1.888.6espire
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e.spire Xpresslink Integrated Services

Our customers tell us that they like choices -- particularly when choice
means the ability to select innovative new services that make their lives
simpler, integrating services in one offering, and billing on one invoice.

We are meeting this demand with the new e.spire XpressLink portfolio of |
services, which revoiutionizes the way customers use and benefit from their
telecom services. e.spire XpressLink provides choices that include bundied
local, long distance, internet and data, all on a single access circuit with one
monthly bill, and serviced by one customer contact providing superlative
levels of customer care.

Local voice services can be selected to provide the most popular custom
calling features, such as call hunting, call waiting, cail forwarding, and
three-way conferencing. Customers may also order 800 inbound service.

e.spire XpressLink is designed to fit customers' precise needs and grow
with them-without creating a growing bill. Customers can add new voice and
data circuits (up to a total of 24 for each T-1) and never worry about
incurring any additional "per line" charges.

If you are interested in any e.spire Integrated Service, please email our
Product Management Depariment or call 1.888.6espire.

e.spire Cormmunications, Inc., Copyright@ 1998 - 2000, ail rights reserved.
For information call: 1.888.6espire

SN2/00 10:34 AM
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. — Andrew Kercher
Vice President
atamatic. Inc.

Changing phone companies used to be

impossibie. Bu: now vou have a choice. Call
CapRock. the other phone company. We provide local.
iong distance. interna: anc high-spesd data services for
Susinesses of al] sizes — at affordable rates. And no matter
how many services vou have. CapRock bundles them together
on a singie monthly invoice. Plus. vou'll get personal customer

servica 2¢ hours 2 day. To us, low prices, singie biiling and grea:

service is what a phone company shouid be. And at CapRock. L.

that's what it is. Visit us at www.caprock.com/freequote

or call 1-877-CAPROCK.

CapRock

COMMUNICATIONST

What your prome comparry should bel
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Sprmt Broadhand Pmct s

Special Offers!

Prlcmg

Special Offers

Sprint Broadband DirectM offers a totally wireless, high-speed connection
that transmits data to and from your desktop like you want it - FAST. Sprint
Broadband Direct offers two products with varying upstream and
downstream speeds to suit your needs.

To order Sprint Broadband Direct for your home, please click here.

Maximum speed Maximum spééd

Product receiving sending -
Sprint Broadband .
5 256 Kb
Direct™™ Mops 6 Kops
CoSprint
5% an 5 Mbps 512 Kops

Note: No matter how fast your connection to the Internet, speeds on the

Internet itself can affect download performance. Whiie Sprint Broadband

Direct users are connected to a shared channel operating at 10 megabits ,

per second, actual downloads from the Internet will vary in speed. Factors ' 5
that govern an Internet download speed include the performance of the :
server hosting the website requested, the bandwicth of the connection

between the website's server and the Internet, internet traffic patterns,

router latency and backbone usage. FTF file transfers will be received at

higher speeds than HTML web pages. Certain times of day tend to have

higher Internet traffic than others. Components in user's PCs may also

impose certain speed limitations. Sprint Broadband Direct users can

expect downioad speeds up to and exceeding the megabit per second

(Mbps) range on FTP file transfers, in some cases as high as 5 Mbps.

SIAINNINNT AN
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™" Whatis Spriat Broadband Direct? _Avallability & Product Descriptions, ~Additional Services Order Now Camactlls Sgrint.coms

Business Products

Your business relies on the internet more and more each day, but the
endless wait for downloads over a conventional modem is a frustrating
waste of time and money. Now there is a new product that deiivers the
Internet the way it was meant to be--quick and convenient.

Sprint Broadband Direct™™ is the wireless, high-speed data network giving
you information from the Internet faster and more economically than
conventional wire-based options. Sprint Broadband Direct offers two
products with varying upstream and downstream speeds to suit your
needs.

To order Sprint Broadband Direct for your business, please click here.

Maximum speed Maximum speed

Product receiving sending

Sprint Broadband _
Direct OfficeS™ 5 Mbps 256 Kbps
5 Mbps 512 Kbps

Note: No matter how fast your connection to the Internet, speeds on the
Internet itself can affect downioad performance. While Sprint Broadband
Direct users are connected to a shared channel operating at 10 megabits
per second, actual downloads from the Internet will vary in speed. Factors
that govern an Internet downioad speed include the performance of the
server hosting the website requested, the bandwidth of the connection
between the website's server and the Internet, Internet traffic patterns,
router latency and backbone usage. FTP file transfers will be received at
higher speeds than HTML web pages. Certain times of day tend to have
higher Internet traffic than others. Components in user's PCs may also
impose certain speed limitations. Sprint Broadband Direct users can
expect download speeds up to and exceeding the megabit per second

5712/00 10:06 AM
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Winstar Communications - Products and Services/Voice/Business Lines  http://w1.winstar.com/cgi-bin/gx.cgi/App...PS=69fc090aeaf9eb34 &intcmalKey=Biz_li

PR

{nvestor Relations Winstar Info Press Releases

Winstar Business Line Services includes all standard services, such as S
911, Directory Assistance, Operators Services and Directory Listings. g

Basic Line

e Hunting
e Touch Tone
* 800/976 Blocking

Enhanced Line

¢ Call Forwarding Busy

e Call Forwarding Don’t Answer
e Call Forwarding Variable

e Call Waiting

¢ Distinctive Ring Two Numbers
Speed Calt 30 Number

* Three Way Calling

Deluxe Line
Includes all of the Enhanced Line features pius:

» Anonymous Call Rejection

e Call Trace

e Caller ID

« Distinctive Ring Three Numbers
e Priority Call

e Repeat Call

e Return Call

» Selective Call Acceptance

* Selective Call Forwarding

¢ Selective Call Rejection

Local - Business Lines | Centrex Services | P8X Trunks | Voice Maii
Long Distance - Direct Dial 1+ | Toll-Free 800 | Cailing Card
Integrated Services - integrated Services

‘ Cooyright © 2000 Winstar. All rights reserved / Privacy Policy ¢ Net Abuse

Wins:ar orovides services as a common carrier through varnious autherized
cperamng subsidianes of Winstar Communications, inc. Winstar s a rasemarx
and Wireless Fiber is 2 service mark of Winstar Communications. ¢,

~e B N 1Y ]




wr Services

.

Everything your company
needs to communicate.

Finally.

Until now, only the largest companies could get
massive amounts of communications power. No
longer. Teligent offers any size company high-guality
local and long distance phone service. Internet
access that is up to 100 times faster than a dial-up
connection. Even enough bandwidth for full-motion
videoconferencing. All from one company, all on one
bill.

Our Services | Locai Phone | Long Distance

Internet and Data | Scalability | Your Savings | The Teligent
Guarantee | Copyright Agent| Terms and Conditions and
Reguiatory information | Need More Information

© Copyright 1998, 1999 Teligent, inc. All Rights Reserved.

Qur Services

Local Phone
Long Distance
Inmternet and Data

Scalability

Your Savings

The Teligent
Guarantee

Copyright Agent

Terms and Conditions and
Regulatory information

Need More
Information?

Teligent and The Smart Way to Communicate are registered trademarks of Teligent, inc.

Republication and redissemination of the content of these pages is expressly prohibited
without the prior written consent of Teligent. Teligent shail not be liable for any errors,
omissions, interruptions or delays in connection with the content or for any damages

arising therefrom.

8085 Leesburg Pike, Suite 400
Vienna, VA 22182
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*ligent Services: Local

1A

Locé! Phone Service

Now that you have a
choice for your local
telephone service
provider, make the right
choice. Choose a
partner that offers the
smart solution —
simplicity, service and
savings.

Teligent's superior network quality, reliability,
affordability and commitment to world-class
customer services will take your business into the
next millennium.

With Teligent local service, your business enjoys the
quality of fixed digital wireless technology — whether
calling across the street or around the world. Teligent
is proud to offer you a range of services including
analog lines and trunks, digital trunks, T-1s, and
expanded calling areas — all at substantial

savings. Teligent's flexible local service offerings are
priced atftractively in comparison to other iocal
service providers.

Local Calling Plans

Teligent gives your business a simple choice of local
calling plans. Based on your geographic location, we
offer a competitively priced local calling plan, "flat
unfimited local calling.”

Plus, if you're looking for broader coverage than
offered by our basic local service, Teligent offers you
our Expanded Calling Area service. You will be able
to call anyone within a large regional area without
incurring additional Local Tolt charges.

Custom Calling Features

Customize your Teligent local calling services by
adding a variety of enhanced caliing features, like
Caller ID, Call Forwarding, Priority Ringing and
Three-Way Call Transfer. Your Teligent sales
representative will help you select the services that
make sense for you.

Voice Mail Services

Let Teligent Voice Mail work for you. For most
businesses, missed calls can lead to lost revenue.
With Teligent Voice Malil, all your calls will be
answered all the time. Plus, it helps eliminate
telephone tag and reduces the need for paper
messages by ensuring.your customers can taik to
you even when you're not there.

Features / Benefits

* Local Business Lines and Trunks — Reap added
savings and greater value as well as greater calling area

Our Services

Local Phone

Long Distance
internet and Data

Scalabikity

Your Savings

The Teigent
Guarantee

Copyright Agent

Tarms and Conditions and
Regulatory information

Need More
Information?

Arizona Corporation Commission
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‘eligent Services: Local

T AEN

coverage.

* Analog and Digital Services — Design our services to
meet your needs and your telephone system's capabilities.

* Custom Calling Features — Choose only the features
you need.

» Voice Mail — Make sure all your calls are answered, all
the time.

* Operator and Directory Services — Enjoy the quality
and convenience of these fundamental services.

* Emergency 911 Services — Ensure reliability when
you need it most.

Our Services | Local Phone | Long Distance

Internet and Data | Scalability | Your Savings | The Teligent
Guarantee | Copvright Agent | Terms and Conditions and
Regulatory Information | Need More information

® Copyright 1998, 1999 Teligent, inc. All Rights Reserved.
Teligent and The Smart Way to Communicate are registered frademarks of Teligent, inc.

Republication and redissemination of the content of these pages is expressly prohibited
without the prior written consent of Teligent. Teligent shall not be liable for any erors,
omissions, interruptions or delays in connection with the content or for any damages
arising therefrom.

G;ligent.

8065 Leesburg Pike, Suite 400
Vienna, VA 22182
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eligent Services: Long Distance

1 AEN

Long Distance Our Services

Teligent offers you a Local Phane

complete package of
long distance services
at competitive rates,
with all the reliability

Long Distance

Internet and Data

and clarity you have Scalability

come to expect.
Your Savings

Plus, we keep it simple.

We have flat rates so you 'éhe'feigem

know how much you're paying wherever, whomever, CGuarantee

and whenever you're cailing. All this and Copyright Agent

unsurpassed customer services is yours with

Teligent Long Distance. Terms and Conditions and
Regulatory information

International Calling

iniF A : Need More
Launch your next global initiative with our information?

international service. You can call over 230 locations
worldwide.

Convenient Cost Tracking

Teligent helps you manage your long distance
expenditures with flexible, easy-to-use account
codes. Whether you need to identify who is placing a
call or to assign costs to a project, Teligent makes it
simple.

Calling Cards

When business takes you away from the office for an
hour or a week, take the Teligent commitment to
quality with you. The TeligentCard™ can be used

‘when you travel locally, nationally or globally. No

only does our Card let you stay in touch, we also
offer you a number of features — Speed Dialing,
Message Delivery, Conference Calling, Account
Codes, Information Services and more —
designed to make your time out of the office more
productive and efficient! Plus, as the world gets
smalier and smaller, your TeligentCard makes it easy
to conduct business in the far reaches of the world.
In fact, you can make international calling-card calls
from any one of more than 60 international locations.

Toll-Free Services

Teligent's toll-free services make it easy for your
customers to stay in touch with you and affordable
for you to offer toll-free access to them. As part of
our commitment to satisfying your every need, we
can provide you with a brand new toll-free number or
you can keep your existing number. If you prefer a
vanity number, we can check the national database
of toli-free numbers and reserve whatever number
you prefer, if available. And, to increase the visibility
of your number, we provide you with up to four
listings for each toll-free number in the national
toll-free database. Add these services to call blocking
and our full complement of routing options and you'l]
understand why our toll-free services are in high

Arizona Corporation Commission
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dema>nd.

Let Teligent be your meeting planner. Save time and
unnecessary travel with our conference calling
service. Teligent puts simplicity at your fingertips
when you seiect us to host your next meeting. We
offer you a variety of cost-effective services to meet
your every need — Call Direct, Call Assist or Calf
Premium — featuring automated and live attendants
as well as direct-dial, toll-free and dial-out access.

Conference Calling .
|

Features/Benefits

® Predictable Monthly Payment — Save money and time with our
easy-to-understand rates.

* Digital Technology — Experience state-of-the-art reliability and
clarity.

® Flexible Account Codes — Prevent unauthorized usage with
verified and non-verified codes.

* international Calling to over 230 Locations woridwide —
Save on the countries you call often.

Our Services | Local Phone | Long Distance

internet and Data | Scalability | Your Savings | The Teligent
Guarantee | Copyright Agent | Terms and Conditions and
Regu)atory information | Need More information

@ Copyright 1998, 1999 Teligent, inc. All Rights Reserved.
Teligent and The Smart Way to Communicate are registered trademarks of Teligent, inc.

Republication and redissemination of the content of these pages is expressly prohibited
without the prior written consent of Teligent. Teligent shall not be liable for any errors,
omissions, interruptions or delays in connection with the content or for any damages
arising therefrom.

(feligent,

8065 Leesburg Pike, Suite 400
Vienna, VA 22182
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3 " You .get bandwidth as big as your

1deas.

Internet and Data

Bandwidth is the amount of data that can be
funneled through your communications system at
any one time. Think of it as a highway. An eight-lane
highway can obviously move more cars more quickly
than a two-lane highway. Well, our chunk of
microwave bandwidth is a veritable eight-lane
racetrack.

Our SmartWave ™ technology speeds your data
along at 1,544,000 bits per second — nearly 30
times faster than copper wire. (Example: You could
download the entire Encyciopaedia Britannica —
about 12mb of information — in about eight
seconds!)

With Teligent's increased bandwidth, you can enjoy
applications that would otherwise be too slow over
copper wire such as multiple Internet connections,
videoconferencing, and transmitting large files over
the Internet.

Maybe you don't need the maximum bandwidth our
digital wireless technology can give you. Then you
don't have to pay for it. We can “scale” your service
to meet your bandwidth needs. And as you add more
phones, more lines, and more data-intensive
applications, like Internet and videoconferencing, we
can increase your bandwidth to accommodate them.

Dedicated Access

With Teligent one-stop shopping, high-speed
Dedicated Access to the internet has never been
easier for business users, especially those who
demand maximum availability and uniimited usage at
speeds and quality unavailable from other providers.
For business customers requiring high-speed
access, Teligent offers high quality, highly reliable
bandwidth options ranging from 64K to a full T-1. Our
proven and cost-effective technoiogy provides clear,
digital transmission with maximum up-time. Plus,
with Teligent's Dedicated Access service, you can
take advantage of our competitively priced
connectivity options, all of which are easily upgraded.
And our continuous network management and
monitoring (24 hours a day, 7 days a week, 365 days
a year) ensures your network connection is always
Up and running.

TeligentHost™
Teligent gives you several web hosting solutions,
making use of the economies of scale offered in a

T Afn

- 10110300
.- 10001

0
e, Fos e

. 'Geniuses included.

Our Services

LocaiPhaone
Long Distance
Internet and Data
Scalability

Your Savings

The Teligent
Guarantee

Copyright Agent

Terms and Conditions and
Reguiatory information

Need More
information?
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Topyright Agent

shared server environment. With several packages
available, TeligentHost offers: high-speed redundant
connectivity into and out of our server farm, direct
access to Teligent's nationwide ATM backbone, a
UNIX hosting platform, online administration of your
hosting, e-mail, domain accounts, unlimited data
storage capacity, traffic and usage reporting, full
domain service, CGl scripts, FTP or Telnet accounts,
secure socket layer (SSL) as well as password
protection and access control.

Managed Services

For customers who desire a turnkey package that
includes local loop (Dedicated Access), IP service,
instaliation and equipment, Teligent offers our
management service. For one low monthly fee,
Teligent will provide Internet access, local loop,
customer premises equipment (router, CSU/DSU)
and installation to your location.

Local Private Line Keeps Your Business
Connected

Business Challenge: Your business depends on
reliable, high-speed transmission for data-intensive
applications such as inventory controf or credit
verification. You need a powerful data network that
delivers high-quality service at all times.

The Teligent Solution: Teligent’s local private line
service. A dedicated point-to-point digital data
service designed for customers who have a large
amount of sensitive data to send between two sites
in one market area. And of course, our local private
line service offers super-competitive pricing and
customer service that can't be beat. We know that
many small and mid-sized businesses can utilize the
private line advantages that the big guys have had
for years--and we're bringing it to you....today.
Because you can't compete if you don't have the
right connections.

Features / Benefits

*® Fast Internet Access — Reduced network congestion and
increased user productivity.

* One-Stop Service for All of Your internet Needs — Ensure
quality instaliation and setup with Teligent technical assistance.

* Cost Savings -— Reduce out-of-pocket installation expenses by
eliminating the need for additiona! modems or telephone fines.

* Unlimited Online Time — Access the intemnet as often as you
like for one low monthiy fee.

*® Unilimited Users -— Experience increased employee productivity
by expanding Intemet access.

* Customer Support — Depend on Teligent 24 hours a day, 7
days a week, 365 days a year.

Our Services | Local Phone | Long Distance

Internet and Data | Scalability | Your Savings | The Teligent
Guarantee | Copyriaht Agent | Terms and Conditions and
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re giving
- hem a smarer way 10 pay for i inreducing e-magine™ our exciusive interactive oniine illing
4 system. Now you can scrt, rack and analyze your expenses, right through your Interns:
srowser. You can itemize czlls by accsunt coce, iength of call, originating number, terminating
number, almost any way you want. You can downidad the daiz 1ot vour own use. Even pay your
bill right oniine. And what you pay ‘s just as exciting: a flat monthiy charge for iocal service and

" the internet thals up 10 30% iess than you're currently spending. And long distance as low as f Téii @m
: \ G .

First Teligent gave smaller companies better iocal, long distance and high-speed Internet. Now we're giving

Call 1-800-798-774¢8 The Smar Way To Communicate!

Or visit www.teligcent.com

C999 Tesgen. inc  Tanger empne 2l The S Wav o > ot Toigenn, nc.



http://www.:eiigen;.com

Arizona Corporation Commission
U S WEST Communications — DLT-21
Exhibits of David L. Teitzel

Page 11 of 11, May 19,2000 " .

s —y ———

Fl

et e

[T I R NSV LT VS
.

wipe wied




Arizona Corporation Commission

U S WEST Communications — DLT-22
Exhibits of David L. Teitzel

Page 1 of 3, May 19, 2000

NEXTLINK | Product: wysiwyg://254/hup:/iwww.nextlink.com/products/index.cft : - - :3’ S

NETTLINX

PRODUCTS & SERVICES

Overview. .

Fully Integrated Local, Long Distance, Internet

Voice: - . and Hosting Services Now Available .

, NEXTLINK offers a
Intemet: T For years, customers across the country have lbrtoad x:amgs gr vtc;ace,
WebHosting: kRS NEXTLINK® for high-quality services . solufions for ygjr‘”g

a . provided at an excellent value and with exceptional small, medium or large
Combined - ‘ support. Now, NEXTLINK expands its capabilities business
Services _ to bring customers an even greater array of
: solutions with the introduction of an extensive suite Purchase all your
Interactive- of Internet, data, Digital Subscriber Line (DSL), services from one
v - web hosting and vaiue-added voice services. vendor to simplify
NEXTLINK One- ] coordination, billing,
N oo For the first time, you can turn to NEXTLINK for and enjoy
Cities:We Serve fully integrated local, long distance, Intemet and consolidated savings
hosting services that provide a compiete
solution for all of your business communication Enjoy the high levels
needs. In addition to new services, like DSL, of service,
Dedicated Internet Access, Integrated Access, dependability and
Web Hosting and Conference Calling, NEXTLINK accountability for
is also pleased to be able to offer nationwide which NEXTLINK is
availability and greater discount opportunities for known

Long Distance. We've aiso added significant
enhancements, like interational origination and
star features, to our Calling Card services.

Provided with our exceptional levels of service,
dependability and accountability, NEXTLINK’s new
suite of product capabilities means you can
purchase all your solutions from one vendor, with
one point of contact, receive one invoice and enjoy
consolidated discounts on your total
communications spend. With a broad range of
quality products and services, NEXTLINK has the
right solution to meet all your business
communications needs.

PRODUCTS AT A GLANCE

VOICE
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distance. to Local Service
value-added Long
applications fike calling  Distance
cards and conference Service
calling, our Voice .
Services provide the Calling Cards
. robust, Conference
! highly-dependabie, Calling
soiutions your business
demands. Many new
features and an
enhanced discount plan
mean greater service
and value for your
business. -
| INTERNET
Our Internet Services :
. Digital
provide a range of :
high-speed Eit;s‘t;scnber
connectivity options
that let you enjoy Dedicated
reliable and affordable  Internet
"always on" intemet Access

access. These
full-service broadband
capabilities range from
DSL to Dedicated
Internet Access, which
means we can offer
speeds from 56Kbps to
DS3, along with the
ease of install and
level of performance
that's right for your
business.

| WEB HOSTING

of 3
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glEX‘[ LINK Hosting NEXTLINKHost
ervices can help Dedicated

your business

establish a NEXTLINKHost

professional web site Shared

without the in-house

investment in

hardware, software or

technical expertise.

Designed with the

highest levels of

reliability and security,

we offer dedicated

and shared hosting,

as well as

e-commerce

capabilities, at an

affordable price and s

exceptional value. -

COMBINED

SERVICES

Our Integrated Access
Service delivers world
class voice, long
distance and Internet
over one facility to give
your business
maximum efficiency
and control all in one
easy to install and
maintain package. This
full service solution
combines the quality
and reliability of a
Dedicated Internet
Access solution with
reliable, affordable
voice services. This
means additional
savings on
NEXTLINK's already
competitive rates.

Integrated
Access

Home | Search | Contact Us | Site Map | Privacy | Legal

Copyright NEXTLINK 2000. All Rights Reserved.
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. Get Quotes:

Sprint Launches First Broadband Wireless
Market in Phoenix

The New Sprint Broadband Direct(SM) Service Delivers High-Speed, Broadband
Service to 85% of the Greater Phoenix Area

PHOENIX, May 8 /PRNewswire/ -- Sprint (NYSE: FON - news) today announced the launch of its first
broadband wireless market in Phoenix, Arizona. The new product, called Sprint Broadband Direct(SM),
represents a truly revolutionary method of providing two-way, high-speed access to the Intemnet, using
fixed wireless technology and featuring the EarthLink Sprint Internet service. ‘

As of today, over 85% of the homes and offices in the Phoenix metroplex can subscribe to Sprint
Broadband Direct’s high-speed service for just $39.95 per month. The service provides multi-megabit
download speeds and does not require a second phone line to hook up a computer to the Internet. The
connection is ‘‘always on’’ when the customer is ready to surf the World Wide Web -- no more dialing into
2 modem bank multiple times to get a good connection and no more getting bumped off-line during an
important work session. And, since the technology is wireless, customers will not have. to wait months or
years for their local telephone or cable company to upgrade their neighborhood’s wiring with two-way
capabilities.

Now customers have an attractive third option for combined local broadband access and Internet Service
Provider (ISP) service. Sprint Broadband Direct will provide downstream burst rates of up to 5 Megabits
per second (Mbps), and commonly experience download speeds of up to 1-2 Mbps.

‘‘For years, many people have been wanting a really high-speed connection to the Intemet. While many
cable and DSL providers have been promising broadband service for some time now, many consumers still
don’t have a broadband choice in their neighborhood,”” said Tim Sutton, president of Sprint’s Broadband
Wireless Group. *‘Since our service doesn’t depend on wires, we can move quickly into a market and
provide coverage to most of the households and businesses right away. We intend to end what we
characterize as 'Broadband Envy’.

““The strategy behind BWG’s deployment of MMDS technology is to develop, implement and manage the
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fastest, most reliable wireless network possible,”” Sutton continued. ‘“We want to rapidly roll out two-way,
high-speed Internet access for the masses and, in the future, add Voice over Intemet Protocol (VoIP)
services and to set the stage for the rapid deployment of the Sprint IONsm, Integrated On Demand. product
line.”

In addition 10 its widespread local availability and broadband speeds, Sprint Broadband Direct has several
advantages over other broadband services. Sprint’s fixed wireless network is more secure than cable
modems due to the routed and wireless nature of its network architecture. Wired cable modem networks
are typically bridged, not routed. which allows users, and potential hackers, to access all packets that are
broadcast on a given network segment.

Sprint Broadband Direct also delivers a service that is not distance sensitive like Digital Subscriber Line
(DSL). With DSL service, the further away a customer is from the local telephone company’s central office
that serves their neighborhood, the more downloading and uploading speeds decrease. As a result,
customers across multiple neighborhoods may experience different levels of throughput. Sprint’s fixed
wireless service delivers the same throughput to customers regardless of how close they are to the
transmission site. In addition, since many DSL providers lease the majority of their network from the local
telephone company, they do not have total control of their entire network, which can cause a number of
network management and provisioning issues. Sprint owns its entire broadband network and manages its
traffic for optimum performance 24 hours a day, 7 days a week.

How does it work?

Sprint Broadband Direct is based on an innovative technology called fixed wireless. Unlike mobile
wireless, fixed wireless uses a stationary digital transceiver at the home or business receiving the service.
The transceiver is pointed toward a radio transmission tower to send and receive a signal. The digital
transceiver is a small, 13.5°‘x 13.5"" diamond-shaped device, which is less than half the size of the common
Direct Broadcast Satellite TV dish. The radio transmission tower can send and receive high-speed Internet
data to customers that are up to 35 miles away, making it the perfect service for nearly all customers in a
metropolitan area, including suburban and rural areas that are too far away from the city to receive other
broadband services. Service also will be available to inner city neighborhoods that have been excluded by
other wired broadband providers.

Sprint Broadband Direct Features:

Available to 85% of homes in the metropolitan Phoenix area
Downstream burst rates up to 5 Mbps

Typical downstream rates up to 1-2 Mbps

“‘Always-on”’ connection

Connectivity for one computer (more can be supported for an additional

charge)

e Customer service and network management 24 hours a day, 7 days a week

¢ Internet services provided by EarthLink Sprint * Six e-mail accounts * Six personal start pages * Six
megabytes of Web storage for building personal Web pages * Five hours per month of remote dialup
Intemet access for use when

away from Sprint Broadband Direct coverage area

¢ Sprint Broadband Direct Benefits:
e More secure than other broadband networks

5/8/00 1:29 PM
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Service is not distance sensitive

No more waiting for a wired broadband connection

No more waiting for a dialup modem to connect

No need for a second phone line to hook a computer to the Internet

e No more long wait times for large graphics and Web pages to download
» No more missed phone calls. Since this technology is wireless, your

phone is dedicated to being what you need it to be - a phone.
Where is Sprint Broadband Direct available today?

Sprint Broadband Direct is available to anyone in the greater Phoenix metroplex within 35 miles of South
Mountain or Shaw Butte that has line of sight to the Sprint Broadband Direct transmission tower. This
represents about 85% of the Phoenix area.

In addition, Sprint and WorldCom have announced a merger agreement, which the companies expect to
close in the second half of 2000. By late 2001, a merged Sprint and WorldCom would offer broadband
fixed wireless service to customers in more than 100 cities and would have the potential to reach
approximately 60% of the households in the United States. The combination of Sprint and WorldCom
wireless assets and technical resources would allow accelerated deployment of these broadband services to
rural areas and markets traditionally under-served by the local phone and cable monopolies.

Pricing/Demos
Sprint Broadband Direct is available for both business and residential customers.

The service will be sold through Sprint’s toll-free telephone number at 888-996-0001, through BestBuy and
other national computer/consumer electronics retail outlets and online via Sprint’s Web site at

www sprintbroadband.com. Demos of the Sprint Broadband Direct product are available at selected
BestBuy and other retailers throughout the Phoenix metroplex. Check Sprint’s Web site for a list of
locations.

e Residential Product Burst Rate Downstream Upstream Price
e Sprint Broadband Up to 5 Mbps Up to 1-2 Mbps Up to 256 Kbps $39.95
¢ Direct

Business Product™ Burst Rate Downstream Upstream Price
Sprint Broadband Up o0 5 Mbps Up to 1-2 Mbps Up to 256 Kbps $89.85
irect Office

The standard business product supports 5 IP addresses; more can be added at an additional charge.

There will be a one-time equipment charge that varies by the type of service agreement the customer signs.
Customers who sign a two-year agreement will receive equipment for $99; a one-year agreement will be
$199 and month- to-month customers will pay $299. In addition to equipment, there is a $299 professional
installation charge. For a limited time, however, Sprint is waiving the installation fee for customers in the
Phoenix metropolitan area.

In addition to broadband wireless connections, Sprint Broadband Direct also provides a full suite of ISP
services including software, email, a personal start page, personal Web space and 24x7 customer support.
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Soon, a full suite of enhanced Web hosting services will be introduced. More information on the Sprint
BWG’s products is available at www .sprintbroadband.com.

About Sprint

Sprint is a global communications company -- at the forefront of integrating long-distance, local and
wireless communications services, and a large carrier of Internet traffic. Sprint built and operates the
United States’ first nationwide all-digital, fiber-optic network and is a leader in advanced data
communications services. Sprint has $20 billion in annual revenues and serves more than 20 million
business and residential customers.

SOURCE: Sprint

More Quotes and News: Sprint Corp (NYSE:FON - news) -
Related News Categories: intemet, ISDEX, telecom o

§ ]I Search News |Help

Copyright © 2000 Yahoo! All Rights Reserved. Privacv Policy - Terms of Service
Copyright 2000 PRNewswire. All rights reserved. Republication or redistribution of PRNewswire content is expressly
prohibited without the prior written consent of PRNewswire. PRNewswire shall not be liable for any errors or delays in the
content, or for any actions taken in reliance thereon.
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PRESS RELEASE

Teligent enters the record
books with communication
industry’s fastest launch of
local markets

Integrated data and voice company marks
new millennium with unprecedented roll out:
40 markets in 14 months

VIENNA, VA., December 20, 1999 - Forty
markets. Seven thousand buildings. Ten
thousand customers. In 14 months.

With today’s debut of advanced data and
voice offerings in four new markets - St.
Louis, Cincinnati, Kansas City and
Minneapolis-St. Paul - Teligent has
established itself as the industry leader in
rapidly rolling out high-speed, lower-cost
communications services for local business
customers. According to publicly available
information published by the top competitive
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Corporate Communications

Robert W. Stewart

Senior Vice President,
Corporate Communications
Voice: 703-762-5175

Pager: 888-894-7812
robert.stewart@teligent.com

Sheila S. Blackwell
Director, .

Corporate Communications
Voice: 703-762-35540

Pager: 888-687-9528
sheila,blackwell@teligent.com

Investor Relatic'msn

Michael S, Kraft..

Vice President,

Investor Relations - R
Voice: 703-762-5359 . -
Pager: 800-981-55%4

mike.kraR@taligent.com

Mverﬂsing Inqums Only
Robert Miller

Director;.. .
Marketing Comrnumcauons
Voice: 703-460<2370. " -
Pager: 888-443-8681

local exchange carriers, Teligent has launched m_nmlgmggr_m_- ”

more markets faster than any other new,
facilities-based local communications
company.

" Since it initiated local, long distance,

high-speed data and broadband Internet
services on October 27, 1998, Teligent has
brought “Big Bandwidth, Big Service and Big
Savings”
40 markets throughout the United States.
Unlike many companies, Teligent is building

its own local communications networks, using

advanced SmartWave™ technology that

integrates data and voice signals on a single,

digital platform.

To date, Teligent has turned up service for

10,000 customers and signed lease or option

agreements for more than 7,000 buildings
with hundreds of individua! landlords and
more than 35 major real estate concerns.
With that portfolio, Teligent has secured

access rights to more than 700 miliion square

feet of office space throucnout the United
States.

In addition, a Teligent subsidiary has been
granted spectrum licenses in Germany, and
the company is actively pursuing significant
opportunities in Europe, Asia and Latin

to small and mid-sized businesses in
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America.

“Nc other local communications company has
launched as many markets in as short a
time,” said Teligent Chairman and Chief
Executive Officer Alex J,. Mandl. “In a littie
more than a year, we have established a
national service area that covers about 40
percent of the business customers in the
United States,” Mand! said. "By any measure,
that is an extraordinary achievement.”

Teligent’s current service territory : =
encompasses more than 580 cities and towns

with a combined population of more than 100

million. More than 80 of those cities have

populations of 100,000 or more.

The company last month announced that a
group led by Microsoft Corporation, the
world’s leading software company, and private
equity firm Hicks, Muse, Tate & Furst —
Incorporated is investing $500 million in
Teligent. The company intends to use the new
investment to further expand its network
buildout in the United States and around the
world. Other investors in the group include
Chase Capital Partners, DB Capitai Partners
and Olympus Partners.

Expanding the technoiogy frontier

In addition to launching new markets,
expanding its customer base, extending its
rooftop reach and raising new capital, Teligent
and its technology partners - Nippon
Telegraph and Telephone, Nortel Networks,
Hughes Network Systems and other
companies ~ in the past year made significant
advances in the development of leading-edge
technologies involving:

sBroadband, fixed wireless data and voice
networks

sLower cost, in-building Digital Subscriber
Line (DSL) grids

eDirect local network access to high-speed
Internet services

«Internet-based, customer-facing
management, information and billing systems

“As Teligent expands the frontier of digital
technology, we’re working closely with our
technology partners to create equipment and
systems that will drive the rapid delivery of
affordable bandwidth to a new generation of
customers,” said Teligent President and Chief
Operating Officer Kirby G. “Buddy” Pickle.

} 20f6 1/25/00 3:00 PM
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Citing new studies recently released by
Forrester, The Strategis Group and
International Data Corp. (IDC), Pickle said:
“It’s clear that the demand for broadband
services is exploding at a rate that no one
anticipated, even six months ago. More than
half of the businesses recently surveyed said
their needs for bandwidth will more than
double in the next two years.

“The latest data suggest that most of this new
demand cannot and will not be met by
traditional communications technologies,”
Pickle added. “That's why we're moving so
quickly to deploy our integrated networks -
fixed wireless, in-building DSL and fiber - to
accommodate this tremendous need for
communications capacity.”

To meet the growing demand for bandwidth,

Teligent is deploying the latest fixed wireless -
radio equipment throughout its local

broadband networks.

As the company that has installed
commercial, point-to-multipoint fixed wireless
equipment in more markets throughout the
country than any other carrier, Teligent is
leading the way with this lower-cost
technology. Teligent currently is testing
point-to-multipoint radios with throughput
speeds of up to 45 megabits per second
(DS-3). Point-to-point radios deployed in
Teligent’s integrated local networks are
achieving throughput speeds of up to 155
megabits per second (CC-3).

In 1999, Teligent pioneered the development
of SmartWave DSL™, 2 new, lower-cost data
service for small and mid-sized business
customers, Using advanced DSL electronics to
enhance the copper circuits inside customer
buildings, this new offering enables smaller
businesses to “step up from diai-up” to a
robust, “industrial strength” Internet
connection for as littie as $149 a2 month.

SmartWave DSL™

To offer this lower-cost technology, Teligent
worked closely with its vendors to develop
new hardware enabling “in-building” use of
DSL service. This new eguipment offers
Teligent SmartWave DSL™ customers greater
flexibility, speed and quality.

In the second half of 1999, Teligent continued
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|
to expand its position in the data market by
ramping up its capabilities as an Internet
access provider. Anticipating the need to
directly connect its local customers o the
; Internet, Teligent in 1998 and 195¢ deployed
? ATM (Asynchronous Transfer Mode) switches
and advanced data routers in each of the
broadband switching centers that serve its
markets. These centers also include Norte!
DMS voice switches, enabling Teligent to
| seamiessly handle both voice and gata traffic.

Teligent has compieted the installation of a
significant portion of its “in-house” Internet
infrastructure, including the first of three
Internet data centers. These data centers will
house the hardware and software that wiil
enable the company to deliver Intemet access
directly to customers over its own facilities.

The first data center, located in Washington
DC, currently provides Internet access, web -—
hosting, e-mail, DNS services, and
authentication to a limited number of beta
customers. The ATM backbone connecting
Teligent’s central offices, the data center and
the Internet is being expanded to meet the
demand for broadband services. Teligent
anticipates that it will launch widespread
commercial service over its own, direct-access
Internet facilities early next year.

In 1999, Teligent also expanded the
capabilities of esmagineS™, its unique,
interactive, Web-based business management
tool. Using their Internet browser, customers
can access their billing and account
information anytime they choose. e-magines
allows them to sort and analyze calls by
account code, originating number or other
criteria - virtually any way they like.

M

With this new capability, customers can
construct a complete picture of ail telephone
traffic, including names and addresses, to
analyze trends and track frequent callers. And
they can download data for their own use ~
every day. That means they won't have to
wait for a2 paper bill to arrive in the mail every
month to keep abreast of their
communications activity. Today, more than 40
percent of Teligent’s customers use

|
|
|
|
\
|
|
\
|
| eemagineSM as their exclusive source of billing
information.

Teligent service is now offered in: New York,

of 6 1/25/00 3:00 PM




Arizona Corporation Commission

U S WEST Communications — DLT-24
Exhibits of David L. Teitzel

Page 5 of 6, May 19, 2000

——— =

http://www teligent.policy.n =

AN

Los Angeles, Chicago, Houston, Philadelphia,
San Diego, Phoenix, San Antonio, Dallas-Fort
_ Worth, Detroit, San Jose, Indianapolis, San
Francisco-Oakland, Jacksonville, Baitimore,
Milwaukee, Boston, Washington DC, Austin,
Seattle, Nashville, Cleveland, Denver,
Portiand, OR, New Orleans, Charlotte, Kansas
City, Atlanta, Sacramento, Miami-Fort
| Lauderdale, Minneapeolis-St. Paul, St. Louis,
Cincinnati, Tampa, Raleigh, Richmond,
Oriando, Hartford, West Palm Beach and
Wilmington, DE.

Integrating advanced point-to-muitipoint and
point-to-point microwave radio equipment
with traditional broadband wireline
technoiogy, Teligent’s SmartWave™ networks e
offer customers the advantages of lower costs C e .
and greater flexibility. T

ATM network

Teligent delivers its fixed wireless service by -—

installing small antennas on the roofs of

customer buildings. When a customer picks

up a telephone, accesses the Internet or . .
activates a videoconference, the signal travels -
over inside wiring to the rooftop antenna. The

customer building antenna then relays the

voice, data or video signals to a Teligent base

station antenna.

The base station antenna gathers signals from
a cluster of surrounding customer buildings,
aggregates the signals and then routes them
to a Teligent broadband switching center. At
the switching center, Teligent uses ATM
switches and data routers along with Nortel
DMS switches to hand off the traffic to other
networks - the public circuit-switched voice
network, the packet-switched Internet, and
private data networks.

Teligent’s service offering is supported by a
skilled communications workforce that has
grown to 3,000 employees nationwide.

Teligent’s new offices are located at:

Minneapolis-St. Paul
! 3030 Lexington Ave
Suite 500

Eagan, MN 55121
(651) 686-5400

Cincinnati
1 5181 Natorpe Blvd.
Cincinnati, OH

Sofé 1/25/00 3:00 PM
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(513) 225-2200

Kansas City

6900 College Blvd.
Suite 500
Overland Park, KS
(913) 327-4400

St. Louis

515 N. 6th St
Suite 1200

St. Louis, MO
(314) 206-6200

Based in Vienna, Va., Teligent, Inc. (NASDAQ:
TGNT) is a full-service, integrated
communications company that is offering
small and medium-sized business customers
local, long distance, high-speed data and -
dedicated Internet services over its digital
SmartWave™ local networks in 40 major
markets throughout the United States. =
Teligent’s offerings of regulated services are
subject to all applicable reguiatory and tariff
approvals,

For more information, visit the Teligent

website at: http://www.teligent.com

Teligent and The Smart Way to Communicate are
registered trademarks of Teligent, Inc.

Except for any historical information contained herein, the
matters discussed in this press release contain
forward-looking statements that involve risks and
uncertainties, including but not limited to economic, key
employee, competitive, governmental and technological
factors affecting the company's growth, operations,
markets, products, services, licenses and other factors
discussed in the company'’s filings with the Securities and
Exchange Commission. Actual results may vary materially

due to these and other risks and uncertainties.

© Copyright 1998, 1999 Teligent, Inc. All Rights Reserved. )
Teligent and The Smart Way to Communicate are registered trademarks of
Teligent, Inc.

Republication and redissemination of the content of these pages is expressly
prohibited without the prior written consent of Teligent. Teligent shall not be
liable for any errors, omissions, interruptions or defays in connection with the
content or for any damages arising therefrom.

ﬁ'eligent.

8065 Leesburg Pike, Suite 400
Vienna, VA 22182
1-88-TELIGENT
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As Filed with the Securities and Exchange Commission on

SECURITIES AND EXCHANGE COMMISSIt
WASHINGTON, D.C. 20549

FORM 10-K
[ X] ANNUAL REPORT PURSUANT TO SECTION 13 OR 15(D) OF THE SECURITIES EXCHANGE
ACT OF 1934
For the fiscal year ended December 31, 1998
Commission File No. 000-22939
NEXTLINK COMMUNICATIONS, INC.
NEXTLINK CAPITAL, INC. )
A Delaware Corporation L.R.S. Employer No. 91-1738221
A Washington Corporation L.R.S. Employer No. 91-1716062

500 108th Avenue, N.E., 22nd Floor, Bellevue, Washington 98004
Telephone Number (425) 519-8900

Securities registered pursuant to Section 12(b) of the Act:
NONE

Securities registered pursuant to Section 12(g) of the Act:
Class A Common Stock, Par Value $0.02

Indicate by check mark whether the Registrants (1) have filed all reports required to be filed by Section 13 or
15(d) of the Securities Exchange Act of 1934 during the preceding 12 months (or for such shorter period that
the Registrants were required to file such reports), and (2) have been subject to such filing requirements for
the past 90 days. Yes [X ] No[ ]

Indicate by check mark if disclosure of delinquent filers pursuant to liem 405 of Registration S-K is not
contained herein, and will not be contained, to the best of Registrants’ knowledge, in definitive proxy or
information statements incorporated by reference in Part III of this Form 10-K or any amendment to this
Form 10-K. [ ]

The aggregate market value of the Class A and Class B Common Stock held by non-affiliates of the
Registrants, based upon the closing sale price of the Common Stock on March 8, 1999 as reported on the
NASDAQ National Market System, was approximately $1,255,976,196. Shares of Class A and Class B
Common Stock held by each executive officer and director and by each person who owns 5% or more of the
outstanding Class A and Class B Common Stock have been excluded in that such persons may be deemed to
be affiliates. This determination of affiliate status is not necessarily a conclusive determination for other

| purposes.

As of March 8, 1999, the number of outstanding shares of NEXTLINK Communications, Inc.’s Class A
Common Stock was 25,588,729 and Class B Common Stock was 29,184,372. NEXTLINK Capital, Inc. had
outstanding 1,000 shares of Common Stock, par value $0.01 per share.

NEXTLINK Capital, Inc. (“NEXTLINK Capital” and together with NEXTLINK Communications, Inc., the
“Registrants”) meets the conditions set forth in General Instruction I (1)(a) and (b) of Form 10-K and is
therefore filing this form with the reduced disclosure format.
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deploy data switches and transmission equipment in 2000 to become more com
these services.

Business Strategy

We have built a customer-focused, locally oriented organizartion that currently focuses on providing
switched local and long distance telephone service at competitive prices to small and medium-sized
businesses. OQur goal is to become a leading provider of complete, end-to-end voice and data
telecommunications services and to maximize penetration of our targeted customer base. We believe the
key components to achieving our goal are as follows:

Develop High Capacity Fiber Optic Nerworks with Broad Marker Coverage. We build high
capacity local networks in the central business districts of our target markers using large fiber optic
cable bundles. These cables are capable of carrying high volumes of voice, data, video and Internet
traffic as well as other high-bandwidth services. We employ a uniform technology platform within
these networks based on Nortel DMS 500 switches and other common transmission technologies.
This architecture enables us to provide direct connections to a high percentage of commercial
buildings and ILEC central switching offices situated near our network. We also expect this
architecture to result in a higher proportion of traffic that is both originated and terminated on our
network, thereby providing higher long-term operating margins. In some markets, we lease unused
fiber, generally called “dark fiber,” and fiber capacity from third parties to launch facilities-based
services.

Continue Marker Expansion. We plan to build our own local facilities-based networks
throughout a majority of the nation’s top 30 markets and to provide services in markets with a total
of 27 million addressable business lines by the end of 2000. We anticipate continuing our expansion
into new geographic areas, including additional large markets, as opportunities arise, either through
building new networks, acquiring existing networks or other telecommunications companies, or
acquiring or leasing dark fiber and fiber capacity.

Use Fixed Wireless Spectrum 10 Leverage the Local Nerworks. We currently use both direct -
connections from our fiber network to buildings in the central business district as well as leased
unbundled loop lines from the ILEC to connect off-network customers to our nerwork (commonly
referred to as the “last mile” to the customer). For off-network buildings, we are aiso developing
alternative means for establishing transport that links our end users to our network through the use of
a radio service, generally called local multipoint distribution service, or LMDS. LMDS is a newly
authorized fixed broadband point-to-multipoint radio service, which the license holder may deploy
for wireless local loop telephony, mobile wireless backhaul services, high-speed data transfer, video
broadcasting and videoconferencing, in any combination. We control or have rights to acquire
LMDS wireless spectrum covering 95% of the persons located within the licensed areas, or POPs, in
the 30 largest markets in the United States which, if the acquisition is consummated, will make us
the largest holder of LMDS wireless spectrum in North America.

Develop National City-t0-Ciry Long Haul Connectiviry. We are developing a national network
strategy that will link our local networks 1o each other. We anticipate executing this strategy by
using our interest in a 16,000-route mile national fiber optic network that is expected to link 50 cities
in the United States and Canada. This national network is now under construction, and we expect
substantially all of its segments to be completed in 2000 and 2001. Through this nerwork, we will
be able to provide our customers with complete, end-to-end communications services over our own
facilities over time. The network is designed to support switched traditional voice circuits as well as
packet-switched data services, such as IP, ATM and frame relay.

Implement Data Strategy. We are developing plans for the deployment of data switching and
transmission equipment throughout our networks in 2000. To date, our local networks have been
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WINSTAR LAUNCHES PHASE TWO OF PROJECT MILLENNIUM

Free Long Distance and Free Web Hosting Offered High-Margin Program is Expected to Drive Significant
Additional On-Net Traffic

NEW YORK - JUNE 3, 1999, WINSTAR COMMUNICATIONS, INC. NASDAQ: WCII) today
launched Phase Two of its highly successful Project Millennium marketing program by offering free
domestic and international long distance service for one year to new WinStar customers signing thres-vear
contracts for locai and long distance service. This unprecedented offer is available to business customers in
cornmercial buildings connected to WinStar’s telecommunications network.

WinStar is also expanding Project Millennium to cover its comprehensive set of Internet services for the
first time. The company is offering 18 months of free Web hosting service from WinStar's new state-of-
the-art data center to customers who sign up for three years of dedicated Internet access and hosting.

Nathan Kantor, WinStar's president and chief operating officer, said, "Project Millennium was so
successful that we are doing it again with expanded offerings in even more nerworked buildings. We have
added data to broaden the program’s appeal and help attract substantial numbers of new WinStar
customers. These new offers, which are now available in all WinStar buildings in each of its 36-plus U.S.
markets, will enable us to drive substantial market penetrarion into new buildings and will help attract
additional customers in the original Project Millennium buildings. Moreover, by adding free Web hosting
for internet customers, we expect to egtice current WinStar voice customers to sign new long-term data
contracts with us.”

WinStar’s latest offer in its Project Millennium program is availabie to new customers signing contracts for
WinStar services beginning today unti] August 31, 1999. In addition to the free Web hosting offer,
participating customers will recsive a credit for up to one year of free long distance calling (including toll-
free service) based on the type of service and the number of lines or trunks they order. When customers
reach the end of the free long distance trial or exceed their long distance credit, they will continue to enjoy
a guaranteed low flat rate of 8.9 ceats 2 minute for domestic long distance ~ one of the lowest rates in the
industry. Rates for some customers will be even lower, depending on calling pattarns.

William J. Rouhana, Jr., WinStar’s chairman and chief executive officer, said, "By increasing the number
of on-net customer lines through these offers, we will continue to dramatically increase gross margins,
which will contributs immediately to WinStar’s bottom line. This new phase of Project Millennium also
lays the groundwork for future offers of this type, as we continue to integrate our voice and data services
through new applications like Office.comSM.

Since its launch last October, the very successful Project Millennium has fueled WinStar’s growing on-net
customer base. The innovative marketing program has established long-term relationships with customers,
increased traffic on the company’s end-to-end broadband network, and created opportunities to sell
incremental, high-margin, bandwidth intensive services. On-net lines generate the greatest rega for the
company, and their growth has contributed to the company’s vear-to-date momentum in both revenue and
gross margin expansion. Phase Two of Project Millennium is designed to accelerate each of these positive
results.

WinStar Communications. Inc. is a pioneer in providing business customers with broadband
comnunications services, including local and long distance phone service, as well as high-speed Internet
access, data and informarion services. WinStar provides these Wireless FiberSM services in more than 30
U.S. markets over its own locai broadband networks, using its licenses in the 28 and 38 GHz spectrum,
which are connected to the company’s nationwide fiber-optic network. In addition, the company offers
Wireless Fiber services in one market outside of the U.S. In the past year, WinStar has become one of the
largest Internet companies in the U.S. Recently, the company announced a destination Web site for
businesses, Office.comSM, 2 service from WinStar.




T |

Arizona Corporation Commission
U S WEST Communications ~ DLT-26
Exhibits of David L. Teitzel

Page 2 of 2, May 19,2000 -

wp e e

Except for any historical information contained herein, the matters discussed in this

forward-looking statements that invelve risks and uncerminties, which are described

reports, including the 10-K for the period ended December 31, 1998, and the 10-Q for the period ended
March 31, 1999.

WinStar is a registersd trademark and Wireless Fiber and Office.com are service marks of WinStar
Communications, Inc.

#H
WINSTAR CONTACTS:
Financial Community: Press:
Daniel Briggs Marianne Steiner
Director, Capital Markets Relations VP, Corporate Communications
(212) 584-4032 (212) 584-4021

dbriggs@winstar.com msteiner@winstar.com
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Now any size company can have the

communications

power

of 3 mega~sized company.

Teligent is a communications company like no  About Us

other. Why? Because no other
communications company has dedicated itself  Ourservics Areas
to serving small- and mid-sized businesses

with its own national facilities-based network,  O¥"<om™

Our Technology
Based in Vienna, Virginia, we give companies

Our Exgcutive Team

across the country the power, service and
savings that the largest businesses have Our T2K Plans
enjoyed for years. High-quality local and long

distance. Internet access up to 100 times

faster than a dial-up connection. Even enough

bandwidth to support fuli-motion

videoconferencing. All from one company, all

on one bill. And at savings of up to 30% off

local phone and internet services, plus

affordable, predictable rates on long distance

calls.

Until now, you needed access to a costly
fiber-optic connection to get these features
and services. No longer. All that's required is
a small antenna on the roof of your building.
The antenna sends voice, data and video
signals to a nearby Teligent base station, and
then on to the rest of the world in the blink of
an eye.

Record-setting Launch of Local Markets

Since we initiated service on October 27,
1998, we have brought "Big Bandwidth, Big
Service and Big Savings” to small- and
mid-sized businesses in 40 markets
throughout the United States. In addition, we
have been granted spectrum licenses in
Germany, and we are actively pursuing
significant opportunities in Europe, Asia and
Latin America.

We anticipate continued growth as small- and
mid-sized businesses everywhere realize that
Teligent truly is the "smart way to
communicate®.”

About Us | Qur Service Areas | Qur Commitment |
Qur Technology | Qur Executive Team | Qur Y2K
Plans
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Teligent and First Industrial Sign Major
Building Access Agreement

VIENNA, Va., Oct. 5 /PRNewswire/ -- Teligent, an integrated communications company, today
announced an agreement with First Industrial Realty Trust, Inc., one of the nation's largest,
fully-integrated providers of industrial real estate, giving Teligent access to First Industrial's portfolio of
more than 1,000 major office and industrial buildings in 32 markets nationwide.

The agreement gives Teligent the ability to provide First Industrial's tenants access to high-quality,
lower cost local, long distance, Internet and data services over Teligent's advanced, digital
SmartWave(TM) networks. Teligent will immediately target First Industrial's portfolio of office and
industrial buildings in Chicago, Denver, Phoenix, Philadelphia and Tampa.

“"This agreement enables Teligent to bring the world of e-commerce to small and medium-sized
businesses in many of the major business centers in the US," said Teligent's Senior Vice President of
Site Acquisition Bruce Wagner. “"For customers, this means gaining access to Teligent's revolutionary
services -- to the world of cyberspace with the speed and savings small and mid-sized customers will
need to compete.”

The properties that Teligent will initially target represent more than 15 million square feet of office and
industrial space of First Industrial's portfolio of more than 70 million square feet of office and industrial
space nationwide. Together, these buildings house more than 3,500 First Industrial customers.

Randall L. Axelson, Director of First Industrial's First Services division, said. " The addition of this
program gives our tenants choice and breadth of services in helping support their telecommunication
service needs. Key goals in our telecom program were to provide our customers choice of quality service
providers, a wide array of state-of-the-art services and ease to access, regardless of the size of the
company. We feel we have achieved this with Teligent, First Services new telecommunication partner.”

With its advanced SmartWave(TM) technology, Teligent offers customers in 31 markets nationwide
savings of up to 30 percent on local and Internet services. Teligent offers long distance service at a
single, low ""per minute” price. When customers install local service, Teligent deducts up to an
additional 30 percent from the per-minute long distance price. Prices for long distance calls within a
state may vary in some states.

Teligent also offers a high-speed data service for cost-conscious customers -- SmartWave DSL(TM).
Using advanced "digital subscriber line" (DSL) electronics to enhance the copper circuits inside

customer buildings, Teligent's new DSL service will enable smaller businesses to take advantage of
high-speed Internet access at prices starting at $149 a month. Initially, the service will be available in

tof3 10/6/99 8:55 AM
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seiected buildings in approximately 28 of Teligent's 31 markets, with additional markets following later
this fall. o

Teligent also gives customers e*magine(SM). an interactive. Web-based business management tool that
transforms a customer's communications bill into a simple, predictable package. Using their Internet
browser. customers can access their billing and account information anytime they choose.
e*magine(SM) allows them to sort and analyze calls by account code, originating number or other
criteria -- virtually any way they like.

Teligent recently added several new features to e*magine(SM), including a call summary that allows
customers who have Teligent local service to view, sort, and download incoming local and long distance
calls. With this new capability, customers can construct a complete picture of all incoming telephone
traffic to analyze trends and track frequent callers.

And they can download data for their own use -- every day. That means they won't have to wait for a
paper bill to arrive in the mail every month to keep abreast of their communications activity.

Integrating advanced point-to-multipoint and point-to-point microwave radio equipment with traditional
broadband wireline technology, Teligent's SmartWave(TM) networks offer customers the advantages of
lower costs and greater flexibility. Teligent gives smaller businesses the higher network speed and
capacity up to 45 megabits per second they need to compete.

Teligent serves its fixed wireless customers by placing small antennas, more compact than a computer
monitor, on top of their buildings. The customer building antennas send voice, data and video signals

over an ATM data platform to a nearby Teligent base station. The base station aggregates the signals and

routes them to a Teligent switch, where they are directed to local or long distance voice networks or the
Internet.

Based in Chicago, Ill., First Industrial Realty Trust, Inc. (NYSE: FR - news) is one of the nation's
largest, fully integrated providers of industrial real estate, owns and operates 70 million square feet of
industrial facilities and manages an additional nine million square feet. The Company'’s strategy is to
create shareholder value through the efficient operation of its national franchise, which is diversified
across facility type, geographic location and customer base. First Industrial focuses on superior localized
customer service and value-added investments including development and redevelopment.

Based in Vienna, Va.. Teligent, Inc. (Nasdaq: TGNT - news) is a full-service, integrated
communications company that is offering small and medium-sized business customers local, long
distance, high-speed data and dedicated Internet services over its digital SmartWave(TM) local networks
in 31 major markets. Eventually, Teligent will expand service to major metropolitan areas throughout
the United States. Teligent's offerings of regulated services are subject 1o tariff approval.

For more information, visit the Teligent website at: www.teligent.com

Teligent and SmartWave are trademarks of Teligent, Inc.

Except for any historical information, the matters discussed in this press release contain forward-looking
statements that reflect the company's current views regarding future events. These forward-looking
statements involve risks and uncertainties that could affect the company's growth, operations, markets,
products and services. The company cannot be sure that any of its expectations will be realized. Factors
that may cause actual results, performance or achievement to differ materially from those contemplated
by its forward looking statements include, without limitation: 1) The company's pace of entry into new
markets; 2) The time and expense required to build the company's planned network and ISP
infrastructure; 3) The impact of changes in telecommunications laws and regulations; 4) General
economic and competitive conditions; 5) Technological developments; 6) Other factors discussed in the
company's filings with the Securities and Exchange Commission.

SOURCE: Teligent, Inc.

10/6/99 8:55 AM
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| % - ~Metro Phoenix cell phone rates lowest in
| 3 nation

By Max Jarman
The Arizona Republic
Feb. 16, 2000

Metropolitan Phoenix, which has seen the cost of wireless telephone
service plunge 19.4 percent since July, boasts the lowest cellular rates
in the country, according to the monthly Econ One Wireless Survey.

Econ One researcher Charles Mahla attributed the six-month drop, the
{  largest in any of the nation's top 25 markets, to fierce competition. The
next largest decline was 15.8 percent in Boston.

: "It's a particularly heated market," he said.
In January, Econ One pegged the average monthly cost of wireless

service in the Valley at $36.98. That compares with a national average
of $41.74 and a high of $46.11 in Los Angeles.

To come up with the figures, Econ One looks at the price of 30-, 150-, -
300- and 600-minute calling plans and computes an average.

Buoyed by a $39.99 plan for 600 minutes, VoiceStream had the
Valley's lowest average rate in January of $34.98. AirTouch was the
second lowest at $34.99 followed by Cellular One, $35.19; AT&T,
$37.07, US West, $37.91; and Sprint, $41.74.

The lowest rate for 30 minutes was $14.53 at Cellular One. AT&T has
the Valley's cheapest 150-minute plan at $27.07. Voice- Stream and
AirTouch tied for the lowest 300-minute plan at $39.99.

Back 1o Top | Business Main | Stock Quotes
Arizona Business Gazerte | Investing | AP Business

Cars | Computing

News | Sports | Entertainment
Classified | Arizona Central Main

Copvright 2000, Arizona Central
Search The Republic's Archives | Subscribe to The Republic

Contact us
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lular phone information from Point.com

Side by Side

Click on a plan to see full details or click on a map for a closer iook.

Sprint PCS AT&T Wireless Cellular One Verizon Wireless VoiceStream
Eree and Clear 180 Services g?_g:tggl g:“;:mae gc_)x_'rmerlx Wireless
i Ligital Fackage
” Q AT&T Long-distance Digital Package irTouch) Get More 2000 O
Advantage $29.99 EI_O_m_O g Digital 250
Your selected - CET
location is - __J o et
TUCSON, AZ. - ..:\:' P
Click here to N S5 el
change it. ~
Features
Monthly access  $28.99 $298.99 $29.99 $29.99 $38.99
charge
Minutes included
Anytime 180 90 200 250 500
minutes

Off-peak minute  $10/200 off-peak None $10/1,000 weekend $4.99/500 weekend  $10/500 weekend
package mins. mins. mins. mins.
Peak period 7 am-8 pm M-F None 6 am-7 pm M-F None None
Off-peak period 8 pm-7 am M-Th; 8 pm None 7 pm-6 am M-F; None None

F-7am M Sa-Su; some holidays
Contract Monthily or 1 yr. 1yr. 2yrs. 1-2 yrs. 1yr.
Activation fee $29.99 825 825 $20/1-yr.; none/2-yr. $10

contract

Cancellation fee None/monthly; $10/mo. remaining §$200 $25/mo. remaining $200

$150/1-yr. contract on contract on contract
Rate per min. of  $.35 anytime $.30 anytime $.39 peak, $.29 off $.30 anytime $.25 anytime
add'l. airtime ’ peak
Roaming $.00-.69 $.69 anytime $.35-1.00 $.60 anytime $.49-.60
charges per min.
Long-distance $.15 anytime; or $.25 None §$.22 peak, $.10 off $.12 anytime $.20 anytime
charges per min. peak, $.10 off peak peak
Incremental 1 min, 1 min. 1 min. 1 min. 1 min.
billing
Eree 1st minute No No Included included Inciuded
on incoming
calls
Directory S.99/call $.99/call $.75/call $.75/call $.75/cat!
assistance
Air interface Digital PCS (COMA Digital PCS (TDMA  Digital cellutar (COMA Digital ceflufar Digital PCS (GSM
technology 1800MHz2) 1900MHz) 800MH2z) (CDMA 800MH2z) 1900MH2)

Click on individual ptans for specific details on roaming charges, long-distance charges and other features.

Copyright © 1998-2000 Point.com, Inc. All Rights Reserved. Disclaimer

Tofl

5/11/00 4:34 PM
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:llular phone information from Point.com hup://www.point.com/plans/SideBySidePla...ltem=13380&ltem=9265&ltem=9354&Item=92

Side by Side

Click on a plan to see full details or click on a map for a cioser look.

AT&T Wireless Sprint PCS Cellular One Verizon Wireless VoiceStream
Services Free and Clear 180 ngg:tgg;l gorf;(elete gﬁ;rgiﬂz ) Wireless
i ; Ligita) Fackage

AT&T Long-distance = Q igita 3 age Get More 2000 O

Advantage $29.99 Promo Digital 250 0

7 Q . =gt e27
Your seiected
location is
PHOENIX, AZ
Click here to
change it.
Features
Monthly access  $29.98 $29.99 $29.99 $29.99 $39.99
charge
Minutes included

Anvtime 90 180 200 250 500
minutes i
Off-peak minute None 5.1 0/200 off-peak $10/1,000 weekend $4.99/500 weekend  $10/500 weekend
package r‘nins. mins. mins. mins.
Peak period None 7 am-8 pm M-F 6 am-7 pm M-F None None
Off-peak period  None 8 pm-7 am M-Th; 8 pm 7 pm-6 am M-F; None None
F-7 am M Sa-Su; some holidays
Contract 1yr. Monthiy or 1 yr. 2 yrs. 1-2 yrs. 1yr.
Activation fee $25 $29.99 $25 $20/1-yr.; none/2-yr. $10
contract

Cancellation fee  $10/mo. remaining None/monthly; $200 $25/mo. remaining $200

on contract $150/1-yr. contract on contract »
Rate per min. of  $.30 anytime $.35 anytime $.39 peak, $.29 off $.30 anytime $.25 anytime
add’l. airtime peak
Roaming $.69 anytime $.00-.69 $.35-1.00 $.60 anytime $.49-.60
charges per min.
Long-distance None $.15 anytime; or $.25  $.22 peak, $.10 off $.12 anytime $.20 anytime
charges per min. peak, $.10 off peak peak
Incremental 1 min. 1 min. 1 min. 1 min. 1 min.
billing
Free st minute No No Included Inciuded Included
on_incoming
calls
Directory $.99/call $.99/calt $.75/call . $.75/call $.75/call
assistance
Air interface Digital PCS (TDMA  Digitat PCS (CDMA Digital cellufar (CDMA Digital celluiar Digital PCS (GSM
technoliogy 1900MHz2) 1900MHz2) 800MHZ) {CDMA 800MHz) 1900MHz2)

Click on individual plans for specific details on roaming charges, long-distance charges and other features.

Copyright ©® 1998-2000 Point.com, Inc. Ali Rights Reserved. Disclaimer

| lofl 5/11/00 4:30 PM
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http:/Awww.app.airtouch.com/apps/plsql/...le?p_option_id=389&p_pic=&p_mkr=ARIZONA

JUMP TO:

! Make a Selection

AirTouch has a calling pla
THAT'S RIGHT FOR YOU.

Digital Calling Plans

\/ = included features e = avaiiable features

e Monthly Service $19.99- - $29.99 $39.99 $49.99 $72.9
5, Fee

d Anytime Minutes 75 250 500 700 800
Included in
! Monthly Service

Additional Minutes 30¢ 30¢ 25¢ 25¢ 20¢

it Reference Code LDV2 LDV3 LDV4 LDVS LDV .

AirTouch Gives You A Choice When it comes to wireless, AirTouch offers you more choices. Fr
for any need. Our Analog system offers proven performance and vaiue, while our state-of-the-art
battery fife, superior call privacy, and lower airtime rates.

The Freedom To Change With our calling pian flexibility program, you can switch to another qua
or another plan can save you money, one call to customer service will take care of it.

Charges Fall into Two Categories Your calling plan has a fixed monthly fee that covers access
Additional airtime minutes are automatically counted after you've used ail the minutes included in
fisted for your particular calling plan.

\/ Plans include:

Caller 1D

First incoming Minute Freed

25% Qutgoing Cellular-to-Celiular Discount?

ONE-BILL® Long Distance at 12¢ per minute anytime, inciuding all in-state calis.

Expanded Home Rate Area®
60¢ National Roaming Rate

Message Delivery Service6
Call Waiting

Call Forwarding7
3-Way Conference Calling

411 Connect® 9
Detailed Billing

8

Messaging Services: Voice Mail with Paging available for no additional monthly charge1. Add Te :
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Additional Offers: Add 500 weekend minutes for $4.99/month, and/or add AirTouch Roadside A
MONTHS FREEZ.

Woice Mail with Paging available upon request. Mailboxes not initialized within 80 days will be removed.

2 selected, Weekend Option and/or AirTouch Roadside Assistance will be applied as a credit for three months
Customers who wish to cancel Weekend Options or AirTouch Roadside Assistance will need to call Customer
forfeit the offer.

Weekend Option appiies to Home Calling Plan airtime only, iong distance and roaming charges, if any, will app
Weekend hours: 12:01 am Saturday — midnight Sunday.

3Applies to calls received within your AirTouch Home Rate Area.
4Appiies to airtime, in excess of monthly allowance, on outgoing calls made within your AirTouch Home Rate A
SNot available in all markets

6The pay-as-you-go alternative to regutar Voice Mail. We call you with messages. If you choose to listen to the
messages waiting. Not available in all markets.

7Airtjme charges and some restrictions may apply.

8Airtime and toll charges apply towards both calls.

975¢ per call, plus airtime and toll charges where applicabie.

® ONE-BILL® Long Distance service required on digital plans and is 12¢ per minute anytime. ONE-BILL
service areas within AZ, CO, ID, 1A, MN, NE, NM, ND, OR, UT, WA, and WY to areas within the U.S. C
30¢ per minute. Rates will vary international calls.

® One- or two-year agreement is required for each line of service, on approved credit. For one-year agre
establish service with this plan. For two-year agreement, the one-time charge of $20 does not apply. F
for each month remaining in the agreement. There is a $15 service charge plus $4.85 per month to vo
advance, and will not be refunded for termination of service prior to the end of your bilfing cycle, Airtim
Prices subject to change without notice. Unused minutes do not carry over to the next month.

m Maximum 200 lines of service per company or individual.

= See contract Terms and Conditions for additiona! details. All plans effective 11/1/99

® Calls are timed from when you press SEND to a few seconds after you press END while the network ¢
to the next full minute, so the number of minutes you are billed may vary from actuai minutes of use. Y
for unanswered calls or busy signals in your AirTouch Home Service Area (i.e., when your ROAM indic
apply.

= Digital plans are available to subscribers in AirTouch Digital Service Areas with an AirTouch Digital ph

® A 811 emergency call made with a wireless telephone is not always answered by a local public safety a
The caller must provide specific information regarding the caller’s location.

© 1998, 199¢, 2000
Website Disclaimer and Terms and Conditions
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SELECTED PLAN

Verizon Wireless (formerly AirTouch) |

Digital 250

http://www.point.com/plans/PlanDetails.a...uteid=2&cityid=78&zipcode=85701&id=107-

Tucson, AZ region

[ pLaN DETAILS [ PHONES Y COVERAGE MAP | DEALERS |
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Plan Details

Monthly access charge

$29.99

Minutes included
Anytime minutes

250

Off-peak minute package

$4.99/500 weekend mins.

Peak period None
Off-peak period None
Contract 1-2 yrs.

Activation fee

$20/1-yr.; none/2-yr. contract

Cancellation fee

$25/mo. remaining on contract

Rate per min. of add’l. airtime

$.30 anytime
Roaming charges per min. $.60 anytime
Long-distance charges per min. $.12 anytime
{Verizon)
Incremental billing 1 min.
Free 1st minute on incoming Included
calis
Directory assistance (Verizon) $.75/call

Air interface technology

Digital cellular (COMA
800MHz)

Additional Information

Plan includes 25% Mobiie-to-Mobile discount on calls placed or

received from otherVerizon Wireless subscribers.

Copyright © 1998-2000 Point.com, inc. Alj Rights Reserved. Disclaimer

5/11/00 5:02 PM
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39 Plans . -

Listed by Price & Carrier
U S WEST Wireless
Standarg 60

200 Promo Plan

Stangard 150

400 Promo Plan

Standard 250

Y

o
s

0

Loy
©
«

L)

AT&T Wireless Services
AT&T Wireless $19.99

AT&T Advantage $24 99 Digital PCS
AT&T Advantage $38.99 Digital PCS

National PrePaid Wireless

1

¥
5

o
* =1 )
o

5/11/00 4:33 PM

(1

SENEERE

AT&T Family Plan $24.99

AT&T Long-distance Advantage $23.99
AT&T Long-distance Advantage $398.92

L Is LY
3

Sprint PCS
Eree and Clear 20
Eree and Clear 180

< L
= <]
W

L]

Cellular One

Conversation Card Prepaid (analog)
PCS Now (anaiog)

Digital PCSUltra 75

$29.99 Complete Digital Package Promo

<~

Analog 75
Digital PCSUttra 250

Shared Minutes 250

Southwest Cities 200 Promo

Cee

Analog 180
Digital PCSUltra 600 9

oo el

Total Freedom 200 (1

Verizon Wireless (formerty AirTouch)
Prepaid Celiutar (1

L L

Analog 35

L

(M ENERRL

Analog 80

Digital 250

SingleRate 150

Eamily Connection 200 Promo (analog)

Family Connection 200 Promo (digital

Eamily Connection 300 Promo

L~~~

tof2
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VoiceStream Wireless
EasySpeak Prepaid
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Basic 2000 o
Get More 2000 o
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Fiber optic space filling fast in Valley

Companies sharing loops of cable laid beneath streets

By Max Jarman
The Arizona Republic

"The intersection at Camelback Road and 24th Street is getting so crowded, vou can
barely get through it," observed Leslie H. Thomas, interim director of Phoenix's
engineering and architectural services department.

That's not exactly news 1o anyone who's driven out Camelback Road around lunch
time.

But Thomas isn't talking about cars. He's referring to utility cables, primarily fiber
optic telecommunication lines that have been buried in the street over the past two
years.

Since US West's telephone monopoly was ostensibly opened to competition by the
Telecommunications Act of 1996, more than a dozen companies have laid fiber in the
streets surrounding the key Valley business districts.

The cables allow them to provide locai telephone, data and Internet service to high-
margin business customers without having to use segments of US West's network.

But a Phoenix ordinance requires the utility easements to be two feet apart, and many
streets are running out of room.

A six-mile trench currently being dug around downtown Phoenix by Nextlink and
Williams Communications will likely hold the last fiber to go in key right-of-ways
such as Third Avenue and Third Street.

As a result. latecomers will have to utilize side streets that are farther away from their
potential customers.

To take advantage of the scarce right-of-ways, competitors are teaming to dig
trenches and then charging still other competitors to piggy-back on their conduit. In
some cases, the city is requiring them to do so.

Williams and Nextlink planned to construct separate fiber loops around downtown
Phoenix, but the city forced them to work together in areas where their routes
overlapped.

"It's necessary that these companies do these projects together,” the city's Thomas
said. "We're running out of space in the public right-of-ways. and we can't keep
tearing up the streets.”

Williams and Nextlink aren't the only companies putting fiber in the trench.
Telecommunications companies are scrambling 1o take advantage of the open trench

htp://www.azcentral.com/business/1 1 16cable!6.shiml 12/10/99
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Fiber optic space filling fast in Valley

and jumping in.

Six other companies - Cox Communications, CapRock Communications, Level 3
Communications, GST Telecommunications, Metromedia Fiber Networks and E!
Paso Energy Communications - will cohabit much of the downtown loop. And in
some segments. such as the stretch that crosses Interstate 10, as many as 14 different
companies will have fiber,

"It's one of the biggest fiber installation’s we've seen,” Thomas said.

The project will bring 2 number of new players to the downtown area. Cox. for
example, plans to use its cable to provide telephone and Intemnet service to
businesses. Cox has primarily served the residential market.

Also new to the market are companies such as Nextlink, CapRock and Level 3.

"We're absolutely delighted with this project and the new telecommunications
companies coming to town,” said Paul Katsenes, Phoenix's deputy director of
economic development.

"Some of the first questions companies ask us are: Where's the fiber, what's the
bandwidth and how fast can [ get connected?"”

In the past, businesses located along freeways, Katsenes said. But now it's more
important to be located along a fiber loop.

The downtown Phoenix loop is part of a 46-mile fiber ring that Nextlink plans to
build around Phoenix and Tempe. A Mesa loop is planned but is not as far along as
the Phoenix and Tempe segments.

Nextlink plans to initiaily offer telecommunications services to businesses.
Eventually it inmtends 1o serve residents within its fiber loop, according to George O.
Stewart, Nextlink's vice president and general manager.

Many of the same companies that are putting fiber into Nextlink's downtown Phoenix
loop are going into segments of Nextlink's larger loop. Particularly auractive is the
Camelback Road segment between 22nd and 44th streets.

Like Third Street and Third Avenue, Camelback is getting full.

Nextlink's tre_nch could be the last. After the trench is closed, there will be a three-~
year moratorium on trenching along that segment of Camelback, Thomas said.

As the streets fiil up with fiber, telecommunications companies such as Sprint and
AT&T are rushing to install wireless technology that will enable them to send large
amounts of data without having to rely on the subterranean fiber super highways.

358

Max Jarman can be reached at (602) 444-7351 or at max.jarman@pni.com.
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e Old buildings are hubs for communications

By Catherine Reagor
The Arnizona Republic
March 5, 2000

An old vacant warehouse on the fringes of downtown Phoenix may not
look like a hot piece of real estate.

But its location at Third Avenue and Jackson Street, right next to one of
the city's main fiber optic lines, coupled with its high ceilings and
heavy concrete floors, are making it a hub for telecommunications
firms. :

It's not alone. A few blocks away, the old Arizona Republic building is

being gutted to make way for millions of dollars of switches that

connect callers and transmission equipment to provide high-speed

————————  Internet access from firms tying into Phoenix's main fiber networks. ' -

These buildings that look like big boring boxes are Phoenix's first
carrier, or telco, hotels - a new type of real estate that's filling up as fast
as it's developed in cities such as New York, San Francisco, Chicago
and Los Angeles.

These buildings are for the technology age what railroad crossings and
highways were for the industrial age. Phone companies and Internet
firms use these carrier hotels as the main connecting points to
customers for their business just as manufacturing firms use
transportation lines.

"When telecom firms realized they could save lots of money by
locating close to competitors and tying into their networks to reach
more customers, the market for telco hotels took off," said Jerry
Marmelstein, president of New York-based Riser Management
Systems, a carrier hotel consultant that's done projects across the world.

He estimates long-distance and Internet firms save 40 percent on each
transmission that they can directly connect in a city, instead of paying a
former Baby Bell such as US West or AT&T to do it.
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hoenix getting teico hotels

The deregulation of the telephone industry and the rise of e-commerce
as well as other Internet activity has spurred many new telecom firms to
go after a piece of an industry with annual revenue in the hundreds of
billions of dollars.

Fueled by a boom in the number of telecommunications companies, the
industry's space needs and the price of that space are both skyrocketing.

Building owners like telecom tenants because after spending millions to
put their equipment in, they rarely check out of telco hotels, signing
long-term and lucrative leases.

They pay as much as office tenants do, upward of $20 a foot in
Phoenix.

"There's a huge appetite for this space," said Don Rodie of Cushman &
Wakefield Anizona, who has negotiated deals across the country for big
firms like MCI WorldCom and Nextlink Communications. "Demand is
pent up in some areas of Phoenix where telecom firms have had to go
into traditional office buildings or build their own facilities before
now."

There are telecom switching centers in the former Park Central Mall on
Phoenix's Central Avenue because companies couldn't find space
anywhere else. Some high-rises, like 3300 N. Central Ave., also have
switching centers for the same reason.

The Downtown Phoenix Telecom Exchange that's opening up at Van
Buren and Second streets and the Southwest Telecom Center on
Jackson and Third will be the first carrier hotels where telecom tenants
move in together in Phoenix.

The two projects have almost 400,000 square feet of space, low
compared with other big cities, telecom analysts say.

New York has several million square feet of space, and San Francisco
isn't far behind it.

Industry analysts estimate the demand for carrier hotel space in Phoenix
is as much as 1.2 million square feet.

Cheaper connections

It costs more than $140,000 a mile to lay fiber optic lines, but it's a lot
cheaper for telecom firms to connect to each other, said Frank Croan of
Phoenix-based C.O. Group, a switching center consultant.

If Nextlink Communications wants to route calls through MCI
WorldCom's network, it need only run line between floors of a telco
hotel building rather than digging up streets to lay down new fiber.
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Also, improving technology means equipment has gotten smaller so
telecom firms can share space, said Mike McHale, president of naticnal
services at Beilevue, Wash.-based Nextlink Communications, which

| could be a tenant in one of Phoenix's new carrier hotels.

‘Many telecom firms don't want to build their own facilities because it
takes too long.

Since US West's telephone monopoly was opened to competition by the
Telecommunications Act of 1996, more than a dozen companies have
laid fiber in the streets surrounding the key Valley business districts. At
least a hundred more want to tap into the fiber lines, and even more
Internet start-ups are expected to join the market next year,

Rows of machines

These new telco hotels don't look like much from the outside, but
behind the well-fortified and highly secure doors of telco hotels are
pricey contents. Not people but rows of machines and cables.

Also, few workers use the carrier hotels so the buildings don't need lots
of restrooms, snazzy lobby space or parking.

"We are basically taking this old building back to a shell so tenants can
put in what they need," said Jeff Perelman of Chicago-based Sterling
Capital, which owns the Downtown Phoenix Telecom Exchange.

Industry analysts estimate that a telecom firm paying $20 a square foot
to lease space will spend $200 a square foot to equip it.

The Phoenix Telecom Exchange is already almost half leased and it
doesn't open until mid-May.

ICG Communications, ICG Net and Inflow have all inked deals to
move into the revamped building, said Mark Bauer of Cushman &
Wakefield, which is marketing it.

The Southwest Telecom Center's first tenant moves in about the same
time. Initial demand has been so high that the developer, Phoenix
businessman Jim Ameduri, has an 80,000-square-foot addition planned
for the vacant lot behind the building, which it doesn't need for parking.

1 Commercial switches
‘ US West and AT&T have their main commercial switches downtown,

within walking distance from these new carrier hotels, another bonus S
‘ for the projects.

‘ Also, in the basement of the Southwest Telecom facility, a switching
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vault is being built with connections to those big providers, Level 3,
Sprint, Williams, MCI and Nextlink. It wil] let a tenant connect to all
those firms in one spot.

Not every building works for one of these carrier hotels. They need
strong floors that can support at least 150 pounds per square foot,
compared with only 60 pounds per foot in the typical office building.
The ceilings have to be about 12 feet high to stack wires and ventilation
overhead, and windows have to be sealed.

Carrier hotels also need a lot of power, as much as 50 watts per square -
foot. The typical office building only uses 4 or 5 watts a foot.

To make sure they never lose that power, telecom providers needs
backup generators, and batteries to supply power while the generators
are starting.

Office districts popular

These buildings that look almost like huge stereos on the inside are
basically equipment storage space, not office space.

Central office districts are the most popular spots for telco hotels
because they have more older buildings, fiber optics and business
customers.

But telecom firms are expanding outside of central Phoenix to tap other
high-traffic business areas. MCI is building a 40,000-square-foot
switching site at 34th Street and Camelback Road to go after lucrative
business from Camelback Corridor.

Reach the reporter at Catherine.Reagor@ArizonaRepublic.com or
(602) 444-8040.
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Copyright 2000 Business Wire, Inc.
Business Wire

January 20, 2000, Thursday
DISTRIBUTION: Business Editors/High-Tech Writers
LENGTH: 675 words

HEADLINE: Covad Announces DSL Services in Tucson and Green Valleyv; Covad Communications
Expands Arizona DSL Coverage to Tucson Area for Residential and Business Customers

DATELINE: TUCSON, Ariz., Jan. 20, 2000 I‘,‘/F

BODY:

Covad Communications (Nasdaq:COVD), the leading national broadband services provider utilizing
digital subscriber line (DSL) technology, today announced the availability of its DSL services in Tucson
and Green Valley, Arizona.

The high-speed service will be available to both residential and business customers.

Covad’s DSL service allows high-speed access to the Internet and corporate networks through ordinary
copper phone wires found in businesses and homes today. Since this high-speed connection is always on,
the need to dial in each time a user wants to browse the Internet or download email is eliminated as well as
the delays, busy signals and non-connects typical in dial-up service.

With data connections up to 50 times faster than 28.8K modems, Covad’s TeleSpeed(R) service is an
affordable solution for home offices as well as small and medium size businesses. For home users, Covad’s
TeleSurfer (SM) service provides connections up to 25 times the speed of most dial-up solutions with the
highest quality and widely available residential option for high-speed Internet access.

~ Covad’s network will service approximately 80 percent of the homes and 85 percent of the businesses in
the Tucson area. Currently, Covad’s DSL services are provided by the following Internet Service Providers:
FirstWorld Communications, Inc. (Nasdaq:ONXS) (www.firstworld.com), Onvoy, Inc. (www.onvoy.com),
RMI.NET (Nasdag:RMII) (www.rmi.net) and Speakeasy (www.speakeasy.com).

"With Covad’s DSL services, the small to medium sized businesses and home offices will now be able to
experience big company corporate Internet access services at small company prices,” said Bob Grant,
president and general manager of Covad’s Western region. "In addition, our residential services offer the
broadband experience to consumers Who want to go beyond dial-up to use the Internet for multi-media.”

About Covad

Covad is the leading national broadband services provider of high-speed Internet and network access
utilizing Digital Subscriber Line (DSL) technology. It offers DSL services through Internet Service
Providers, telecommunications carriers, enterprises, PC OEMs and ASPs to small and medium-sized
businesses and home users.
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Covad services are currently available across the United States in 58 of the top Metropolitan Statistical
Areas (MSAs) and are expected to be available in 100 MSAs by the end of 2000. At that time, Covad’s
network will reach more than 40 percent of all US homes and 45 percent of all US businesses.

Covad Communications and its affiliates, doing business as Covad Communications Company, are wholly
owned subsidiaries of Covad Communications Group, Inc. (Nasdagq:COVD ). Corporate headquarters is
located at 2330 Central Expressway, Santa Clara, CA 95050. Telephone: 888/GO-COVAD. Web Site:

www.covad.com.
Safe Harbor Statement under the Private Securities Litigation Reform Act of 1995

The statements contained in this release which are not historical facts may be deemed to contain
forward-looking statements, including but not limited to statements regarding the intention to deploy our
network in new and existing MSAs and the timing and breadth of coverage in each MSA, and our ability to
provide multimedia content. Actual results may differ materially from those anticipated in any
forward-looking statements as a result of certain risks and uncertainties, including, without limitation, the
company’s dependence on incumbent local exchange carriers for collocation, unbundled network elements,
transport and other facilities, development of necessary technologies and operations, ability to manage
growth of our operations, and the need to raise additional capital. For other risks and uncertainties
applicable to our business refer to the Company’s Securities and Exchange Commission filings.

CONTACT: Covad Communications
Christine Zach, 303/785-2013
czach@covad.com

or

Alexander Ogilvy PR

Nancy Erfan, 415/923-1660 ext. 154
nerfan @alexanderogilvy.com

URL: http://www .businesswire.com
LANGUAGE: ENGLISH

LOAD-DATE: January 21, 2000
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Copyright 2000 PR Newswire Association, Inc.
PR Newswire

April 3, 2000, Wednesday
SECTION: fFINANCIAL NEWS
DISTRIBUTION: TO BUSINESS AND TECHNOLOGY EDITORS
LENGTH: 855 words

HEADLINE: Concentric Network Adds 15 New Markets to its DSL Footprint, Expanding the Company’s
Service Reach to More Than Half the U.S. Population Nationwide;

Expanded Coverage Solidifies Concentric’s Position as the Provider of Choice for Business Class DSL,
Now Reaching a Total of 34 U.S. Markets

DATELINE: SAN JOSE, Calif., Apnl 5

BODY:

Concentric Network Corp. (Nasdaq: CNCX) a leading provider of e-business solutions for small- to
medium-sized companies, today announced the availability of digital subscriber line (DSL) services to
businesses, telecommuters and individuals in 15 new markets, including Albany, NY; Albuquerque, NM;
Austin, TX; Buffalo, NY; Colorado Springs, CO; Milwaukee, WI; Minneapolis, MN; Norfolk, VA;
Phoenix, AZ; Pittsburgh, PA; Providence, RI; Richmond, VA; Salt Lake City, UT; San Antonio, TX and
Tucson, AZ Since the launch of ConcentricDSL(TM) in late 1997, Concentric has aggressively expanded
its deployment portfolio -- now totaling 32 metropolitan markets -- enabling the company to serve more
that half the US population nationwide.

"Growing businesses are seeing the inherent value that ConcentricDSL delivers to their business,” said
Henry R. Nothhaft, chairman, president and CEO of Concentric Network. "More than just speed,
ConcentricDSL is a cost-effective networking tool that enhances productivity and efficiency. Moreover,
the integration of a complimentary domain e-mail and Web hosting account with our DSL service is also
proving to level the playing field, providing small-and medium-sized businesses the tools they need to
compete in today’s digital marketplace.”

Concentric has become the provider of choice in the business community, surpassing the 10,000
installed DSL line benchmark at the end of 1999. ConcentricDSL service enables users to access the
Internet or a company LAN using a standard phone line at speeds up to 50 times faster than a 28.8 Kbps
modem, allowing for simultaneous voice, video and data transmissions. ConcentricDSL service packages
are available in speeds ranging from 144Kbps to 1.5Mbps at prices starting as low as $69 a month,
including all circuit and Intemet charges.

A one-stop bundle of Internet services for small- and medium-sized businesses, ConcentricDSL
includes domain e-mail with five e-mail boxes, a free Web hosting account on the award-winning
ConcentricHost(TM) platform and around-the-clock customer support. Concentric is also differentiating
the customer experience, providing a 30-day money back guarantee program and online installation status
so that customers have a clear view into the provisioning state of their DSL line. Additionally, DSL
customers benefit from the more than 40 partners featured on the Concentric Gateway, a free online
business solution center designed to enable growing companies to improve their efficiency, increase their
productivity and grow their business through task-specific online applications.
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"We are also conducting an ADSL tnial phase with British Telecom," add Nothhaft. "The interest and
demand for DSL service in the UK is burgeoning, and we are looking forward to carrying our expertise
into this marketplace.”

For more information on ConcentricDSL services please call 888-493-6236 or e-mail
bizsales @concentric.net. To check availability in your area, please visit www.concentric.net .

About Concentric Network Corporation

Concentric Network Corporation provides complete Internet business solutions for small- and
medium-sized enterprises, including DSL access, Web hosting and e-commerce. The company also offers
data center services, virtual private networks, dedicated access, and application infrastructure services for
delivering applications over the Internet or a VPN. Concentric’s services are offered through a nationwide
network of data centers and a private, nationwide ATM network, in addition to, an extensive European
network and trans-Atlantic capacity. All Concentric services are backed by 24/7 customer care and most
include service level agreements. Publicly traded, Concentric Network is headquartered in San Jose, Calif.,
with operations offices in Irvine, Ca., Chicago, Il., St. Louis, Mo., Saginaw, Mich., Secaucus, NJ., London,
United Kingdom, Manchester, United Kingdom, Burmingham, United Kingdom and Almere, Netherlands,
along with sales and channel support worldwide. For more information, visit http://www.concentric.net or
contact Public Relations at publicrelations @concentric.com.

On January 10, 2000, NEXTLINK and Concentric Network announced a $2.9 billion transaction to
combine the companies. The transaction is expected to close in the second quarter of this year.
NEXTLINK provides high quality, broadband communications services to businesses over fiber optic and
broadband wireless facilities across the United States. NEXTLINK currently is providing service in 49
markets. :

NOTE: Concentric Network Corporation, the Concentric logo and ConcentricDSL are trademarks of
Concentric Network. Other product names mentioned herein may be trademarks and/or registered
trademarks of their respective companies.

SOURCE Concentric Network Corp.
CONTACT: Jenna Dee of Concentric Network Corp., 408-817-2297, or jdee @concentric.com; or Leslie

Johnson of Wilson McHenry Company, 510-723-6212, or ljohnson@wmc.com, for Concentric Network

Corp.

URL: http://www.prnewswire.com

LANGUAGE: ENGLISH

LOAD-DATE: April 6, 2000
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Flashcom Adds Phoenix To Nation’s Largest Deployment Of High Speed DSL
Service

Digital Subscriber Lines offer Internet access over 100 times faster from $49.95 a month

For immedate release, contact:

Anita Messier
Flashcom, Inc
714/891-7891 ext. 2348
anitam @ flashcom.com

August 9th, 1999 @ Huntington Beach, CA. ‘

Huntington Beach, CA -Flashcom, the leader in providing DSL service nationwide, today announced the
expansion of their low cost; high speed service into Phoenix. Flashcom is the nation’s largest DSL exclusive
supplier and the only company currently providing service to over 20,000 businesses and power users in 29
major metropolitan areas encompassing 20 states.

At its top speed, Flashcom’s DSL service is up to 100 times faster than dial-up modem connections and over
25 times faster than ISDN. And, unlike dial-up services, there is no wait to connect and no busy signals. Once
installed, the high-speed connection is always on and your favorite Internet destination is simply "one click"
away.

Superior to cable modems which operate in a shared network, Flashcom’s DSL offers a private, secure
connection that is perfect for banking, stock trading or e-commerce services. DSL is also well suited for high
bandwidth applications such as Video on demand, Wide Area Networks, Voice over IP (VoIP), or Web Site
Hosting.

Flashcom provides it’s DSL service nationwide with a unique Digital Network that was designed exclusively
for DSL and has the ability to provide private, secure connections between sites without using the Internet.

"By focusing exclusively on DSL technology, our customers are assured of the finest high speed experience,
knowledge and.support available- including a variety of DSL solutions." states Brad Sachs, President and
CEO of Flashcom. '"Power users and small businesses now have a cost effective solution for high speed
connectivity. With our free setup, free installation, free first month specials, and prices starting at only
$49.95 a month, current users of multiple dialup accounts, ISDN, Frame Relay or T1 circuits, can save
hundreds to thousands of dollars per month.”

Flashcom’s new high-speed data service is available now. Customers interested in ordering the service or
viewing our specials can do so on the web at http://www.flashcom.com or call toll free (877) Flashcom.

About Flashcom, Inc.

Flashcom is the leader in providing high-speed, dedicated, direct connect xDSL technology nationally,
currently providing service in 29 major metro markets with plans for 21 more by the end of this year. We
offer secure interstate/intrastate multi-office and Internet connectivity solutions that are far less expensive
than current methods. Being a full service Digital Solutions Provider, we also offer Virtual Private Network
(VPN) solutions, Firewall services, ISP/VAR reseller and wholesale programs.

Flashcom is a closely held company with corporate headquarters in Huntington Beach, California. Current
investors include Communications Ventures, Intel Corporation and Mayfield Fund.

For more information about Flashcom’s DSL services, visit its Internet site at http://www.flashcom.com, or
contact the company at 714-891-7891.

#id
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Wednesday September 22, 11:00 am Eastern Time

Company Press Release

SOURCE: RMINET

RMI.NET Teams with Covad
Communications To Offer Warp Wire DSL
Service to Phoenix

Agreements Give Denver-based Commerce Solutions Provider Access to 22 Cities
and One of the Largest DSL Footprints in United States

PHOENIX, Sept. 22 /PRNewswire/ -- RMIL.NET, Inc. (Nasdag: RMII - news), a national e-business and
convergent communications company, announced today it will provide Digital Subscriber Line (DSL)
service —- high-speed access to the Internet for data and video -- to the greater Phoenix area through a
relationship with Covad Communications (Nasdag: COVD - news). The new DSL service is called
Warp Wire(TM).

(Photo: http://www.newscom.com/cgi-bin/pmh )

In naming Santa Clara, Calif.-based Covad Communications as its preferred provider for DSL in
Phoenix, RMI.NET gains access to one of the largest DSL footprints in the U.S. RMI.NET launched its
national DSL campaign in Denver earlier this month.

“'Covad Communications clearly is the leading provider of DSL access nationwide, and our relationship
expands RMI.NET's role as a leader in providing total communications and e-commerce solutions for
the Phoenix market," said Douglas H. Hanson, chairman and chief executive officer for RMI.NET.

“"RMILNET's entry into the Phoenix market with DSL service further enhances our leading role as a
premier Internet service and commerce solutions provider for this area,” said Dennis Sullivan, regional
vice president for RMI.NET's southwestern division. "~ We will offer a premier DSL product through
Covad Communications, and will greatly enhance the experience of the World Wide Web for our valued
customers."

Through its Covad relationship, RMI.NET will be able to provide Warp Wire(TM) DSL service to 22
metropolitan areas, including Atlanta: Austin, Texas; Baltimore; Boston; Chicago; Dallas/Fort Worth;
Denver; Detroit; Houston; the greater Los Angeles area; Miami; Minneapolis/St. Paul; New York;
Philadelphia; Phoenix; Portland. Ore.; Raleigh/Durham, N.C.; Sacramento, Calif.; San Diego; the San
Francisco Bay area; Seattle; and Washington, D.C.

As Covad Communications expands its nationwide DSL offering, RMLNET will be able to expand its
Warp Wire(TM) service offering through the agreement to other U.S. cities.
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Yahoo - RMLNET Teams with Covad C...r Warp Wire DSL Service to Phoenix http://biz.yahoo.com/prnews/990922/az_rmi_net_l.html

bd

» This includes high-speed access to DSL over Asynchronous Transfer Mode (ATM) voice service when
it becomes available.

DSL offers consumers high-speed local broadband connections that are significantly faster than other
remote connections, such as telephone lines or Integrated Service Digital Networks (ISDN). DSL offers
connections that are up to 10 times faster than an ISDN circuit and up to 50 times faster than telephone
-lines. DSL allows customers faster download of files and information from the Internet or remote
networks.

Customers utilizing RMI.NET's DSL offering will enjoy nationwide coverage that gives "“always-on”
bandwidth network connectivity 24 hours a day, seven days a week, and a variety of service options,
including transmission speeds.

Covad is a leading broadband access and services provider offering DSL services to large enterprise
customers and, through ISPs, to small and medium-sized businesses and home users. It provides services
in 22 regions nationwide, encompassing 51 metropolitan statistical areas.

Denver-based RMINET, Inc., formerly Rocky Mountain Internet, is a national commerce solutions
provider focusing on turnkey e-business applications and convergent communications. RMI.NET has
developed and provides small and medium-sized companies with scalable e-business capabilities;
custornized web page development and hosting; nationwide Internet dialup and dedicated access; Digital
subscriber line (DSL) service; and traditional communication services, including Internet telephony. The
company wholly owns a proprietary portal site and search engine, Infohiway, at www.infohiway.com.
For more information on RMI.NET, call (800) 864-4327, or visit the company's web site at
WWW.rmi.net.

This press release might contain forward-looking statements. These forward-looking statements are
subject to risks and uncertainties. Actual results may differ materially from such forward-looking
statements as a result of risks and uncertainties, which are described in the cautionary statements section
of the company’s 10K dated December 31, 1998, and may include other risks described in all Securities
and Exchange Commission filings submitted as of this date.

SOURCE: RMINET

More Quotes  « Covad Communication Group Inc (Nasdaq:COVD - news)
and News: « Rocky Mountain Internet Inc (Nasdaq:RMII - news)
Related News Categories: computers, internet, telecom

]| Search News  Help

Copyright © 1999 PRNewswire. All rights reserved. Republication or redistribution of PRNewswire content is expressly
prohibited without the prior written consent of PRNewswire. PRNewswire shall not be liable for any errors or delays in the
content, or for any actions taken in reliance thereon.

See our Important Disclaimers and Legal Information.

Questions or Comments?
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LOCALITY NAME |OPERATING COMPANY NAME OCN CAT.Total
AGUA FRIA FRONTIER LOCAL SERVICES - AZ CLEC 1
CASAGRANDE GST NET - AZ - INC. CLEC 1
MOUNTAIN TELECOMMUNICATIONS - INC. - CLEC |CLEC 2
SPRINT COMMUNICATIONS COMPANY -L.P.-AZ |CLEC 1
CHANDLER FRONTIER LOCAL SERVICES - AZ CLEC 1
GREAT WEST SERVICES - LTD. - ARIZONA CLEC 1
MCIMETRO - ATS - INC. CLEC 1
TELEPORT COMMUNICATIONS GROUP - PHOENIX |CAP 1
CIRCLECITY MCIMETRO - ATS - INC. CLEC 1
COOLIDGE SPRINT COMMUNICATIONS COMPANY - L.P.-AZ |CLEC 1
COTTONWOQOD MOUNTAIN TELECOMMUNICATIONS - INC. - CLEC |CLEC 2
DEERVALLEY MCIMETRO - ATS - INC. CLEC 3
NEXTLINK ARIZONA - INC. CLEC 2
OPTEL ARIZONA TELECOM - INC. CLEC 1
TELEPORT COMMUNICATIONS GROUP - PHOENIX |CAP 2
DOUGLAS MOUNTAIN TELECOMMUNICATIONS - INC. - CLEC {CLEC 2
FLAGSTAFF AT&T LOCAL CLEC 1
ELECTRIC LIGHTWAVE - INC. - ARIZONA CLEC 12
LEVEL 3 COMMUNICATIONS - LLC - AZ CLEC 1
MOUNTAIN TELECOMMUNICATIONS - INC. - CLEC |{CLEC 2
FLORENCE SPRINT COMMUNICATIONS COMPANY - L.P. -AZ  |CLEC 1
FTMCDOWELL MCIMETRO - ATS - INC. CLEC 1
TELEPORT COMMUNICATIONS GROUP - PHOENIX |CAP 1
GILA BEND GST NET - AZ - INC. CLEC 1
GLENDALE COX ARIZONA TELECOM - INC. CLEC 1
GST NET - AZ - INC. CLEC 2
INTERMEDIA COMMUNICATIONS INC. - AZ CLEC 1
MCIMETRO - ATS - INC. CLEC 1
ONEPOINT COMM. - IL LLC DBA ONEPOINT COMM |L RESELLE 1
OPTEL ARIZONA TELECOM - INC. CLEC 1
SPRINT COMMUNICATIONS COMPANY - L.P.-AZ |CLEC 1
TELEPORT COMMUNICATIONS GROUP - PHOENIX {CAP 3
WINSTAR WIRELESS - INC. - AZ CLEC 1
GLOBE MOUNTAIN TELECOMMUNICATIONS - INC. - CLEC |CLEC 2
HIGLEY MCIMETRO - ATS - INC. CLEC 1
LITCHFLDPK MCIMETRO - ATS - INC. CLEC 3
OPTEL ARIZONA TELECOM - INC. CLEC 1
TELEPORT COMMUNICATIONS GROUP - PHOENIX |CAP 3
MARANA GST NET - AZ - INC. CLEC 1
MESA AT&T LOCAL CLEC 1
MCIMETRO - ATS - INC. CLEC 2
OPTEL ARIZONA TELECOM - INC. CLEC 1
TELEPORT COMMUNICATIONS GROUP - PHOENIX {CAP 7
NO PHOENIX MCIMETRO - ATS - INC. CLEC 1
NEXTLINK ARIZONA - INC. CLEC 1
OPTEL ARIZONA TELECOM - INC. CLEC 1
ATELEPORT COMMUNICATIONS GROUP - PHOENIX |CAP 1
PARADISVLY TELEPORT COMMUNICATIONS GROUP - PHOENIX |CAP 1
PAYSON MOUNTAIN TELECOMMUNICATIONS - INC. - CLEC |CLEC 2
PEORIA ELECTRIC LIGHTWAVE - INC. - ARIZONA CLEC 2
TELEPORT COMMUNICATIONS GROUP - PHOENIX |CAP 1
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TELIGENT - INC. - AZ CLEC 1
PHOENIX AT&T LOCAL CLEC 3
COX ARIZONA TELECOM - INC. CLEC 3
ELECTRIC LIGHTWAVE - INC. - ARIZONA CLEC 3
FRONTIER LOCAL SERVICES - AZ CLEC 1
GST NET - AZ - INC. CLEC 3
INTERMEDIA COMMUNICATIONS INC. - AZ CLEC 1
LEVEL 3 COMMUNICATIONS - LLC - AZ CLEC 1
MCIMETRO - ATS - INC. CLEC 12
MOUNTAIN TELECOMMUNICATIONS - INC. - CLEC |CLEC 10
NEXTLINK ARIZONA - INC. CLEC 1
NORTH COUNTY COMMUNICATIONS CORP. CLEC 1
ONEPOINT COMM. - |L LLC DBA ONEPQINT COMM L RESELLE 1
OPTEL ARIZONA TELECOM - INC. CLEC 2
SPRINT COMMUNICATIONS COMPANY - L.P. - AZ CLEC 1
TELEPORT COMMUNICATIONS GROUP - PHOENIX [CAP 21
TELIGENT - INC. - AZ CLEC 1
WINSTAR WIRELESS - INC. - AZ CLEC 1
PRESCOTT AT&T LOCAL CLEC 1
ELECTRIC LIGHTWAVE - INC. - ARIZONA CLEC 1
LEVEL 3 COMMUNICATIONS - LLC - AZ CLEC 1
MOUNTAIN TELECOMMUNICATIONS - INC. - CLEC |CLEC 2
TELEPORT COMMUNICATIONS GROUP - PHOENIX [CAP 1
SCOTTSDALE ELECTRIC LIGHTWAVE - INC. - ARIZONA CLEC 2
MCIMETRO - ATS - INC. CLEC 1
ONEPOINT COMM. - IL LLC DBA ONEPOINT COMM |L RESELLE 1
OPTEL ARIZONA TELECOM - INC. CLEC 1
TELEPORT COMMUNICATIONS GROUP - PHOENIX |CAP 3
WINSTAR WIRELESS - INC. - AZ CLEC 1
SIERRAVIST GST NET - AZ - INC. CLEC 1
TEMPE GEQTEK COMMUNICATIONS - INC. CAP 1
GST NET - AZ - INC. CLEC 2
INTERMEDIA COMMUNICATIONS INC. - AZ CLEC 1
MCIMETRO - ATS - INC. CLEC 6
NEXTLINK ARIZONA - INC. CLEC 2
OPTEL ARIZONA TELECOM - INC. CLEC 1
SPRINT COMMUNICATIONS COMPANY -L.P. -AZ [CLEC 1
TELEPORT COMMUNICATIONS GROUP - PHOENIX |CAP 8
TELIGENT - INC. - AZ CLEC 2
TOLLESON MCIMETRO - ATS - INC. CLEC 1
TUCSON AT&T - LOCAL - AZ CLEC 1
AT&T LOCAL CLEC 1
BROOKS FIBER COMMUNICATIONS - TUSCON - INC|[CLEC 2
E.SPIRE COMMUNICATIONS - INC. - ARIZONA CLEC 3
ELECTRIC LIGHTWAVE - INC. - ARIZONA CLEC 1
GST NET - AZ - INC. CLEC 3
MOUNTAIN TELECOMMUNICATIONS - INC. - CLEC  |CLEC 2
NORTH COUNTY COMMUNICATIONS CORP. CLEC 1
WINSLOW MOUNTAIN TELECOMMUNICATIONS - INC. - CLEC |CLEC 2
YUMA ELECTRIC LIGHTWAVE - INC. - ARIZONA CLEC 1
LEVEL 3 COMMUNICATIONS - LLC - AZ CLEC 1
MOUNTAIN TELECOMMUNICATIONS - INC. - CLEC |CLEC 2
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INTRALATA LONG DISTANCE SERVICE

MTS
‘ Original Revised
Current Per Minute Rate Proposed Per Minute Rate Proposed Per Minute Rate
Day E/N/W Day E/N/W Day E/N/W
Business $0.2994 $0.2200 $0.2800 $0.2800 $0.2800 $0.2800
Residence $0.3260 $0.1500 $0.2500 $0.1200 $0.2200 $0.1000|
Miscellaneous $0.3000 $0.1620 $0.2800 $0.1200 $0.2800
Annual Revenue Impact: ($4,210,071)
Speech/Hearing Impaired Discount
Current: 35%
Proposed: 50%
Annual Revenue Impact: ($428)
Simple Value Calling Plan
Original Revised
Current Per Minute Rate Proposed Per Minute Rate Proposed Per Minute Rate
Peak Off-Peak Peak Off-Peak Peak Off-Peak
Business  $0.11 $0.08 $0.11 $0.08 $0.11*  $0.08%
Residence $0.25 $0.15 $0.22 $0.09 n/a* n/a

*(Plan eliminated for Residence, and customers converted to MTS. Also,
Business rates were reduced to current levels in stand-alone filing)
Annual Revenue Impact: ($67,142)

Arizona Value Calling Plan |

Original Revised
Current Per Minute Rate Proposed Per Minute Rate Proposed Per Minute Rate
$0.12 $0.09

*(Plan eliminated for Residence and Business, customers converted to Super Savings)
Annual Revenue Impact: ($720,808)
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Arizona Value Calling Plan Il

Monthly Rate: $19.20 (includes 120 minutes)

Current Per Minute Rate Beyond 120 Minutes:
$0.25

Day

Evening/Night/weekend $0.12

Proposalt:

Eliminate Plan, Convert to Super Savings

Annual Revenue Impact: ($25,116)

Business Daytime Connection Plus

Current Monthly Rate

$8.40

Monthly Rate Includes 60 Minutes

Current Rate Beyond 60 Minutes

$0.14/Minute

Annual Revenue Impact: n/a. |[Rate changes achieved in stand-alone filingl.

Volume Discount Plans

Minimum
MTS
Usage

$ 25.00
$ 50.00
$ 100.00
$ 200.00
$ 500.00
$1,000.00

sona B
=

Proposal: Eliminate Plans, Convert Business customers to Simple Value Plan, Residence

customers to MTS

Proposed Monthly Rate

Proposed Rate Beyond 60 Minutes

$8.40

$.14/Minute

Discount

10%
15%
20%
25%
30%
35%

Annual Revenue Impact: ($83,171)
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INTRALATA LONG DISTANCE SERVICE (CONTINUED)

MetroPac Calling Plan

Monthly Rate

$ 9.00 (Includes 180 Minute Call Allowance)
$16.20 (Includes 360 Minute Call Allowance)
$21.50 (Includes 540 Minute Call Allowance)

Each Additional Minute: $.124
Proposal: Grandfather Plan

Annual Revenue Impact: ($93)

Operator Service Charges

Current Proposed

Calling Card (Mechanized) $ .50
Calling Card (Operator Assist)  $ .85
Station (Partial Assist) $1.30
Station (Full Assist) $1.30
Person (Partial Assist) $3.50
Person (Full Assist) $3.50
Connect to DA $1.50
Busy Line Verify $1.50
Busy Line Interrupt $3.00

$ .80
$2.25
$2.25
$3.40
$4.90
$6.05
$2.25
$3.00
$6.00

Note: Under Arizona pricing flexibility

rules, maximum rates will be established at a
level double the new prices ordered into effect
by the Commission in this Docket

Annual Revenue Impact: $3,413,126

TOTAL ANNUAL REVENUE IMPACT: ($1,693,703)

NOTE: Modifications to the original rate case

pricing proposal are highlighted (xxxxx)
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CUSTOM CALLING SERVICES

Residence Custom Calling Services

Current Proposed Annual
Monthly Monthly Revenue
Service Rate Rate Impact
Caller ID-Name & Number $5.95 $6.95 $4,850,807
Caller ID-Number $5.50 $6.95 $ 6,722
U S WEST Receptionist
With Caller ID-Name & Number $10.95 $11.95 $ 90,541
U S WEST Receptionist
With Caller ID-Number $10.50 $11.95 $ 546
Last Call Return
Residence $2.95 $3.95) $ 142,335
Business $3.00 i$4.00] $ 21,786
Pay Per Use $0.75 $2,342,427

Business Custom Calling Services
Grandfather Business Custom Calling Packages found in Section 105.4.3, Pages 3-5 of

the Exchange and Network Services Tariff filed with this rate case.

Annual Revenue Impact: $0 (there was no inward movement for Business Custom
Calling Packages during 1999)

TOTAL ANNUAL REVENUE IMPACT: $7,455,163

NOTE: Modifications to the original rate case pricing proposal are highlighted (xxxx)
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TOLL RESTRICTION SERVICES

Qriginal Revised

Current Prop.  Prop. Original Revised
Mo. Mo. Mo. Current  Prop. Prop.
Service Rate Rate Rate NRC NRC NRC
CustomNet
MultiLine/Trunk  $0.25 $0.25 $0.25 $371.00 $371.00  $371.00
Indiv. Line
Residence $5.00 $0.25 $27.50  $12.50
Business $5.00 $5.00 $5.00 $27.50  $15.00
Toll Restriction
Residence $0.00 $0.25 $6.00  $12.50 $12.50
Business $5.00 $5.00 $5.00 $27.50  $15.00

Billed Number Screening

Residence $0.00 $0.25 $0.00 $12.50 $12.50
Business $0.00 $0.00 $0.00 $0.00 $15.00 $12.50)

Scoopline Access Restriction

Withdraw Service
900 Service Access Restriction
Residence $0.00  $0.25 $0.00  $12.50 $12.50
Business $0.00 $0.00 $0.00 $0.00 $15.00 $12.50
10XXX1+/10XXX011+ Blocking
Residence $.10  $0.25 [$0.10} $3.00 $12.50 $12.50
Business $10  $0.10 $0.10  $3.00  $15.00

TOTAL ANNUAL REVENUE IMPACT: $7,955,484

NOTE: Modifications to the original rate case pricing proposal are highlighted (xxxx)
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SUMMARY OF ANNUAL REVENUE IMPACTS: REVISED

SERVICE

Residence Basic Exchange
Business Basic Exchange
Market Expansion Line

Long Distance Services
Directory Assistance

Listings

Custom Calling

Start Up Package Elimination

Toll Restriction Services

Total

ORIGINAL REVISED
REVENUE IMPACT  REVENUE IMPACT
$32,729,248 $43,686,364
$ (385,034) $ 1,788,036
$ 541,314 $ (559,705)
$ (459,110) $ (1,693,703)
$18,261,316 $19,743,296
$ 7,744,085 $ 9,476,737
$ 3,254,828 $ 7,455,163
$ 0 $ 60,000
$ 6,291,917 $ 7,955,484
$67,978,564 $87,911,672



BEFORE THE ARIZONA CORPORATION COMMISSION

IN THE MATTER OF THE APPLICATION OF

U S WEST COMMUNICATIONS. INC., A
COLORADO CORPORATION, FOR A

HEARING TO DETERMINE THE EARNINGS

OF THE COMPANY, THE FAIR VALUE OF THE
COMPANY FOR RATEMAKING PURPOSES,

TO FIX A JUST AND REASONABLE RATE OF
RETURN THEREON, AND TO APPPROVE RATE
SCHEDULES DESIGNED TO DEVELOP SUCH
RETURN.

DOCKET NO. T-1051B-99-105 .

AFFIDAVIT OF
DAVID L. TEITZEL

s$s

STATE OF WASHINGTON

e

COUNTY OF KING

David L. Teitzel, of lawful age being first duly sworn, depose and states:

1. My name is David L. Teitzel. | am Director — Product and Market issues for
U S WEST Communications in Seattle, Washington. | have caused to be filed
written supplemental direct testimony and exhibits in support of USWC in Docket
No. T-01051B-99-0105

2. I hereby swear and affirm that my answers contamed in the attached testlmony to . .

the questrons therem propounded are true and correct to. t . best of my
‘knowiedge and behef e ,

*Further affiaht sayeth not. é | o

- David L. Tertzel

| . w
SUBSCRIBED AND SWORN to before me this _ /7" day of May 2000.
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US WEST EXCHANGE AND NETWORK SECTION 1

COMMUNICATIONS SERVICES TARIFF Page 18
ARIZONA Release 7
Issued: 5-19-2000 Effective: }

1. APPLICATION AND REFERENCE

1.3 SUBJECT INDEX

SECTION
60 Day Product GUArantee ...........cccovvevrerrereeririisinnieteneneeeieeree e s 2
500 ACCESS SEIVICE..cuvreueeriieriereeerreencrieciressstessteseteersarsesns st stesaessbennassnss 20
800 PAGELINE SETVICE ...uuvereentierreeiecetiriiceitcesateseesesessaeescrsesssscessessssenns 20
900 Service Access RESICHION ......coevveeviiiiiivnieniiinrinceiccrccrece e 10
Acoustic or Inductive CONNECHONS ......coccvvermeriinnriiniiinreniriiciieecicieeeae s 8
Adjustment of Charges ..o 2
Advance Payments and Deposits .........ccccvvueivniiiiiiiemiinineiiiicciinecennnens 2
Airport Intercommunicating SEIVICE .......cuvuirverureuiiieseniniteee e 109
Answer Supervision - Line Side ......ccccoeeeiiiiiiiiiiinnineceeen 5
Application for SEIVICE ......c.ocivviveriiviriiriiiiiticneese s 2
Arrangements for Night, Sunday, and Holiday Service ............ccccceeeennie. 110
Assigning and Changing of Telephone Numbers .......ccccoevreoiriininnne. 2
Associated Items of EQUIPIMENt ......coceviriiviiiiiiiiiienieeecncccen 5
Basic Exchange Enhancement .........c.ccoviiiiiiiiccnencinnenieiicciciccnnen 5
Basic Rate Service Offering ........ccoccevvvevvviiniiiiiecimiieeieieciiccvecieeeeen 14
Basic Service EIEMEnts ......ccoovvuviveiieiiiieiciiieicieeeceeerineee e 12
Basic Serving AIrangements .......c..ccecevireiiineiiiniiniirreeeee e 12
Billed NUMDET SCIEENMING ..c.uvereeeireeeeieniiriiesieeienere e nrccsne s e s 10 N)
Blocking for 10XXX1+/10XXXO01 14+ oottt 10
Budget Measured SErviCe......c.oovvviiiminieeiiiiiiiieccstee it 5 N)
Building Space and Electric Power Supply ..o 2
(D)
Business Continuation ROULING........cccovvieiiiniiciiinirieniecic e 10
Cable, Wire and Service Termination POHCY .......cooereeiieeiiniiiiiiiciieneineeee 2
Call Management SYSIEIMS ...c.cvuiretererrriniieiiiniciiciiecie e etse s esre e ben s ee e 9
Caller Identification - Bulk .......coooveiiriiiiiiiiiiccii e 5
Caller Identification Blocking - Per Call .......cccccccoeeiiiiniiinniiniiiicininns 10
Caller Identification Blocking - Per Line .....cccccccooveiriininiiniiiiinicnnnnnns 10
Caller Identification Blocking Options ........cccccccvvvimreinnnienniinniccienieennen 10
CanCellation........cveeeeeeiieienienceereiat ettt e e te et nas 2
Cellular Interconnection Charges ........cccoveeeeeeeeieecimrnremenennienccreeeeenes 10
Central Office Make Busy/Stop Hunt .......cccociiviiiiinninnnnn. reeeteenens 10
Central OffiCE SEIVICES ...evererirrieeeerieetceereeeeeeeeeseesste st eneees 9
ODSOIELE.....vveeeieeereeeeereeteeereesrasee e rste s st eesaeeeesnese e b aneesssansesreestesnsananses 109
CENLIEX SEIVICE c.uvvevrrieeeeeeeeeeieeereeet e srtte et e s ee s ss e s e s ae s e steesaeessaaaasseens 109

~AZ1998-112Supp1




US WEST EXCHANGE AND NETWORK SECTION 1

‘ COMMUNICATIONS SERVICES TARIFF Page 31
| ARIZONA Release 4[1]
|

| Issued: 5-19-2000 Effective: }

1. APPLICATION AND REFERENCE
\ 1.7 TRADEMARKS, SERVICE MARKS AND TRADE NAMES (Cont'd)
| MARK OWNER
M (D)
VALUECHOICE U S WEST, Inc.

| [1] This page previously canceled the following page: Page 31.1, Release 1.
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U S WEST EXCHANGE AND NETWORK SECTION 5
COMMUNICATIONS SERVICES TARIFF Index Page 1
ARIZONA Release 11
Issued: 5-19-2000 Effective: }
5. EXCHANGE SERVICES
SUBJECT PAGE
Answer Supervision - Line Side ........ocooeeiiiiinicnn e 91
Basic Exchange Enhancement .......c.ccooovueiviimnmveennininnnieciciciesieieceneeenee 83
Budget Measured ServiCe........coceeveeiiiiiiininiieieiicinie et 20 N)
D)
Caller Identification - Bulk .......ccccccceevniiiniiiiimnniiiiiierececcccvee e, 85
Classes of Service Offered in an Exchange Area........cccooveceviiinicinecnnnnn, 7
COomPEtitive RESPONISE.......euvrereereeerirsiereieierreiesinreereessessesneeessseesseseessssesses 39.6
CUSTOMGCHOICE ......uoeeeeeeereceeeeeneciesctssseessecsressesstcscs s ess s b 167.9
Custom Calling SEIVICES .....ceveerveeerriiiiiiiiiiiiiteeie et as e 60
CUSLOIN SOIULIONS .vvveevreerreerieciiieereeesereneeenteseneessits s srresssatesssteesasessrasensnes 92
. . . (D)
Direct-Inward-Dialing (DID) SEIVICE ......ccccovimvmiruersieeniieriinrenineeecieennes 48
D)
DITECtOrY SEIVICES ...eocviiiieeieciieeeeriiiiinic ittt ettt ettt en e 141
EXChange ATEaS ......cceeeerieveereeierieieienteerretss s ettt st sabesses 1
Flat RAte SEIVICE ...uevveerrerirrieieeeeneeiiiiiiiereitrennteesnee s stseetnnecssssesesssssaessneanns 22
Flat Rate TrUnKS ..c.cceveeviirieiieeneteeeeiiee i s et enis e nr e e 41
HOME BUSINESS LINE (HBL) SEIVICE .....cccoevvimivirmniiienenierrenicteieeanen 39.1
INLEICEPt SEIVICES ..eeviuiiiiieenieicie ettt 163
JOINE USEI SEIVICE eeenneriieiiieeeeeeteerree et et re e s 139
List of Exchange Areas and Local Calling Areas .........coooovviiivenininnnene. 1
LiSting SEIVICES ..evcveeeeruierieriereeeeeressieiicsiisieisesine st s e e ssssssessnsaesseas 141
Local EXChange SEIVICE ......ccoeveeriiiriinriiiiieeieneetesstessse e snesaees 12
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US WEST EXCHANGE AND NETWORK SECTION 5
COMMUNICATIONS SERVICES TARIFF Page 11
ARIZONA Release 2

Issued: 5-19-2000

5.1
5.1.6

Effective: }

5. EXCHANGE SERVICES
EXCHANGE AREAS (Cont'd)

LoOCAL SERVICE INCREMENTS

A. Exchange Zone Increment

1.

5.1.7

The increment shown below is applicable to exchange service furnished within
exchange zones and is in addition to the local exchange service rates specified in
5.2.

Two-Party and Four-Party services are obsolete offerings. Existing services on
the same premises for the same customer are grandfathered.

Eight-Party service is an obsolete offering. Existing customers will be regraded
as facilities become available.

Monthly Increment Per Access Line

RESIDENCE
- USsoOcC
EXCHANGE EXCHANGE RATE
ZONE NUMBER ZONE INCREMENT VARIATION
1 $5.00 (D) Ul
2 7.00 (D U2
BUSINESS
USOC
EXCHANGE EXCHANGE RATE
ZONE NUMBER ZONE INCREMENT VARIATION
1 $10.00 (D Ul
2 15.00 (D U2
MAPS

Maps, indicating each exchange area within the Company's operating territory,
are in separate binders.

AZ1998-112Supp1
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U S WEST EXCHANGE AND NETWORK SECTION 5

COMMUNICATIONS SERVICES TARIFF Page 69
ARIZONA Release 6
Issued: 5-19-2000 Effective: }

54
5.4.3
B

15.

| 16.

17.

18.
19.

20.

5. EXCHANGE SERVICES

PrREMIUM EXCHANGE SERVICES
CustoM CALLING SERVICES
Terms and Conditions (Cont'd)

Operator Verification and Interrupt will not function on lines equipped with any
of the Call Forwarding features.

Due to technical limitations, the calling number and the called number must be in
the same central office switch for the following features: Directed Call Pick Up,
Directed Call Pick Up with Barge-In, Distinctive Alert and Dial Call Waiting.

A telephone number must be assigned to lines equipped with Directed Call Pick
Up, Directed Call Pick Up with Barge-In, Distinctive Alert and Dial Call Waiting.

A tone signaling telephone is required to use Do Not Disturb and its options.

Last Call Return, Continuous Redial and Three-Way Calling are available on a
subscription or usage basis. The usage basis pricing options will be available
where facilities permit. For any one month, the total usage billing for Last Call
Return will not exceed $7.60, per line. For Continuous Redial and Three-Way
Calling, the total usage billing will not exceed $6.00 for each service, per line.
Customers may request the removal of these services at any time, at no charge.

Some of the features may be subscribed to separately or in a combination of
several on the same line in a package rate.

AZ1998-112Supp1
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U S WEST EXCHANGE AND NETWORK
COMMUNICATIONS SERVICES TARIFF
ARIZONA :

Issued: 5-19-2000

5. EXCHANGE SERVICES
54  PREMIUM EXCHANGE SERVICES
54.3 CusToM CALLING SERVICES
C.2.a. (Cont'd)
BUSINESS
* Hot Line
» Last Call Return
* NO SOLICITATION
* Priority Call

» Remote Access Forwarding
- Discounted[1]

* Scheduled Forwarding
- Discounted[1]

* Selective Call Forwarding
» Speed Calling, 8-number capacity
* Speed Calling, 30-number capacity
* Three-Way Calling
» U S WEST Receptionist
- with Name & Number
- with Number only
- with CALLER ID WITH PRIVACY +

e Warm Line

* Wireless Extension
- Discounted[1]

[1] Discounted rate applies when this feature is added as

CUSTOMCHOICE.

. AZ1998-112Supp1

UsoC
HLA
NSQ
SB5
NSK

ATF

NCE
E8C
E3D
ESC
EWY2X
EWY20
EWY29
WLS

HME

SECTION 5
Page 72.1
Release 7

Effective: }

MONTHLY
RATE

$2.00
4.00 (T)
6.95
3.50

7.75
6.75

8.75
1.75

3.50
3.00
4.50
4.00
15.45
15.00
18.45
2.50

4.95
3.95

part of Business




U S WEST EXCHANGE AND NETWORK
COMMUNICATIONS SERVICES TARIFF
ARIZONA

Issued: 5-19-2000

5. EXCHANGE SERVICES
54 PREMIUM EXCHANGE SERVICES
54.3 CusTtoM CALLING SERVICES
C.2.a. (Cont'd)
RESIDENCE
¢ Caller Identification - Name and Number

e (Caller Identification - Number

¢ Continuous Redial
- Discounted[1]

* Dial Call Waiting

* Dial Lock
- Discounted[1]

* Directed Call Pick Up

¢ Directed Call Pick Up with Barge-In
* Distinctive Alert

* Do Not Disturb

e Hot Line

* Last Call Return

* NO SOLICITATION

* Priority Call
- Discounted[1]

[1] See Custom Solutions in 5.4.14.

'AZ1998-112Supp1

USOC
NNK
NSD

NSS
NLRXL

WDD

OC4
NLUAC

PUN
PUQ
DHA
D7T

HLA
NSQ
SB5

NSK
NLRX8

SECTION 5
Page 77
Release 7

Effective: }

MONTHLY
RATE

$6.95 (D)
6.95 (D)

2.50
1.75

2.15

3.95
2.00

1.00
1.00
1.00
3.95
2.00
3950
6.95

2.50
1.75




US WEST EXCHANGE AND NETWORK SECTION 5

COMMUNICATIONS SERVICES TARIFF Page 78.1
ARIZONA Release 2
Issued: 5-19-2000 Effective: }

5. EXCHANGE SERVICES
5.4 PREMIUM EXCHANGE SERVICES
54.3 CusTOoM CALLING SERVICES
C.2. (Cont'd)

b. Custom Calling Services, per occurrence

CHARGE

 Call Trace, per activation

- Business $2.00

- Residence 2.00
* Usage Basis Continuous Redial,

per activation[1]

- Business 0.75

- Residence 0.75
* Usage Basis Last Call Return,

per activation[1]

- Business 095 1)

- Residence 095D
» Usage Basis Three-Way Calling,

per activation[1]

- Business 0.75

- Residence 0.75

[11 Monthly rate does not apply to customers using the service on a per activation
basis.

. AZ1998-112Supp1




SECTION §

US WEST EXCHANGE AND NETWORK
COMMUNICATIONS SERVICES TARIFF Page 82
ARIZONA Release 2

Issued: 5-19-2000

Effective: }

5. EXCHANGE SERVICES

54 PREMIUM EXCHANGE SERVICES
54.4 MARKET EXPANSION LINE (MEL) SERVICE (Cont'd)

C. Rates and Charges

1. The appropriate nonrecurring charge specified in this section will apply for the
installation of MEL Service. Subsequent to the initial establishment of MEL
Service, the appropriate nonrecurring charge will also apply to add or change one
or more of the MEL numbers, to change a call forwarding telephone number and
to restore service for Company initiated termination of service.

2. The following rates and charges are added to all rates and charges for associated
services:

NONRECURRING MONTHLY

USoOC CHARGE RATE
e Measured MEL
- Each line arranged RCF $30.00 $16.00 (R)
- Each additional line arranged RCA 30.00 16.00 (R)
CHARGE FOR
EacH CALL
* Per Call Charge $0.107

NONRECURRING MONTHLY
USoOC CHARGE RATE

» Flat MEL (for residence
customers only)[1]
- Each line arranged RDEXS -
- Each additional line arranged RFA -

$16.00 (R)
16.00 (R)

* MEL with No Charge (for
business customers only)[1]
- Each line arranged RFFXS - -
- Each additional line arranged RFA - -

[1] Available only to customers located in Area Code 520 who are experiencing
problems with incoming call completion due to the Area Code 602/520 split. See
B.7.c., preceding.
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US WEST EXCHANGE AND NETWORK
COMMUNICATIONS SERVICES TARIFF
ARIZONA

Issued: 5-19-2000

5. EXCHANGE SERVICES

5.9 PACKAGED SERVICES

59.1 PACKAGES ASSOCIATED WITH BASIC EXCHANGE SERVICE

[1] This page cancels the following pages: Page 167.2, Release 3
Page 167.3, Release 4

Page 167.4, Release 3.

AZ1998-112Supp1

SECTION 5
Page 167.1
Release 4[1]

Effective: }
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US WEST EXCHANGE AND NETWORK
COMMUNICATIONS SERVICES TARIFF
ARIZONA

Issued: 5-19-2000

9. CENTRAL OQFFICE SERVICES

9.2 EMERGENCY REPORTING SERVICE
UNIVERSAL EMERGENCY NUMBER SERVICE-911

9.2.1
F.8.c. (Cont'd)

(3) E911 Transport

e Automatic Number Identi-
fication, per 1,000 exchange
access lines served

¢ Selective Routing Transport,
per 1,000 exchange access
lines served

¢ Automatic Number Identifi-
cation and Automatic
Location Identification
Transport, per 1,000
exchange access lines
served

s Automatic Number Identifi-
cation, Automatic Location
Identification and Selective
Routing Transport, per
1,000 exchange access
lines served

* Additional (optional) E911
business exchange access
line terminating at PSAP,
each

'AZ1998-112Supp1

NONRECURRING
USOC CHARGE
C9B $137.42
CIG 137.42
Cc9Q 160.33
CcoT 145.62
E8K 670.75

SECTION 9
Page 21
Release 2

Effective: }

MONTHLY
RATE

$12.80(D)

12.80

17.50

17.50

119.30 (D)




US WEST EXCHANGE AND NETWORK SECTION 10

COMMUNICATIONS SERVICES TARIFF Page 3
ARIZONA Release 2
Issued: 5-19-2000 Effective: }

10. MISCELLANEOUS SERVICE OFFERINGS

10.4 ToLL RESTRICTION SERVICE
10.4.1 CUSTOMNET SERVICE (Cont'd)

C. Rates and Charges
1. Muiltilines and trunks, Business

a. This service is offered to business customers with a system of multiple lines or
trunks.

b. The nonrecurring charge will apply:

¢ To the initial premises location of the customer ordering CUSTOMNET
Service, regardless of the number of exchange access lines equipped.

s To a transfer of the customer's entire service to a different central office.

*» When CUSTOMNET Service is disconnected at the customer's request and
then subsequently ordered by the same customer.

2. Individual line, flat or measured, Business/Residence[1]
The nonrecurring charge will apply to install, move or change, per line.

3. The rates and charges are as follows:

NONRECURRING MONTHLY

USOC CHARGE RATE
e Multilines and trunks, Business
- Initial installation SRG $371.00 -
- Per exchange access line
arranged SRG - $0.25
¢ Individual line, flat or measured[1]
- Business SEA 27.50 5.00
- Residence SEA 27.50 5.00

[1] Includes Public Access Lines.

AZ1998-112Supp1
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US WEST EXCHANGE AND NETWORK SECTION 10

COMMUNICATIONS SERVICES TARIFF Page 3.1
ARIZONA Release 1
Issued: 5-19-2000 Effective: }

10. MISCELLANEOUS SERVICE OFFERINGS
104 ToLL RESTRICTION SERVICE (Cont’d)
10.4.3  BILLED NUMBER SCREENING (BNS) N)
A. Description
BNS prohibits collect and/or third number billed calls from being charged to BNS
equipped numbers. Callers attempting to place a collect or third number billed call
using a BNS number for billing will be advised by an operator that such billing is
unauthorized and the call will not be completed until other payment or billing
arrangements are made.
B. Terms and Conditions
1. Collect and/or third number billed calls placed through a provider that does not
validate billing using the Line Information Data Base (LIDB), may not be
intercepted and denied, and will be billed.
2. Provision of BNS does not alleviate customer responsibility for billed calls.

C. Rates and Charges

NONRECURRING MONTHLY

usocC CHARGE RATE
* Per line
- Residence RTVXQ $12.50 -
- Business RTVXQ 12.50 -

AZ1998-112Supp1




U S WEST EXCHANGE AND NETWORK SECTION 10

COMMUNICATIONS SERVICES TARIFF Page 4
ARIZONA Release 3
Issued: 5-19-2000 Effective: }

10. MISCELLANEOUS SERVICE OFFERINGS
104 ToLL RESTRICTION SERVICE (Cont'd)
10.4.4 ToOLL RESTRICTION

A. Description

1. Toll Restriction provides for exchange access lines or trunks to be restricted from
dialing billable toll calls. Local directory assistance calls are allowed. Attempted
violation of the restrictions are routed to an announcement.

2. This service is offered, subject to the availability of existing CO facilities, to
individual line residence, individual line businesses and dial switching type
customers.

3. Provision of toll restriction does not alleviate customer responsibility for
completed toll calls.

B. Rates and Charges

NONRECURRING MONTHLY

UsocC CHARGE RATE
* Business, per line
or trunk arranged RTY $27.50 $5.00
* Residence, per line[1] RTY 12.50 () -

[1] Nonrecurring charge does not apply to Telephone Assistance Program customers.

AZ1998-112S5upp1
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US WEST EXCHANGE AND NETWORK SECTION 10
\

COMMUNICATIONS SERVICES TARIFF Page 6.
ARIZONA Release 2
Issued: 5-19-2000 Effective: }

10. MISCELLANEOUS SERVICE OFFERINGS
104 ToLL RESTRICTION SERVICE (Cont'd)
10.4.6 900 SERVICE ACCESS RESTRICTION
A. Description

900 Service Access Restriction enables residence or business exchange access line
customers to prohibit dialing of calls with the 900 prefix. <

B. Terms and Conditions

1. 900 Service Access Restriction is offered only where central office facilities
permit.

2. 900 Service Access Restriction is only available on directly dialed calls.
3. 900 Service Access Restriction is available to:

* Single party service;

* PBX trunks;

* CENTRON Service
4. No charge applies to remove 900 Service Access Restriction.

C. Rates and Charges

NONRECURRING - MONTHLY

USOC CHARGE RATE
* Residence, per line RTVXN $12.50 () -
* Business, per line RTVXN 12.50 (D -

AZ1998-112Supp1




U S WEST EXCHANGE AND NETWORK SECTION 10

COMMUNICATIONS SERVICES TARIFF Page 7.
ARIZONA Release 2
Issued: 5-19-2000 Effective: }

10. MISCELLANEOUS SERVICE OFFERINGS
10.4 ToLL RESTRICTION SERVICE (Cont'd)
10.4.7 BLOCKING FoOR 10XXX1+/10XXX011+
A. Description

This service prevents 10XXX1+ and 10XXXO011+ calls from being completed.‘
Blocked calls will be routed to an announcement.

B. Terms and Conditions

1. This service is offered subject to the availability of existing central office
facilities.

2. Provision of 10XXX1+/10XXXO011+ Blocking does not alleviate customer
responsibility for completed toll calls.

3. Other Toll Restriction type services are available to customers subscribing to
10XXX1+/10XXXO011+ Blocking.

C. Rates and Charges

NONRECURRING MONTHLY

USoC CHARGE RATE
* Per line, trunk or NAR arranged
- Residence RTVXY $12.50 $0.10 ©
- Business RTVXY 12.50 (D .10 (Cll)

AZ1998-112Supp1




U S WEST COMMUNICATIONS

Price List SECTION 2.
EXCHANGE AND NETWORK Arizona Page 1
SERVICES TARIFF Release 1
Issued: 5-19-2000 Effective: }
2. GENERAL REGULATIONS - CONDITIONS OF OFFERING ™)

2.16 COMPETITIVE ZONES

The following serving wire centers are identified as competitive zones:

A. Phoenix

» Business Competitive Zones

Bethany-West Laveen

Cactus Maryvale
Chandler-South Mesa

Coldwater Pecos

Deer Valley-North Peoria

Foothills Phoenix-East

Ft. McDowell Phoenix-Main
Gilbert Phoenix-North
Glendale Phoenix-Northeast
Greenway Phoenix-Northwest
Higley Phoenix-South

* Residence/Business Competitive Zones

Cactus Mesa
Chandler-Main Pecos
Chandler-South Peoria
Chandler-West Phoenix-Main
Deer Valley-North Phoenix-Mid Rivers
Gilbert Phoenix-North
Greenway Phoenix-Southeast
McClintock Phoenix-West

B. Tucson

 Business Competitive Zones

Cortaro Tucson-East
Craycroft Tucson-Main
Flowing Wells Tucson-North
Marana-Main Tucson-South
Rincon Tucson-Southeast

AZ1998-112Supp!1

Phoenix-Southeast
Phoenix-West
Queen Creek
Scottsdale-Main
Shea
Sunnyslope
Super Main
Super West
Tempe
Thunderbird
Tolleson

Pinnacle Peak
Scottsdale-Main
Shea
Sunnyslope
Super West
Tempe
Thunderbird

Vail-South




US WEST COMPETITIVE " SECTION 6

COMMUNICATIONS EXCHANGE AND NETWORK Page 1..
ARIZONA SERVICES TARIFF Release 4
Issued: 5-19-2000 Effective: }

6. MESSAGE TELECOMMUNICATION SERVICE
6.2 STANDARD SERVICE OFFERINGS
6.2.1 TwO-POINT MESSAGE TELECOMMUNICATION SERVICE

A. The Company may not discount below it’s Total Service Long Run Incremental
Cost, including the imputed price of essential services, facilities, and functions.

B. Classof Calls

Charges apply according to the class of call the calling person selects. This charge
is in addition to the MTS charges in C., following. The charge applies as follows:

MAXIMUM
CHARGE

* Customer-Dialed Calling Card (Mechanized) $1.60 (D)
 Customer-Dialed Calling Card (Operator-Assisted) 4500 .
* Operator-Partially Assisted Station-to-Station 4.50 (I) ©
* Operator-Fully Assisted Station-to-Station 6.80 N)
* Operator-Partially Assisted Person-to-Person 9.80 (I ©
* Operator-Fully Assisted Person-to-Person 12.10 N)
* Operator-Completed Call to National Directory Assistance[1] 4.50 N)

The intraLATA operator-assisted charge will apply when a customer requests a
time and charges quote for an intraLATA toll call.

C. MTS Charges
MTS charges apply as follows:

* RESIDENCE - Applies to customer-dialed station-to-station calls

MAXIMUM : MAXIMUM
DAY EVENING/NIGHT/WEEKEND
RATE PER MINUTE RATE PER MINUTE
$0.44 () $0.20 (I)
* BUSINESS - Applies to customer-dialed station-to-station calls
MAXIMUM MAXIMUM
DAy EVENING/NIGHT/WEEKEND
RATE PER MINUTE RATE PER MINUTE
$0.56 (I) $0.56 ()
[1] National Directory Assistance Charges in 6.2.4 also apply. ‘ ™)

AZ1998-098Supp1




US WEST COMPETITIVE SECTION 6

COMMUNICATIONS EXCHANGE AND NETWORK Page 2 .
ARIZONA SERVICES TARIFF Release 4
Issued: 5-19-2000 Effective: }

6.2
6.2.1
C. MTS Charges (Cont’d)

MAXIMUM MAXIMUM
DAY EVENING/NIGHT/WEEKEND
RATE PER MINUTE RATE PER MINUTE
$0.56 (I) $0.20 ()
D. Payphone - Dial Station-to-Station Rate Schedule
MAXIMUM RATE PER MINUTE
RATE PERIOD

INITIAL ADDITIONAL
(4 MINUTES) (1 MINUTE)
e Per call $2.00 () $0.50 ()

AZ1998-098Supp1

6. MESSAGE TELECOMMUNICATION SERVICE

STANDARD SERVICE OFFERINGS
Two-POINT MESSAGE TELECOMMUNICATION SERVICE

* MISCELLANEOUS - Applies to operator-assisted calls (including mechanized
calling card) and all alternately billed calls including calls placed from Public.
Access Lines. This charge also applies where billing capabilities do not exist to
separately identify residence and business customer-dialed station-to-station
calls.




US WEST COMPETITIVE SECTION 6

4 COMMUNICATIONS EXCHANGE AND NETWORK Page 5.
ARIZONA SERVICES TARIFF Release 2[1]
Issued: 5-19-2000 Effective: }

6. MESSAGE TELECOMMUNICATION SERVICE
6.2 STANDARD SERVICE OFFERINGS (Cont’d)

6.2.4 NATIONAL DIRECTORY ASSISTANCE SERVICE

MAXIMUM CHARGE
 Call to National Directory Assistance, each[2] $1.70 ()
 Call to National Directory Assistance from |

Public Access Line, each[2]
- Direct Dial _ 1.20 (D)
- Alternately Billed , 1.70 ()

[1] This Page cancels Page 6, Release 1.
[2] See 6.2.1.B. for additional charge application.

AZ1998-098Supp1

(M
D)

©

©

™)
(N)




US WEST COMPETITIVE SECTION 6

COMMUNICATIONS EXCHANGE AND NETWORK Page 10 -
ARIZONA SERVICES TARIFF Release 2
Issued: 5-19-2000 - Effective: }

6. MESSAGE TELECOMMUNICATION SERVICE
6.3 OPTIONAL SERVICE OFFERINGS (Cont'd)
6.3.18 CALLING CONNECTION PLANS
A. Rates

Business Daytime Connection Plus

Customers subscribing to this Plan will receive a minimum 30% discount on
customer-dialed calling card charges.

- MAXIMUM (9]
USOC RATE
OBK6X [1] ©
D)
[1] See6.2.1.C. ™)
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US WEST COMMUNICATIONS

COMPETITIVE Administrative Guidelines SECTION 6
EXCHANGE AND Arizona Page 9
NETWORK SERVICES Release 4

| Issued: 5-19-2000 Effective: }

6. MESSAGE TELECOMMUNICATION SERVICE

! 6.2  STANDARD SERVICE OFFERINGS
6.2.1 TwO-POINT MESSAGE TELECOMMUNICATION SERVICE (Cont’d)

E. Hearing or Speech Impaired Persons Discount
A 50% rate reduction will apply to all direct dialed long distance calls, within the ©
same LATA in the state of Arizona, that originate from a teletypewriter or similar
device from a residential line of a certified hearing or speech impaired customer or
his or her immediate family.
F. Charge Determination
1. The charge for residence, business or miscellaneous MTS is determined by the:
* Time of day and day of week
* Duration of call
* Class of call
2. The schedule is as follows: ©

* RESIDENCE - Applies to customer-dialed station-to-station calls

DAY EVENING/NIGHT/WEEKEND
RATE PER MINUTE RATE PER MINUTE
$0.22 (R) $0.10 (R)

* BUSINESS - Applies to customer-dialed station-to-station calls

DAY EVENING/NIGHT/WEEKEND
RATE PER MINUTE RATE PER MINUTE
$0.28 (R) $0.28 (D
NOTICE
THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE.
AZ1998-099Supp1




U S WEST COMMUNICATIONS

COMPETITIVE Administrative Guidelines SECTION 6
EXCHANGE AND Arizona Page 10
NETWORK SERVICES Release 3[1]

Issued: 5-19-2000 Effective: }

6. MESSAGE TELECOMMUNICATION SERVICE

6.2 STANDARD SERVICE QFFERINGS
6.2.1 TwO-POINT MESSAGE TELECOMMUNICATION SERVICE

F.2. (Cont’d)

e MISCELLANEOUS - Applies to operator-assisted calls (including mechanized
calling card) and all alternately billed calls including calls placed from Public
Access Lines. This charge also applies where billing capabilities do not exist to
separately identify residence and business customer-dialed station-to-station

calls.
DAY EVENING/NIGHT/WEEKEND
RATE PER MINUTE RATE PER MINUTE
$0.28 (R) $0.10 (R)

The Company may reduce the rates on the following four routes by discounting
the rates shown preceding for the appropriate time of day and class of call, upon
concurrent notice to the Arizona Corporation Commission. ‘

ROUTE BETWEEN

Phoenix Metro Area and Flagstaff
Phoenix Metro Area and Prescott
Phoenix Metro Area and Yuma
Tucson Metro Area and Sierra Vista

3. Payphone - Dial Station-to-Station Rate Schedule

RATE PERIOD
INITIAL ADDITIONAL
(4 MINUTES) (1 MINUTE)
¢ Percall $1.00 $0.25

[1]1 This Page previously cancelled Page 10.1, Release 1

NOTICE
THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE.
AZ1998-099Supp1




U S WEST COMMUNICATIONS

COMPETITIVE Administrative Guidelines
EXCHANGE AND Arizona
NETWORK SERVICES

Issued: 5-19-2000

6. MESSAGE TELECOMMUNICATION SERVICE

6.2 STANDARD SERVICE OFFERINGS
6.2.4 NATIONAL DIRECTORY ASSISTANCE SERVICE (Cont’d)

C. Charges

e Call to National Directory Assistance, each[2]
* (Call to National Directory Assistance from
Public Access Line, each[2]

- Direct Dial
- Altemnately Billed

[1] This Page cancels Pages 20 through 24, Release 1.
[2] See 6.2.1.A.7. for additional charge application.
(M) Material moved from Page 22.

NOTICE
THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE.
AZ1998-099Supp1

SECTION 6
Page 19
Release 2[1]

Effective: }

CHARGE

$0.85
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U S WEST COMMUNICATIONS

COMPETITIVE Administrative Guidelines SECTION 6
EXCHANGE AND Arizona Page 37
NETWORK SERVICES Release 2
Issued: 5-19-2000 Effective: }

6. MESSAGE TELECOMMUNICATION SERVICE
6.3 OPTIONAL SERVICE OFFERINGS (Cont'd)
6.3.18 CALLING CONNECTION PLANS

A. Description

MTS Calling Connection Plans (hereafter referred to as the Plans) are optional toll
calling discount plans.

The Plans are defined below.

Business Dayvtime Connection Plus

Customers subscribing to this Plan will be charged a monthly rate for which they
receive a designated number of minutes of intralLATA toll. For all additional Plan
calls, the customer will be charged a special rate specified in C., following. The
monthly rate will always apply. In addition, customers will receive a discount on
the customer-dialed calling card charge as specified in C., following.

NOTICE
THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE.
AZ1998-099Supp1
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U S WEST COMMUNICATIONS

COMPETITIVE Administrative Guidelines SECTION 6.
EXCHANGE AND Arizona Page 41
NETWORK SERVICES Release 3
Issued: 5-19-2000 Effective: }

6. MESSAGE TELECOMMUNICATION SERVICE
6.3 OPTIONAL SERVICE OFFERINGS
6.3.18 CALLING CONNECTION PLANS
A. Description (Cont'd)

Association Calling Connection

Association Calling Connection Plan is available to business associations and their
members (e.g. Chamber of Commerce) located within the state. These customers
are charged a special non-distance sensitive rate as specified in C., following.
Customers also receive a discount based on the volume of monthly MTS usage
billed to their account. The discount applies to the customer's total amount of
intralLATA toll billed each month, per account. In addition, customers receive a
discount on the calling card service charge as specified in C., following. The
association receives an additional discount as indicated in C., following, on their
account and on each member's account.

This Plan is only available to associations with:
* A list of active members, paying dues;

* An existing newsletter or other method of regularly scheduled communication
with its members;

* A signed Service Agreement which commits the association to promote this Plan
to their members.

SUPER SAVINGS Calling Plan

Plan customers will be charged a special rate, specified in C., following, for their
intrastate/intralLATA dial station-to-station long distance calls, as described in
6.2.1. The Plan is available to residence and business service customers.
Customers must have single, or multiple, residential or business lines at single
customer premises, billed on one retail bill to one billing telephone number.

SIMPLE VALUE Calling Plan

This Plan is available to business customers. Customers subscribing to this Plan
will be charged special rates based on the time-of-day and day-of-week as specified
in C., following. This Plan applies only to intraLATA, dial station-to-station long
distance calls.

NOTICE
THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE.
AZ1998-099Supp1
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U S WEST COMMUNICATIONS
COMPETITIVE Administrative Guidelines SECTION 6
EXCHANGE AND Arizona Page 44
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6. MESSAGE TELECOMMUNICATION SERVICE
6.3 OPTIONAL SERVICE OFFERINGS
6.3.18 CALLING CONNECTION PLANS (Cont’d)
C. Rates

Business Daytime Connection Plus

Customers subscribing to this Plan will receive a 30% discount on customer-dialed

calling card charges.

RATE PERIOD
MONTHLY INITIAL ADDITIONAL
USOC RATE MINUTES (30 SECONDS) (6 SECONDS)
OBK6X $8.40 0- 60 - -
61 and over $0.070 $0.014
(D)
NOTICE

THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE.
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6. MESSAGE TELECOMMUNICATION SERVICE

OPTIONAL SERVICE OFFERINGS

|
|
|
NETWORK SERVICES Release 2
|
|
|
|
|
|
| 6.3
} 6.3.18  CALLING CONNECTION PLANS

C
|

. Rates (Cont'd)
SIMPLE VALUE Calling Plan
RATE PERIOD
INITIAL ADD'L.
UusoC (30 SEC.) (6 SEC.)
* Business OLGIX
- Peak[1] $0.055 $0.011
- Off-Peak[2] 0.040 0.008

5

[1] The peak rate period is from 7 A.M.-7 P.M., Monday through Friday.

[2] The off-peak rate period is from 7 P.M.-7 A.M., Monday through Friday, and 24
hours on Saturdays and Sundays.

NOTICE
THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE.
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2. GENERAL REGULATIONS

2.16 COMPETITIVE ZONES N)
B. Terms and Conditions (Cont’d)

2. Competitive zones may apply to residence services, business services, or a
combination of residence and business services, depending on the type of
competition that is present. The following serving wire centers are identified as
competitive zones:

¢ Business Competitive Zones - Phoenix

Bethany-West Laveen Phoenix-Southeast
Cactus Maryvale Phoenix-West
Chandler-South Mesa Queen Creek
Coldwater Pecos Scottsdale-Main
Deer Valley-North Peoria Shea

Foothills Phoenix-East Sunnyslope

Ft. McDowell Phoenix-Main Super Main
Gilbert Phoenix-North Super West
Glendale Phoenix-Northeast Tempe
Greenway Phoenix-Northwest Thunderbird
Higley Phoenix-South Tolleson

s Residence/Business Competitive Zones - Phoenix

Cactus Mesa Pinnacle Peak
Chandler-Main Pecos Scottsdale-Main
Chandler-South Peoria Shea
Chandler-West Phoenix-Main Sunnyslope
Deer Valley-North Phoenix-Mid Rivers Super West
Gilbert Phoenix-North Tempe
Greenway Phoenix-Southeast Thunderbird
McClintock Phoenix-West

¢ Business Competitive Zones - Tucson

Cortaro Tucson-East Vail-South
Craycroft Tucson-Main

Flowing Wells Tucson-North

Marana-Main Tucson-South

Rincon Tucson-Southeast

Future competitive zones may be established upon notification to the Commission
that the criteria in B.1., preceding, have been met. The Commission will respond
to the notification within 15 days. If the Commission does not object to the
proposal, formal approval is not required. The area will automatically become a
competitive zone after the 15-day clock expires. If objections are raised, or
additional information is required, the Commission will issue a formal notice of
such. The entire process should be considered within 60 days of notification.

NOTICE
THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE.
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5. SERVICES

5.1 GENERAL
5.1.4 RATE STABILIZED AND DISCOUNT PRICING
B.14. (Cont'd)

e. Analog NAC Discount Schedule, per two-wire NAC[1]

MONTHLY RATE
12-35 : 36-59 60-84
NAC QUANTITY MONTHTERM MONTHTERM MONTH TERM
* 1t050 $22.00 () $22.00 (D $22.00Q0) (T)
¢ Over 50 NACs ©

All two-wire equivalent NACs over 50, between the same two points (i.e., the
same customer location and serving wire center) are rated on the airline
distance, per quarter-mile, measured from the customer location to the serving

wire center. Rates are available for quote for customers who fit this criteria. ©
The quoted rate for over 50 NACs must be added to the rate for the first 50 N)
NACGC:s to calculate the entire rate. N)

(D)

[1] The four-wire rate is double the two-wire rate.
(D)

NOTICE .
THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE.
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105. OBSOLETE SERVICES
105.2 SERVICE DESCRIPTIONS
105.2.3 DATAPHONE SELECT-A-STATION (DSAS) (Cont’d)
F. Rates and Charges
NONRECURRING MONTHLY
UsoC CHARGE RATE
1. Service Provisioning Charge
e Initial SCH $261.00 -
2. Network Access Channel (NAC),
per termination '
e 2-wire 1DC2X - $22.00 ()
e 4-wire 1DC4X - 44.00 (D
3. Channel Performance (CP)
¢ End-Link or Mid-Link,
per termination PIW7X 77.00 15.00 ()
e End-to-End, per termination PIW7X 77.00 15.00 (D
\
|
|
|
|
NOTICE
THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE.
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105. OBSOLETE SERVICES
105.2 SERVICE DESCRIPTIONS
105.2.3 DATAPHONE SELECT-A-STATION (DSAS)
F. Rates and Charges (Cont’d)

NONRECURRING MONTHLY

USOC CHARGE RATE
4. Transport Mileage (TM)
Mileage Bands
e Over0to8
- Fixed FQYX1 $ 51.00 $21.00 (D
- Per mile 3LBXA - 1.25(D)
* Over 8to 25 .
- Fixed FQYX2 51.00 21.00 (I)
- Per mile 3LBXB - 1.35(D)
* QOver 25to 50
- Fixed FQYX3 51.00 21.00 QD)
- Permile 3LBXC - 1.45
e Over 50
- Fixed FQYX4 51.00 21.00 (1)
- Per mile 3LBXD - 1.55()
5. Optional Features and Functions
a. Bridging
e Data Station Selector
- Common Equipment N/A - -
- Termination Charge[1] N/A 1,394.00 -
* Port Channel Termination,
per port
- 2-wire DSK 4.00 7.00 (D)
- 4-wire DSP 4.00 15.00 (R)

[1] The 3-Year termination charge is reduced 1/36th for each month the monthly rate is
paid.

NOTICE
THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE.
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105. OBSOLETE SERVICES

105.2 SERVICE DESCRIPTIONS
105.2.4 LocAL AREA DATA SERVICE (LADS) (Cont’d)

E. Rates and Charges (THM)
NONRECURRING ~ MONTHLY
USOC CHARGE RATE
1. Service Provisioning Charge
e Initial SCH $260.00 (R) -
* Subsequent SCHAX 100.00 (R) -
2. Network Access Channel (NAC),
per termination
o 2-wire 1DC2X - $22.00 (D
* 4-wire 1DC4X - 44.00 ()
3. Channel Performance (CP),
per termination PCWXX 30.00 (R) 10.00 (D
4. Transport Mileage (TM) N/A [1] [1] M)
|
|
|
[1] Not applicable. M)

(M) Material moved from Section 6, Page 13.

NOTICE
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6.2 SERVICE OFFERINGS

6.2.1 Low-SPEED DATA SERVICE

A. Service Provisioning Charge

* Initial
e Subsequent

B. Network Access Channel (NAC),
per termination

e 2-wire[1}
e 4-wire[2]

C. Channel Performance (CP)
1. End-to-End, per termination

¢ L[.S31 Contro! Status Channel
LS31 McCulloh Alarm-Type
LS31 DC Channel

LS31 Telegraph

- 0to 75 baud

- 0 to 150 baud

e Custom

|
|
|
|
{ 6. RATES AND CHARGES
|
|
I
|
|

Administrative Guidelines

Arizona

NONRECURRING
USoOC CHARGE
SCH $260.00 (R)
SCHAX 100.00 (R)
1DC2X -
1DC4X -
PCWSX 30.00 (R)
PCWTX 30.00
PCWWX 30.00
PCWUX 30.00
PCWVX 30.00 (R)
PIP++ ICB

NOTICE
THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE.
AZ98-100Supp1
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MONTHLY -

RATE

$22.00 (D
44.00 ()

13.35
7.50 (D)
1.00 (R)

18.00 (R)
19.00 (R)
ICB

D)
(T)
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6. RATES AND CHARGES

6.2
6.2.1

SERVICE OFFERINGS

D. Transport Mileage (TM)
Mileage Bands

e Over0 td 8
- Fixed
- Per mile

e Over8to25
- Fixed
- Permile

e Over25to 50
- Fixed
- Per mile

e Over 50
- Fixed
- Per mile

E. Optional Features and Functions
1. Bridging

* McCulloh Bridging,
per port

* Telegraph Bridging,
per port
- 0to 75 baud
- 0to 150 baud

* Direct Bridging,
per port

Low SPEED DATA SERVICE (Cont'd)

NONRECURRING
USoC CHARGE
FQYX1 $30.00 (R)
3LBXA -
FQYX2 30.00 (R)
3LBXB
FQYX3 30.00 (R)
3LBXC -
FQYX4 30.00 (R)
3LBXD -
B5NHF 8.00(D
BS5SNIJF 8.00(D
B5SNKF 8.00 (D)
BMW 8.00(D
NOTICE

SECTION 6-
Page 2
Release 3

Effective: }

MONTHLY
RATE

$21.00 (I
1.25 (D)

21.00 (D)
1.35 (D

21.00 (D
1.45

21.00 (D
1.55 (D

3.00 (R)

23.00 (D)

68.00 ()

325D

THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE.
AZ98-100Supp1




U S WEST COMMUNICATIONS
COMPETITIVE Administrative Guidelines SECTION 6
PRIVATE LINE Arizona Page 3
TRANSPORT SERVICES Release 5
Issued: 5-19-2000 Effective: }
6. RATES AND CHARGES
6.2 SERVICE OFFERINGS (Cont'd)
6.2.2 VOICE GRADE SERVICE
NONRECURRING MONTHLY
USOC CHARGE RATE
A. Service Provisioning Charge
e Initial SCH $260.00 (R) -
» Subsequent SCHAX 100.00 (R) -
B. Network Access Channel (NAC),
per termination
. 2-wire[1] | IDC2X - $22.00 (I
e 4-wire[2] 1DC4X - 44.00 (D
C. Channel Performance (CP)
1. End-Link or Mid-Link,
per termination
_ (D)
* Voice Grade 2
- No Signaling PCWEX 30.00 (R) 14.00 (D
- Loop-Start Signaling
- Type-LA PCWAX 30.00 (R) 16.50 (R)
- Type -LB PCWBX 30.00 15.50
- Type -LC PCWCX 30.00 13.00
- Type-LO PIWCX 30.00 9.00 (R)
- Type-LS PIWHX 30.00 16.00 ()
- SF Signaling PCWZX 30.00 14.00 (R)
- Manual ringdown PCWFX 30.00 27.00 (D
- Auto ringdown PCWGX 30.00 18.00 |
- Code-select ringdown PCWHX 30.00 (R) 24.00 (D
NOTICE
THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE.
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6. RATES AND CHARGES

6.2 SERVICE OFFERINGS
6.2.2 VOICE GRADE SERVICE
C.1. (Cont'd)

* Voice Grade 3

No Signaling

Loop-Start Signaling
Ground-Start Signaling

E & M Signaling

SF Signaling

Reverse Battery Signaling
Duplex Signaling

- Type - DX

- Type - DY

¢ Voice Grade 5
- No Signaling
- Data Stream

e Voice Grade 6
- No Signaling
- Data Stream

* Voice Grade 7

- No Signaling

- Loop-Start Signaling
- Type-LA
- Type -LB
- Type -LC
- Type-LO
- Type-LS
Ground-Start Signaling
E & M Signaling
SF Signaling
Duplex Signaling
- Type - DX
- Type -DY

' [} ] '

USOC

PCWEX
PCWYX
PCWIX

PCWKX
PCWZX
PCW1X

PIWOX
PIJWPX

PCWEX
PCWLX

PCWEX
PCWLX

PCWEX

PCWAX
PCWBX
PCWCX
PIWCX
PIWHX
PCWIX
PCWKX
PCWZX

PIWOX
PIWPX

NOTICE
THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE.
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NONRECURRING MONTHLY

CHARGE

$30.00 (R)
30.00
30.00
30.00
30.00
30.00

30.00
30.00 (R)

30.00 (R)
30.00 (R)

30.00 (R)
30.00 (R)

30.00 (R)

30.00 (R)
30.00
30.00
30.00
30.00
30.00
30.00
30.00

30.00
30.00 (R)

RATE

$7.45 (R)
20.00
19.00 (R)
23.50 (D)
22.00 (R)
11.00

18.00 (O
18.00 (D

13.75 (O
14.50 (R)

1275 (R)
12.50 (R)

13.25 (D

19.50 (R)
18.00 |
13.00 (R)
13.00 (D)
13.00 (R)
11.00 (R)
25.50 (D)
16.00 (R)

18.00 (I)
18.00 ()




| R S o o
|
| U S WEST COMMUNICATIONS
| COMPETITIVE Administrative Guidelines SECTION 6-
| PRIVATE LINE Arizona Page 5
‘ TRANSPORT SERVICES Release 3
|
| Issued: 5-19-2000 Effective: }
| 6. RATES AND CHARGES
|
| 6.2 SERVICE OFFERINGS
‘ 6.2.2 VOICE GRADE SERVICE
| C.1. (Cont'd)
NONRECURRING MONTHLY
USoC CHARGE RATE
] D)
¢ Voice Grade 10
- No Signaling PCWEX $30.00 (R) $11.50 (D
- Data Stream PCWLX 30.00 (R) 18.25 (R)
* Voice Grade 12
- Data Stream PCWLX 30.00 (R) 17.50 (R)
e Custom PIP++ ICB ICB
\
|
|
|
|
}
NOTICE
; THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE.
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6. RATES AND CHARGES
6.2 SERVICE OFFERINGS
6.2.2 VOICE GRADE SERVICE
C.1. (Cont'd)

NONRECURRING
USOC CHARGE

2. End-to-End, per termination

e Voice Grade 32

No Signaling PCWEX $30.00 (R)
- Loop-Start Signaling
- Type-LA PCWAX 30.00
- Type-LB PCWBX 30.00
- Type-LC PCWCX 30.00
- Type -LG PCW8X 30.00
- Type - LO PIWCX 30.00
- Type-LS PJWHX 30.00
- Manual ringdown PCWFX 30.00
- Auto ringdown PCWGX 30.00
- Code-select ringdown PCWHX 30.00 (R)
* Voice Grade 33
- No Signaling PCWEX 30.00 (R)
- Ground-Start Signaling PCWIX 30.00
- E&M Signaling PCWKX 30.00 (R)
- Reverse Battery Signaling PCW1X 30.00 (R)
* Voice Grade 36
- Data Stream PCWLX 30.00 (R)
e Custom PIP++ ICB
NOTICE

SECTION 6

Page 6
Release 3

Effective: }

MONTHLY
RATE

$9.20 (D

11.35 (R)
10.00
9.30
17.65 (R)
10.20 (D)
10.20 (R)
8.00 |
8.00 (R)
10.50

12.00 (I)

10.25

19.70 (R)
7.25 (R)

15.15 (R)
ICB

THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE.
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6. RATES AND CHARGES

6.2 SERVICE OFFERINGS
6.2.2 VOICE GRADE SERVICE (Cont'd)

NONRECURRING MONTHLY

USOC CHARGE RATE
D. Transport Mileage (TM)
Mileage Bands
e Over0to 8
- Fixed FQYX1 $30.00 (R) $21.00 (D
- Per mile 3LBXA - 1.25 Q)
e QOver8to25
- Fixed FQYX2 30.00 (R) 21.00 (D
- Per mile 3LBXB - 1.35(D)
e Over25to 50
- Fixed FQYX3 30.00 (R) 21.00 (D)
- Per mile 3LBXC - 1.45
e Over 50
- Fixed FQYX4 30.00 (R) 21.00(D
- Per mile 3LBXD - 1.55Q)

NOTICE
THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE.
AZ98-100Supp1
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6. RATES AND CHARGES
6.2 SERVICE OFFERINGS
6.2.2 VOICE GRADE SERVICE (Cont'd)
E. Optional Features and Functions
NONRECURRING MONTHLY
USOC CHARGE RATE
1. Bridging
* Resistive Bridging
(Voice/Data), per port
- Two-wire B5NA2 $8.00 (R) $7.00 (R)
- Four-wire B5NA4 8.00 (D 7.00 (R)
* Bridge Lifter, per port BLBV2 8.00 (1 2.00 (D)
* Split Frequency Bridging,
per port
- Two-wire B5NVB 8.00 (D 10.00 ()
- Four-wire B5NVC 8.00 (D 10.00 (R)
* Passive Bridging, per port B5SNVP 8.00(D 7.00 (D
» Summation Bridging, per port B5NVS 8.00 (D 10.00 (D
D)
NOTICE
THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE.
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6. RATES AND CHARGES
6.2 SERVICE OFFERINGS
6.2.2 VOICE GRADE SERVICE
E. Optional Features and Functions (Cont'd)

NONRECURRING MONTHLY

USOC CHARGE RATE
2. Conditioning, per NAC (M
* End-Link or Mid-Link
Application
- C Conditioning XI1CPT $15.00 (R) $5.00 (R)
- Data Capability XDCPT 15.00 (R) 1.00
- Improved Attenuation
Distortion UHW 15.00 (R) 0.50 (D
- Improved Envelope Delay .
Distortion UHY 15.00 (R) 5.00 (R)
* End-to-End Application
- CI1 Conditioning O1B 15.00 (R) 5.00 (R)
- C2 Conditioning O2B 15.00 5.00
- C4 Conditioning 04B 15.00 5.00
- D1 Conditioning O1D 15.00 (R) 5.00 (R)
3. Data Enhancement (End-to-End ¢y
Application), per NAC 3BE 15.00 (R) 2.00
4. Effective Four-Wire Transmission, ¥Y)
per NAC (at the two-wire interface) HBD 15.00 (I) 12.00 (R)
5. Equal Level Echo Path Loss, (7)
per NAC ORP 15.00 (D 5.00 (R)
6. Improved Return Loss, (T)
per NAC 1QA2W 15.00 (D 6.00 (R)
7. Improved Termination, J @))
per NAC CP6 15.00 (I) 4.00 (R)

NOTICE
THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE.
AZ98-100Supp1
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6. RATES AND CHARGES

6.2
6.2.2

SERVICE OFFERINGS
VOICE GRADE SERVICE

E. Optional Features and Functions (Cont'd)

8. Data Channel Terminating Equipment,
per NAC[1]

» Option 1

Central Office Powered
Data Equalization with
2713 Hz tone

* Option 2

Customer Powered DTMF,
addressable loop back

9. Customer Specified Levels,
per NAC
10. Central Office Multiplexer
to Multiplexer Connecting
Arrangement, per
connection

* Without signaling
* With tandem signaling

(1]

activity only.

NONRECURRING
USoOC CHARGE
LBA $8.00 (R)
LBD 8.00 (R)
RLS 15.00
PYVV1 20.00
PYVV2 20.00

NOTICE
THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE.
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MONTHLY
RATE

(T)

$ 1.00

2.00 (R)

10.00

12.00

12.00 N)

The nonrecurring charge applies when adding this feature on subsequent order
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6. RATES AND CHARGES

6.2 SERVICE OFFERINGS (Cont'd)

! 6.2.5 AUDIO SERVICE
|

A. Service Provisioning Charge

* Initial
* Subsequent

B. Network Access Channel (NAC),
per termination

e 2-wire
C. Channel Performance (CP)

1. End-to-End, per termination

AP31 (3.0 kHz) non-equalized
AP32 (5.0 kHz) equalized
AP33 (8.0 kHz) equalized
AP34 (15.0 kHz) equalized

* Custom

USOC

SCH
SCHAX

1DC2X

PCWNX
PCWOX
PCWQX
PIWSX
PJP++

NOTICE
THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE.
AZ98-100Supp1

NONRECURRING
CHARGE

$260.00 (R)
100.00 (R)

30.00 (R)
30.00
30.00
30.00 (R)
ICB
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MONTHLY
RATE

$22.00 (D)

D)
(M)

12.00 (D
16.00 |
18.00 (1)
26.00 (R)
ICB
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|
| 6. RATES AND CHARGES
J
| 6.2  SERVICE OFFERINGS
| 6.2.5  AUDIO SERVICE (Cont'd)
|
D. Transport Mileage (TM)
NONRECURRING MONTHLY -
UsoC CHARGE RATE
1. AP31 (©)
Mileage Bands
e OverOto8
- Fixed FQYX1 $30.00 (R) $21.00 ()
- Per mile 3LBXA - 125
e Over 8to 25
- Fixed FQYX2 30.00 (R) 21.00 ()
- Per mile 3LBXB - 135D
e Over25to 50 ,
- Fixed FQYX3 30.00 (R) 21.00(
- Per mile 3LBXC - 1.45
e Over 50
- Fixed FQYX4 30.00 (R) 21.00 (D
- Per mile 3LBXD — 1.55 (@
2. AP32 ©
Mileage Bands
e OverOto 8
- Fixed FQYX1 30.00 (R) 44.00 ()
- Per mile 3LBXA - 335(D
e Over8to25
- Fixed FQYX2 30.00 (R) 44.00 ()
- Per mile 3LBXB - 355(D
e Over25to50
| - Fixed FQYX3 30.00 (R) 44.00 (D
| - Per mile 3LBXC - 375D
’ e Over 50 ' '
i - Fixed FQYX4 30.00 (R) 44.00 (D)
’ - Per mile 3LBXD - 395(D)
|
{ NOTICE
| THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE.
| AZ98-100Supp1
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6. RATES AND CHARGES

6.2 SERVICE OFFERINGS
6.2.5 AUDIO SERVICE
D. Transport Mileage (TM) (Cont'd)
NONRECURRING MONTHLY

USOC CHARGE RATE :
3. AP33 O
Mileage Bands
e OverOto 8
- Fixed FQYX1 $30.00 (R) $65.00 (D
- Per mile 3LBXA - 3.75(D)
e Over8to25
- Fixed FQYX2 30.00 (R) 65.00 ()
- Per mile 3LBXB - 4050
s Over 25to 50
- Fixed FQYX3 30.00 (R) 65.00 (D
- Per mile 3LBXC - 4.35 (D)
* Over 50
- Fixed FQYX4 30.00 (R) 65.00 (D
- Per mile 3LBXD — 4.65 ()
4. AP34 ©
| Mileage Bands
* OverOto 8 ‘
- Fixed FQYX1 30.00 (R) 125.00 ()
- Per mile 3LBXA - 5.00 (D
e Over8to 25
- Fixed FQYX2 30.00 (R) 125.00 (D
- Per mile 3LBXB - 540 (@)
e Over25to 50
- Fixed FQYX3 30.00 (R) 125.00 ()
- Per mile 3LBXC - 5.80 (D)
¢ Over 50
- Fixed FQYX4 30.00 (R) 125.00 (I)
- Per mile 3LBXD - 6.20 ()
NOTICE
THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE.
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6. RATES AND CHARGES

6.2 SERVICE OFFERINGS
6.2.5 AUDIO SERVICE (Cont'd)

E. Optional Features and Functions

NONRECURRING MONTHLY

USOC CHARGE RATE
1. Bridging, per port
e AP31- 35/3.0kHz - BCNPT $8.00 (1) $8.00 (D)
e AP32- 50kHz BCNPT 8.00 10.00 (D)
e AP33- 8.0kHz BCNPT 8.00 12.00 (R)
* AP34-15.0kHz BCNPT 8.00 (I) 14.00 (R)

NOTICE
THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE.
AZ98-100Supp1
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U S WEST COMMUNICATIONS

COMPETITIVE
PRIVATE LINE
TRANSPORT SERVICES

Issued: 5-19-2000

Administrative Guidelines
Arizona

6. RATES AND CHARGES

6.2 SERVICE OFFERINGS (Cont'd)

6.2.6

A. Service Provisioning

* Initial
* Subsequent

B. Network Access Channel (NAC),
per termination

e 2-wire

C. Channel Performance (CP),
per termination

* Loop-Start Signaling
* Ground-Start Signaling
* Reverse Battery Signaling

D. Transport Mileage (TM)
~ Mileage Bands

e OverOto 8
- Fixed
- Per mile

e Over 8to25
- Fixed
- Per mile

e Over25t050
- Fixed
- Per mile

e QOver 50
- Fixed
- Per mile

FOREIGN EXCHANGE SERVICE

USOC

SCH
SCHAX

1DC2X

PJWEX
PJWKX

FQYX1
3LBXA

FQYX2
3LBXB

FQYX3
3LBXC

FQYX4
3LBXD

' NOTICE
THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE.
AZ98-100Supp1

NONRECURRING

CHARGE

$260.00 (R)
100.00 (R)

30.00 (R)
30.00 |

30.00 (R)
30.00 (R)
30.00 (R)

30.00 (R)

30.00 (R)

SECTION 6 -
Page 18
Release 5

Effective: }

MONTHLY
RATE

$22.00 ()

15.00 (R)
15.00 |
15.00 (R)

21.00 (I)
1.25 (D)
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6. RATES AND CHARGES
6.2 SERVICE OFFERINGS (Cont'd)
6.2.7 FOREIGN CENTRAL OFFICE SERVICE
NONRECURRING MONTHLY
USOC CHARGE RATE
A. Service Provisioning
e Initial SCH $260.00 (R) -
* Subsequent SCHAX 100.00 (R) -
B. Network Access Channel (NAC),
per termination
e 2-wire 1DC2X - $22.00 ()
C. Channel Performance (CP),
per termination
» Loop-Start Signaling PJWFX 30.00 (R) 10.25 (D
* Ground-Start Signaling PIWMX 30.00 | 10.25 (D
* Reverse Battery Signaling PIWZX 30.00 (R) 10.25 (R)
D. Transport Mileage (TM)
Mileage Bands
e Over0Oto 8
- Fixed FQYX1 30.00 (R) 21.00 (D
- Per mile 3LBXA - 1.25
* Over8to25
| , - Fixed FQYX2 30.00 (R) 21.00 (D
- Per mile 3LBXB - 135
e Over 25to 50
- Fixed FQYX3 30.00 (R) 21.00 (D
- Per mile 3LBXC - 1.45
e Over 50
- Fixed FQYX4 30.00 (R) 21.00 (D
- Per mile 3LBXD - 1.55(Q)
NOTICE
THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE.
AZ98-100Suppt
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COMPETITIVE Administrative Guidelines
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TRANSPORT SERVICES

Issued: 5-19-2000

6. RATES AND CHARGES
6.2 SERVICE OFFERINGS (Cont'd)
6.2.8 EXCHANGE SERVICE EXTENSIONS

NONRECURRING
UsocC CHARGE

A. Service Provisioning

o Initial SCH  $260.00 (R)

* Subsequent SCHAX 100.00 (R)
B. Network Access Channel (NAC),

per termination

e 2-wire 1DC2X -

C. Channel Performance (CP),
per termination PIWGX 30.00 (R)

D. Transport Mileage (TM)

Mileage Bands

e OverOto8
- Fixed FQYX1 30.00 (R)
- Per mile 3LBXA -

e Over8to25
- Fixed FQYX2 30.00 (R)
- Per mile 3LBXB -

e Qver25to 50
- Fixed FQYX3 30.00 (R)
- Per mile 3LBXC -

e Over 50
- Fixed FQYX4 30.00 (R)
- Per mile 3LBXD -

NOTICE

THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE.
AZ98-100Supp1
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MONTHLY
RATE

$22.00 (D

10.25 (I)

21.00 (I)
1250

21.00 (D
135

21.00 (D
1.45

21.00 (I
1.55 (D
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6. RATES AND CHARGES
6.2 SERVICE OFFERINGS (Cont'd)
6.2.9 TELEPHONE ANSWERING SERVICE
NONRECURRING MONTHLY
USOC CHARGE RATE
A. Service Provisioning
e Initial SCH $260.00 (R) -
* Subsequent SCHAX 100.00 (R) -
B. Network Access Channel (NAC),
per termination
e 2-wire 1DC2X - $22.00 (D
C. Channel Performance (CP),
per termination PIWIX 30.00 (R) 1025 (D
|
|
| NOTICE
| THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE.
| AZ98-100Supp1
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6. RATES AND CHARGES

6.2 SERVICE OFFERINGS
6.2.9 TELEPHONE ANSWERING SERVICE (Cont'd)

NONRECURRING MONTHLY

USOC CHARGE RATE
D. Transport Mileage (TM)
Mileage Bands
e OverOto8
- Fixed FQYX1 $30.00 (R) $21.00 ()
- Per mile 3LBXA - 1.25 (D)
e Over 8to25
- Fixed FQYX2 30.00 (R) 21.00 (D
- Per mile 3LBXB - 1.35(D
e Over25to 50
- Fixed FQYX3 30.00 (R) 21.00 (D)
- Per mile : 3LBXC - 1.45
e Over 50
- Fixed FQYX4 30.00 (R) 21.00 (D)
- Per mile 3LBXD - 1L.55()
E. Optional Features and Functions
» Telephone Answering Service
with Privacy (Key Arrangements),
| CO relay, each C97 - 10.25
|
|
NOTICE

THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE.
AZ98-100Supp1
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COMPETITIVE Administrative Guidelines
PRIVATE LINE Arizona
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Issued: 5-19-2000

6. RATES AND CHARGES
6.2 SERVICE OFFERINGS (Cont'd)
6.2.10 U S WEST DIGITAL DATA SERVICE

NONRECURRING
USOC CHARGE

A. Service Provisioning Charge

e Initial SCH $240.00
» Subsequent SCHAX 170.00

B. Network Access Channel (NAC),
per termination

e 4-wire 1DC4X -
C. Channel Performance (CP)
1. End-Link or Mid-Link,

per termination

e 2.4 kbit/s PIWQX 105.00 (R)

* 4.8 kbit/s PIWRX 105.00

* 9.6 kbit/s PIWSX 105.00

* 19.2 kbit/s PMW7X 105.00

* 56 kbit/s PIWTX 105.00

» 64 kbit/s PM2LX 105.00 (R)
2. End-to-End, per termination

* 2.4 kbit/s PIWUX 105.00 (R)

* 4.8 kbit/s PIWVX 105.00

* 9.6 kbit/s PIWWX 105.00

* 19.2 kbit/s PMW8X 105.00

* 56 kbit/s PIWYX 105.00 (R)

* 64 kbit/s PM2KX 105.00 .

(M) Material moved from Page 27.

NOTICE
THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE.
AZ98-100Supp1
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MONTHLY

RATE

$44.00 (1)

35.00 (R)
35.00
40.00
40.00
45.00
45.00 (R)

35.00 (R)
35.00
40.00
40.00
45.00 (R)
45.00

(T)

N)

N)
(M

(1)
(T)
M)

M)
(M

(M)
(N)
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6. RATES AND CHARGES

6.2 SERVICE OFFERINGS

6.2.10 U S WEST D1GITAL DATA SERVICE (Cont'd) : (D)
NONRECURRING MONTHLY
USOC CHARGE RATE
D. Transport Mileage (TM) (T)
Mileage Bands M™N)
e Over0Oto8 ©
- Fixed FQYX1 - $50.00
- Per mile 3LBXA - 0.80 M)
e Over8to25
- Fixed FQYX2 - 50.00 -
- Per mile 3LBXB - 0.80 M)
e Over25to0 50
- Fixed FQYX3 - 50.00
- Per mile 3LBXC - 0.80 ™M)
e Over 50
- Fixed FQYX4 - 50.00
- Per mile 3LBXD - 0.80 M)(C)
E. Optional Features and Functions M1
1. Bridging, per port BCNDA - 25.00 (T)
2. Secondary Channel
per point of termination[1] SCA $85.00 15.00 M1
|
[1] The nonrecurring charge applies when adding this feature on subsequent order M1)
| activity only. M1)
‘ (M) Material moved from Page 25.
| (M1) Material moved from Page 26.
NOTICE

AZ98-100Supp1

|
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7. DS1 AND DS3 SWITCHED TRANSPORT
7.9 RATES AND CHARGES
7.9.1 SWITCHED TRANSPORT

A. Entrance Facility

1. Electrical Interface | N)
MONTHLY
USoC RATE
* DS1, per DS1 EF2BX $ 125.00 ()
e DS3, per DS3 EF2CX 1,500.00 (I)
2. Optical Interface[1] : (0]
e DS3, per DS3 EF2DX 943.50 ™)

B. Direct-Trunked Transport

MONTHLY RATE
USOC FIXED PER MILE

1. DS1

Mileage Bands

* 0 1YTXA - -

* OverOto8 IYTXB $86.50() $13.55(D)

e Over 8to25 1YTXC 109.85 | 14.19 (R)

* Over25t050 1YTXD 116.35 (1) 14.63 ()

e QOver 50 1YTXE 127.99 (R) 15.11 (R)

2. DS3

Mileage Bands

e 0 1YTXA - -

* OverOto8 1YTXB 714.84 (R) 78.90 (R)

e Over 8to25 1YTXC 714.84 78.90

e Over25to 50 1YTXD 714.84 80.73

e Over 50 1YTXE 805.44 (R) 91.74 (R)

[1] For Shared Use only as set foﬁh in 7.2.2, preceding. N)

NOTICE
THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE.
AZ98-100Supp1
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15. CoOMMON CHANNEL SIGNALING NETWORK (CCSN) ™)

15.8 RATES AND CHARGES

A. Common Channel Signaling Access Capability

MONTHLY
USOC RATE
1. Entrance Facility
e Per DS1 EFY1X $ 125.00
e Per DS3[1] EFY3X 1,500.00
2. Direct Link Transport
MONTHLY RATE
MILEAGE BANDS UsSoC FIXED PER MILE
a. DSO Facility
0 CCA2A - -
OverOto 8 CCA2B $2596 $ 0.17
Over 8 to 25 CCA2C 25.96 0.17
Over 25t0 50 CCA2D 25.96 0.17
Over 50 CCA2E 32.45 0.45
b. DS1 Facility

0 CCAlA - -
OverOto 8 CCAIB 86.50 13.55
Over 810 25 CCAIC 109.85 14.19
Over 25 to 50 CCAID 116.35 14.63
Over 50 CCAIE 12799 15.11

c. DS3 Facility[1]

0 CCA3A - ' -
Over0to 8 CCA3B 714.84 78.90
Over 8 to 25 CCA3C 1714.84 78.90
Over 25 to 50 CCA3D 71484 80.73
Over 50 CCA3E 805.44 91.74

[1] For Shared Use only as set forth in 7.2.2, preceding.

NOTICE
THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE.
AZ98-100Suppt
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21. EXPANDED INTERCONNECTION (EI) SERVICE

21.3 RATE TERMS AND CONDITIONS
21.3.1 TYPES OF RATES AND CHARGES (Cont'd)

B. Nonrecurring Charges
Nonrecurring charges are one-time charges that apply for a specific work activity
(i.e., installation or change to an existing service). The types of nonrecurring
charges that apply for EI Service include: installation of EICT DS1 or DS3
Channel Terminations.

Nonrecurring charges applicable to each EICT DS1 or EICT DS3 channel
termination installed are set forth in 21.4, following.

21.4 RATES AND CHARGES

21.4.1 SWITCHED ACCESS SERVICE VIRTUAL EI

NONRECURRING MONTHLY
UsSoC CHARGE RATE

* Virtual EI Channel
Termination, per termination

- DS1 Switched Transport TYLFA $375.50 (D $ 13.66 (R)
- DS3 Switched Transport TYLGA 401.64 (R) 4130 (R)

NOTICE
THE INFORMATION CONTAINED IN THIS DOCUMENT IS SUBJECT TO CHANGE.
AZ98-100Supp1
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3. CARRIER COMMON LINE ACCESS SERVICE
3.7 RATE TERMS AND CONDITIONS (Cont'd)
3.74 PERCENT INTERSTATE USE (PIU)

When the customer reports interstate and intrastate use of in-service Switched
Access Service, Carrier Common Line Access rates will be billed only to
intrastate Switched Access Service access minutes based on the data reported
by the customer as set forth in 2.3.10, preceding, (Jurisdictional Reports),
except where the Company is billing according to actuals by jurisdiction.
Intrastate Switched Access Service access minutes will, after adjustment as set
forth in 3.6.4, preceding (Resale), when necessary, be used to determine
Carrier Common Line Access rates as set forth in 3.7.5, following.

3.75 DETERMINATION OF RATES
After the adjustments as set forth in 3.6.4 and 3.7.4, preceding, have been
applied, when necessary, to Switched Access Service access minutes, rates for
the involved customer account will be determined as follows:
A. Carrier Common Line Access rates shall not be reduced as set forth in 3.6.1,
preceding, unless Switched Access rates, as set forth in 6.8, following, are applied
to the customer's Switched Access Services.

B. The terminating access per minute rate applies to all terminating access minutes of
use.

C. The originating access per minute rate applies to all originating access minutes of

use.
3.8 RATES
RATE PER
ACCESS MINUTE
* Originating $0.010000 (T)
* Terminating 0.022669 (R)

AZ98-095Supp1
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9. DIRECTORY ASSISTANCE SERVICE

94 PAYMENT ARRANGEMENTS
G. Credit Allowance for DA Service (Cont'd)

2. In addition to the credit as set forth in 1., preceding, when a DA operator or DA
equipment provides an incorrect number for a call and the customer reports such
occurrences to the Company, a credit allowance for such DA call will apply. The
credit will be as set forth in 3., following. When the customer reports such a call
and the number requested, the number provided and the reason the number
provided is incorrect, the number of calls for which a credit will apply will be
developed by the Company in cooperation with the customer.

3. When a DA call is not completed due to the failure of Directory Access Service to
DA locations, DA access equipment or DA operator activities, a credit allowance
for the Switched Access Service portion in the originating LATA of such DA call
will apply. When the customer reports such a call and DA number dialed, time of
the call and the date of the call, the number of calls for which a credit will apply
will be developed by the Company in cooperation with the customer. The credit
will be as set forth following:

CREDIT
PER CALL
e Credit per call when Switched Access
Service is billed $0.017676 (I)

AZ98-095Supp1




US WEST ACCESS SERVICE
COMMUNICATIONS TARIFF
ARIZONA

Issued: 5-19-2000

9. DIRECTORY ASSISTANCE SERVICE

9.6 RATES AND CHARGES

A. Directory Assistance Service
Call, per call

B. Switched Transport for DA Service

1. Entrance Facilities
Monthly recurring rates

2. Direct-Trunked Transport
Monthly recurring rates

3. Tandem-Switched Transport

a. Tandem Transmission
Rates, per call

MILEAGE BANDS FIXED

0 -
Over0to 8 $0.000113 (R)
Over 8to 25 0.000145
Over 25 to 50 0.000150
Over 50 0.000151 (R)

b. Tandem Switching, per call
¢. Common Transport Multiplexing, per call
d. Access Tandem Trunk Port

4. Installation Charge

C. Interconnection Charge, per call

[1] As set forth in 6.8, preceding.

AZ98-095Supp1
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RATE

$0.35 (D)

[1]

(1]

PER MILE

0.000013
0.000013
0.000013 (T)
RATE
$0.002843 (I)

0.000078

[1]

[1]
0.001393 (R)

$0.050011 T)

(M)

(M
™)
™)

(T)

(T)




US WEST ACCESS SERVICE
COMMUNICATIONS TARIFF
ARIZONA

Issued: 5-19-2000

6. SWITCHED ACCESS SERVICE

6.8  RATES AND CHARGES
6.8.1 SWITCHED TRANSPORT
A. Entrance Facility Monthly Rates
1. Electrical Interface

» Voice Grade, per point of termination

B. Direct-Trunked Transport Monthly Rates

MILEAGE BANDS USOC
1. Voice Grade

0 1YTXA
Over0to 8 1YTXB
Over 8 to 25 1YTXC
Over 25 to 50 1YTXD
Over 50 1IYTXE

AZ98-095Supp1
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N)
MONTHLY
USOC RATE
EF2AX $64.67 ()
MONTHLY RATE
FIXED PER MILE
$25.96 () $0.17 (R)
25.96 0.17
25.96 0.17
3245(D) 045 (R)
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6. SWITCHED ACCESS SERVICE

RATES AND CHARGES

6.8
6.8.1 SWITCHED TRANSPORT (Cont’d)
C

. Tandem-Switched Transport Usage Rates

MILEAGE BANDS

1. Tandem Transmission
0
OverQto 8
Over 8 to 25

Over 25 to 50
Over 50

2. Tandem Switching Charge

3. Common Transport Multiplexing

4. Access Tandem Trunk Port Charge,
per port

D. Nonrecurring Charges

1. Line or Trunk Installation
* Interface Groups 1 and 2

- First line or trunk
- Each additional line or trunk

* Interface Group 6

- First line or trunk
- Each additional line or trunk

* Interface Group 9

-~ First line or trunk
- Each additional line or trunk

AZ98-095Supp

RATE PER ACCESS MINUTE
FIXED PER MILE

$0.000199 (R)  $0.000020 (R)

0.000255 0.000023
0.000263 0.000023
0.000265 (R) 0.000023 (R)
RATE PER
ACCESS MINUTE
$0.005000 (R)
0.000137
MONTHLY
UsoC RATE
P4TRX $6.59
NONRECURRING
USOC CHARGE

NR61G $513.00

NR61K 72.00
NR61H 493.00
NR61L 45.00
NR61J 490.00
NR6IM 42.00
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6. SWITCHED ACCESS SERVICE

RATES AND CHARGES

\ 6.8
| 6.8.2 LOCAL SWITCHING
| B.1. (Cont’d)

b. Trunkside Terminations

FID
e Terminating Only
Trunkside Connection
for Forwarding of Dialed
Number Identification
to End User, per WATS
access line NC +++T
6.8.3 MESSAGE UNIT CREDIT
RATE
* Message Unit Credit,
per originating FGA
access minute[1] $(0.000146) (R)
6.8.4 INTERCONNECTION CHARGE
RATE PER
ACCESS MINUTE
o Interconnection ' | $0.002450 (R)

6.8.5 EQUAL ACCESS AND NETWORK RECONFIGURATION RECOVERY CHARGE

RATE
e Per minute | $0.000102

[11 () equals a negative amount.

AZ98-095Suppt
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2.16 COMPETITIVE ZONES

Price List
Arizona

2. GENERAL REGULATIONS

SECTION 2

Page 1
Release 1

Effective: }

The following serving wire centers are identified as competitive zones:

A. Phoenix

» Business Competitive Zones

Bethany-West
Cactus
Chandler-South
Coldwater

Deer Valley-North
Foothills

Ft. McDowell
Gilbert

Glendale
Greenway

Higley

Laveen

Maryvale

Mesa

Pecos

Peoria
Phoenix-East
Phoenix-Main
Phoenix-North
Phoenix-Northeast
Phoenix-Northwest
Phoenix-South

* Residence/Business Competitive Zones

Cactus
Chandler-Main
Chandler-South
Chandler-West
Deer Valley-North
Gilbert

Greenway
McClintock

B. Tucson

Mesa

Pecos

Peoria
Phoenix-Main

Phoenix-Mid Rivers

Phoenix-North
Phoenix-Southeast
Phoenix-West

* Business Competitive Zones

Cortaro
Craycroft
Flowing Wells
Marana-Main
Rincon

AZ98-095Supp1

Tucson-East
Tucson-Main
Tucson-North
Tucson-South
Tucson-Southeast

Phoenix-Southeast
Phoenix-West
Queen Creek
Scottsdale-Main
Shea
Sunnyslope
Super Main
Super West
Tempe
Thunderbird
Tolleson

Pinnacle Peak
Scottsdale-Main
Shea
Sunnyslope
Super West
Tempe
Thunderbird

Vail-South

™)
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